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[bookmark: _Toc41811119]Abstract
The aim of this dissertation was to investigate the increasing popularity of dark tourism. This involved researching causes for the increase, considering what theorists have said previously regarding the popularity, and why this niche tourism market has caught people’s attention in recent years.
A review of academic literature was undertaken surrounding dark tourism, the typologies of dark tourism, and the motivation of dark tourists, in order to gain a better understanding as to why people have an interest in this specific area. The review of the literature informed the researcher of any findings and themes for further investigation, and these were used to develop and underpin the questions for the questionnaire. 
An online questionnaire was created on ‘Google Forms’ and was distributed via email to participants, and also shared through social media platforms such as ‘Facebook’ in order to gain a larger sample. There were 124 participants in total. The research literature for this topic is not particularly recent, therefore when conducting the questionnaire, the researcher was endeavouring to gain information that would support the literature but in the present day. The findings from this research support much of the literature and themes identified in chapter two. 
[bookmark: _Toc40217172][bookmark: _Toc40371468]Firstly, the majority of dark tourist attractions tend to emphasise and market the entertainment aspect of the destination, more so than the educational and historical side of the attraction, this was evident from the researcher’s study of The London Dungeon and from the findings of the questionnaire. The second theme is people have a desire for the unusual and unknown; the research indicated that many of the participants had visited dark tourist destinations yet had no knowledge of dark tourism as a concept. Many participants were shocked that they were classed as a ‘dark tourist’. Finally, there is an increasing demand for dark tourism, dark tourist destinations and dark tourist attractions; consequently, there is an increasing supply to meet the needs of those who are regarded as dark tourists.
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[bookmark: _Toc41811121]Background
Dark tourism also known as ‘thanatourism’ has become increasingly popular in recent years. Dark tourism is essentially defined in the name, it is a form of tourism where by people choose to visit sites of death and destruction, taking an interest in what happened there and, in some cases, hoping to experience it first-hand. A more recent description is that the term ‘dark tourism’ applies to the increasingly popular pursuit of visiting sites where people have suffered or died in tragic circumstances (dark tourism 2007). It was first referred to as ‘dark tourism’ in 1996 by Lennon and Foley making it relatively recent to academic literature. The first acknowledged piece of academic writing was ‘The Attraction of Death and Disaster’ (Lennon and Foley 2000). 

Dark tourism includes differing attractions such as ‘playful’ horror houses, pilgrimage trails, the graves and the death sites of famous people (Sharpley & Stone 2009). 
There are questions surrounding the ethics of dark tourism and the researcher considered whether it is ethical to commercialise sites of tragedy and horror for the entertainment of others. There are dark tourism sites which are classed as ‘accidental’, such as Chernobyl. There was no intention to have an attraction there, it merely become an attraction due to the unfortunate events that took place there. Some sites however, are built to specifically attract people and they frequently market and promote their businesses (Seaton 1996). These businesses tend to be in the private sector and the researcher looked closely at one such business within the dissertation. 
[bookmark: _Toc41811122]Rationale
The researched attraction was The London Dungeon, one of London’s most popular attractions, which relocated to the city centre due to its popularity. The London Dungeon looks back at the gruesome and harrowing past of London, including the bubonic plague and great fire of London. The researcher investigated why people are so interested in the horrors of the dungeons; is it for educational purposes or do they get a thrill from being scared by the live entertainment and scare actors?
This led the researcher to question whether tourist attractions have interpretation issues. Are attraction details accurately presented or are they made to sound more alluring and entertainment based to entice people in? (Ashworth & Hartmann 2005).
It is thought by Rojek (1997) that dark tourism has always been present, even in the middle ages when people would travel to watch a public enactment of death, for example a public execution. The researcher wanted to discover why the popularity in this niche sector has increased so rapidly in recent years and if there is any correlation with the television and media industry that could possibly aid an explanation. 
[bookmark: _Toc41811123]Aims and objectives
The aim of this dissertation is to investigate the increasing popularity of dark tourism.
[bookmark: _Toc24902347][bookmark: _Toc40217173][bookmark: _Toc40371469][bookmark: _Toc41310262][bookmark: _Toc41745412][bookmark: _Toc41806781][bookmark: _Toc41807391][bookmark: _Toc41807472][bookmark: _Toc41811124]The objectives are;
· To determine whether there are different levels/categories of dark tourism.
· To consider the ethics surrounding dark tourism.
· To evaluate public awareness of dark tourism.
· To make recommendations to The London Dungeon on how they can make their attraction more educational rather than entertainment based.
[bookmark: _Toc41811125]Hypothesis
The hypothesis for the dissertation was, ‘people attending or wanting to attend The London Dungeon do not know what dark tourism is, or that they would be a dark tourist for visiting the attraction.’ A hypothesis is defined as an ‘educational guess’ of what the outcome of a study or experiment will be. There are two types of hypotheses, the main hypothesis which the researcher creates, and the opposite of this which is called the ‘null’ hypothesis. (Poletiek, F 2001) The null hypothesis will always put ‘not’ or ‘no’ in the original hypothesis. For example, if a researcher’s hypothesis says ‘the visitors will know what dark tourism is’; the null would say ‘the visitors will not know what dark tourism is’. The reason the researcher chose this hypothesis is due to the lack of general and academic knowledge in the subject of dark tourism, thus using the assumption that visitors to the London Dungeon will not have knowledge of the topic either. After conducting the research, the author identified if the findings met the predictions of the original hypothesis or if it met those of the null. 
There are a number of different theories within dark tourism; many of these are quite recent due to the subject being relatively new to academic writing and literature. One of the main theories is that of Ashworth & Hartmann (2005), they review travel and the motivation of tourists to sites associated with death and disaster. Generally, in tourism the motivation to visit a place will include ‘push’ and ‘pull’ factors. People have the desire to venture outside of their everyday routine and experience new things whilst seeing different places. The desire for the unusual and unknown can be seen as a push factor (Krippendorf,1987 in Richie et al, 2003). Ntunda (2014) argues that a motivation for dark tourists to go to a certain destination could be the thrill of coming into close contact with death or veneration.
Stone & Sharpley (2008) state that academic research into dark tourism has merely taken place in order to put it into a niche tourism market, and to be able to identify how many people are interested or intrigued by the subject (Novelli, 2005).
Ashworth (1996) investigates the theory of dissonant heritage. Dissonant heritage is the theory that heritage sites are represented or interpreted to impress and entice the visitor. This then leads the heritage site to be distorted, disinherited or displaced.
Seaton (1996), came up with the theory of ‘thanatourism’, this is defined as a ‘desire or motivation for actual or symbolic encounters of death’. Seaton (1996) also says that it could be that a tourist is ‘particularly but not exclusively looking for violent death’. (pg.240)
Stone wrote a paper in 2006 named ‘A Dark Tourism Spectrum’, where he states that dark tourism cannot be analysed unless a dark tourist demand is recognised. Strange & Kempa (2003) were the first to identify a lighter and darker form of tourism site. An example of this would be the comparison of Alcatraz and Robben Island. Alcatraz is seen as a ‘lighter’ form of dark tourism due to the fact that it is carrying out tours for visitors, whereas Robben Island is focused on honouring, remembering and educating, therefore as it is truer to the facts it is seen as darker.
[bookmark: _Toc41811126]Form of research
Saunders et al (2009) defines research as ‘something that people undertake in order to find out things in a systematic way, thereby increasing their knowledge’, this suggests that research should be carried out in a strategic manner.
The ‘research onion’ by Saunders et al (2009) was used by the researcher to ensure the correct research methodology was put in place and established.
Figure 1 illustrates the ‘research onion’ and the researcher’s specific chosen pathway.
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Figure 1 - research onion (Saunders et al (2009)
The researcher used the deductive approach within this dissertation. Loseke (2017) claims a deductive approach involves ‘using what is already known to determine what data to collect’. There are a number of documentaries on the subject of dark tourism, though not as much literature. In the dissertation, the researcher intended to add to the present research in this subject area but did not come to any definitive conclusions therefore allowing further research to take place.
The researcher used an online survey as the research strategy. The survey produced both qualitative and quantitative data. The researcher used both forms of data to support one another and to look at the research from two different perspectives. Using both forms of data allowed the opinion-based answers to be compared to the numerical data adding a human element into the findings (Murdock, 2018). The researcher conducted a survey of public knowledge of dark tourism and concentrated on The London Dungeon, a well-known tourist attraction in central London. The London Dungeon is a very popular tourist attraction and the researcher wanted to discover why this is the case; whether it is due to public interest in the history of London, or public desire to be entertained, scared and thrilled. The data from the survey gave an indication as to whether visitors are seeking to be educated or thrilled, once this was identified the researcher ascertained the number of participants who had knowledge of what dark tourism is. The researcher then tried to identify whether or not there was a correlation between knowledge of dark tourism and the need to be thrilled by attractions like The London Dungeon. The qualitative data gave a more in-depth insight into why people visit the attraction, and what they were anticipating from the experience. 
The researcher conducted a survey in the form of an online questionnaire to gather findings for the research. The survey was conducted online in order to gain quick results and for efficiency. The survey was carried out by past and prospective visitors to The London Dungeon. The collection method was appropriate to the research being conducted. A survey has the advantage of ‘collecting a large amount of data in a highly economical way’ (Saunders et al, 2009). The researcher was be able to achieve a large quota of respondents due to the survey being online; it was posted on social media pages and emailed to invited participants. An online questionnaire is highly convenient, as it is not time consuming. The completion rate was high as google forms shows the whole questionnaire on one page, allowing the participant to see its length before beginning. The questionnaire was piloted to ensure that it is suitable for the research.
Once the data from the online questionnaire had been collated, it was analysed. When analysing the data, the researcher looked for themes and similarities.
Limitations for the research were the time-frame to conduct the primary research and possible internet constraints. The researcher’s sample may not be truly representative of the wider population of people that visit The London Dungeon; however, it was the best sample the researcher could utilise with the given time-frame. The researcher produced a Gantt chart in order to adhere to the time-frame given. (See appendices 1 for Gantt chart.)
In order to gain a representative sample, the researcher used the convenience sampling method. ‘This sampling method involves getting participants wherever you can find them and typically wherever is convenient.’ (Saunders, M 2012) Generally, the sample targeted families who are visiting or wish to visit The London Dungeon. Convenience sampling was the best sample to use for the research as the online questionnaire could be sent to contacts via social media pages and e-mail. Once the researcher collated the findings, the sample was divided into sub groups of male, female, older generation (above the age of fifty) and younger generation (above the age of eighteen but below the age of fifty). From this, the researcher identified any trends or bias amongst the sub groups. 
There are numerous variations of sampling frameworks. The researcher used a non-probability sampling method that ‘relies on data collection from population members who are conveniently available to participate in the study’.
The resources required to conduct the research were:
· Access to willing participants.
· Access to Google forms.
· Access to The London Dungeon website and social media pages.
[bookmark: _Toc41811127]Ethical risks
There was minimal ethical risk in this research; vulnerable members of the public were not surveyed. Participation was voluntary and participants were over the age of eighteen. Before the survey was conducted the researcher requested informed consent from all participants at the beginning of the survey. Collected data remained confidential and was stored securely on a password protected computer. All participants remained anonymous.  (See appendices 3 for ethics form)                            

[bookmark: _Toc40217175][bookmark: _Toc40371471][bookmark: _Toc41811128]Chapter 2 – Literature Review
[bookmark: _Toc40371472][bookmark: _Toc41811129]Defining Dark Tourism
A number of academic books, peer reviewed articles and journals have been written about dark tourism; these contain a variety of different theories and concepts on the topic. The majority of academic literature is relatively current and has begun to capture people’s attention of late. More modern studies into dark tourism tend to contradict those that were initially completed.
Although the form of travel to places associated with death, destruction and disaster has more recently been defined as ‘dark tourism’, there has always been a niche target market for this type of tourism. (Sharpley and Stone 2009). Since the mid-20th century, there has been an increase in interest in dark tourism, and tourists are looking for new and exciting experiences, which are increasing in scope and scale. (Seaton and Lennon 2004) The most frequently visited dark tourist destinations are those, which are based around war-tourism. Dark tourists like to visit places where death and suffering has occurred, popular destinations would include Auschwitz, Ground Zero and the sixth floor in Dallas. A number of different forms of tourism have been identified within the general dark tourism definition such as ‘holocaust tourism’ (Ashworth 1996; Beech 2000), atrocity tourism (Ashworth and Hartmann 2005c), slavery-heritage tourism (Dann and Seaton 2001a) and prison tourism (Strange and Kempa 2003). 
Although tourism to morbid places and sites of grief is widely known as dark tourism, it is also referred to as ‘thanatourism’ (Seaton 1996). Thanatourism identifies tourists as wishing to gain a thrill or a shock experience when they visit such sites, those who wish to visit dark tourist destinations are hoping to be scared and to experience the fear that the history of the place projects. (O’Rourke 1998: Pelton 2003) suggest that tourists visit the sites in order to heighten their own sense of mortality, by going somewhere where death and destruction occurred the tourist/visitor can feel more alive and more appreciative of life. Stone (2006) states that dark tourism may be defined simply and more generally as the act of travel to sites associated with death, suffering and the seemingly macabre. Not all places are the original sites; some are representations of a site or a memorial.

Dann (1998), created a chart suggesting there are different categories within dark tourism and that different sites have different levels of dark, there are five categories, ‘perilous places’, ‘houses of horror’, ‘fields of fatality’, ‘tours of torment’ and ‘themed thanatos’. Under each of these headings Dann lists a number of attractions that are frequently visited by dark tourists including; ‘towns of horror, dangerous destinations, dungeons of death, heinous hotels, bloody battlegrounds, the hell of the holocaust, cemeteries of celebrities, mayhem and murder, the now notorious, morbid museums, and monuments to mortality.’ These destinations all come under one of the sections suggested by Dann; the table presented is not definitive but is an indication to early attempts of defining and sectioning dark tourism when there was a lack of theoretical research. 

