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Introduction
Business social responsibility is defined as an organisation and maximise their shareholder value whilst simultaneously benefitting society (Ganti, 2023). For a business to be considered socially responsible there is a greater emphasis on reducing or removing any implications to their stakeholders, opposing the historic views of Friedman, 1970, who argues the only social responsibility businesses possess of is it to increase their profits, benefiting shareholders. The corporate social responsibility of an organisation is the explanation and justification of how businesses act and operate in a way which causes no harm or benefits the society that exists around their operation (Stobierski, 2021). 
Bartel, 2022, highlights the connection between ethics and CSR. An ethical organisation typically equates to a socially responsible organisation. Within ethics there are two key approaches. Deontological ethics, focussing on whether the actual actions of an organisation are ethical and teleological ethics, focussing on whether the outcome, impact or purpose of an organisation or their practices are ethical (Alexander et al., 2020) (Korsgaard, 1998). United Nations Industrial Development Organisation, 2022, explain how for an organisation to remain socially responsible they must remain ethical, both in their business operations and the purpose of their operations. For an organisation to operate as a socially responsible organisation, they need to remain ethical both in how they are operating and why they are operating as highlighted by Addidas. Addidas produce socially responsible products in a socially responsible way. They protect employee safety through their industry leading rating system of factories and avoid all non-biodegradable materials from their products preventing harm to the environment (Port, 2021) (Aquire, 2022).
UNIDO, 2022, highlight the progression of organisations to now adopt the “Triple Bottom Line Approach”, with organisations now judging their success based on their social, environmental and economic performances rather than the previous sole economic focus. Social Accountability International, 2023, illustrates below the equal representation of the three different areas in an organisations assessing their success, displaying the development to organisations CSR now being valued as important as their economic performance. Kenton, 2023, explains the approach as key in signifying the importance of CSR activities and compliance for organisations. Reh, 2022, emphasises the importance of CSR in its progression to indicating overall business performance and success. 
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Lee, 2022, explains the ambiguity surrounding social responsibility with there currently being very little enforcing, controlling or directing CSR within organisations. Kennedy, 2022, specifies the current lack of legislation requiring an organisation to be socially responsible. The views on whether CSR should be legislated or made mandatory vary with Kilfoyle, 2022, and Juniarti, 2020, arguing CSR should be made a legal requirement for social and environmental benefit, whereas, Mackey, 2005, possesses an opposing view, quoting, “Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own”. There is clearly opposing views on whether CSR should be made mandatory, with each approach possessing of its own justification for its superiority in engaging organisations in social responsibility. 
Arguments For mandated CSR 
One clear indication for introducing mandated CSR comes in the B-Corp movement. B-Corp, 2023, explain themselves as certifying organisational performance, accountability and transparency in relation to the social and environmental responsibilities possessed by businesses. For organisations to gain certification they must achieve the baseline requirement score in the B Impact Assessments. The number of B-Corp certified organisations has sustainably grown over the last two years, with the number of certified organisations growing from 4,000 to over 6,300 (B-lab Global, 2021)(B-lab Global, 2023). The certification mandates and regulates the CSR of organisations, which through the number and growth of organisations displays the desire for or feel of necessity in regulated CSR.
Chiorando, 2023, highlights the growing popularity of organisations choosing to be regulated in their CSR through B-Corp. Matthews, 2022, argues B-Corp certified organisation Patagonia as “the worlds most responsible company”. Patagonia with clear superiority in CSR are choosing to conform to a regulatory body and enforced social responsibility (Leighton & Saguin, 2022). Through the regulations and concept of mandatory CSR, Patagonia have revolutionised their organisation, progressing their overall business purpose and ethos, displayed through the renewed mission statement, “Patagonia, to save our home planet”, (Houlahan et al., 2022).   Through striving to better themselves against the regulations set out by the corporation, Patagonia’s CSR has become globally leading, symbolising the effect mandated CSR can have on an organisation in achieving social responsibility. 
Heyward, 2022, details current failings in CSR engagement due to their being no formal obligation for organisations to remain socially responsible. Hubbart, 2022, highlights organisations having free reign to impact the environment, society, charitable causes and their stakeholders as they see fit. With their being no formal expectations, it provides the opportunity for organisations to neglect and ignore their social responsibilities. FIFA through their neglected social responsibilities provides clear justification for mandatory CSR. FIFA through the absence of compulsory CSR, simply opted to ignore their social responsibilities. Kelly, 2022, highlights FIFA through their exploitation of workers during the construction of facilities during the most recent FIFA organised World Cup. Workers were paid £5 a day, working 8 hour days for six days a week. FIFA through possession of free reign can also be seen to fail in other areas of their social responsibility with, BBC, 2015, detailing the corruptions scandals with the organisation. Through FIFA it is clear to see the justification for compulsory CSR in preventing organisations exploiting the current discretion they possess in the areas and extent to which they operate socially responsible.  


