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The UK hotel industry is highly notorious for its resource-intensive operation. The organisations are concerned about waste reduction and so they are transforming their business to promote sustainability and a circular economy. The circular economy is a principle and model of an economic system that gives priority to resource efficiency and minimises wastage. Circular economy deals with embracing sustainability and this is a powerful driver of the revolution of environmental changes. This essay will provide information about the innovative practices of UK hotels. This will discuss the circular economy, its key principles, and benefits within organisations in different sectors.  This will also focus on how the circular economy fits into the CSR and alliance with all the activities.  Among the UK hotel industry, a discussion on hotel Premier Inn will be made. They take different CSR policies which will be reviewed and evaluated within these writings. UK hotel industries are championing the circular economy. Examples of different organisations that are embracing these changes will also be provided.
The circular economy is the structure of production and consumption. It deals with sharing, leasing, reusing, repairing, refurbishing, and recycling existing and wasted materials.  The traditional linear economy is the model of take make to dispose. On the other hand, the circular economy is concerned with making the materials usable for a long time. This helps to reduce the pollution and waste of materials (Geissdoerfer et al., 2017). The main aims of a circular economy are eliminating wastage and pollution, circulating products and materials several times, and regenerating nature.  This economy processes and designs the products so that they can be easily repaired and recycled. The products do not use any types of toxic materials so they can be used several times (Kirchherr, Reike and Hekkert., 2017). For example, plastic products can be used and recycled. As these are nonbiodegradable elements, these types of products need to be recycled and reused so that they can be usable for a long time through the activities of repairing, reusing, and remanufacturing. The circular economy restores and protects natural resources by using renewable energy. It is concerned with the sustainable business practices for the organisations and businesses. A circular economy consists of several benefits reducing environmental impact, economic growth, and social benefits (Corvellec, Stowell and Johansson., 2022).  It minimises waste and pollution which also helps to reduce the greenhouse gas emission and protect biodiversity.  It creates new jobs and businesses for the unemployed people which also increases innovation and creativity from them. A circular economy creates more equitable and resilient communities and so people get a more inclusive society.
The development of the circular economy is in the early stage and many business organisations and researchers are concerned about this to increase the sustainability of the world and the natural biodiversity (Korhonen, Honkasalo and Seppälä., 2018). Businesses are transforming into the production of goods and services in a sustainable process. Many businesses and governments around the world are implementing circular economic principles in their production and industries to make a revolution and gain momentum in the world of business. A circular economy can be put into practice by making product design, sharing economy, and recycling and composting waste and valuable materials.
A circular economy fits into corporate social responsibility as this helps businesses to complete their social and environmental responsibilities. On the other hand, this economy also clears economic value for businesses and organisations (Morseletto, 2020). The circular economy fits into CSR from different aspects and it provides several benefits like environmental benefits, social benefits, economic benefits, and others.
This economic principle is concerned with reducing wastage and pollution. That is why the designs of products and the used materials are reusable and repairable. These materials can be recycled and directly contribute to the reduction of environmental impact (Prieto-Sandoval, Jaca and Ormazabal., 2018). All these activities are done by the corporate social responsibility of different organisations to protect the environment and conserve resources of nature.
This economic principle also focuses on efficiency and reducing reliance on natural resources only. This helps in lowering greenhouse gas emissions and reducing climate change which is one of the main concerns of CSR in different business organisations (Heshmati., 2017). The circular economy creates new employment opportunities in repairing recycling or remanufacturing sectors. This contribution to society and the community also promotes fair labour practices and community development of the organisations. This is another CSR goal of the business leaders Towards society.
The circular economy is also concerned with the efficient use of resources as resources are scarce. It also helps to ensure the availability of different resources and produce quality and sustainable goods and services (Esken, Franco-García and Fissche., 2018). So this is how business organisations can address the social concern about resource scarcity and equity and solve this problem through the practice of circular economy and CSR.
Corporate social responsibilities and the circular economy are concerned about the economic benefits also through maintaining costs and increasing the innovation capabilities of the organisations. Reducing waste, using recycled materials, or extending product life cycles can reduce the waste of the organisations and it also aligns with the CSR goals of operations. This reduction helps the organisation to increase its profitability and revenue efficiently and responsibly (Morea et al., 2023). The circular economy also emphasizes innovation in product design and sustainability. That is why different business models and supply chains are getting highly valued in competitive and sustainable businesses. Emphasis on innovation and creativity is another core CSR objective of different organisations.