	Divisions of the dark
	

	Perilous places
Dangerous destinations from the past and present.
	· Towns of horror
· Dangerous destinations

	Houses of horror
Buildings associated with death and horror, either actual or represented.
	· Dungeons of death
· Heinous hotels

	Fields of fatality
Areas/land commemorating death, fear, fame or infamy.
	· Bloody battlegrounds
· The hell of the Holocaust
· Cemeteries for celebrities

	Tours of torment
Tours/visits to attractions associated with death, murder and mayhem.
	· Mayhem and murder
· The now notorious

	Themed thanatos
Collections/museums themed around death and suffering.
	· Morbid museums 
· Monuments to morality


Figure 2 – Dann (1998) A categorisation of dark tourism.
Dann (1998) acknowledges that these categories of dark tourism are descriptive of the attractions visited by dark tourists, but do not demonstrate tourist motivation for visiting such places. It has only recently been acknowledged as to why people are attracted to sites of death and suffering, little attention was paid to this previously and the motivations for visiting such places were not seen as important.

[bookmark: _Toc40371473][bookmark: _Toc41811130]Typology of dark tourism
There are a number of typologies within dark tourism that different theorists have identified over the years. Miles (2002) states that although there are a number of differing approaches to dark tourism there will always be a high demand and supply for it, whether there are an increased number of attractions within the sector, or whether the behaviour of tourists is becoming darker and more intrigued by the violent death of others. 
When looking at the typology of dark tourism there is reference to Seaton’s notion of the continuum of intensity, demonstrating to what extent the interest in death is general rather than specific to one person, but there is also an indication to Holt’s (1995) early study on dark tourism having different ‘shades’ depending on how dark the attraction is seen by those visiting. From looking at Holt’s work Sharpley (2005) conducted a study and came up with a diagram on the different shades of dark tourism and how he identifies each one of them according to what types of tourists go there and what their purpose is for visiting. 
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Figure 3 – Matrix of dark tourism demand and supply.
Sharpley identifies four ‘shades’ of dark tourism.
Pale tourism - tourists have little interest in death, they visit a site that was unintended to be a tourist attraction.
Grey tourism demand – tourists have a fascination for death but visit an unintended dark tourism site.
Grey tourism supply – the sites that are focused mainly on exploiting death but attract visitors with some but not much interest in death.
Black tourism – tourists that are fascinated by death are satisfied with a supply of experiences intended to satisfy the fascination.

Similar to figure 3, Stone also poses a possible spectrum of dark tourism supply. 
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Figure 4 – Stone (2006) A dark tourism spectrum.
Within Stone’s spectrum, the location, objectives and authenticity of the dark tourism site is taken into consideration when deciding where it is located on the darkest and lightest scale. The dark to light scale ranges from ‘Dark Fun Factories’ being one of the lighter types of tourism, to ‘Dark Camps of Genocide’ being on the darker side.

When the theorists link their ideas together, they are able to see a pattern; the ‘lightest’ form of dark tourism is to be found at one end of the continuum created by Seaton, with the ‘darkest’ being at the other end of the continuum. Areas that are not classified as light or dark can be found in Dann’s diagram. 
Even though there are a number of typologies, as yet not one has been identified with universal acceptance, and the endeavour into the subject has been under vigorous critique. Dale and Robinson (2011) argue that the majority of typologies are subjective, and the methodologies used to create the typology are rarely or submissively explained. Ashworth and Isaac (2015) claim that the approach would be unending ‘since an infinite overlapping of taxonomies can be conceived and imposed upon the diverse realities of tourism sites.’  
Bowman and Pezullo (2010) argue that typologies are underpinned by the positivist concern to categorise and classify, this has been evident in the tourism industry and management sector for a long period. 
There is also the issue of sub terms such as ‘war tourism’ and ‘atrocity tourism’, these terms make it even harder to categorise dark tourism as technically they have their own individual categories. The idea of sub terms was meant to bring clarity but instead it took the core meaning away from dark tourism itself. 
The term ‘dark’ tourism is considered to be controversial and many think it should either be given a different name, or that theorists should only use the term thanatourism. This is another reason why sub terms were introduced, but theorists do not agree with the diversion and believe it is another positivist spin on the subject. It has been suggested that there was initially a minor difference between dark tourism and thanatourism and that they should be used to describe differing attractions and destinations, but more recently they are used simultaneously and are referred to in the same way in literature and academic writing. 
There is also a strong link between tourism and heritage, within dark tourism there is ‘dark heritage’ and ‘dark heritage tourism’. Knudsen (2011) calls it ‘difficult heritage’ or according to Sather-Wagstaff (2011) ‘heritage that hurts’. Due to neither of these terms being accepted, the term dark tourism is still widely used, and will be continue to be used until a more academic term can be formed to describe the process. 

[bookmark: _Toc40371474][bookmark: _Toc41811131]Interpretation of dark tourism
There are a number of studies that disagree over the interpretation of some dark tourist sites, specifically war and conflict sites. Uzzell (1986) focuses on the truth of interpretation and believes that all sites should be interpreted in their original state with no facts changed; this is called ‘hot’ interpretation. In contradiction, (Tunbridge and Ashworth 1996) developed a conceptual framework about the management of such sites. They discovered that heritage dissonance is particularly common in dark tourist sites, heritage dissonance is when facts or memorabilia in an attraction are distorted or disrupted. For some sites such as war sites and sites of atrocity, there are some facts and artefacts that are just too gruesome to include in a tourist attraction, (Ashworth 1996) states that atrocity sites are popular for tourists as they are good for educational purposes as well as entertainment. Some of the facts need to be distorted in order to not frighten tourists away but still educate them. (Muzaini et al 2007) argues that dark tourist destinations focus on the ‘visual’ and ‘experiential’ more than the genuine truth of the historical facts.
Lennon and Foley (2000) conducted a study and found that many attractions do in fact distort and disrupt their displays in order to appeal to tourists and visitors. Murphy (2015) and several other theorists conducted a further study to see Lennon and Foley’s findings were correct and found them to be broadly similar. Sharpley and Stone (2009) wanted to refine the debate by considering issues with kitschification, they argue that the use of kitsch in dark tourism interpretation can allow visitors and tourists to experience feelings of ‘comfort, safety and hope’. 

[bookmark: _Toc40371475][bookmark: _Toc41811132]Tourist Motivation to visit dark tourist destinations
A number of theorists have identified that there are certain motivations for tourists to visit such dark and morbid destinations. Rojek (1993) considers the idea of ‘black spots’ and the up and coming commercialisation of celebrity graves. These graves are located where a celebrity has met a violent death or where a large number of people have died in tragic circumstances at one time.
Sharpley and Stone (2006) believe that dark tourism is rendered more complex from a number of variables, these being; ‘the spontaneity of ‘sensation’ tourists to sites of contemporary death and disaster compared to premeditated visits to organised sites, the distinction between purposeful sites such as entertainment dungeons and museums compared to accidental sites such as churches and graveyards, whether the interest in death is the main reason for visiting the attraction and why and how dark tourism sites are produced’. 
Many theorists like to argue that there are a number of reasons for wanting to visit dark tourist destinations, the main reasons being education and entertainment, however (Reader 2003) has suggested that there is a lack of attention to the motivation of people to visit such places, and that other theorists are reluctant of accepting that people have a desire for ‘dark’ experiences and that they are overlooking the main dimension of dark tourism. 
In conjunction to this theory Seaton suggests that dark tourism is in fact a behavioural phenomenon and is defined by a person’s motives to visit the attraction rather than the characteristics of the attraction itself, and that within dark tourism or thanatourism there is a ‘continuum of intensity’ depending on one’s motive for visiting ‘a site and the extent to which the interest in death is general or person specific’. (Seaton 2009) 
Based on the behavioural perspective, Seaton suggests that there are five categories of dark travel activities; ‘travel to witness public enactment of death, travel to see the sites of individual or mass death after they have occurred, travel to memorials or internment sites, travel to see evidence or symbolic representations of death and travel for re-enactments or simulation of death.’ 
Seaton (2009) also confirms that thanatourism has increased in popularity over the last two centuries and that this has a direct link to the media, the media is principally linked through increasing the geographical specificity of violent death and murder. With today’s improved technology, videos are streamed showing violent acts as they are happening or immediately after they have taken place. Lennon and Foley (2000) agree that media has a part to play in contemporary society linking to dark tourism; they believe that technologies, sociologies, economics and politics have an impact on dark tourism, as they have an impact on the selection as well as the interpretation of sites which become products for tourism. 

[bookmark: _Toc40371476][bookmark: _Toc41811133]Ethics and Morals
Dark tourism will always raise questions with regard to ethics and morals. The most frequently asked question when discussing dark tourism or attractions related to the subject is, ‘why do people go there? And is it morally wrong to visit such an attraction or place?’ (Lisle 2004) People visit dark tourism sites for many differing reasons, whether it be for education, entertainment or remembrance. 
The question is it morally right to promote death and disaster to tourists and visitors across the world, is frequently raised. One destination where ethics is a particular concern is Ground Zero in New York. Unfortunately, hundreds of innocent victims were killed at this site, yet every year thousands of people visit their graves. They do so primarily because they have seen the site advertised, or have heard of others’ experiences when visiting the site, they have then wanted to experience Ground Zero for themselves. 
Lisle (2004) says that this indicates that dark tourism is in fact a very selfish form of tourism. There was initially a tendency to be critical of the tourists that visit such places, some suggesting that they are ill-informed; likely to see the places as nothing more than entertainment, and that there is a possibility they will act inappropriately or disrespectfully. Krisjanous (2016) says that there are only instances of inappropriate behaviour, and these are the ones that catch the media’s attention and are written about in the news, Krisjanous feels that it would not be fair to generalise all dark tourists as being a disturbance to the site. 
Cole (1999) suggests that the United States Holocaust Memorial Museum provides evidence that people are creating attractions, which include the use of theatre alongside heritage to engage tourists. Cole questions whether it is morally correct to depict the tragedy of the holocaust in theatrical form.
Stone (2006) states that ‘personal morality and the extent to which these often-provocative narratives are received and are passable according to the moral principles of visitors from widely varying cultural backgrounds.’
Bowman and Pezullo (2010) ‘dispute the notion there is a proper way to present death, and contend that dark tourism research seems inevitably trapped in questions of authenticity versus commodification which falsely present the matter of one of either/or’.

[bookmark: _Toc40371477][bookmark: _Toc41811134]Politics
Dark tourism can be seen as a sensitive subject especially in the area of politics. Roberts and Stone (2014) say that researchers have approached dark tourism and thanatourism with a narrow perspective and ignore the social and political context that surrounds the subject. There is a political dimension to dark tourism, but it does not apply to all types of dark tourist destinations, for example, it is of limited relevance to the entertainment-based attractions and sites. However, it does apply to the sites at the ‘darker’ end of the continuum. A body of research has been carried out into links between dark tourism and broader political projects. The relationship between politics and dark tourism is central to the concept of dissonant heritage. 
As Ashworth (2005) says; 
‘In some cases, the political significance of death, violence and atrocity within state building projects means that some states have to tolerate tourism but do not encourage it especially with dark tourist attractions.’
Other states encouraged dark tourism, visits to attractions are encouraged as the sites are seen as providing historical awareness and have a positive social impact.
In modern society there are websites that people can easily access to witness ‘the most dangerous places on earth’, from here they can book a visit and arrange a guide to show them around. People can also visit places where death, destruction and depravity is currently taking place, this is a niche market within dark tourism where people are literally putting themselves in danger, taking it that one step further to give themselves more of a thrill. (Lennon and Foley 2000) Questions have been raised as to whether this form of tourism is politically correct. It has been suggested that research should be undertaken into the availability and appropriateness of these internet sites, and consideration given to potentially banning them.

