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Executive summary 
This report has highlighted the significance of hotel standards which are used to ensure that individuals that use the services of a particular hotel are getting optimal experience or not. It is only because upper management of hotels use these standards to evaluate whether the hotel is offering customers the desired experience. It has discussed in detail why these standards are used, how they are used, what role they do play in ensuring that customers are getting the desired experience as well as on management of the reputation, building and retaining the loyalty of customers. Also, a conclusion of the final study along with the recommendation has been highlighted at the end of the report.
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[bookmark: _s50tgk1lv07][bookmark: _Toc125974605]Introduction 
Hotel standards are operational standards a hotel must maintain to make sure the experience quality customer. The process of controlling and enhancing a hotel's reputation among the general public is known as reputation management. This involves attending to customer concerns and feedback, keeping an eye on online reviews, taking part in marketing and public relations initiatives (Ali et al., 2021). For any hotel, cultivating and maintaining customer loyalty is crucial. This entails supplying high-quality services, fostering a fun environment, establishing incentives, loyalty programs, and paying attention to the requirements and desires of the clientele. It's critical for hotels to build trusting relationships with their patrons and inspire repeat business.
[bookmark: _nxtxl38uv81n][bookmark: _Toc125974606]Main findings
[bookmark: _6hrt0v2oa2e4][bookmark: _Toc125974607]Purpose of brand consistency standards and the standards of the hotel
The standard of brand consistency or steadiness is essential and mandatory for the industry of hotel as they make sure that the customers receive and get a similar experience of high standard no matter which hotel they visit (Sarker, 2021). Also, the standard of brand consistency or steadiness gives a method for the hotels to maintain and handle their reputation and build or create loyalty among the customers by guaranteeing a consistent and steady level of quality and standard of the product and services (Truong et al., 2020). These types assist to make sure that the customers could expect a similar level of service with no regard for the hotel they visit, making sure a positive experience would support and encourage them to return. Moreover, in addition to that the standards of brand consistency or steadiness assist to make sure that the hotels are meeting their regulatory, legal, and authentic obligations and hurdles like the standards of safety and health. They also give a benchmark for the staff, members, and employees of the hotel to strive for when giving services that could assist to build and create the loyalty of customers.
All hotels do not have same standards. The standards of a hotel could differ greatly relying on the kind of hotel, the amenities offered, and the location (Wong, 2020). A premium hotel in a big city, for instance, is likely to have greater standards than a cheap hotel in a small town. The standards for cleanliness, service and other components of the guest experience may also vary from hotel to hotel.
[bookmark: _dotglp6dg0qt][bookmark: _Toc125974608]Management of reputations by hotel 
The management of reputation is essential and mandatory part of the operation and function of a successful and effective hotel. It incorporates monitoring, overseeing, and responding to the feedback of the customer, managing, handling online reviews, building relationships with the customers, and actively engaging with the guests and customers of the hotel to make sure about their satisfaction (Anagnostopoulou, 2019). It also incorporates and includes creating and building a culture of exceptional service to the customer within the organization that could assist to increase and raise the loyalty of customers and repeat business. Moreover, in addition hotels must focus and concentrate on delivering the product of high standard steadily and also the experiences of customer service to build and create a positive reputation and captivate new guests and customers. 
By concentrating on customer service, creating and maintaining solid relationships with customers, and participating in reputation management initiatives, hotels can effectively control their reputation (Bellini, 2020). Prioritizing customer service and making sure that their customers have a good time are the top priorities for hotels. Hotels should also take part in reputation management operations including replying to reviews on review websites like TripAdvisor, Yelp, and others. Finally, hotels should work to win and keep repeat business. Offering rewards programs, savings, and other incentives to loyal consumers can help achieve this (Koch, 2020).
