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[bookmark: _Toc513110879]INTRODUCTION
In recent years, information technology are being introduced more frequently in the workplace, and have transformed the ways organisations communicate. The area of digital marketing has been particularly influential. 

This report will examine the effectiveness of modern technologies in the workplace, with focus on the use of social media as a tool for digital marketing. I am currently working within the healthcare sector and I will use examples from this sector to demonstrate how modern technologies have helped to increase the effectiveness of the sector.

[bookmark: _Toc513110880]MODERN TECHNOLOGIES IN THE WORKPLACE
The introduction of modern technologies in the workplace has transformed organisations and continues to impact the way these businesses conduct their activities. Modern technologies support and drive innovative practices, enhance processes and impact productivity positively.  Below are some of the ways modern technologies have impacted the effectiveness of organisations.

[bookmark: _Toc513110881]Improve efficiency: different types of modern technology have helped businesses to maximise efficiency by increasing their speed and providing new and flexible ways of carrying out a job. For example, within the healthcare sector, services change constantly in order to align with their demographic, changes in conditions, advancement in technology and medicines. Moreover, in recent years, following the introduction of modern technology within the healthcare system in the UK, it is now possible for patients to have access to more information at their disposal, more control over booking appointments and more responsibility for monitoring their health status and progress.

In addition, the introduction of modern technologies within the healthcare sector also means that patients do not necessary always need to visit healthcare centres as some services can be provided remotely particularly in the area of monitoring. Modern technologies have also made it possible for patients to telephone and arrange appointments on the same day. These are examples of how modern technology has helped to increase the efficiency of the healthcare sector in the UK by reducing the time spent on appointments and thereby allowing for the reduction of administrative staff.

Generally, modern technologies such as mobile phones and computers allow for faster processing of data and in some instances reduce or replace physical staffs because it can be time efficient to use modern technologies and also help to reduce the possibility of human errors.

[bookmark: _Toc513110882]Social media in the workplace as a tool for digital marketing: Social media is a relatively new phenomenon and in recent years, the use of social media channels as a tool for digital marketing has proven to be effective in several aspects in the workplace. The term social media is used interchangeably with web 2. 0 and can be identified with the following terminologies; blogging, forum, social networks, content communities, and content aggregator (Constantinides and Fountain, 2008). These are platforms that facilitate relationships between individuals and the sharing of activities, interests and real-life connection. They consist of details of users’ activities. These social media channels which includes; Facebook, twitter and YouTube etc. are used by companies to create awareness and to market their products or services. By creating contents online, these companies are able to promote their brands online.  

Additionally, the use of social media channels in the workplace has improved the speed at which companies receive feedback about the quality of their products or services and has made it possible for companies to communicate to a group of consumer on a single message without having to contact them individually. For example, at my workplace, we occasionally used twitter and Facebook to inform customers about the introduction of a new product or service. This helps us avoid the costly and time constraining compare to the traditional method via letter or magazine. This also means that consumers can get the information almost instantly via their Facebook or twitter feed.

Furthermore, several companies are also using social media outlets such as Facebook and Twitter for internal communication such to recognise and acknowledge employees achievements and to build communities of the same interests from various part of the world. Equally important, the use of social media channels enables organisations to maintain a presence in the web, allowing also for smaller firms to have a level playing field with larger companies.


[bookmark: _Toc513110883]REASONS ORGANISATION USE MODERN TECHNOLOGY IN THE WORKPLACE?
According to Stelzner, (2009), the top social media channels are: blogs, LinkedIn and Facebook. Moreover, Tess, (2013), noted that Facebook is the most popular social network with over two billion users making it the largest platform. These social media outlets have made communication available constant just-in-time and consumer is updated on what is happening globally. This is otherwise known as the electronic word of mouth facilitated by the internet allowing for consumer’s online brand related activities to reaches a wider audience.
. 
In addition, modern technologies in the workplace are driving organisation effectiveness by enabling better and different forms of data collection, dissemination and to help in enhancing processes. For instance, Facebook and twitter are increasingly being use to facilitate knowledge sharing, communication and to work on projects, subsequently influencing the way organisations build and maintain relationships.