[bookmark: _Toc40371478][bookmark: _Toc41811135]Conclusion
To conclude this literature review, there is a reasonable amount of literature based on Dark Tourism, with the majority of research having been conducted on the typology of dark tourism. Additionally, research has looked into what motivates people to visit dark sites and why they are intrigued by them. It is clear that people have always been curious about death; this is evident from the middle ages when public executions were very well attended. Nowadays many people enjoy watching television shows, documentaries and movies based on true crime and real life unfortunate events, these have led to people visiting dark tourist destinations and attractions. As Stone (2009) has stated, dark tourism has increased vastly in the last two decades and there is an indication that the popularity of this type of tourism will continue to increase. This is demonstrated by the increasing footfall at memorial museums and attractions like The Dungeons which are now located across Britain and Europe.
[bookmark: _Toc40217176][bookmark: _Toc40371479][bookmark: _Toc41811136]Chapter 3 - Methodology
[bookmark: _Toc40371480][bookmark: _Toc41811137]Aims and objectives
The aim for the research was ‘to investigate the increasing popularity of dark tourism’. 
The objectives for the research conducted were;
· To determine whether there are different levels/categories of dark tourism.
· To consider the ethics surrounding dark tourism.
· To evaluate public awareness of dark tourism.
· To make recommendations to The London Dungeon on how they can make their attraction more educational rather than entertainment based.
[bookmark: _Toc40371481][bookmark: _Toc41811138]Form of research
A research philosophy is a belief about the way in which data should be collected, examined and utilised. As said by Mkansi and Acheampong (2012) pp.132-140.
‘Research philosophy classifications such as epistemology, ontology and axiology are a major dilemma to research in establishing relevance to subject areas and discipline due to their differing and conflicting applications to qualitative and quantitative debates.’
This study reflected the epistemology philosophy. During this study an online questionnaire was used as the research strategy. The questionnaire produced both qualitative and quantitative data. Both forms of data were analysed and used to support one another and to examine the research from two different perspectives. Using both forms of data allowed the opinion-based answers to be compared to the numerical data, adding a human element into the findings. Murdock (2018) The online questionnaire was conducted on public knowledge of dark tourism and concentrated on The London Dungeon, a well-known tourist attraction in central London. The researcher was aware that The London Dungeon is a very popular tourist attraction and wanted to discover why this is the case, whether it is due to the public’s interest in history or through a desire to be thrilled, scared and entertained. The responses from the online questionnaire gave the researcher an indication as to why people have travelled to The London Dungeon and whether they found the attraction to be educational, entertaining and scary/thrilling. Once the data had been collated, it was then possible to identify how many people had an awareness of what dark tourism is; an option was provided for participants to state whether they have visited any other dark tourist destinations, for example Ground Zero or Auschwitz. Consideration was given as to whether there is a correlation between knowledge of dark tourism and visitations to dark tourist sites. There were options within the questionnaire for people to give more extensive written answers, therefore allowing the researcher a deeper insight, Miles, M (1994) into why participants had chosen to visit these attractions, and therefore providing qualitative data. 
[bookmark: _Toc40371482][bookmark: _Toc41811139]Research Method
The survey was conducted in the form of an online questionnaire to gather findings for the research, to gain quick results and for efficiency. Some of the advantages of using an online questionnaire according to McNeil (2005) are that it prevents the loss of data, along with simplifying the process of transferring into a separate database for analysis. As Bainbridge (2000) states, when creating a questionnaire, the response options should be simple in order to prevent people from having to think too hard. Bainbridge (2000) suggests that this will increase the response rate as people are willing to answer the questions due to their understanding them, and seeing how uncomplicated it is. 
By using the online questionnaire method there is an amount of reliability due to the questionnaire being anonymous, it is more likely that people will answer truthfully as they know that they cannot be linked to the answers they have given, it is likely to also increase the response rate. 
The survey was completed by both past and prospective visitors to The London Dungeon. The collection method was appropriate to the research being conducted. A survey has the advantage of ‘collecting large amounts of data in a highly economical way’ (Saunders et al 2009) pg. 74. An online questionnaire is highly convenient as said by Mertler (2000) for both researcher and participants, as it is not time consuming. The online questionnaire was created on Google forms; there is a likelihood that the response rate will be higher (Cabanaro and Bainbridge 2000) as Google forms shows the entire questionnaire on one page, allowing the participant to view the whole questionnaire from the beginning. 
[bookmark: _Toc40371483][bookmark: _Toc41811140]Questionnaire design
The questions were created by taking the current literature and research into consideration. There are clear gaps in the present literature that have not been addressed by researchers or theorists yet, and the aim of the questionnaire was to remedy shortcomings in the research. 
The questionnaire was created in a specific order; the initial questions were based on ‘The London Dungeon’, in order to identify how many people had visited and their reason/s for doing so. Followed by section two questions, concerned with dark tourism, allowing the possibility of links and trends to be identified between the two. 
From looking at previous research into questionnaire design it was clear that the questionnaire should start with simple and easy questions (‘Krosnick 2018, pp. 439-455).’ therefore, the questionnaire began with demographic questions to identify the participant’s age and gender, for the purpose of segregating the data into groups for data analysis tests. There were a number of closed questions, including Likert scales to maintain the participant’s engagement and to make it simple and quick for them to answer. Open questions allowed participants to express their opinions and ideas towards the subject in greater depth.
A variety of questions were used in the questionnaire including open, closed and Likert scale questions; these were all used in order to improve the validity of the questionnaire, for example with Likert scales the participant should be able to repeat the questionnaire giving the same initial responses. 
There are no leading questions within the questionnaire that could influence the participants to answer in a certain way; unlike interviews, which are more likely to be bias towards the interviewer. (Golafshani, N 2003) People tend to answer with what they believe the researcher wants to hear, this is unlikely to happen in a questionnaire as there are no indications as to what to say. 
	[bookmark: _Toc40371484]Q1 Have you given prior consent to complete this questionnaire?
Q2 I hereby acknowledge that the data collected by the survey will be anonymous and confidential and will be used for by the University of Wales Trinity St David for academic and educational purposes only. 
	Questions 1-2 were included to cover consent and anonymity issues. 

	Q3 How old are you?
Q4 What is your gender?
	Questions 3-4 were demographic which will help gather relevant data from the participants in order to complete tests and identify bias.

	Q5 Have you ever been to London?
	This was in order to identify who had visited London before for the first section of the questionnaire.

	Q6 Did you visit the London Dungeon?
	New and exciting experiences, Seaton and Lennon (2004)

	Q7 If yes, why did you visit?
Q8 If no, where did you visit?
	If they visited, they might come under a niche market of dark tourism, Sharpley and Stone (2009)

	Q9 How many times have you visited The London Dungeon?
	Return to places to experience a thrill and have possibly visited other dark tourist destinations, Dann (1998)

	Q10 How entertaining did you find The London Dungeon?
Q11 How educational did you find The London Dungeon?
Q12 How scary/thrilling did you find The London Dungeon?
	People have different perceptions of what is considered entertaining/ educational/scary/thrilling so using a Likert scale question allowed them to rate how they felt about the attraction, Stone (2009) ‘A dark tourism spectrum’.

	Q13 How did you find The London Dungeon as a whole, did you enjoy it?
	Depending on how the dark history is portrayed, some people may enjoy the experience more than others but it is based on interpretation. Uzzell (1996)

	Q14 Would you like to visit The London Dungeon again?
	If they wanted to visit again this may indicate they are a thanatourist. Seaton (1996)

	Q15 Do you know what is in The London Dungeon?
Q16 If yes, what do you know is in there?
	If the participant knows what is there beforehand, they are therefore aware that there is a dark history behind it. Sharpley and Stone (2009)

	Q17 Would you be shocked to learn that visitors to The London Dungeon are classed as dark tourists?
	Sharpley (2009) Matrix of dark tourism.

	Q18 Have you ever heard of dark tourism?
Q19 If yes, how would you describe it?
Q20 If no, what do you think it could be?
	Seaton and Lennon (1996)

	Q21 Are you interested in the dark side of history?
	Atrocity tourism. Ashworth and Hartmann (2005)
Holocaust tourism. Ashworth (1996) Beech (2000)

	Q22 Do you watch true crime or serial killer documentaries?
	Sharpley and Stone (2006) indicate there is a link with social media and this question will identify that.

	Q23 Have you visited any of the following destinations?
Q24 If so, why did you visit?
	Different creations of dark tourist attractions. Cole (1999)

	Q25 Would you like to visit any of the above attractions, and if so which ones?
Q26 Did you enjoy your visit and would you go again?
	

	Q27 Please could you tell me what types of tourism you are interested in? For example, ski tourism, adventure tourism, sport tourism…
	This question is to identify what types of tourism the participants like if they are not interested in dark tourism. 


Table 1 – Question and Literature Review Matrix.
[bookmark: _Toc41811141]Administering the survey
The survey received a large quota of respondents due to its being online, it was posted on social media pages and emailed to specific participants who were not available via social media. There were no reminders sent out to participants about the questionnaire but those who completed it via social media were able to share it allowing other people to see it and possibly reminding those who had not yet completed it to do so. 
[bookmark: _Toc40371485][bookmark: _Toc41811142]Pilot Study
Pilot studies are of great importance for any form of research being conducted, in order to identify any potential practical problems in the procedure. (Edwin R. van Teijlingen 2001). Pilot studies can also uncover any local politics or problems that may affect the research process. (Hundley, V 2001). The questionnaire was piloted on three family members to ensure that the questions were suitable for the research, and in order to estimate how long the questionnaire would take to complete, permitting the researcher to inform future participants. Once the pilot study was completed, the approximate time it took to complete was included at the beginning of the questionnaire to inform participants before they took part. 
[bookmark: _Toc40371486][bookmark: _Toc41811143]Sampling method
In order to gain a representative sample, the researcher used the convenience sampling method. ‘This sampling method involves getting participants wherever you can find them and typically wherever is convenient.’ (Saunders, M 2012) pg. 2. Generally, the sample targeted families who had visited or wish to visit The London Dungeon in the future, it also focused on those between the ages of 18-29, as they are the age range most likely to have visited The London Dungeon when they were younger or had visited whilst on a school trip. The convenience sample was the preferred method to use for the research, as the online questionnaire could be sent to participants via social media and e-mail. Participants were able to copy the questionnaire link to send to their friends and family to complete, therefore creating a snowball effect. Many who answered the questionnaire on social media shared the survey leading to other people being able to answer it also; this led to an introduction of snowball sampling to the research. (Goodman, L.A. 1961).
[bookmark: _Toc40371487][bookmark: _Toc41811144][image: Image result for sampling framework saunders et al"]Sampling Framework


Figure 5 – Sampling Framework (Saunders et al, 2016 pg.276)
When using the methods in the sampling framework above the researcher used the non-probability sampling method, which ‘relies on data collection from population members who are conveniently available to participate in the study’. 
[bookmark: _Toc40371488][bookmark: _Toc41811145]Data analysis
Once all of the data had been collated from the questionnaire, it was analysed. When analysing the data, different themes and similarities were considered. Once the research had been collated, the sample was divided into sub groups of male, female, older generation (over the age of fifty) and the younger generation (above the age of eighteen but below the age of fifty). By looking at the sub groups, it was possible to identify any trends and bias towards one particular age group or gender. The data having been collected in Google forms was then exported to Google sheets, in order to view the data with greater clarity. The quantitative data was then carried over into an excel spreadsheet and the qualitative data into a further excel sheet, for the purpose of identifying any trends between the two. The data that indicated that there was a trend or bias between gender or age was inputted in to the SPSS system, and a Man Whitney U test was conducted were conducted to depict how reliable the data was in terms of bias. (‘McCrum-Gardner, E., 2008).’
[bookmark: _Toc40371489][bookmark: _Toc41811146]Ethics
There was little ethical risk within this research, vulnerable people within society were not included and those under the age of 18 were not approached. Engagement was voluntary and all participants remained anonymous. Captured data was stored on a password protected computer, and all volunteer email addresses were destroyed. There were two questions at the start of the questionnaire, one asking if the participant had given prior consent to answering the questionnaire, and another asking participants to confirm their understanding that all responses would be used for academic research only, and would not be used for personal use. 
[bookmark: _Toc41811147]Chapter 4 – Data Analysis 
[bookmark: _Toc41811148]Introduction
The aim of the questionnaire was to discover why there is an increasing popularity within the dark tourism sector. The questionnaire should allow the researcher to identify whether respondents were aware that they are dark tourists and subsequently visiting the destination for the main purpose of learning of its dark and gruesome history, or whether respondents visit attractions and sites merely for entertainment and education, and were therefore unaware of their dark tourist label.  
The researcher gained 124 responses from conducting the questionnaire. The questionnaire was carried out via Google forms, allowing participants to easily respond and to then share with others, who they felt would be interested in contributing also. Once an adequate number of responses had been collected and the researcher was satisfied that it was as representative a sample as it could be, the questionnaire was closed. More females answered the questionnaire than males creating an issue of gender bias throughout the questionnaire. In total 52 males were emailed however only 25 answered, whereas 70 emails were sent to females, 57 responded via email with the remaining females responding through the social media links. 
The questionnaire consisted of twenty-seven questions, with fourteen closed questions, ten open questions and three Likert scale questions. The questionnaire was split into two sections; the first section was based on The London Dungeon, a dark tourist attraction in Central London, and one of the most popular Merlin attractions in the UK. (Merlinannualpass 2020). Responses in this section would allow the researcher to discover how many people had actually visited this tourist attraction, and then link this with the second section of the questionnaire, focused on ‘Dark Tourism as a concept’. The first section of the questionnaire was not relevant to everyone, as not all respondents had visited the dungeon, though responses were still required. However, the second part of the questionnaire was applicable to all.
[bookmark: _Toc41811149]Demographic questions
This indicated to the researcher that females are more likely to answer online questionnaires than males. Prior research has shown that in the majority of cases women are more likely to answer an online survey than men. This is due to women being more empathetic and willing to help people that they have never met. (Smith, 2008, pg. 9) Although from looking at previous research, in the majority of cases males are more likely to become dark tourists than females, as they have more desire for adventure than women. (Sirisena, H 2015). 
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Figure 6 – Gender split of sample.
The second demographic question was, ‘How old are you?’ All respondents answered this question and it was clear that the majority of respondents were aged 18-29 at 45.2%, with age 30-49 following at 41.1%. From this the researcher was able ascertain that the younger generations are generally more likely to answer online questionnaires than the older generation, this could be due to their more extensive knowledge in technology and better understanding/manipulation of online questionnaires. It could also be due to younger people being online and therefore they are represented more in the sample. From looking at previous studies regarding the link between age and online surveys there tends to be a more prominent response from the younger generation and the middle-aged group, however, the responses are generally better from the younger age groups as they are less likely to get distracted by activities and tasks around them. (Zwarun, L. and Hall, A., 2014. pp.236-244.) Dark tourism is a relatively new subject; therefore, it is more likely that the younger generations are going to have greater knowledge of the topic than the older generations; taking this into consideration the sample gained is representative of the dark tourism community. 
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Figure 7 – Age split of sample. 

[bookmark: _Toc41811150]The London Dungeon 
Following on from the demographic questions, participants were asked whether they had visited London, and if so whether they had chosen to visit The London Dungeon. 122 responses were received, 95% of respondents answered yes to visiting London, with a further 46.7% of the 57 participants responding positively to having visited The London Dungeon. Those who said answered yes were able to answer the following open question, ‘If yes, why did you visit?’ This question was asked in order to identify if any participants had visited for dark tourism reasons alone. However, all of the answers received stated that the visit was for entertainment purposes, a planned itinerary as part of a school visit, family weekend away or merely due to prior knowledge of The London Dungeon being a popular tourist attraction.
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Figure 8 – Visit to the London Dungeon sample split.
	Education based visit. 
	  6 respondents.