The damage being inflicted through organisations ignoring their social responsibilities is reaching a crisis point. Deloitte, 2022, and Nullis, 2022, explain how reducing environmental impact is now imperative for businesses, with the current implications resulting in a much higher level of damage than the environment can afford and sustain. Through the frequency of floods, droughts, heatwaves, extreme storms and wildfires continuing to grow at an alarming rate, the environment is in a state which requires compulsory CSR through being unable to suffer the consequences of irresponsible organisations. Hotten, 2015, reports how Volkswagen falsified pollution readings from their automobiles in order to meet industry standards and make their products more appealing to consumers failing to meet their social responsibilities (Levin, 2022). Through both falsifying and greenwashing results, Volkswagen manufactured vehicles which appeared as both meeting industry standards and less damaging to the environment than in actual fact they were (Clarke et al., 2015). Volkswagen were under no obligation to act in the best interest of the environment, justifying the clear requirement for compulsory CSR. The environment in its current health can no longer sustain the implications from organisations ignoring their social responsibilities.  
United Nations, 2015, through the image below list the seventeen social development goals agreed by all United Nation members for achievement by 2030, holding the overall purpose of generating peace and prosperity for society and the planet. United Nations, 2022, report a substantial gap in the progress made towards achieving the SDGs with, Nguyen, 2022, stating the importance of immediate intervention for the successful achievement of the aspired goals. Malaiya, 2022, summarises the two concepts in SGDs and CSR as being intertwined. The CSR activities and changes made to operate as a socially responsible organisation contribute greatly to the achievement of the SDGs. There is a clear argument for CSR to be made compulsory in order for the SDGs to be achieved. UN Global Compact, 2021, explains how two of the areas in which change is required for the SDGs to be achieved are business specific and CSR reliant. In order for the successful attainment of the SDGs, enforcing organisation to become socially responsible is the required intervention highlighted as needed. 
Durbin, 2022, highlight how organisations such as Lego can be seen to be contributing to several of the SDGs through their CSR. Through environmental commitments in removing all single use plastic, only utilising renewable energy within their manufacturing sites and altering their products to utilise recycled materials displays Legos contribution to several SDGs being achieved. Lego Group, 2021, indicate their contribution to SDGs not typically related to their organisation such as Quality Education. Through their partnership with UNICEF, Lego provide resources in their Learn-Through-Play initiative to dis-advantaged areas. Lego provides a clear justification for enforcing all organisations to become socially responsible through their contributions to the SDGs. With such an immanent deadline and a great deal of progress required, compulsory CSR is pivotal in enforcing and enacting organisations to have similar contributions to that of Lego and ensuring the achievement of the SDGs.
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Arguments Against enforced CSR
Acar et al., 2019, state how creativity and innovation can be constrained with the presence of regulations and targets, with CSR becoming constrained to the parameters or criteria of legislation instead of organisations innovating to effectively achieve their social responsibility. Unstop, 2021, highlights through enforcing and legislating CSR organisations acquire a reluctance to change, innovate and develop. Essentially an organisation will stagnate their CSR to the requirements of the legislation. Currently through there being no benchmark, organisations must continue to innovate and grow their CSR activities, else risk being left behind. The current requisite for creativity and innovation to remain relevant becomes replaced with the new ambition of organisations to remain legal. 
DMI, 2022, highlight through organisations such as General Electric the current innovation within CSR and the resulting benefits. GE through their CSR are currently responsible for researching inflatable wind turbines and intelligent water meters benefitting the environment in renewable energy and resolving water poverty. GE invest a huge sum into their CSR and look to innovate new forms of ensuring their social responsibility, if the legislation introduced requires a simple target of remaining carbon neutral or a set amount devoted to CSR, organisational aspirations would be coerced to achieving the literal legislation instead of the purpose, replacing creativity and innovation with legal obligation. Through mandatory CSR the efficiency, originality and effectiveness of innovative solutions to environmental and social issues becomes restrained to the specifications of legislation.  
A clear justification for CSR to remain voluntary is provided through the example of India who introduced compulsory CSR in 2014 (Shira, 2022). The country requires organisations of a certain value to spend 2% of their net profit on CSR activities in areas such as poverty reduction, education, health, environmental sustainability and the development of vocational skills.
Ghuliani, 2014, highlights how through the mandated CSR activities within India, organisations are influenced to view social responsibility as philanthropy. Instead of taking a holistic approach in evaluating their own operations, organisations are simply perceiving CSR as making a donation. Instead of displaying their responsibility through developing their organisation and practices to reduce their implications to their stakeholders, organisations are now viewing it as offsetting their poor practices through donations to charities. Chitravanshi, 2021, details the overall purpose of social responsibility becoming lost or confused through compulsory CSR. Through the case study of India, organisations perception of CSR becomes centralised to the criteria of the legislation, removing the holistic evaluation of their operations and purpose of CSR. 