Companies are also using social media channels to raise visibility on the internet, to test new products, promote products and services. These social media sites allows companies to offer the most up to date information about anything from products, services or upcoming events, enabling them to be found through search engines. This is one way businesses make sure their organisation comes up as the answer when search for solution to a problem.

[bookmark: _Toc513110884]BENEFITS OF USING MODERN TECHNOLOGIES IN THE WORKPLACE
Modern technologies is beneficial to both small and large organisations with complex structure, requiring a mobile workplace and to operate across large geographical area.   The popularity of Facebook and other social media outlets makes them an ideal place for companies to reach out to consumers about their services or products. Other benefits include, but not limited to:

[bookmark: _Toc513110885]Online presence: With billions of users on major sites such as Facebook, twitter and YouTube, this provides organisations with the platform to achieve online presence effectively. Companies product updates, deal with complaints via this platforms. This type of interaction between organisations and consumers is almost immediate, cost effective and required fewer resources compare to the traditional marketing. 

[bookmark: _Toc513110886]To build and enhance relationships: There is no doubt that social media help organisations to build and main relationships with stakeholders. For instance, I find Instagram and twitter marketing to be effective because of the level of interaction organisations can have with consumers. Companies can read consumers tweets and status updates to get instant information. Moreover, companies can see what potential consumers are buying and the reason why they are buying it. They can also see what these consumers on their leisure time and what type of information they like to share and from what brands.

[bookmark: _Toc513110887]Events announcement: Nowadays, many companies use social media to promote in-house events. For example, at my workplace, we use our Facebook page to inform stakeholders about fundraising events. We also used twitter and Facebook to inform members about other event or emergency in the area that might affect them access the building.

[bookmark: _Toc513110888]Respond to Problems: Social media technologies allow consumers to quickly pass on concerns about a product or service. For example, if there is a problem with your product or service, you want to know about it because with feedback you get from consumers, will social media, you will be the first to know when there are issues and give you the opportunity to take actions to resolve them immediately.

[bookmark: _Toc513110889]Social media help to create a level playing field: For smaller companies with less marketing budget, the use of modern technologies such as social media outlets allows them to start in an equal level when it comes to digital marketing. Organisations want to get noticed and those that thrive ahead are those with the most innovative and attention grabbing tactics and with the most attractive content.

[bookmark: _Toc513110890]THE CHALLENGES OF MODERN TECHNOLOGIES IN THE WORKPLACE
There are several challenges associated with the use of modern technologies in the workplace. For example, YouTube, Facebook, Twitter and TripAdvisor has placed the power from the producers into the hands of the consumers as it allows them to express their concerns in front of millions of other potential consumers about a product or a service. Because this has the potential to affect the brand of the organisation and its overall performance, it has changed the ways these companies communicate with their consumers.

Additionally, live streaming via Facebook and YouTube has become one of the most popular methods of communication between organisations and their consumers in recent years. While these sites offers direct and instant interaction with consumers, it required lot of time and can be particularly challenging for small business with minimum resources. Essentially, this could make or bring down a company as consumers these days want quick and accurate response and any delay in responding to consumers’ enquiries could be interpreted as a sign of inefficiency by stakeholders, which could impact the company performance negatively.

Moreover, the fact that consumers can just sign in online and express their concern has an unpredictability element on it which brings challenges for businesses not knowing what their consumers will say about their experience using their service or product.

[bookmark: _Toc513110891]CONCLUSION AND RECOMMENDATIONS
To conclude, despite the challenges associated with the use of modern technologies in the workplace, there is no doubt that these new waves of technologies has impacted the effectiveness of businesses and work practices. Speed and flexibility has been one of the key game changer allowing organisation to reach out to a wider audience with just one click. Other areas includes the ability to build relationships with stakeholders has been improved by modern technologies such as Facebook, Twitter and YouTube as they allow businesses to provide a much more personal service to consumers and help to create a feeling of loyalty.

Nonetheless, organisations and employees need to be prepared as more radical changes are predicted for the future where work will be a place where workers are remoted and project teams are selected and then dismantled for another project but the key unifier will continue to be technology.
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