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The essay describes the importance of marketing strategies in the Tourism and Hotel industry. In this industry, marketing is a critical and basic method to build a brand. Usually, marketing strategy is the key for success or the failure of a business. The essay also analyses differences between two hotel chains: Marriott International and Premier Inn.
Marriott Corporation was founded by John Willard Marriott and his wife, Alice Marriott, in 1927. In 1993 the corporation split into two companies: Marriott International Inc, which manages properties and franchises, and Host Marriott Corporation, which owns hotels and resorts. (Marriott, 2021)
Premier Inn has its origin from 1987, when the chain started as Travel Inn. Whitbread, the company that developed this chain bought another hotel chain named Premier Lodge. Over the years, the hotel chain developed and the company named the hotel Premier Inn, in 2007. It is one of the UKs biggest hotel companies. (Whitbread PLC, 2021)
Marriott Hotels Corporation debuted a major television promoting campaign for its Courtyard by Marriott chain hotels in May 1997. Although the Marriott family built their first hotel in 1957, the Courtyard was not founded until 1983. Moreover 1983 they founded Marriott Rewards, a loyalty programme for customers. Later in 2019 the programme was renamed as Marriott Bonvoy. Overtime Marriott International has successfully built-up different marketing strategies by specifically targeting the requirements of its customers. 
According to the 2000 annual report “After joining Marriott Rewards, travellers are twice as likely to select one of Marriott’s brands for their next hotel stay. Marriott Rewards has the highest frequent traveller loyalty in the industry, with members spending 49 percent of their travel nights with Marriott brands.” Also, the annual report states that Marriot added 20 new business and travel partners worldwide. “We launched a new, more customer-focused marriott.com that provides customers with customized web page content and e-mail offers.” (Annual Report, 2000)
Since the 2000s, the main marketing strategy was providing the customers promotions and rewards using the website. Technology continues to be an important business tool. According to 2002 annual report, in 2001 the marketing promotion cost was $27 mil. The report also states that Marriott Rewards was their frequent guest incentive marketing program. In 2007, Marriot developed the marketing strategy by using telemarketing, email marketing and postal mailings. (Annual Report 2007). In 2013 Marriott started investing in effective marketing and social media platforms in order to promote its services. Also Marriott launched a “Travel Briliantly” global marketing campaign. “Using social media and online, broadcast and cable TV spots, the campaign engaged younger travellers to share their best ideas with us to reimagine the future of travel. “ (Annual Report, 2013)
In 2015 Marriott started a marketing partnership with Universal Music Group, which allowed Marriott Rewards members to develop their music career. In 2019 Marriott combined its loyalty programme under the name of “Marriott Bonvoy”. Currently, the marketing techniques of the company are social media promoting and loyalty programme. 
Premier Inn focused on customer and leisure. According to the 2009 annual report, Premier Inn invested 8 million pound in marketing campaign. The purpose of the hotel chain was to attract leisure customers and travellers. 
Furthermore, in November 2008 they launched a new website and the views increased by 80%, and three million visits per month (Annual Report, 2009). In January 2010, Whitbread launched “Good Together” program leading to sustainable performance. (Annual report, 2009). Premier Inn also declared that it would build green hotel, which succeeded later in 2010, using sustainable construction materials reducing carbon emission and saving water. In 2013, Premier Inn used as another marketing technique, TV advert to “drive spontaneous awareness”. In 2015, the hotel chain invested in a Google Hotel Ad. Currently, Premier Inn is using radio, print, and digital marketing.
One of the two hotel chain is founding year. Marriott International was founded half century before Premier Inn which helped the hotel build partnerships, it gave the opportunity to develop internationally, also approached different marketing strategies. Marriott has different brands targeting different market starting from travellers to luxury travellers, corporates meetings and longer accommodation. Meanwhile, Premier Inn is focused on travellers and leisure. 
Although, both Marriott and Premier inn use social media, Marriot has a partnership with Snapchat influencers. They have to make “Snapisodes”, where they present Marriott’s luxury and news. 
Tourism and Hospitality industry was the most affected industry by the Covid pandemic. Marriot compared it with the 9/11 and the 2008 financial crisis combined. It had a severe financial impact on both Marriot and Premier Inn. However, Marriott found different ways to attract customers. The hotel launched initiatives for people who work remotely during pandemic. They created different passes: Stay Pass
Marriott International has a structured sustainable plan for its chain. It involves reducing environmental impact such as energy and water use, the waste and carbon emissions. Il also collaborates with the brands, franchisees and business partners to create sustainable hotels. Since 2004, Marriott was awarded for its energy and waste management. 
Premier Inn has opened its 10th green hotel in Cornwall. Whitbread Director of Sustainability James Pitcher states: “Our sustainability programme is part of the way we operate at Whitbread and helps us to ensure we always act as a force for good. Premier Inn invested in 5 tonne battery to charge during off-peak hours. Its goal is to reduce carbon emissions by 50% by 2025. However, Marriott’s goals regarding sustainability are more elaborated, reducing water, waste and carbon emissions.  
To sum up, in spite of the geographic zone, facilities, and services hotel provide, they ought to illustrate the difference between them and the competition. The hotel chains have different marketing strategies that suits their company and approach a specific segment. Nevertheless, digital marketing seems to be a common technique for all companies, due to a considerable number of influencers and the COVID-19 pandemic, which was a big challenge for tourism and hospitality industry. Marriott International and Premier Inn have both similarities and differences. They have different marketing techniques suitable for their brands and customers. Despite the difficult situation of 2020 year, both set up sustainable goals for their company, new offers and safety measures for their customers. 
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