	Family and friend day out.
	12 respondents.

	The attraction had been recommended to them.
	  5 respondents.

	A weekend away/holiday.
	26 respondents.

	Had discounted tickets or a Merlin annual pass.
	  2 respondents.

	Visiting to learn of the history of London.
	 6 respondents.

	Did not visit. 
	 2 respondents.



Table 2 – Participant reasons for visiting The London Dungeon.
The next question asked how many times the participant had visited The London Dungeon, be it once, twice or more than three times. Of the 64 responses, seven people responded to the question saying they had visited twice and three acknowledged that they had visited more than three times, indicating that they were potential dark tourists, returning for the thrill, scare and entertainment provided by the attraction rather than for reasons of education and history. Of the three people who had visited more than three times, two were aged between 30-49 and the third was between the ages of 18-29. Of those who had visited twice, five of the participants were aged 18-29, one was aged 30-49 and one was between 50-69 years of age. This demonstrates that a younger population are revisiting the attraction, and suggests that this is the generation that is more interested in dark tourism and dark tourist attractions.
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Figure 9 – Number of visitations to the London Dungeon. 
Sharpley and Stone (2006) would argue entertainment is the main reason that people visit the dark tourist sites, they visit to gain a thrill, and this is supported by the findings. 
[image: ]Three Likert scale questions followed, with a rating from zero to five. The first question asked how entertaining the participant found The London Dungeon, with zero being not entertaining at all and five being very entertaining. From the 64 responses, 34.4% found it very entertaining, with a further 34.4% rating it a four, indicating that they also found it to be entertaining. Only 3.1% of participants said that the attraction was not at all entertaining, both the participants that said the attraction was not entertaining at all had actually never been to the attraction and should have skipped the question, therefore these answers are irrelevant.
Figure 10 – Visitor ratings for the entertainment within the London Dungeon. 
‘How educational did you find The London Dungeon?’ followed. This question was asked in order to inform the researcher as to whether visitors found the attraction to be as equally educational as it were entertaining. The majority of the 63 participants selected three and four, 34.9% choosing four and 28.6% choosing three. When compared to the previous question based on entertainment, it is clear that participants found the attraction to be more entertaining than educational. This was interesting as the attraction is based on the perilous history of London, and marketed as presenting 1,000 years of history; entertainment should therefore be a secondary focus of the attraction. Merlin initially created The London Dungeon as a historic museum that would highlight the horrible histories of London but they rebranded The London Dungeon as a more interactive horror attraction, which is less historically accurate and based to a greater extent around bad taste humour. More recent introductions to the attraction are events such as ‘Halloween Fest’ and ‘Scream Fest’, which are unrelated to the historical and educational side of the attraction. In support of this Stone (2010) has stated that, The London Dungeon as an attraction is [image: ]utilised in the form of entertainment to exploit the deceased and death. 
Figure 11 – Visitor ratings on how educational the London Dungeon is.

The third and final Likert scale question was, ‘How scary/thrilling did you find The London Dungeon?’ Similar to the responses to the previous entertainment question, the majority of the 64 responses were graded four and five. 40.6% of the respondents selected four and 28.1% chose to grade their response with a five. Of the 18 participants who scored 5 for the scary/thrilling factor, 16 of them were female. Previous tests and research has found that females generally scare easier than males, thus supporting this set of data.
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Figure 12 – Visitor ratings of how scary/thrilling the London Dungeon is.
[bookmark: _Toc41811151]Identifying dark tourists
Having looked further into the responses of the participants who had visited the attraction two or more times, it was discovered that out of the 10 respondents 50% had rated the attraction as being 4+ for scary/thrilling on the Likert scale, with a further respondent not selecting a scale for scary/thrilling but writing ‘scary’ as a reason for visiting. This implied that the majority of these visitors were making subsequent visits for the scariness/thrill of the attraction rather than the history, therefore suggesting that they were dark tourists. It was interesting to note that two of the respondents graded The London Dungeon a two for scary/thrilling, but stated that they enjoyed the history and entertainment and had visited other dark tourist attractions. Having looked at the written responses from these two participants it was noted that they have visited a number of dark tourist attractions including the Jack the Ripper Tour, haunted houses and Ground Zero. Compared to such sites they may consider The London Dungeon to be mild in terms of scariness/thrill, suggesting that they were also potential dark tourists.
‘How did you find The London Dungeon experience as a whole, did you enjoy it?’ followed. There were a wide range of answers from the 59 respondents; with the majority of participants stating they enjoyed their visit - ‘It was good fun, entertaining and something different.’ 
However, some of the respondents stated that they did not enjoy their experience as they found it too scary. 
This suggests, as said by Muzaini et al (2007); that dark tourist attractions are too focused on making the experience exciting and scary/thrilling and forget about the historical aspect of the attraction. Instead of people coming away from the attraction remembering the history and educational aspects, they recall the fear and the entertainment more. 
The following question asked, ‘Would you like to visit the London Dungeon (again)?’, again was put in brackets so that the question could apply to everyone not just those who had visited previously. 82 participants responded to the question, with 61% saying they would like to visit and 39% saying they would not. This question would be dependent on whether they like history, horror and in some cases gore. If this were the case then this attraction would interest them, suggesting they have an interest in dark history and dark attractions. Of the 32 respondents that said they would not like to visit The London Dungeon, only 10 of these were between the ages of 18-29, the remainder were above the age of 30. This implies that the younger generation are more likely to visit this type of dark tourist attractions. 
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Figure 13 – Visitor votes as to whether they would visit the attraction (again). 
The researcher asked whether respondents were aware of what was in the London Dungeon, from the 114 responses 55.3% stated that they did. Following on from this, 54 participants described what they knew to be at the attraction, answers included: ‘Sweeney Todd, Jack the Ripper, torture chambers etc.’ Nine of these responses specifically included ‘blood and gore’ and ‘execution rooms’. The London Dungeon website allows people to have an insight into what is in the attraction, and there are a number of videos available on ‘YouTube’ that people can view in order to have a virtual experience of the attraction before actually visiting. The blood and gore of London’s history as portrayed by this attraction may not be to everyone’s liking, but for some the thrill and entertainment of the attraction would undoubtedly spark their interest. This can be associated with Reader (2003) stating that people unknowingly look for ‘dark’ experiences and look for new experiences in the unknown. 
[bookmark: _Toc41811152]The link between knowledge of dark tourism and visitations to dark tourist destinations. 
[image: ]From the questionnaire, it was clear that no one had visited the London Dungeon purely for dark tourism purposes; they had visited as part of a family holiday, school/educational trip or through prior knowledge of it being a popular tourist attraction. This indicated that those who answered the questionnaire were not aware that they were classed as dark tourists when they visited The London Dungeon. This correlated with the responses to the question, ‘Would you be shocked to learn that visitors to the London Dungeons are classed as ‘Dark Tourists’? Here the majority of the 115 participants (70.6%) responded yes.

Figure 14 – Participant votes as to whether they are or are not shocked that visitors to The London Dungeon are classed as dark tourists. 




[bookmark: _Toc41811153]Dark tourism as a concept
The next section of the questionnaire was entitled, ‘Dark tourism as a concept’, the first question asked, ‘Have you ever heard of dark tourism?’ Of the 123 respondents, a large majority of 74% answered no, and 26% (31 participants) responded yes. Of these 31 participants, 24 were aged 18-29 years, 6 were 30-49 years and, only 1 was between the age of 50-69 years. This immediately gave the researcher an insight into how many people are actually aware of this niche tourism market and how popular/unpopular it might be. As said by Seaton and Lennon (2004) dark tourism is still a relatively new concept and many people are generally unaware of dark tourism, especially people outside of the tourist industry. People may visit dark tourist destinations but still be unaware of what it actually is; the researcher conducted further questions to identify if this were the case. 
[image: ]






Figure 15 – Participant responses as to whether they have or have not heard of dark tourism. 
The next question followed on from the participant’s previous response to ‘Have you ever heard of dark tourism? - ‘If yes, how would you describe it?’ and ‘If no, what do you think it could be?’ 31 participants (26%) responded positively to having heard of dark tourism, comments were very similar - ‘tourism linked with death’ and ‘dark tourism is when people visit places where bad things have happened e.g. natural disaster sites and serial killer’s houses.’ Of the 86 participants (74%) who were unaware of dark tourism, there were a number of interesting responses as to what they associated with the subject. Three respondents thought it could be linked with ‘a love for horror movies and wanting to visit the locations where they were filmed’. Two people associated ‘black magic’ and ‘witch craft’ with the concept of dark tourism, whilst 4 participants mentioned ‘ghost hunts’, which are in fact classed as dark tourism activities according to Dann (1998)’s chart. (See page 16)
[bookmark: _Toc41811154]Motivations 
The researcher wanted to examine how interested people are in dark tourism, possibly without even realising it. The next question asked, ‘Are you interested in the dark side of history?’ By asking this question, the researcher was able to gauge how many people enjoy learning about the dark past/history of various destinations. Miles (2002) identified that people were becoming increasingly interested in the morbid and macabre past and this is still the case, with increasing number of dark tourist destinations arising on the map. Dependent on how many respondents answered ‘yes’ to this question, could result in a potential link supporting the hypothesis of dark tourism becoming increasingly popular. Even if participants had not visited places with a dark past or identified as a ‘dark tourist’, an interest in the dark side of history could support the hypothesis. Of the 124 respondents 75% said they were interested in the dark side of history, strongly supporting the hypothesis that dark tourism and the idea of dark tourism is becoming increasingly popular. Of the 31 participants that said that they are not interested in the dark side of history only 2 were males, from this it can be generalised that males are more interested in the dark side of history than females.
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Figure 16 – A pie chart showing whether participants are interested in the dark side of history.
The following question was, ‘Do you watch any true crime or serial killer documentaries?’ Asking this question would allow the researcher to consider a link between an interest in ‘dark’ television programmes and movies and dark tourism. People becoming increasingly interested in true crime and serial killer documentaries could lead to a rise in visits to dark tourist sites. Television networks such as ‘Netflix’ offer an increasing number of serial killer documentaries and true crime shows due to rising demand. As Reader (2003) states, people have a desire for dark experiences, and this has been overlooked by many theorists. The response choice to this question were ‘yes’, ‘sometimes’ and ‘no’. 
59.7% answered yes, 30.6% responded sometimes, and only 9.7% said no. These percentages demonstrate that true crime shows and serial killer documentaries are very popular amongst all age groups and for both male and female audiences and could provide a possible link with an increasing interest in dark tourism and dark tourist destinations. 
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Figure 17 – Participants stating whether they watch true crime or serial killer documentaries.
[bookmark: _Toc41811155]Dark tourist destinations visited by participants
An open question followed asking if participants had visited any of the following destinations; Auschwitz (Poland), Ground Zero (New York), Cromwell Street (The Jack the Ripper Tour), Margam Park and other haunted houses. Respondents were also asked to record any other sites that they had visited that might be classed as a dark tourist destination. 
	81 respondents:
	

	Visited none
	5

	Haunted houses/Universal studios Horror Nights
	45

	Ground Zero (New York)
	34

	Auschwitz (Poland)
	17

	Cromwell Street (Jack the Ripper tour)
	15

	Colosseum (Rome)
	1

	Escape rooms (Cardiff)
	1

	Abandoned Hospitals
	1

	Catacombs in Paris
	1

	Memorials in Prague
	1

	Edinburgh Dungeons and Amsterdam Dungeons
	1

	Jewish Ghetto and WW1 graves
	1 



Table 3 – Number of dark tourist destinations participants have visited. 
81 participants responded to this question (however 5 wrote none for destination visits), 45 stated that they had visited haunted houses, or similar attractions like Universal Studios Halloween Horror Nights. 34 of the respondents had been to Ground Zero in New York. These were the two most popular attractions on the list with respondents. Considering that 74% of the respondents said they had not heard of dark tourism; a large number have visited dark tourist sites. Several participants had in fact been to a number of the destinations listed, if not all of them. 
Dark tourist sites can be positioned on Dann (1998)’s division of darkness, with attractions being classed as ‘lighter’ or ‘darker’ than others. For example, serial killer site tours and haunted house tours are classed as being on the darker side of dark tourism, this is interesting as it is to this type of site that the majority of respondents had visited, with 32 saying they had visited the ‘Jack the Ripper Tour’ in London. The researcher also found this interesting as all 76 participants, who positively stated that they had been to these destinations, would be classed as a ‘dark tourist’. Yet only 22 of these 76 participants stated in the earlier question that they had heard of dark tourism.


[bookmark: _Toc41811156]Link between knowledge of dark tourism and visitations to dark tourist sites.
From looking at the responses to the questionnaire in greater detail the researcher learnt that 54 people said that they do not have knowledge of dark tourism yet they have visited dark tourist attractions and destinations. In addition to this, 10 of these respondents had been to 3 or more dark tourist destinations/attractions yet stated that they had never heard of dark tourism. These statistics indicate that there is a clear link between visits to dark tourist sites and tourists’ lack of knowledge of dark tourism. It is proposed that those who have visited these sites, particularly those who have visited 3 or more sites, are in fact dark tourists.
[bookmark: _Toc41811157]Significant correlations.
The researcher also considered more closely a link between the age of the participants and the viewing of true crime and serial killer documentaries. From looking at individual answers to the questionnaire, it is apparent that out of the 56 18-29-year olds who responded, 39 of them watch serial killer and true crime documentaries, with 29 of the 51, 30-49 age group also enjoying them. This suggests that the younger and middle age generations are interested in these dark and macabre television shows and documentaries and could therefore suggest a reason for an increase in dark tourism popularity. These generations are also more likely to watch television than the other ages. 
	Test Statisticsa

	
	Truecrime

	Mann-Whitney U
	14.500

	Wilcoxon W
	15.500

	Z
	-.909

	Asymp. Sig. (2-tailed)
	.363

	Exact Sig. [2*(1-tailed Sig.)]
	.526b

	a. Grouping Variable: Age

	b. Not corrected for ties.










