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Executive Summary
This modest attempt describes the recent advancements in the technological world in the business market in terms of usage of social media. The article evaluates the importance of social media in the development of any business by giving examples like Facebook, Twitter, etc. The paper also provides the awareness of the practical analysis of the technological advancements in sharing views among the workplace by discussing the process like web conferencing through Skype and TeamViewer. Lastly, it provides the real-life examples of presence in social networking sites like Facebook, Twitter, and LinkedIn for providing evidence of academic knowledge. 
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[bookmark: _Toc7687674]Introduction
Now a day, advanced technology plays the central part in executing business activities and internal and external business communication. Social media companies with the internet is relied on by the marketers for expanding and increasing the target markets by advertising themselves towards the consumers and maintaining workplace relationships. The report evaluates the usefulness of the utilization of the modern age technologies into the workplace by exploring social media as the tool of communication, information gathering, and marketing into the company. Additionally, the paper also provides some professional online presence of the writer for illustrating the evidence of the researches. The main of this writing is to enhance student’s digital skills into the companies and build up awareness about the significance of the practical illustration of information and its conversion into knowledge. On the other hand, the paper evaluates the distinction between Web conference and TeamViewer Technologies as a tools used by users and professionals.
[bookmark: _Toc7687675]Evaluating modern technologies
Exploring Facebook
Facebook is the online social media platform and social networking services based on Menlo Park, California, America. With its multilingual 140languages, products like Messenger and Watch, subsidiaries like Integra, WhatsApp and Oculus VR, the social networking site offers its services to 2.3 million monthly subscribers as listed in December 2018.    
[bookmark: _Toc7687676]Facebook for marketing
Presently, Facebook becomes the most reputed platform on social media for both brand marketers and single users. As noted by Dijkmans et al. (2015), though the application had been started for connecting people with family and friends, sooner it becomes the most effective way of promoting market and brands of the businesses. On the other hand, it is the most cost-effective measure of the company's brand marketing for generating leads and converting them to loyal consumers. As criticized by Ngai et al. (2015), while, Facebook is on the process of creating its marketing paid revenues, it is undeniable that the application rules over the online marketing scenes for both paid and organic marketing campaigns. With daily active visitors of more than 1.37 billion, the application delivers the golden opportunities of international exposures to the organizations.

[image: Image result for facebook users]
Refined and specific targeting approaches along with the retargeting process by encouraging the account holder and the consumers, it worked out successfully for the marketers. Additionally, the development of brand loyalty, increased web traffics, useful information about competitors and Facebook Insights have also aided the company in enhancing their marketing.   
[bookmark: _Toc6906912][bookmark: _Toc7687677]Facebook for information gathering and communication
By using social networking sites like Facebook, companies are getting the insights and knowledge of the demographics and behaviour of the present age consumers, their changing requirements. As discussed by Rauniar et al. (2014), Facebook also delivers the information about the feedbacks and campaigns of its services and performances on social media through the process of information gathering. 
[image: Image result for facebook uses in business]
Figure 6: Usage of social media in business purpose
(Source: Rauniar et al. 2014)
As opposed by McCann and Barlow (2015), fans and followers always have the enthusiasm in participating and interacting contests through the online medium; thus campaigns with asking for feedback or built-in contests for the audiences grow the levels of engagements. Additionally, presence in Facebook also helps the employers in staying touch with their employees in 24*7 by allowing the making of private groups within the company. The connection among a team assists in the circulation of messages efficiently, and quickly that will enable employees in sharing their resources and ideas with their co-workers. As said by Tsimonis and Dimitriadis (2014), it allows the better-informed staffs, who feel important and connected with the aim of the company after becoming the part of a broader team. 
[bookmark: _Toc7687678]Web conferences
Web conferencing is the online service that supports in holding the conferencing, live training, presentations and live meetings through the internet services mainly with the IP/ICP connectivity. As described by Hassan et al. (2015), by using this process a person can initiate conference either through the telephone or using the computer’s microphone or speakers with VoIP connectivity. Web conferencing system often allows the users the point to point real-time and multi-tasking communication from one sender to other receivers of the various places. The practice depends on the services like installing and downloaded an application like additional software, or web-based launched app into the attendee's browser, for example, the open sourced and advanced technology for the web conferencing is Google’s WebRTC.    
[image: What is web conferencing]
Figure 1: Web Conferencing
(Source: Jussila et al. 2014)
As criticized by Trainor et al. (2014), while video conferencing needed the specialized instruments for both ends of a successful connection, web conferencing delivers the live video and audio communication process between two or more than two locations. Web conferencing mainly used by the companies with branches in different areas and for conducting the training, presentations, meetings with the help of internet. The process used by the web conferencing is webcast that is mainly the large casting over the streaming or internet. Web conferencing used as the umbrella term for different types of collaborative online services like webcasts, peer-level web seminars, and meetings. As justified by Jussila et al. (2014), it is also used in referring more narrow senses to the peer level context of web meeting on the attempt of disambiguating it from other collaborative sessions. The process delivers data streams of voice messages, video chat, and text-based messages in sharing the continuously across the dispersed geographical locations.  
[bookmark: _Toc7687679]Comparing Skype and TeamViewer
Skype is one of the business telecommunications application, which specializes in providing voice calls and video chats between tablets, computers, the Xbox One Console, smartwatch and mobile devices through the internet. As described by Paniagua and Sapena (2014), Skype also delivers instant messaging services by transmitting video, text, images, audios, and video conferencing calls. 
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Figure 2: Skype
(Source: Paniagua and Sapena 2014)
On the other hand, TeamViewer is the proprietary software for online meetings, file transfers, web conferencing, desktop sharing and remote control in the computers. As opposed by Tiago and Veríssimo (2014), besides, Windows, Android and Chrome, it is also possible in accessing a TeamViewer run by machine with a web browser.  
[image: Image result for what is teamviewer]
Figure 2: TeamViewer
(Source: Tiago and Veríssimo 2014)
	Features of Skype for Business
	Features of TeamViewer

