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1.0 [bookmark: _Toc57659879]Introduction 
In today's highly developed Internet, everyone has more or less access to social networks through various media. In such an environment, social media marketing arises at the historic moment. This paper aims to explore the nature of social media marketing, including what is social media and what is social media marketing. In this report, we will also mention the definition of marketing, which is ubiquitous in People's Daily online life. Even how to tell if a piece of text on a social network is for marketing or just social sharing. It will then examine the impact of various forms of social media marketing on companies and customers. This includes both positive and negative influences.

[bookmark: _Toc57659880]1.1 Rationale

As the final dissertation of this course, this is an important report that covers the knowledge learned. In this choice of a very valuable topic for discussion. In today's highly developed technology, social media is a problem that almost everyone can't avoid. Marketing is the same, everyone is more or less in the basic marketing every day, and even be influenced by marketing. Marketing as a discipline with a long history is also a way to significantly increase a company's performance. It has been widely used in all kinds of companies. And the traditional marketing, after a long time of development, has changed from the initial product orientation to the current customer orientation. Change from what the company thinks is good to what the customer thinks is good. (Kotler,1999) and in the category of marketing in advertising marketing. The traditional marketing medium or channel marketing is newspaper, radio, or even television advertising. Today, with the development of the Internet, more and more companies have discovered the way of social media marketing, which can effectively save the cost invested by enterprises in advertising. Because from a certain point of view, anyone can tweet as long as they have a Twitter account. To some extent, this indicates that the cost of using social media marketing is lower than that of traditional media advertising marketing. It also means that all companies have the right and qualification to compete for marketing space on social media. It leads to a lot of times whether the information is meaningful, whether the information can help the enterprise. Is it better for customers to receive this information to get a good product and good customer experience, or will they be bored by this information?








[bookmark: _Toc57659881]1.2 background 

Against this background, a 2016 survey of Facebook use among Americans showed that
Now use Facebook, more than double the share that USES Twitter (24%), Pinterest (31%), Instagram (32%) or LinkedIn (29%). On a total population basis (accounting for Americans who do not use the internet at all), that means that 68% of
all U.S. adults are Facebook users, while 28% use Instagram, 26% use Pinterest, 25% use LinkedIn and 21% use Twitter. (Greenwood, Perrin and Duggan, 2016).

Traditionally, consumers have shifted from physical consumption to Internet consumption. Consumers read, watch and even use the Internet to buy products and services. But now consumers tend to do this through their phones as receivers. Consumers are increasingly using platforms -- Twitter, Facebook. This represents a social media phenomenon that, through its influence, can significantly affect a company's reputation, sales, and even survival. However, managers of many companies avoid or ignore this form of media because they do not understand what it is and do not understand its importance. Good use of social media marketing can build a good corporate image, and in a sense, failing to do well will be a fatal blow to the company's reputation.

This information fully indicates the current business model and the highly developed technology form of the Internet. The necessity of social media marketing for a company. It also fully shows the importance of the research topic of this report. How to make good use of social media marketing in the current market context to make profits for the company. This is a question that many companies and many researchers have to think about. And how to correctly accept marketing on social media is the issue that consumers should think about. 


[bookmark: _Toc57659882]1.3 Research objectives

Based on the principles and background mentioned above, the main objectives of this report are as follows.

· Study the nature of social media and the nature of social media marketing
· The pros and cons of social media marketing for companies
· The advantages and disadvantages of social media marketing to customers
· How to make good use of social media for marketing to help enterprises gain good reputation and performance
· How to help customers have a better experience in the context of social media marketing


[bookmark: _Toc57659883]1.4 Literature Review

Any good paper cannot be separated from the support of reference, reference is extremely necessary for an article. Many references were used to complete this report, so thank you for all references at this stage. These literatures are of great help to researchers and provide a lot of ideas and data support. Any good paper cannot be separated from the support of reference, reference is extremely necessary for an article. After reading many references, researchers have gained new insights into social media marketing. It provides great support for the following thesis writing. For example, really understand the impact of social media marketing on a company's goodwill. And a new understanding of the two categories of marketing and social media. The categories of marketing are very broad but here it refers more to marketing in terms of advertising. They also have a new understanding of the development of social media, and realize that the influence of social media is greater than the researchers had never realized before. In the course of extensive bibliography, the researchers found that not everything in every bibliography was meaningful. Sometimes there are some ideas that are problematic. This is reflected in the Dissertation. The researcher will describe the literature that makes sense and the literature that needs to be critically referenced. For the traditional reference model, researchers believe that it is no longer a reference that can fully represent the Internet model. The audience for the Internet is too large. The researchers argue that new models are needed to first segment the affected customers and then explore the value of each impact.


[bookmark: _Toc57659884]2.0 Methodology 

The researchers think it is difficult to collect information for too long, because there are not many studies in this field. There are not many scholars who study this. For this paper, it not only needs the support of literature. You still need a lot of data, for example, after companies have done some marketing on social media. Whether it has explicit economic value. Is there a profit or is there no change as usual? And how to prove that the growth in profits is coming from social media marketing. The need for details adds to the difficulty of gathering information for this report.
Especially for some raw data, researchers even need to look at the company's annual report, stock price and so on to make an assessment. Therefore, because the researcher is a Chinese student, he has a better understanding of Chinese social media. The researchers hope to gather more original information about native China to support this paper.






[bookmark: _Toc57659885]3.0 Research

The overall research method in this paper is to first give the definition of relevant concepts and theories and understand the essence of social media marketing. And then through specific cases. Such as a company, a customer's case for analysis. In the end, the thesis summarizes the theories and puts forward the researchers' views on the summary of these cases and Suggestions for the future of this industry.

[bookmark: _Toc57659886]4.0 Result and Evaluation 
In order to demonstrate the results of this report, the researcher should first collect data based on the case and explain the significance of social media marketing through real cases. Readers can feel the importance and necessity of the research. The significance of this report is clear. There is no doubt that social media marketing has a huge impact on society. First of all, most people are exposed to this stuff all the time. Secondly, the cost of social media marketing is very low. Almost all companies can use this method to guide customers' orientation. Therefore, based on these two aspects, this paper is meaningful and potentially influential. How to make enterprises make good social media influence meaningful social media marketing.

[bookmark: _Toc57659887]5.0 Time Management 
A time management plan usually works well in a long paper, which requires a lot of time because the research is too influential. How dissertation is often impossible to be completed within a short period of time, which requires specific division of labor each week or at each stage to do specific parts. Otherwise, the results of the paper and the significance of the research will be affected.
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