Figure 18 – Mann-Whitney U test on True Crime and Serial killer documentaries.
Above is a Mann-Whitney U test, which was conducted to show the correlation between age and the viewing of true crime and serial killer documentaries. It shows that the p value is greater than 0.05, suggesting that the hypothesis that age has an impact on whether the participants watch these documentaries is correct. 
The researcher also identified the correlation between age of respondents and whether they had or had not heard of dark tourism. Of the 33 respondents who knew what dark tourism was, 24 of these were between the age of 18-29, this could be as a result of them watching true crime and serial killer documentaries, particularly the recent documentaries such as ‘The Dark Tourist’ which have been aired on Netflix, that the younger generation are likely to watch. This is supported by Seaton (2009)’s theory that thanatourism, otherwise known as dark tourism, has become increasingly popular over the past two centuries due to media and that it has a large part to play in contemporary society. 
	Test Statisticsa

	
	Darktourism

	Mann-Whitney U
	16.500

	Wilcoxon W
	1612.500

	Z
	-.808

	Asymp. Sig. (2-tailed)
	.419

	Exact Sig. [2*(1-tailed Sig.)]
	.596b

	a. Grouping Variable: Age

	b. Not corrected for ties.










Figure 19 – Mann-Whitney U test on Dark tourism knowledge.
Above is a Mann-Whitney U test, which was conducted in order to show the correlation between age and knowledge of dark tourism. It shows that the p value is greater than 0.05 suggesting the hypothesis that age has an impact on knowledge of dark tourism is correct.
[bookmark: _Toc41811158]Limitations 
There are limitations to the study, one being the time-frame to conduct the primary research and possible internet constraints. The sample used may not be truly representative of the wider population of people who visit The London Dungeon, however, in the short space of time given to conduct the study it is the best sample the researcher could obtain in order to utilise the time-frame. The researcher also produced a Gantt chart in order to adhere to the time span given to conduct the research. 
There are also some limitations to using the online questionnaire as the research collection method. One of the limitations is that people can pose as someone else behind the computer screen, and pretend they know more about the subject than they actually do, by carrying out research before answering the questions, therefore not answering truthfully and skewing the reliability and validity of their response. (Lefever, S 2006)


















[bookmark: _Toc41811159]Chapter 5 – Conclusion
The aim of this research was to investigate potential reasons for the increasing popularity of dark tourism, to study previously conducted research and theoretical information into the subject and to expand on it, drawing feasible conclusions as to why this niche tourism is becoming increasingly popular. 
From the literature review, it is clear that some research has taken place, however the majority of this is not particularly recent and there is a need to build on it. This research has been carried out relative to the current theoretical assumption. By conducting the questionnaire and gaining responses from a representative sample, the researcher was able to gain an insight into the public’s current knowledge of dark tourism. The research identified public understanding of the term ‘dark tourism’ and indicated the public’s awareness of attractions classed as dark tourist destinations. 
As stated in the literature review, there are a number of differing types of dark tourism, taking into consideration Dann (1998)’s table of dark tourist attractions and Stone (2009)’s table suggesting lighter and darker levels of tourism. It is difficult to distinguish which attractions fall into which categories, as the interpretation within the attractions varies dramatically and they portray a different element of ‘dark’. For example, The London Dungeon could be regarded as both a light and dark tourist attraction as there are historical, educational aspects delivered through light-hearted entertainment and humour; however, the attraction also demonstrates London’s gruesome, grisly and morbid past through the re-creation of macabre events with the use of scare actors, creating and building fear in its visitors. Therefore, despite conducting research into a variety of differing attractions, theorists have been unable to come to a direct and definitive conclusion with regard to levels of dark tourism.
A recommendation for The London Dungeon would be to focus more on the historic and educational aspect of the attraction, encouraging visitors with a genuine interest in London’s dark past, and making the experience less of a horror/scare, entertainment attraction. Within this particular attraction there is a large amount of heritage dissonance, whereby the history has been somewhat distorted in order to make it more entertaining to those who visit. An educational attraction should be available to all age groups, but due to the level of gore, horror and fear within the attraction an age limit has been set.
Through researching the data gathered from the questionnaire, it is clear that people are aware of the many dark tourist attractions available to them, but are far less aware of the term ‘dark tourism’ or its definition. Dark tourism is not without controversy; (Lennon and Foley 1999) however, it would appear to be the attractions related to dark tourism that create this controversy, more so than the topic itself. One of the attractions in point is Ground Zero in New York; many of the survey participants had visited this particular dark tourist site. People have questioned whether Ground Zero should be an open to all tourist site, or whether it should be a private memorial solely for family and close friends to mourn and pay their respects. From the findings of the questionnaire, it would appear that the majority of those who had visited Ground Zero were unaware of its dark tourism label.
A recommendation from the author would be for further research to be carried out into whether the concept of dark tourism should be regarded as a controversial form of tourism, or merely another type of niche market tourism, along with adventure tourism, ecotourism, cycle tourism and indigenous tourism. 
The author has learned from the research conducted, that the majority of people are unaware of dark tourism and have visited dark tourist destinations with ‘normal’ tourist motivations and not with any ‘dark’ motivations. In general, those who have visited dark tourist destinations such as haunted houses have done so because they wanted to be entertained and thrilled and have visited with their family or friends, this is usual for mainstream tourism and is not peculiar to dark tourism. Inevitably, there are a number of tourists who visit dark tourist sites because they enjoy the macabre and are interested in the deceased and death; however, the majority of dark tourists are merely curious and intrigued by the attractions. 
From data gathered, the researcher learned that the most visited dark tourist destination/attraction was ‘haunted houses or Universal Studios Horror Nights,’ as indicated in chapter 4. This implies that those who are visiting these dark tourist attractions are visiting for entertainment purposes, as haunted houses have no educational benefit associated with them; they are high adrenaline activities, creating a heightened sense of fear and anxiety. However, it could be argued that haunted houses and scare/horror nights are more widely available, and more easily accessed closer to home than specific sites such as Ground Zero in New York, and Auschwitz in Poland. This being the case, it cannot be definitively concluded that the public prefer entertainment based dark tourist sites to more educational and historically based destinations, such as Anne Frank’s house in Amsterdam. When considering Stone (2006)’s dark tourism spectrum, haunted houses and high adrenaline activities that provide entertainment are shown as being the lightest form of dark tourism. Alternatively, educational and monumental sites such as Ground Zero, Auschwitz and Anne Frank’s house are placed at the darkest end of the spectrum, whereby the attraction or destination is a site of death and suffering. Dann (1998) categorised dark tourist destinations and attractions into different groups, haunted houses being categorised as ‘houses of horror’, Ground Zero being categorised as ‘themed thanatos’ and Auschwitz and Anne Frank’s house being ‘fields of fatality’. This demonstrates that despite the attractions being very different in nature, they are all defined as dark tourist destinations. 
It has emerged from this research, that younger generations are more willing to visit dark tourist attractions and destinations than older age groups. This could be due to the majority of the respondents being from the younger age groups and therefore resulting in a non-response bias against the older generations. The majority of younger respondents said that they would like to visit The London Dungeon be it for a first or subsequent visit. A recommendation for dark tourist destinations, such as The London Dungeon, would be to carry out a brief and simple survey as people exit the attraction. Questions should include visitor age, gender, reason for visit, levels of enjoyment in terms of education/history, entertainment and scare/fear. Responses would allow such attractions to assess their target audience/s and make any necessary adjustments to the attraction, its management and marketing. This type of visitor response/information gathering would also help to further develop Reader (2003)’s research for dark tourist motivations to destinations and attractions. 
The research conducted, demonstrated that age and knowledge of dark tourism are linked. It was identified that younger people between the ages of 18-29, and 30-49 were more knowledgeable of dark tourism than the older generations. This could be due to age bias; however, it was clear from the responses that those in the 18-29 age group had more knowledge than any other group. 24 out of the 31 responses to knowledge of dark tourism were from participants aged 18-29, compared with 6 between the ages of 30-49 and 1 response from 50+. As stated in the data analysis section, this could be because of an increased number of television shows and documentaries around the topic in recent years, and due to a growing viewing population, particularly amongst 18-29 and 30-49 year olds. This could support the hypothesis of dark tourism becoming increasingly popular; as younger people become more aware of the subject, this niche market is likely to grow in size because of its growing popularity. As mentioned by Miles (2002) there will always be a demand for dark tourism and as the demand increases so will the supply. 
A subsequent conclusion made, was that younger generations tend to enjoy watching serial killer and true crime documentaries, and that there is an increasing demand for these programmes on television and via streaming apps. There could be a direct link with the increasing popularity of dark tourism, due to viewers being intrigued by these documentaries, and wanting to visit the sites where particular dark events have taken place, for example the Jack the Ripper murders at Cromwell Street. The Netflix show entitled, ‘The Dark Tourist’ has sparked the attention of many, the presenter of the show is seen visiting a variety of dark tourist destinations and taking part in the various activities available to the public. It can be concluded that younger generations have watched shows such as this and are enticed to visit the destinations and attractions highlighted or similar. Lennon and Foley (2000) said that media has a large part to play in contemporary society; the author believes that from the data gathered it continues to play a large part, with possibly a greater impact now in 2020, than it did in 2000.
If the researcher could change anything with regard to this research, it would be to try to ensure an equal balance of gender responses to the questionnaire, as there was a lack of male respondents. The researcher would also strive to gain a more equal number of responses within the differing age groups, a variety of age groups responded to the questionnaire but a similar number would have provided a more representative sample for the study. The sample gained, demonstrated age bias due to a larger number of younger participants taking part in the study than older respondents. 
A limitation of the study was that very few people were aware of the concept of dark tourism and consequently people may have found the questions surrounding the topic confusing or uncomfortable to answer.
Following on from this, a further limitation was the possible ethical issue of participants being shocked or upset by being classed as a ‘dark tourist’, having visited The London Dungeon or similar destination. However, no such reports were communicated to the researcher.

Word count from Chapter 1 – Chapter 5 = 12,836 



















[bookmark: _Toc41811160]Appendix
[bookmark: _Toc41811161][image: C:\Users\Bethan Matthews\AppData\Local\Microsoft\Windows\INetCache\Content.MSO\3F1BB62F.tmp]Appendices 1 – Gantt Chart
[image: ]
















[bookmark: _Toc41811162]Appendices 2
Dark Tourism questionnaire
Thank you for agreeing to complete the following questionnaire for my university dissertation entitled, 'An Investigation into the Increasingly Popularity of Dark Tourism'. All responses are anonymous and completion of all questions is required to achieve accurate data. The average completion time for this questionnaire is approximately 6-8 minutes.
Personal Details
1. Have you given prior consent to complete this questionnaire?
124 responses altogether.
Yes – 115 responses 
No – 9 responses 

2. I hereby acknowledge that the data collected by the survey will be anonymous and confidential and will be used by the University of Wales Trinity Saint David for academic and educational purposes only.
68 responses altogether.
Yes – 68 responses.
No – 0

3. How old are you?
124 responses altogether. 
0-18 – 1 response.
18-29 – 56 responses.
30-49 – 51 responses. 
50-69 – 15 responses.
70+ - 1 response.

4. What is your gender?
Female – 99 responses.
Male – 25 responses. 
Binary – no responses.
Non-binary – no responses.
Prefer not to say – no responses.
The London Dungeon
This section is based on the London Dungeon.
5. Have you ever been to London?
124 responses altogether. 
Yes – 118 responses. 
No – 6 responses. 

6. Did you visit The London Dungeon?
122 responses altogether. 
Yes – 57 responses. 
No – 65 responses. 

7.  If yes, why did you visit?
59 responses;
· School trip.
· Weekend of sightseeing.
· Sightseeing, family trip and theatre. 
· Fun.
· Did not visit.
· School excursion. 
· Popular attraction to visit in London, had heard from people that it was good. Didn’t really give much thought about what it would be contain prior to visiting. 
· As it’s a tourist attraction. 
· Love history and wanted to do something different with the family.
· Weekend break.
· Offer on with London Eye. 
· Visited with family. 
· To take my son and to experience it myself. 
· Took children for Halloween. 
· Activity to entertain the family during the visit.
· Entertaining. 
· Social activity. 
· Sweeney Todd.
· It had been referred. 
· A friend suggested it. 
· My dad loves the history.
· Educational purposes. 
· I visited because there’s lots to do and not too far away. There’s also lots of attractions. I went to the Dungeon’s because it’s on the Merlin Pass list. 
· Word of mouth.
· Family outing.
· Interested in history.
· Part of itinerary when went with college.
· Went on a school trip. 
· Family day out.
· Free tickets. 
· Tourist attraction and had a discount voucher for it. 
· Day out. 
· Advertisements around London made it look interesting. 
· Tourist attraction. 
· Half term holiday visit with daughter.
· Interesting activity. 
· For fun. 
· Have visited other Dungeon’s attractions across the country and really enjoyed them.
· Popular tourist attraction and to learn some history. 
· Visiting family and tourism. 
· School trips. 
· An organised trip. 
· Love of history. 
· A fun activity. 
· History.
· I had a package deal from an attraction ticket website with sea life and Madame Tussauds.
· Like to know a lot about history. 
· With friends.
· Had heard good things about it and wanted to give it a try. 
· A friend wanted to go.