	Pricing Structure
Starts from €3.49/month (free subscription with a chargeable premium account with extra features)
	Pricing Structure
Starts from €27.90/month (subscription pricing model with the free trial, chargeable business, premium, and corporate account) 

	Top features
Voice messages
1:1 video calls (Aichner and Jacob 2015)
Conferencing and group video calls
	Top features
Remote support
Group Sharing
Remote administration

	Customers
Small business
Non-profit
Public administrations
Freelancers
	Customers
Midsize businesses
Small business
non-profit
Large organizations

	Support
FAQs
Forum
Phone Support
Online Support
Knowledgebase
	Support
FAQs
Forum
Video Tutorials
Phone Support
Knowledge Base
Online Support



Figure 4: Comparison between Skype and TeamViewer
(Source: Learner)
While Skype has the advantages like screen sharing, compatibility and performance of online software events, online meetings, online collaborations TeamViewer has the benefits like scalability, implementation, online training, in-person training, performance, availability, and reliability and the likelihood of recommendation and renewal, etc.    
Figure 5: Social Networking sites users
(Source: Ngai et al. 2015)
As listed above, lower or no marketing expenses with Facebook ads, making of free websites make the application popular among international marketers. As described by Ainin et al. (2015), Facebook has the unique ability to target the potential consumers based on their interests, lifestyles, gender, political and religious views and demographics residing into global cities. Thus, these 
[bookmark: _Toc7687680]My online presence
[bookmark: _Toc7687681]My Facebook account
I also have used Facebook as a personal tool for keeping in touch with Friends and Family. I am using it on the other hand, to buy and sell staff. Also, I am using it to look for promotions, offers, and exclusive events. By using the social media application, I have always tried to boost my marketing posts by sharing news and events with my friends and followers. Additionally, I am using it, through Messenger, to exchange and interaction with friends and my family member all over the world.
[image: ]
Source: https://www.facebook.com/profile.php?id=100011611604732
[bookmark: _Toc7687682]My Twitter account
Like Facebook, Twitter is another social networking site that helps in connecting people by keeping touch with them. By opening account into the micro-blogging site, I often use it for searching news and following Sites of interest. Like Facebook, it also supports me in learning the social media conversation that depicts the people's views on news and current affairs. [image: ]
Source: https://twitter.com/
[bookmark: _Toc7687683]My LinkedIn account
Precisely, I opened my LinkedIn account for developing my presence in the job market; unlike the above two social media sites, LinkedIn is helpful for both students and marketers. It is mainly used for making recruiters looking closely to your CV presence and enhancing your chance in getting better job. I have used LinkedIn, generally, for the job hunt and to keep contact with my ex colleagues. Additionally, I am using it to search through it Profiles that are garnished with the achievements, abilities and skills and recruiters often view the profile in search of potential candidates.
[image: ]
Source: https://uk.linkedin.com/
In conclusion, it can be said that technologies have an undeniable impact on people's life and besides the personal experience, it also supports the companies in marketing their products and services, communicating with the shareholders by sharing and storing information.
The article describes the importance of social media into business markets by giving examples of Facebook, web conferencing and Team viewer with practical examples. In terms of the web conferencing factors like credentials, identities should be kept secure and in a better position by using reliable connectivity and modern equipment. Lastly, I recommend web conference because of its real-time and multi-tasking communication between senders and receivers and easy.
On the other hand, TeamViewer has an issue with security as it has been exploited by criminals and hackers for fraudulent misuses.
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