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[bookmark: _Toc185344398]Introduction 
Digital platforms are social media that allow users to tailor creation, sharing, or interaction with the audience or the content among global connections. Different platforms like LinkedIn, and Facebook allow for creating networks professionally by combining both personal and professional connections attracting a wider range of talents across a wider demography. The key advantage of social media in recruitment is considered to be cost-effective and allows the content to reach a wide zone by targeting an audience of the company’s niche. Despite benefits, there are also certain challenges which is often faced while using social media. The report will explore the role of LinkedIn and Facebook in shaping the process of recruitment, advantages, limitations, and other effectiveness respectively. 
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[bookmark: _Toc185344400]Overview of social media, use, and development
In all organisations, social media serves as a tool for creating advanced-level networking and making a better reach of the candidates towards streamlining the recruitment in a better engagement (Usha, 2023).
In recent years social media has evolved rapidly showing the transformation in individuals and networking between organisations, data sharing, and engagement in the global aspect (bbc.com, 2024). This transformation aligns with the transformational theory by focussing on the extending scope (Plekhanov et al., 2023). Different platforms like Facebook, and LinkedIn which were launched and established in 2004 and 2003 respectively have taken the major role of being the Key tools for recruitment, networking, and communication (Venugeetha et al., 2022). 

Figure 1: Transformational Theory
(Source: Self-Created)
At the initial level, the design for social interaction would allow the platform to serve the purpose of business in a specific way by offering various forms of advertisement, branding techniques, and the acquisition of proper talent. The advent of smartphones and digital media allows for enhancing the network process and generating more connections through the growth of social media endorsement making it a part of daily life (Shanmugasundaram and Tamilarasu, 2023). 
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Recruitment is the process of identification, attraction, and selection of skilful candidates to meet the role for a particular job role in a specific organisation (Gomathy et al., 2022). This is a complex and pivotal function in HRM management which allows the business to acquire more suitable talent to meet the required scope and opportunity for meeting the goals of the company. 
The table shown in [Appendix 1] the methods that are open to companies in terms of traditional and modern recruitment processes respectively. With a traditional approach, there are certain limitations in their reach, the effectiveness of cost and speed, and other modern methods that allow the technological advancement in reaching global candidates which target hiring, the process of streamlining, and another process respectively (Abdalla Hamza et al., 2021). The process of operation in social media and tools related to automation allows for increasing the flexibility, efficiency, and other engagements of the candidate in transforming their recruitment practices (Allal-Chérif et al., 2021). 
[bookmark: _Toc185344402]Description of how LinkedIn and Facebook used for recruitment
A professional platform that allows the user to do global networking making it ideal for recruitment is the LinkedIn platform. In this platform, employers can create posts related to job vacancies, or search the skilful candidates using filters as per their skills, experience, and living locations, which can directly connect to that candidate and approach for scopes of hiring (Romanko
and O’Mahony, 20220. LinkedIn is a platform that supports an employer in creating a brand through different pages of the company and using the testimonials of the company in different aspects. 
However, Facebook is another digital platform that serves to be a base for the recruitment platform where employers post jobs as per the target niche and customers targeting the company, specific groups, and other forms of advertisement (Hanna, 2023). Also, employers can make a higher reach to the active and passive candidates using advanced-level tools towards targeting certain demography, background, culture, or interest using hashtags. However, Facebook has a more informal nature than LinkedIn which allows for promoting culture and getting a wide range of demography of the candidates (Lotankar, 2022). Thus, each platform allows for streamlining of the candidates for the recruitment process by enhancing the reach and better engagement. 
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There are numerous benefits of social media for the recruitment process. Social media helps provide a wider reach by allowing the company to get access to the global pool of talent. The target platform allows advertising the different features in enabling employers to attract skilful candidates with experience or as freshers (Ramudu and Shrivastav, 2022). The different platforms of social media like LinkedIn allow supporting the branding of an employer, with the help of the organisation to showcase better values and cultural ethics. Social media recruitment allows for making a cost-effective initiative over traditional methods of printing advertisements or connecting to any agency or ads (Shahid, 2023). This helps accelerate the process of hiring for an organisation and allows for an improved and speedy connection with a higher rate of engagement toward potential candidates. 
[bookmark: _Toc185344404]Disadvantage of social media as a tool for recruitment
Besides benefits, there are limitations of social media for recruitment, which involves potential bias cases where the recruiters might do a Favor for the unskilled candidate based on personal relationships or any fake impressive profiles (Koivunen et al., 2023). It also raises a privacy concern related to the qualified candidates wasting the time of the recruiters unnecessarily (Appelberg, 2020). An informal platform like Facebook might bring in more unprofessional candidates causing professional behaviour. 
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The lessons learned from this report involve focusing on the role of social media as the basic platform for modern techniques of recruitment. The advantages like cost-efficiency, wide reach, and other target customers have been highlighted in the context. Besides the limitations, there has also been context that shows unbiased privacy concerns during the recruitment process. 
The findings mean that LinkedIn is more professional than Facebook and can be used for recruitment purposes. Also, the recruiters need to filter consistently using strategies towards selecting the right candidates for interviews to save their time. 
As per analysis, recommendation can be made that the professional HRM needs to reduce biases and consider professional forms of recruitment towards creating an employer brand. Also, the effective and strategic use of social media enhances the recruitment process by targeting top target candidates and enhancing the process predominantly. 
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	Aspect
	Traditional Recruitment Methods
	Modern Recruitment Methods

	Examples
	Newspaper advertisements, job fairs, recruitment agencies, referrals
	Online job portals, company websites, social media (LinkedIn, Facebook)

	Reach
	Limited to local or regional audiences
	Global reach with access to a broader candidate pool

	Speed
	Slower process due to manual handling and delayed communication
	Faster process with instant communication and automated tools

	Cost
	Often expensive (e.g., print ads, agency fees)
	Cost-effective, especially with free or low-cost social media options

	Targeting
	Generic targeting; difficult to find niche talent
	Targeted recruitment using algorithms and advanced filters

	Efficiency
	Time-consuming and resource-intensive
	Streamlined through automation tools like Applicant Tracking Systems

	Flexibility
	Limited flexibility in changing or updating job postings
	High flexibility to modify postings and campaigns in real time

	Candidate Engagement
	Minimal interaction until formal processes begin
	Enhanced engagement through direct communication and content sharing



(Source: Self-Developed)
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