8.  If no, where did you visit?
62 responses;
· Theatres.
· Family, theatre, London Eye, schools. 
· Buckingham Palace and London Eye. 
· Camden. 
· London Eye, Buckingham Palace, London Zoo.
· Big ben, London Eye.
· Harry Potter Studios, Madame Tussauds, went to a musical. 
· Tower of London, Big ben, theatre and shops. 
· Madame Tussauds.
· Portobello market. 
· Big ben, Hyde park.
· Tower of London. 
· St Pauls Cathedral, Parliament Hill Lido, Camden market.
· Went to watch school of rock the musical. 
· Shrek experience, various tourist experiences, west end. 
· Madame Tussauds. 
· West end.
· Theatre.
· Margam park.
· South bank, parliament, savoy. 
· Theatre, Covent Garden, Oxford St.
· The London Eye, House of Parliament. 
· London Eye.
· London Eye, Theatre, Madame Tussauds. 
· The Tower of London. 
· Oxford Street.
· Madame Tussauds, London Eye, Theatre. 
· London tourist attractions. 
· London eye and river cruise. 
· Madame Tussauds. 
· I did not visit only travelled through. 
· Madame Tussauds. 
· Not interested, I scare easily. 
· Other attractions. 
· Went for interview, didn’t visit anything really. 
· Theatres, London eye, museums, aquarium.
· Kew garden, Richmond central London, hammersmith. 
· Wanted to visit but was too late when arrived. Visited Big Ben, Camden. 
· Central London.
· Blackpool dungeons. 
· Greenwich. 
· London Eye, Madame Tussauds.
· Buckingham Palace, Oxford Street, Tower of London. 
· All the usual tourist spots. 
· Visited many places on a university trip. 
· Museums, London Eye.
· Tower of London. 
· Many tourist spots including Hyde Park, Buckingham Palace etc. 
· London Eye, Madame Tussauds, Harry Potter World, O2, the shard. 
· The aquarium. 
· Scary.
· Covent garden, theatre, Oxford and regent street, science museum.
· London Eye, River Thames, Big Ben, Buckingham Palace, Downing street, Houses of Parliament. 
· Houses of Parliament, London Eye, West End. 
· Mainstream touristic targets such as Piccadilly square, London Eye, etc. 
· London Eye, Big Ben. 
· Wasn’t interested in it. 
· London Eye and Buckingham palace. 
· London Eye, aquarium and south bank. 
9.  How many times have you visited The London Dungeon?
64 responses altogether.
Once – 54 responses. 
Twice – 7 responses. 
More than three times – 3 responses.
10. How entertaining did you find The London Dungeon?
64 responses altogether.
Not entertaining at all
1 – 2 responses.
2 – 3 responses.
3 – 15 responses.
4 – 22 responses.
5 – 22 responses.
Very entertaining

11. How educational did you find The London Dungeon?
63 responses altogether.
Not educational at all
1 – 3 responses.
2 – 7 responses. 
3 – 18 responses.
4 – 22 responses.
5 – 13 responses. 
Very educational



12. How scary/thrilling did you find The London Dungeon?
64 responses altogether.
Not scary/thrilling at all
1 – 3 responses.
2 – 7 responses.
3 – 10 responses.
4 – 26 responses.
5 – 18 responses.
Very scary/thrilling
13. How did you find The London Dungeon experience as a whole, did you enjoy it?
59 responses;
· Yes.
· Yes.
· Yes, it was fun. 
· I loved it. 
· Yes, it was quite scary though, I was a teenager when I went. 
· No not particularly, don't really like things that are gruesome, scary, and not very interested in the grim history of London. Should obviously have given greater consideration to what it involved before visiting.
· We enjoyed it, although we were disappointed as we had to pay £5 more per person to go and listen to the story/play of Jack the ripper after we'd already paid.
· We had a great time. Laughed lots and jumped in fright quite a few times.
· Excellent fab staff.
· It was very scary. However, I really enjoyed it.
· It was educational in a fun and scary way.
· Na.
· It was good fun, entertaining and something different.
· Very good day out. Halloween themed music and entertainment was provided outside while we were queuing.
· Enjoyed, would consider going to again but wouldn't rush back.
· Yes, what an exciting day.
· It was okay, I wouldn’t go again unless with kids.
· Yes, it was an enjoyable experience.
· Very interesting, so much unknown history.
· Average.
· It was very good, things I found out I didn't know.
· No, was scared.
· It was fun, and a good thrill.
· It was good but I wouldn’t do it again.
· Quality time with loved ones.
· N/a.
· It was just ok. 
· Yeah it was good. 
· It was brilliant, the ride at the end was so unexpected.
· I loved it.
· As a first-time experience, yes. it was fun!
· Was alright, wouldn't write home about it.
· Enjoyed.
· Yes, I enjoyed but some over acting.
· Yes enjoyable.
· Yes.
· I was quite young when I visited and really enjoyed and found it educational.
· I was interested in the Jack the Ripper segment.
· Yes, good actors for various stories.
· Yes, it was an enjoyable experience.
· Really enjoyed it, actors were great and special effects. Found because there were so many guests (I think one group every 10 minutes), the scenes were often rushed and you could hear the guests in the scene in front of you and behind you. Whereas Blackpool dungeons only let in 3 groups an hour and it is more relaxing and the actors take more time with interacting with the guests.
· Yes, I enjoyed but it is not for the faint hearted.
· I didn’t enjoy the experience.
· Yes, bit crowded and rushed. Actors are good. Felt quite short. Very expensive for what it is.
· Yes.
· Exciting. 
· It was great, they teach you history about London - stuff I wouldn’t have learnt otherwise as I can get bored in museums. It was so fun but also really scary, I think I was only 10 years old and thought it was terrifying (I tried to get it my mums backpack to hide ahahah), would do again though! 
· Good fun. 
· Very much! Would recommend. 
· Very much so.
· Enjoyed it.
· I found it very enjoyable but also quite scary.
· It was ok, quite dark though which I'm not a fan of.
· I thought was exciting and interesting. It was better than I expected.
14. Would you like to visit The London Dungeon (again)?
82 responses altogether. 
Yes – 50 responses.
No – 32 responses.

15. Do you know what is in The London Dungeon?
114 responses.
Yes – 63 responses.
No – 51 responses.
16. If yes, what do you know is in there?
54 responses;
· Old London style décor.
· The Plague, Sweeney Todd, Yorkshire Ripper.
· Public guides and information of what happened down there 100 years ago.
· Recreation of historical gory events using special effects and actors. 
· History of London. 
· Waxwork figures and different eras that's what I remember.
· Sweeney Todd, The plague, Yorkshire Ripper and since my visit a ride and scare actors who can apparently chase and touch you.
· There are actors in there telling you stories about the history of the extreme events that happened in the past. 
· There are rides, a torture chamber, Sweeney Todd’s barbers, a mirror maze, Jack the Ripper rooms and lots more.
· The story of the plague, great fire of London, Jack the Ripper, Sweeney Todd and much, much more.
· Jack the ripper.
· Jack the ripper and a mirror maze.
· Scary scenes with rats, skulls, skeletons etc. Sweeney Todd experience, which was quite startling! A lot of blood and gore!
· It’s quite scary and. 
· Macabre things. 
· Re-enactments and information. 
· I remember the part about the plague and Sweeney tod. Haven't been for many years so it may have changed.
· Instruments of torture, history of London.
· Execution room. 
· Different sections with different story lines. maybe a bakery of some sort, boat ride, jail set up and maybe a court from memory it’s been a few years. 
· Sweeney Todd, Jack the ripper, Guy Fawkes, The torture chamber and many more.
· Jack the Ripper? 
· Historical storytelling on key London events.
· Wax work figures, scenery and props, people dressed up, a train or carriage thing, sounds playing.
· Lots of potentially horror-filled attractions, some rides, actors, dummies.
· Based on Jack the Ripper, haven’t been in a while can’t remember a lot.
· I like the history. 
· Entertainment for thrill seekers and educational. 
· Jack the Ripper and Guy Fawkes.
· History. 
· A scary ride. Boat sections. Educational information.
· I don’t remember much. I just remember rats and the story of London on fire.
· things to do with jack the ripper and others like that.
· Haunted house. 
· [bookmark: _Hlk41402781]My understanding is that actors jump out at you in the dark, possibly an educational aspect also?
· Can’t remember it was many years ago.
· All the gory history of London eg executions, where people were hung drawn and quartered, where people had the bubonic plague, Jack the ripper etc.
· London's gruesome history. 
· Shows, rides, historical facts.
· Guy Fawkes.
· Actors, boat ride, drop ride, different scene- some are very similar to Blackpool etc (e.g. courtroom but some are specific to London and its history) 
· London’s dark history, the plague, guy Fawkes.
· Actors. 
· Chains, rats, prisoners.
· Models of people.
· Interactive experience, history. 
· Boat Ride, Drop Ride, Sweeney Todd Barber.
· History of Britain from a macabre point of view.
· How they used to live, how they used to dress, what the prison was like. 
· Different rooms with actors who fell stories about historical events and a ride. 
· The only things I remember are skeletons, tombs and the living dead. 
· Stories and wax works of old London times?
· Actors, sets, a boat, water, drop ride, shop.

17. Would you be shocked to learn that visitors to The London Dungeon are classed as dark tourists?
115 responses altogether.
Yes – 81 responses.
No – 34 responses.

Dark Tourism as a concept
This section is based mainly on dark tourism
18. Have you ever heard of dark tourism?
123 responses altogether.
Yes – 32 responses.
No – 91 responses.


19. If yes, how would you describe it?
31 responses;
· Seeking destinations with a thrill of horror and fear.
· Thrill seekers of dark information that people can visit 
· Tourism involving death. 
· Tourist attractions that are based on unpleasant times in history.
· Attractions to places where bad things in history have happened? 
· Visiting places that have a sad, grim, gruesome past/history. Places where there has been death and destruction.
· A traveller or tourist who visits places with a dark history linked to suffering or death a great example would be visiting Chernobyl.
· Places associated with suffering, death etc. 
· History, gloomy.
· Inquisitive and interested in dark/ gruesome places. 
· Tourism associated with death and 'darkness' essentially.
· Going to places e.g. concentration camps that have a dark history behind them. 
· Dark tourism is when someone travels to attractions or places where bad things have happened e.g. ground zero, Auschwitz, Chernobyl.
· Dark tourism is tourists that want to visit places such as the suicide forest in japan the Ebola outbreak village in south Africa and Chernobyl so they seek out danger adventure.
· Someone who visits places that are considered not a popular tourist place or that had been affected by natural or human disasters.
· Tourist attractions to do with death and tragedy.
· Not appealing to some.
· Terrorist, and deep dark historic attractions or buildings. 
· History that involves death.
· Morbid curiosity in traveling form.
· People that enjoy the more dark/scarier aspects of history.
· People travelling to places where people have perished. 
· Tourist attractions that dwell on death and grisly details.
· I would say it associates a place regarding death and suffering such as Auschwitz in Poland.
· Tourism to do with death in the past.
· Tourism involving death or extreme violence.
· Where tourists visit places of mass death or memorials to learn about the history.
· Visiting morbid/dark places.
· History of places and their lives.
· People visiting places that are associated with death. 
· People visiting places where terrible things have happened.


20. If no, what do you think it could be?
86 responses.
· No idea.
· Interest in Scary thrill seeking events or places.
· Tourism which could be related to death or people suffering. 
· Gory history places to visit.
· Going to places which are about death.
· Learning about the dark history of a place.
· People looking into spooky past events or hauntings within that particular area. 
· People who enjoy seeing/learning about dark history, involving death etc.
· People into black magic.
· People visiting places where extreme events have happened. 
· Probably, finding enjoyment in the macabre. 
· I’m guessing people who like to be scared. 
· Tourist attractions representing a dark history. 
· People who are interested in crime.
· Ghost hunting or gothic themes.
· Tourist attractions that are scary.
· Visiting attractions concerned with death, pain or fear.
· Scary tourism. 
· For people with a macabre personality.
· Not sure.
· People who look for dark. 
· Tourism linked with death.
· People interested in dark stuff scary. 
· Experiences based on the darker and more lurid side of things. 
· Enjoyment of blood and murder?
· A tourist that is interested in dark things.
· People that like to travel to different scary places e.g. haunted houses, dungeons, mansions.
· That you are a dark person. 
· The unpleasant side of life, exhibits relating to that.
· Fascination with death from a different era.
· Not sure, doesn't sound good though. 
· Visiting known places or spots where evil has taken place. 
· People who like to be scared, like horror.
· Dark personality traits and people into Goth or Heavy metal.
· Looking out for horror stories.
· Weird tourism.
· Based on death, torture and the macabre.
· A scary attraction.
· People who go to visit place where death occurred throughout history. 
· Entering into the unfortunate dark side of history.
· Tourism about murder.
· Tourists that enjoy a thrill and non-mainstream experiences.
· I don’t really know.
· A more macabre form of entertainment?
· People interested in the creepy aspects of tourism.
· Tourism that involves fear.
· Linked to occult or murders. 
· Popular attractions which are sinister.
· Tourism based around four.
· Inputting money into bad levels of tourism.
· Scare tactics, unsavory history. 
· History but the darker parts. 
· Tourists who like the grim side of the city's they visit.
· Underground places.
· People who go to visit things that are more creepy.
· Visiting Historic sites/location with negative past?
· Visiting somewhere unpleasant or which has a dark background. In terms of the London Dungeon or haunted houses, there’s a certain thrill that comes from visiting these places, possibly similar to the way some people enjoy horror movies. For places such as Ground Zero, I think people are fascinated with events that seem terrible and beyond comprehension. We struggle to understand how something like that happened and the scale of the incident, and visiting the place where it happened allows us to see for ourselves the extent of the impact. Seeing the holes in the ground where the twin towers once stood shows you the undeniable reality of the attack.
· People interested in gruesome things it seems.
· Tourism involved around death eg executions, serial killers, gory history.
· Ghost hunts etc.
· Macabre tourist sites linked with murder and torture.
· Visiting macabre sites - dungeons, cemeteries etc.
· Visiting scary places or places with a dark history.
· Tourism related to deep history ie death, war sites.
· To gain a thrill and interest, to learn history and facts regarding unpleasant places, related to suffering. 
· Depressing or shocking historical stuff such as concentration camps. 
· People who like visiting places with a dark history.
· Fascination with death/horror etc - visiting graveyards and so on. 
· People who like visiting historical places. 
· Tourists that get a kick out of visiting dark, eerie or strange places. Not considered the normal tourist attractions. Places where people have died or bad things have happened.
· People who enjoy the macabre. 
· Love of things macabre. 
· Tourism revolving around infrastructures representing either esoteric rituals or past habits of tortures/genocides.
· Tourism in relation to dark history. 
· Not typical tourism seeing places in their usual aspects but seeking thrilling experiences of places. 
· Tourist that like creepy things.
· Thrilling experiences. 
· I'm assuming it's based on things that are dead/underworld/zombies.
· Occult witchcraft etc. 
· Initially thought it was a derogatory term for increasing levels of black people visiting.
21. Are you interested in the dark side of history?
124 responses altogether.
Yes – 93 responses.
No – 31 responses.