Prasad, 2016, defines CSR as unanimous with the overall subjectivity of social responsibility making effective enforcement extremely difficult. What one organisation considers socially responsible, may differ from what the government interprets as socially responsible. For example, the Indian Government interpret social responsibility through spending. However, Karnani, 2016, explains the fundamental issue in measuring societal welfare or the impact to society through expenditure. The social responsibility of an organisation is much broader than simply the amount of money they are spending on CSR, than the specifications highlighted in regulations. The effectiveness, appropriateness and beneficiary of the CSR activities of organisations may be restrained through the obligation and stipulations enforced through the regulation. Mandated CSR through enforced spending or necessitated targets coerces organisations to view their social responsibility as specific requirements instead of the holistic approach to improving their operations for societal benefit.
“Compulsory CSR becomes a tick-the-box exercise” (Somvanshi, 2021), which Cambridge Dictionary, 2023, define as an organisation through their operations meeting the minimum simply because they have to. Through enforcing social responsibility onto organisations the overall standard of CSR will decrease with the concept not being completed for its purpose but instead to simply avoid repercussion. Lee, 2017, highlights the mind set issue experienced within governing through mandatory regulations. Through the introduction of legislation many see the goal as achieving the regulatory criterion instead of the purpose of the act. Through compulsory CSR it is argued the purpose of the concept is lost as organisations focus on meeting the objectives or ticking the box of the requirements of the regulations instead of identifying their own personal areas for improvement. Kan, 2020, explains how organisations simply look to fulfil the minimum requirement to escape punishment and appear as socially responsible instead of displaying focussing on the purpose and truly become socially responsible. The tick box nature caps the extent to which an organisation will go in becoming socially responsible.
Kielmas, 2022, explains how one of the main issues with CSR activities and the socially responsible business methods is the resource allocation required. Feltovich et al., 2021, explains how through operations with higher costs, having to invest time into becoming socially responsible, purchasing more expensive resources or having to finance expensive activities to achieve and maintain social responsibility it is at a cost to the organisation in time, finance and labour. Kielmas, 2022, highlights the difficulties for many organisations especially of a small size to fully meet all aspects of their social responsibility, which compulsory CSR could require. Mandatory CSR therefore could place the viability of many organisations in danger through the absorption of finite resources.
Discussion
[bookmark: _Int_UeRGmDvR]In terms of the optimal approach to CSR there are many contradicting views. There are a number of arguments suggesting the overall concept of social responsibility needs to be compulsory. We are at a current point in time where the concept of CSR is compulsory in order to save our environment and ensure we meet our social obligations. The overall justification for completing CSR highlights the necessity of organisations to oblige to their social responsibilities. There is a clear need for more organisations to increase their levels of social responsibility due to the current health of our environment and failings in performance of key social requirements in the SDGs. The purpose of CSR in its progression to now being seen as a key indicator to business performance justifies the enforcement of social responsibility. 
However, through making CSR compulsory within often desired effect or result isn’t experienced in reality. Through enforcing organisations into completing CSR the overall mindset of operating in a socially responsible form is lost, with the overall purpose of social responsibility becoming confused. Instead of organisations meeting the requirements of their stakeholders and the environment, organisations will instead confine themselves to viewing CSR as the specifications of regulations. Through compulsory CSR the creativity, innovation and free reign is removed, and organisations instead conform to the legislation. Organisations simply adopt the policies highlighted within or resulting from the requirements in any regulations. 
Necessitating and legislating organisations to complete CSR achieves the opposite from its desired purpose, the number of organisations completing CSR activities may increase, however the overall quality, level of engagement and effectiveness of their activities fails in generating socially responsible organisations. With the high level of ambiguity and confusion, enforcing CSR fails to ensure organisations take a holistic approach to becoming socially responsible. Organisations are coerced or compelled to conform to the regulations instead of setting out to achieve true social responsibility and its purpose.   
Conclusion
In conclusion, CSR as a business activity should remain in the control of organisations. There are key issues with mandatory CSR which leads to the overall purpose of social responsibility becoming lost. In its purpose, CSR looks to benefit society, the environment and cause no harm to anyone, through mandating social responsibility to organisations this purpose often becomes confused. Instead of the focus remaining on altering and developing an organisation to remain socially responsible, the regulations and criteria becomes the target. Through voluntary CSR the organisation no longer views the concept as simply meeting requirements and instead looks to alter, develop and innovate their organisation for the benefit of society. The requirement for organisations to meet their social responsibility is obvious, however, mandatory CSR proves ineffective in generating a higher level of engagement and effectiveness of organisations meeting their social responsibility. 
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