[bookmark: _ggjk17sjbcoy][bookmark: _Toc125974609]Importance of effective guest reviews management
The reviews of guests are the most essential and vital tools for a hotel to measure the satisfaction of the customers and build or create a strong reputation in the market (Gaur, 2021). With the procedure of collecting or gathering and response to the reviews of guests and customers, the hotels could gain and obtain valuable details and insights into the experiences of the customers and guests and utilize them to improve as well as upgrade their services and attract or captivate more loyal and authentic customers. Through the effective and efficient management of the guest reviews the hotels could identify and recognize the area of improvement that is needed like amenities, facilities, and customer service, and take or initiate the essential and mandatory steps to address and assign them. This assist to make sure that the expectations of the customers are met and encountered and that they have a positive experience with the hotel. However, responding and answering to the reviews shows customers and guests that the hotel values their feedback and takes their concerns seriously. This could also assist the hotel to build loyalty ad trust, supports, and encourage the customers and guests to recommend and suggest the hotel to others. Ultimately, effective, efficient, and successful management of guest reviews is essential and important for any hotel to cultivate a positive reputation and make sure about the satisfaction of the customers and guests (Myo et al., 2019).
[bookmark: _3ond0z6xef02][bookmark: _Toc125974610]Discussion and purpose of retaining customer loyalty by hotels
The purpose and reason for retaining loyalty of customers’ hotels are to make sure that the customers and guests come back for repeat stays in the hotel (Flores, 2020). The hotels could achieve this with a variety of strategies like giving high quality and standard services, contributing promotional deals and discounts, building and creating relations with the guests and customers, and using the techniques of reputation management. By creating and building an atmosphere of loyalty and trust, hotels could boost their reputation among customers and guests. Hotels could also utilize the feedback of customers to improve as well as upgrade their services and products as well as retain the loyalty of the customers. Hotels can guarantee that guests will have a great experience and return by offering excellent customer service and continually exceeding guests' expectations (Panchapakesan, 2022). Hotels can employ rewards programs to reward devoted clients with special deals and offers, which can assist to keep them coming back. Finally, hotels should work to maintain a positive internet reputation as this might affect guests' impressions and persuade more people to book a room there (Barusman et al., 2019).
[bookmark: _9nl3sssjst9s][bookmark: _Toc125974611]Conclusion 
From the following context of the study, it has been concluded that Hotel standards are rules that a hotel has to maintain to make sure the experience of the quality customer. The process of controlling and enhancing a hotel's reputation among the general public is known as reputation management. This involves attending to customer concerns, feedback, keeping an eye on online reviews, taking part in marketing and public relations initiatives. The standard of brand consistency or steadiness is essential and mandatory for the industry of hotel as they make sure that the customers receive and get a similar experience of high standard no matter which hotel they visit. The management of reputation is an essential and mandatory part of the operation and function of a successful and effective hotel. It includes and incorporates monitoring, overseeing, and responding to the feedback of the customer, managing and handling online reviews, building relationships with the customers, and actively engaging with the guests and customers of the hotel to make sure about their satisfaction. All hotels do not the same standards. The standards of a hotel could differ greatly relying on the kind of hotel, the amenities offered, and the location. Also, The purpose and reason for retaining the loyalty of customers' hotels are to make sure that the customers and guests come back for repeat stays in the hotel. The hotels could achieve this with a variety of strategies like giving high quality and standard amenities and services, contributing promotional deals and discounts, building and creating relations with the guests and customers, and using the techniques of reputation management (Secchi et al., 2019). 
[bookmark: _8nhfhghqsjyy][bookmark: _Toc125974612]Recommendation 
The recommendations are:
Utilize social media platforms
Hotels may use social media effectively to connect with prospective customers and strengthen bonds with current ones. Hotels should set up accounts on well-known social media channels,
Focus on quality
Hotel guests have high standards for quality, and accommodations should work hard to meet and beyond those standards. The best and most modern amenities and services should be provided by hotels.
Utilize technology
Hotels should employ technology to simplify operations, enhance customer satisfaction, and better manage and track consumer feedback.
Offer special deals
To encourage patron loyalty, hotels ought to provide unique offers and discounts. Seasonal promotions, consumer recommendations, or even just repeat business might be the basis for special discounts.
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