22. Do you watch true crime or serial killer documentaries?
124 responses altogether.
Yes – 74 responses.
No – 12 responses.
Sometimes – 38 responses.

23. Have you visited any of the following destinations?
81 responses altogether. – Some participants picked more than one destination. 

Aushwitz (Poland) – 17 responses.

Ground Zero (New York) – 34 responses.

Anne Franks House (Amsterdam) – 32 responses.

Cromwell Street (Jack the Ripper tour, London) – 15 responses.

Haunted Houses (Margam Park, Universal Studios Halloween Horror Nights etc) – 45 responses.

Other: - 12 respondents.

24. If so, why did you visit?
25. Would you like to visit any of the above attractions, and if so which ones?
26. Did you enjoy your visit and would you go again?
27. Please could you tell me what types of tourism you are interested in? For example, ski tourism, adventure tourism, sport tourism...
Thank you for completing my questionnaire!
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ETHICS FORM 



SECTION A: About You (Principal Researcher)

	Full Name:
	Bethan Elaine Mathews

	Tick all boxes which apply:

	Member of staff:
	☐	Student:
	☒	Honorary research fellow:
	☐


	Faculty/School/Centre:
	Swansea Business School

	Campus:
	Swansea 

	E-mail address:
	1700855@student.uwtsd.ac.uk

	Contact Telephone Number:
	07366262162

	For students:

	Student Number:
	1700855
	Undergraduate
	☒
	Programme of Study:
	Ba Tourism Management
	Taught Postgraduate
	☐
	Director of Studies/Supervisor:
	Matthew James
	Research
	☐


SECTION B: Approval for Research Activity

	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	     
	Date

	If Yes, please indicate source of approval (and date where known):
	Research Degrees Committee
	☐	

	
	Faculty Research Committee
	☐	

	
	Other (write in)

	☐	


Approval in principle must be obtained from the relevant source prior to seeking ethical approval.

SECTION C:  External Ethical Guidance Materials

	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	Dissertation handbook
	☒
	Advice from tutor and supervisor
	☒

	
	☐




SECTION D: External Collaborative Research Activity

	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	
If Yes, please provide the name of the external organisation and name and contact details for the main contact person:

	Institution
	

	Contact person name
	

	Contact person e-mail address
	



Where research activity is carried out in collaboration with an external organisation
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity

	Indicative title:
	An investigation into the increasing popularity of dark tourism.

	Proposed start date:
	1st October 2019
	Proposed end date:
	1st June 2020

	Purpose of research activity (including aims and objectives)
Outline the purpose, aims and objectives of the research activity, including key research questions. Show briefly how existing research has informed the proposed activity and explain what the research activity will add and how it addresses an area of importance. (Maximum 300 words)

	Aim: To investigate the increasing popularity of dark tourism.
Objectives:
1. To research whether there are different levels/categories of dark tourism.
2. To consider the ethics surrounding dark tourism.
3. To evaluate public awareness of dark tourism.
4. To make recommendations to The London Dungeon on how they can make their attraction more educational rather than entertainment based.


(this box should expand as you type)

	Proposed methods
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. (Maximum 600 words)

	

Survey.
Online questionnaire.


(this box should expand as you type)




	Location of research activity
Identify all locations where research activity will take place.

	
Swansea
(this box should expand as you type)

	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural sensitivities or vulnerabilities of participants.

	

(this box should expand as you type)




SECTION F: Scope of Research Activity

	Will the research activity include:
	
YES
	
NO

	Use of a questionnaire or similar research instrument?
	☒
	☐

	Use of interviews?
	☐
	☒

	Use of diaries?
	☐
	☒

	Participant observation with their knowledge?
	☐
	☒

	Participant observation without their knowledge?
	☐
	☒

	Use of video or audio recording?
	☐
	☒

	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	Investigation of participants involved in illegal activities?
	☐
	☒

	Use of procedures that involve deception?
	☐
	☒

	Administration of any substance, agent or placebo?
	☐
	☒

	Working with live vertebrate animals?
	☐
	☒

	Other primary data collection methods, please explain in this box



	☐
	☐



If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 


SECTION G: Intended Participants

	Who are the intended participants:
	
YES
	
NO

	Students or staff at the University?
	☒
	☐

	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	Vulnerable adults?
	☐
	☒

	Children under 18?
	☐
	☒

	Prisoners?
	☐
	☒

	Young offenders?
	☐
	☒

	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	People engaged in illegal activities?
	☐
	☒

	Others (please identify):


	☐
	☐



	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	Minimum 50 participants. Online questionnaire will be shared amongst participants and posted on social media platforms.

this box should expand as you type)



	Information for participants:
	
YES
	NO
	
N/A

	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	Will you obtain written consent for participation?
	☒
	☐
	☐

	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	If NO to any of above questions, please give an explanation 

	


(this box should expand as you type)






	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
	☐
	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	If YES to any question, please provide full details 

	


(this box should expand as you type)





SECTION H: Anticipated Risks

	[bookmark: _Toc41806821][bookmark: _Toc41807431][bookmark: _Toc41807512][bookmark: _Toc41811164]
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	[bookmark: _Toc41806822][bookmark: _Toc41807432][bookmark: _Toc41807513][bookmark: _Toc41811165]Full risk assessment completed and appended? 

Yes                               ☐
 No                                   ☒


	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	Possible confusion over topics in the questionnaire but not harmful.

(this box should expand as you type)

	

	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	Non-disclosure agreement.

(this box should expand as you type)

	

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	All participants including the researcher will be treated with respect and consideration.

(this box should expand as you type)

	

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	UWTSD’s professional name will be considered at all times.

(this box should expand as you type)

	

	Adverse outcomes
List measures put in place to limit any adverse effects or outcomes of research activity where appropriate. Include any emergency protocols. 

	All information will be stored on a password protected computer.

(this box should expand as you type)





	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	


YES
	


NO
	


N/A

	Has a DBS certificate been obtained?
	☐
	☐
	☒




SECTION I: Feedback, Consent and Confidentiality

	Feedback
What feedback will be provided to participants, how will this be done and when? 

	The finished dissertation will be available for request and e-mailed to participants who request it.


 (this box should expand as you type)

	

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded.

	
An initial tick box will be presented to those completing the online questionnaire, requesting their consent.

 (this box should expand as you type)

	

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
Confidentiality and anonymity will be kept at all times. No participants will be identifiable. 

(this box should expand as you type)






SECTION J: Data Protection and Storage

In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	
	YES
	NO

	Does the research activity involve personal data (as defined by the Data Protection Act)?
“personal data” means data which relate to a living individual who can be identified—
(a) from those data, or
(b) from those data and other information which is in the possession of, or is likely to come into the possession of, the data controller, and includes any expression of opinion about the individual and any indication of the intentions of the data controller or any other person in respect of the individual.
	☒
	☐

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)

	

	Does it involve sensitive personal data (as defined by the Data Protection Act)?
“Sensitive personal data” means personal data consisting of information as to –
(a) the racial or ethnic origin of the data subject,
(b) his political opinions,
(c ) his religious beliefs or other beliefs of a similar nature,
(d) whether he is a member of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) his physical or mental health or condition,
(f) his sexual life,
(g) the commission or alleged commission by him of any offence, or
(h) any proceedings for any offence committed or alleged to have been committed by him, the disposal of such proceedings or the sentence of any court in such proceedings.
	☐
	☒

	If YES, provide a description of the data and explain why this data needs to be collected:

	
(this box should expand as you type)



	Will the research activity involve storing personal data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☐
	☒

	University computers?
	☐
	☒

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☒
	☐

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	“Cloud” storage or websites?
	☐
	☒

	Other – specify:

	☐
	☐

	For all stored data, explain the measures in place to ensure data confidentiality, including details of password protection, encryption and anonymisation:

	All computers used are password protected. All participants’ data collected is anonymous with no sensitive information.



(this box should expand as you type)


	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☐
	☒

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☐
	☒

	Data archiving?
	☐
	☒

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the Data Protection Act (and/or any international equivalent):

	




(this box should expand as you type)



	List all who will have access to the data generated by the research activity:

	
Student conducting the research.

(this box should expand as you type)

	

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
Student conducting the research.

(this box should expand as you type)

	

	Give details of data storage arrangements, including where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
Storage will be secured by the student and advice will be taken on how to dispose of the data. There will be no paper storage, only electronic. 

(this box should expand as you type)




SECTION K: Declaration

	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	Signature of applicant: 
B E Mathews
	
	Date:
	14/11/19



For students:
	Director of Studies/Supervisor:
	Matthew James

	Signature:
	


	Date:
	



For staff:
	Head of School/Assistant Dean:
	

	Signature:
	


	Date:
	




Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	
I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)


	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Head of School.




