Companies are integrating circular economy into their CSR activities in different ways. Dell has the strategy of offering product take-back and recycling programs to their customers. They also remanufacture used electronics and use recycled materials in their new products to practise the circular economy in their production and business operations. This helps the organisation to conserve resources and make efficient waste management (Morea et al., 2021).  Other organisations use these sustainability principles more efficiently. Philip ensures the eco-design approaches in its production and product design. It helps in easy assembly and repair. It also extends product life cycles which reduces waste and environmental impact. So it can be said that the circular economy and the CSR strategies are win-win situations for the organisation and they fit into one another.
The largest budget hotel chain in the UK is Premier Inn which is highly committed to maintaining corporate social responsibility towards nature, country, society, and the community. This organisation is concerned about the environment, economic growth, and the people.  It creates opportunities for everyone and invests in people so that they can work for society and the community (Fortunati et al., 2020). For the employer, the organisation ensures inclusivity within the work environment. Moreover, they are also concerned about the motivation, engagement, representation, respect, and honour of their employees after they join as a part of the Premier family. The employees of this organisation also get training and development programs to develop their careers in their related fields (Batabyal., 2018). This also creates opportunities for the unemployed people by providing training order internship programs and helping them in their career development activities.
Hotel Premier Inn emphasizes planting trees where they start their new sites or businesses. The organisation also works to redecorate the community which helps them to learn more about the culture of the site's people (Khan, Daddi and Iraldo., 2020). The organisation has been supporting the great Ormond St. Hospital Children's Charity since 2012. This also provides high-quality foods to the customers. The organisation is committed to providing nutritional value in its menu so they have lower usage of sugars, salt, and calories in its foods.
The product material sourcing of this organisation is sustainable. The supply chain of this organisation ensures sustainability and human rights.  The organisation is also reducing its environmental impact on nature and so they have taken the strategy to reduce carbon emissions by zero by 2050 (Korstanje, George and Nedelea., 2020). It will also reduce their usage of water by 20% of Park Hotel guests within 2030. Food waste will be reduced by almost half within 2030 and these are the environmental strategies to maintain the CSR and circular economy of this organisation (Premier Inn., 2024).
The organisation is partnering with companies like Rebound to provide upcycle furniture and furnishings in their hotels.  It has also taken different water-saving initiatives like low-flow shower heads and taps and others (Universities., 2014). The organisation is partnering with Fair Share to donate surplus foods from their restaurants to reduce food waste reduction within 2030 as part strategy. The organisation is also partnering with linen and towel recycling organisations to recycle new products. It is also investing in different energy-efficient technologies like LED lighting or smart heating systems (George., 2021). This is how the organisation embodies the circular economy within the hospitality industry.
Premier Inn is embracing food waste reduction in their strategies.  This is implementing multi-pronged approaches to tackle food wastage and so they're partnering with “ Too Good to Go" To reduce the surplus food (López-Andreu et al., 2019). That is why this organisation sells its surplus foods at discounted rates.  They are also collaborating with Fair Share to donate their edible foods to charities. These strategies help the organisation to utilise its food scraps for composting (Inkson, and Minnaert, 2022). Waste minimisation and supporting the local communities by creating new employment are helping the organisation to get more growth.
Staybridge Suites is another extended-stay hotel chain in the country that focuses on promoting sustainability. They provide in-room recycling bins and offer refillable bulk dispensers for toiletries.  This helped the organisation to make efficient operations of guest staying and empowered the guests to be eco-conscious during their stay within the organisation (Wickham, Donnelly and French, 2021.). These are a few examples of the UK hotel industry that are embracing circular economy but most of the organisations in the industry are taking different strategies to promote sustainability and circular economy in different ways.
The UK hotel industry is embracing the circular economy to paint a promising picture of a more sustainable future for their business and the organisation within the global business.  That is why they are focusing on reducing food wastage and environmental impact by conserving water and empowering guests with eco-friendly choices.  These industry leaders are promoting sustainability with different strategic imperatives. The circular economy is concerned with recycling and reusing materials and products that save costs and reduce wastage and pollution within the organisation and nature. The key principles of a circular economy include eliminating westerns and pollution, regeneration of nature, and others. Circular economy fits into the CSR into different aspects like environmental impacts, social impacts, or economic impacts. Different organisations like Dell, Philip, etc. are using CSR activities in their business operations. From the hotel industry in the UK hotel, Premier Inn is focusing on upcycling furniture, employees, food waste reduction, increasing energy efficiency, and other practices to ensure sustainability within their business operations. MacDonald hotels and resorts are embracing food waste reduction by partnering with different organisations. Staybridge Suites are taking different sustainable amenities to empower guests with eco-conscious choices.
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