[bookmark: _Toc41811166]Bibliography
Ashworth, G. and Hartmann, R. (2005) Horror and Human Tragedy Revisited: The Management of Sites of Atrocities for Tourism. 1st edn. USA: Cognizant Communication Corporation. 
Banks, K. (2019) Discover a world of unreality: Dark Tourism, London Dungeons and Dracula in Whitby. Available at: http://www.travel-conference.co.uk/commentries.php?paper=21 (Accessed 30/09/19)
Biran, A. and Hyde, K.F., 2013. New perspectives on dark tourism. International Journal of Culture, Tourism and Hospitality Research, 7(3), pp.191-198.
Birna, A., Hyde, K.F. and Farmaki, A., 2013. Dark tourism revisited: a supply/demand conceptualisation. International Journal of Culture, tourism and hospitality Research.
Birna, A., Hyde, K.F. and Raine, R., 2013. A dark tourist spectrum. International Journal of Culture, tourism and hospitality Research.
Bowman, M.S. and Pezzullo, P.C., 2009. What’s so ‘dark’about ‘dark tourism’?: Death, tours, and performance. Tourist Studies, 9(3), pp.187-202.
Dale, C. and Robinson, N., 2011. Dark tourism. Research themes for tourism, pp.205-217.
Dalton, D., 2014. Dark tourism and crime. Routledge.
Davies, P. (2018) Flight searches to ‘Dark Tourism’ triple in two years, says Kiwi.com. Available at: http://www.travolution.com/articles/108439/flight-searches-to-dark-tourism-triple-in-two-years-says-kiwicom (Accessed: 29/09/19)
Foley, M. and Lennon, J.J., 1996. JFK and dark tourism: A fascination with assassination. International Journal of Heritage Studies, 2(4), pp.198-211.
Frost, W and Laing, J. (2013) Commemorative Events: Memories, Identities and Conflicts. 1st edn. Canada: Routledge.
Ghemawat, P., 1990. The snowball effect. International Journal of Industrial Organization, 8(3), pp.335-351.
Goodman, L.A., 1961. Snowball sampling. The annals of mathematical statistics, pp.148-170. 
Hartmann, R., 2014. Dark tourism, thanatourism, and dissonance in heritage tourism management: New directions in contemporary tourism research. Journal of Heritage Tourism, 9(2), pp.166-182.
Hooper, G. and Lennon, J.J. eds., 2016. Dark tourism: Practice and interpretation. Routledge.
Jamal, T. and Lelo, L., 2010. Exploring the conceptual and analytical framing of dark tourism: From darkness to intentionality. In Tourist Experience (pp. 49-62). Routledge.
Krosnick, J.A., 2018. Questionnaire design. In The Palgrave handbook of survey research (pp. 439-455). Palgrave Macmillan, Cham.
Lennon, J. and Continuum, M.F., 2002. Dark tourism: the attraction of death and disaster. Annals of Tourism Research, 29(4), pp.1188-1189.
Lennon, J. and Foley, M. (2000) Dark Tourism. 1st edn. Cornwall: Continuum. 
Lennon, J.J. and Foley, M., 1999. Interpretation of the unimaginable: The US Holocaust Memorial Museum, Washington, DC, and “dark tourism”. Journal of Travel Research, 38(1), pp.46-50.
Light, D., 2017. Progress in dark tourism and thanatourism research: An uneasy relationship with heritage tourism. Tourism Management, 61, pp.275-301.
Madden, D. (2019) Dark Tourism: Are These the World’s Most Macabre Tourist Attractions? Available at: www.forbes.com (Accessed: 29/09/19)
McCrum-Gardner, E., 2008. Which is the correct statistical test to use?. British Journal of Oral and Maxillofacial Surgery, 46(1), pp.38-41.
McNeill, Chapman, and Chapman, Steve. Research Methods. 3rd ed. London ; New York: Routledge, 2005. 
Merlin Entertainments (2020). Merlin Annual Pass. Available at: https://www.merlinannualpass.co.uk/attractions-map. (Accessed 01/05/20)
[bookmark: _Hlk37060218]Mkansi, M. and Acheampong, E.A., 2012. Research philosophy debates and classifications: students’ dilemma. Electronic journal of business research methods, 10(2), pp.132-140.
Niemelä, T., 2010. Motivation factors in dark tourism: Case: House of terror.
Novelli, M. (2005) Niche Tourism. 1st edn. London: Routledge.
Ntunda, J. (2014) Investigating the Challenged of Promoting Dark Tourism in Rwanda. 1st edn. Germany: Anchor Academic Publishing.
Paris, N. (2019) Dark tourism: Why are we attracted to tragedy and death? Available at: www.telegraph.co.uk (Accessed: 29/09/19)
Podoshen, J.S., 2013. Dark tourism motivations: Simulation, emotional contagion and topographic comparison. Tourism management, 35, pp.263-271.
Poletiek, F. (2013) Hypothesis-testing Behaviour. 1st edn. England: Psychology Press.
Rojek, C. and Urry, J. (1997) Touring Cultures. 1st edn. Canada: Routledge.
Saunders et al. (2009) Research Methods for Business Students. 5th edn. England: Pearson Education Limited.
Saunders, M. (2012) ‘Research Methods for Business Students. 6th edn. England: Pearson Education Limited.
Saunders, M., Lewis, P. and Thornbill, A., 2012. Convenience sampling.
Seaton, A. and Bennet, M. (1996) Marketing Tourism Products. 1st edn. British Library.
Seaton, A.V., 1996. Guided by the dark: From thanatopsis to thanatourism. International Journal of Heritage Studies, 2(4), pp.234-244.
Sharpley, R. and Stone, P.R. eds., 2009. The darker side of travel: The theory and practice of dark tourism. Channel view publications.
Sharpley, R., 2005. Travels to the edge of darkness: Towards a typology of dark tourism. Taking tourism to the limits: Issues, concepts and managerial perspectives, pp.217-228.
Sheppard, E. (2018) The rise of dark tourism: what’s the appeal? Available at: https://inews.co.uk/inews-lifestyle/travel/the-rise-of-dark-tourism-netflix-chernobyl-auschwitz-nuclear-japan-508777 (Accessed: 29/09/19)
Sirisena, H., 2015. Confessions of a Dark Tourist. Michigan Quarterly Review, 54(3), p.339.
Smith, G., 2008. Does gender influence online survey participation?: A record-linkage analysis of university faculty online survey response behaviour. ERIC Document Reproduction Service No. ED 501717.
Stone, P. and Sharpley, R., 2008. Consuming dark tourism: A thanatological perspective. Annals of tourism Research, 35(2), pp.574-595.
Stone, P., 2005. Dark tourism consumption-A call for research. E-Review of Tourism Research (eRTR), 3(5), pp.109-117.
Stone, P., 2005. Dark tourism-An old concept in a new World. Tourism, (125), p.20.
Stone, P., 2012. Dark tourism as' mortality capiltal': The case of Ground Zero and the Significant Other Dead.
Stone, P., 2013. Dark tourism scholarship: A critical review. International Journal of Culture, Tourism and Hospitality Research, 7(3), pp.307-318.
Stone, P., 2013. Dark tourism, heterotopias, and post-apocalyptic places: The case of Chernobyl.
Stone, P.R. and Sharpley, R., 2013. Deviance, dark tourism and ‘dark leisure’: Towards a (re) configuration of morality and the taboo in secular society. In Contemporary Perspectives in Leisure (pp. 76-86). Routledge.
Stone, P.R., 2006. A dark tourism spectrum: Towards a typology of death and macabre related tourist sites, attractions and exhibitions. Turizam: međunarodni znanstveno-stručni časopis, 54(2), pp.145-160.
Stone, P.R., 2012. Dark tourism and significant other death: Towards a model of mortality mediation. Annals of tourism research, 39(3), pp.1565-1587.
Strange, C. and Kempa, M., 2003. Shades of dark tourism: Alcatraz and Robben Island. Annals of tourism research, 30(2), pp.386-405.
Tarlow, P., 2007. Dark tourism–the appealing ‘dark’side of tourism and more. In Niche tourism (pp. 61-72). Routledge.
The telegraph, (2011). Women’s brains make them more scared in horror movies. Available at: https://www.telegraph.co.uk/news/science/science-news/8719291/Womens-brains-make-them-more-scared-during-horror-movies.html. (Accessed 01/05/20) 
Usborne, S. (2019) Dark tourism: When tragedy meets tourism. Available at: www.nationalgeographic.co.uk (Accessed: 29/09/19)
van Teijlingen, E., Hundley, V. (2001) The importance of pilot studies. Social Research Update, 35. 
Yuill, S.M., 2004. Dark tourism: understanding visitor motivation at sites of death and disaster (Doctoral dissertation, Texas A&M University).
Zwarun, L. and Hall, A., 2014. What’s going on? Age, distraction, and multitasking during online survey taking. Computers in Human Behavior, 41, pp.236-244.

2

image2.png
Philosophies

Strategles

Interpretive

Techniques and
procedures

Radical structuralist





image3.jpeg




image4.png
Higher Political
Influence and Ideology

?

'Sites Of Death
and Suffering'

Darkest Darker

Education
Orientation

v

History Centric
(Conservation/
Commermorative)

v

Perceived Authentic
Product Interpretation

v

Location
Authenticity

Shorter Time Scale
to the Event

\

Suppley
(Non Purposefulness)

v

Lower Tourism
Infrastucture

Dark

Lower Political

Influence and Ideology

f

'Sites Associated with
Death and Suffering'

T

Lighter

Lightest

v

Entertainment
Orientation

¥

Heritage Centric
(Commercial/
Romanticism)

v

Perceived Inauthentic
Product Interpretation

v

Non-Location
Authenticity

v

Longer Time Scale
from the Event

+

Supply
(Purposefulness)

+

Higher Tourism
Infrastrulkture




image5.png
Sampling

Probability Non-probability
Simple ~ Systematic Stratified  Cluster Quota Purposive Volunteer  Haphazard

Simple  Systematic Stratified (random) Quota
random random random  Cluster

Snowball ~ Self Convenience
selection

Extreme
case
purposive

Homogeneous
purposive

Typical case
purposive

Heterogeneous  Critical case  Theoretical
purposive purposive




image6.png
9| B oarcTourism questionn X | 4

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢

Questions  Responses @D

What is your gender?

124 responses

@ Female

@ Male

® Binary

@ Non-binary

@ Prefer not to say

The London Dungeon

H P Type here to search





image7.png
| [ Dark Tourism questionn X | @ online survey response rate | + v/ -

<« O @ | & htpsy/docsgooglecom/forms/d/1pUEgaHIONBEXQIDily3W]1SGAVORYSXD1SnfmZ8pjsd/edite:

B Dark Tourism questionnaire [J ¢ @ © ® m H A@

Questions  Responses @D

How old are you?

124 responses

@018
® 1829
® 3049
@ 5069
@70+

What is your gender?

124 responses

@ Female

3
H P Type here to search * 1270472020 =





image8.png
8| B oarkTourism questionn X | 4 v -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢ @ © ® m

®

Questions  Responses @D

Did you visit The London Dungeon?

122 responses

@ Yes
@ No

If yes, why did you visit?

59 responses

H P Type here to search




image9.png
8| B parkTourism questionn X | & online survey responserate |+ v/ -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢ @ © ® m

®

Questions  Responses @D

1 did not visit, only travelled through

How many times have you visited The London Dungeon?

64 responses

@ Once
@ Twice
® More than three times

How entertaining did you find The London Dungeon?

64 responses

20

H P Type here to search




image10.png
8| B oarkTourism questionn X | 4 v -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢ @ © ® m

&

Questions  Responses @D

How entertaining did you find The London Dungeon?

64 responses

20

2 3 22 (34.4%)

10

2(31%)

How educational did you find The London Dungeon?

63 responses

EY

H L Type here to search




image11.png
8| B oarkTourism questionn X | 4 v -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢ @ © ® m

&

Questions  Responses @D

1 2 3 4 5

How educational did you find The London Dungeon?

63 responses

20
2
1828,

13 (20.6%

10
7 (111
3 (4.8%)
N (

1 2

How scarylthrilling did you find The London Dungeon?

64 responses

H L Type here to search




image12.png
<« - 0O @ A | htps

B Dark Tourism questionnaire [J ¢

H L Type here to search

8| B oarkTourism questionn X | 4 v -

‘docs.google.com/forms/d/1pU

gaHIONBEXQIDily3W]1SG4VOhYsXD1Snfmz8pjs4/edits

&)
o
@

®

Questions  Responses @D

1 2 3 4 5

How scarylthrilling did you find The London Dungeon?

64 responses I

0
2
o 10 (15.6%)
7(10.9%)
3(47%)
. K

1 2

How did you find The London Dungeon experience as a whole, did you enjoy it?

59 responses





image13.png
8| @ Email - Bethan Mathews 17 | [B Dark Tourism questionn X | 4 v/ -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢

®

Questions  Responses @D

story/play of Jack the ripper after wed already paid

We had a great time. Laughed lots and jumped in fright quite a few times.

Would you like to visit The London Dungeon (again)?

82 responses

@ Yes
@ No

Do you know what is in The London Dungeon?

114 responses Py

H P Type here to search




image14.png
8| B oarkTourism questionn X | 4 v -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [J ¢ @ © ® m

®

Questions  Responses @D

There are actors in there telling you stories about the history of the extreme events that happened in the
past

Would you be shocked to learn that visitors to The London Dungeon are classed as dark tourists?

115 responses

@ Yes
@ No

Dark Tourism as a concept

H P Type here to search




image15.png
8| B oarkTourism questionn X | 4 v -

<« O @ | & htpsy/docsgooglecom/forms/d/1pUEgaHIONBEXQIDily3W]1SGAVORYSXD1SnfmZ8pjsd/edite:

B Dark Tourism questionnaire [ ¢

®

Questions  Responses @D
~—

Dark Tourism as a concept

Have you ever heard of dark tourism?

123 responses

@ Yes
@ No

If yes, how would you describe it?

31 responses

H P Type here to search




image16.png
<« - 0O @ A | htps

9| B oarcTourism questionn X | 4

‘docs.google.com/forms/d/1pU

gaHIONBEXQIDily3W]1SG4VOhYsXD1Snfmz8pjs4/edits

B Dark Tourism questionnaire [ ¢

H P Type here to search

Questions  Responses @D
Visiting scary places or places with a dark history

Tourism related to deep history ie death, war sites

Are you interested in the dark side of history?

124 responses

@ Yes
@ No

Do you watch true crime or serial killer documentaries?
124 responses





image17.png
8| B oarkTourism questionn X | 4 v -

& > O @ | A& htpsy/docsgooglecom/forms/d/1pUEGaHIONBEXQIDily3W]1SGAVOhYsD1SnfmZ8pjsa/edits

B Dark Tourism questionnaire [ ¢

®

Questions  Responses @D

Do you watch true crime or serial killer documentaries?

124 responses

@ Yes
@ No
® Sometimes

Have you visited any of the following destinations?

81 responses

H P Type here to search




image18.png
ey ook | ouaton | OStover | Movember | December sanuary. February March apri) May.
Wim 4w B 2 9w BN 6B WT WU A 2 5B H 6B HT  4uB
[rersture and academc research [roth october  [12weeks
Finalise the ttle st octover  [2weeks
Finalise aims and objectives sth octover  [2 weeks
iceting with supervisor Jatn November |1day
Focus on other module deadlines Ju1th November f1 week
Jomit research proposal 5th November  [1 day
Gain footfallsatisticsfrom TLG. st November  [1 day
segin terature review - Ch f2nc Decemer  [5weeks
vicet with supervisor Joth December  1cay
Jomit reading lis o supervisor 6th Decemver  [1.0ay
Jomit Ch2 daft to supervisor fotnsanvary  Jucay
write the methodology ch3. isthsonvary  f3weeks
segin writing questions or survey. oot sanvary [ weeks
Jomit h3 draft to supervisor fortnsanvary  [1aay
anaiyse llsurvey responses pra rebruary [ weeks
write Chs - analysis ot ebruary  f5 weeks
Focus on other module deadines ath ebruary  [2weeks
Finalise chi-4 fona arcn 3 weeks
write conclusion - chs. Jotn warch Joweeks
Focus on other module deadlines stnmarcn [ week
Jomit ChS draft to supervisor Jotn aprit 1 6ay
Jomit fulldrsft 2th april : gay
Gain feedback on draft ot Aprit 1 6oy
Revise feadback f27in ot i week
Final checks, print and bind f27tn prt s weeks
Final submission Ju1th may 1 day




image19.png
Activity Start Task Duration
Literature and academic research 14th October |12 weeks
Finalise the title 215t Octover |2 weeks
Finalise aims and objectives 28th October |2 weeks
[Meeting with supervisor Jath November |1 day
Focus on other module deadlines 11th November |1 week
submit research proposal 18th November |1 day
Gain footfall statistics from TLG 25th November |1 day
Begin Literature review - Ch2 2nd December |6 weeks
[Meet with supervisor Joth December |1 day
submit reading list to supervisor 16th December |1 day
submit Ch2 draft to supervisor |oth sanuary 1 day
Write the methodology Ch3 13thsanuary |3 weeks
Begin writing questions for survey 20th January |2 weeks
[submit Ch3 draft to supervisor 27th January 1 day
Analyse all survey responses 3rd February |3 weeks
Write Cha - analysis 10th February |5 weeks
Focus on other module deadlines 24th February |2 weeks
Finalise Ch1-4 [2nd March 3 weeks
write conclusion - Chs Joth March 2 weeks
Focus on other module deadlines 16th March 1 week
submit Chs draft to supervisor Joth Aprit 1 day
submit full draft 13th April 1 day
Gain feedback on draft 20th April 1 day
Revise feedback 27th April 1 week
Final checks, print and bind 27th April 3 weeks
Final submission 11th May 1 day





image20.wmf



image1.jpeg
PRIFYSGOL CYMRU
Y Drindod Dewi Sant

UNIVERSITY OF WALES

Trinity Saint David





