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Abstract 
This piece of research provided details about the impact of online marketing on the development or growth of the research. The introduction shows all the important factors and the important variables that are mainly impacted in developing the quality of research. Some ratios are provided. Literature reviews provide details about past research on similar top and preceded their finding. After finding the old research findings, the current findings are measures to develop a new outcome in putting in this research.  The methodology displays methods and approaches used in this research to develop the complete project in time and accuracy.  The data analysis has provided details about other critical details of this project to maintain the complete understanding about this research to develop a complete understanding of this research. There is some detail that’s provided in this research to maintain the progress to develop this project management in this research to develop the complementation of this research.  This part research is provided details about of total time lien for it the project contents.  The overall details about the play station and the details about this research are provided in this search to maintain the details about the progress of this research to maintain productivity. 
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[bookmark: _Toc124446579]Introduction
[bookmark: _Toc124446580]1.1 Introduction
Understanding the history of the Internet is a prerequisite to learning about social media and the various social media platforms. The Internet has profoundly affected the communications sector and the whole planet. The foundation for this system, which has socially unprecedented and unlimited powers, was established by the radio, telephone, and computer innovations."Websites and computer apps that enable individuals to communicate and share information on the internet using a computer or mobile phone" are the definition of social media.The Internet allows for instantaneous worldwide communication, the instantaneous transport of vast amounts of data, and the collaboration and interaction of people and their various technological gadgets in different geographical locations. 
[bookmark: _Toc124446581]1.2 Background Research
In August 1962, J.C.R. Licklider of MIT noted the first known idea of social interaction in his memoranda. To wit: (Leiner et al., 2009), There has been a lot of development in the field of the Internet during the last six decades. The Internet and other types of social media have significantly impacted the way young people interact with one another. These are the words of some of the most influential persons in social media on the subject of the Internet's sound and harmful effects. As stated by BrainyQuote (2001), Social media sites like Facebook and Instagram are already promoting the study's central idea. But these ads are primarily directed at the broader populace. This initiative aims to restrict the distribution of advertising posters, movies, and photographs to high-end businesses and consumers.
The PlayStation brand includes a wide variety of products and services, including the PlayStation®5 and PlayStation®4 video game consoles, the Play Station®VR headset, the PlayStationTMStore, PlayStation Plus, and the widely recognized PlayStation software developed by PlayStation Studios. The Sony International Enterprises (SIE), headquarters are in San Mateo, California, and the company maintains an international presence with offices in London and Tokyo. Sony's PlayStation Portable was the most powerful portable gaming device when it was first released in Japan in 2004, despite being introduced in 1994, According to Silvester & Kormos (2022).
In this article, we'll discuss how Sony's PS's marketing strategy changed as a result of the Internet and social media. Increasing Sony's and the virtual game industry's reach is a major goal of this research.
[bookmark: _Toc124446582]1.3 Rationale
The use of social media has skyrocketed in recent years. Facebook, Twitter, Instagram, and other popular social media sites are becoming essential for sharing information, having fun, and, most importantly, reflecting on many parts of everyday life (Newslab, 2019). This means that these online communities include massive amounts of real-time information on a wide range of topics, such as consumer preferences and actions, public opinion on environmental protection policies, and political leanings. Researchers now have a fantastic opportunity to get information that would generally be very difficult or expensive. However, with this power comes the responsibility to be as ethical as possible in our data collection and analysis practises. According to (Townsend & Wallace, 2018), the PlayStation brand and its associated family of products and services are managed by Sony Interactive Entertainment (SIE), a firm widely regarded as a forerunner in the field of interactive and digital entertainment. Sony's PlayStation division has consistently released ground-breaking goods since the company's inception in Japan in 1994.
[bookmark: _Toc124446583]1.4 Research Questions
The research questions that this project will focus on are as follows:
· How significant and successful are social media and the internet nowadays in the promotion of PS devices?
· What impact does large friend and follower networks, as well as the number of likes on social media sites; have on the promotion of PS devices?
[bookmark: _Toc124446584]1.5 Aim of the Research
The aim of this research project is to use popular social media channels for advertising products to large businesses, premium brands, and affluent consumers.
[bookmark: _Toc124446585]1.6 Objectives of the Research
The aim will be achieved through the following objectives:
· To examine social media marketing as a technique for focusing on high-end consumers and luxury brands.
· To assess the existing social media marketing techniques.
· To evaluate the influence of social media marketing on luxury branding.
· To provide a suitable plan of action for social media marketing.
[bookmark: _Toc124446586]Literature Review
[bookmark: _Toc124446587]2.1 Introduction
Due to the immense popularity of social media among today's youth, several studies have been conducted in the last decade on the topic of using these networks to promote electronic devices like PS portables. Multiple published articles and journals highlight the evolution of PS's and its market growth by using analytical and numerical ways to collect data through the Internet and social media platforms. 
[bookmark: _Toc124446588]2.2 Review of PS Devices’ Designs
The following scholarly articles detail the product's design, quality, and performance evolution over time. Kormos critiqued an essay authored by Silvester and published in 2022. Starting with the first PSP release in 2004, it detailed the evolution of the handheld game console. This page provides a summary of the various PSP models, beginning with the PSP-1000 and ending with the PS Vita. From 2004 to now, the PlayStation brand and its several iterations of portable gaming devices, home gaming consoles, and video games have seen significant changes (Playstation, 2022). Information on Sony Interactive Entertainment (SIE), including company history, locations of offices, financials, etc., may be found on the firm's official website, Sony.com (SIE, 2022).
[bookmark: _Toc124446589]2.3 Review of Social Media Platforms
These papers and periodicals provide findings from earlier studies by various academics into the marketing potential of social media in the modern online era. According to Geho and Dangelo's (2012), Journal of Business Research article, social media has rapidly developed into an essential promotional tool for modern business owners. It is concluded that conventional marketing tactics can no longer support a firm in today's rapidly expanding virtual market and that social presence and connectedness is the key to promoting items. Deprince and Geerts (2019), wrote another relevant article that compares the expectations of luxury and non-luxury customers of Facebook pages for luxury brands. This study examines how, over time, high-end companies have become increasingly open to using social media as part of their overall marketing mix. In his recent study, Tran (2017), discusses the usefulness of Facebook's customised advertisements for businesses operating online. A recent article in a scholarly publication by Vinerean and Opreana (2019), examines the Instagram marketing strategies of high-end companies. Both Vinerean and Opreana discussed how businesses boost their social media visibility by using novel approaches and techniques of their own design. Wally and Koshy (2014), explore the ways in which Emirati women business owners utilise Instagram as a promotional tool. The qualitative research by Berg and Sterner (2017), under Elin Nilsson's direction on how businesses utilise Instagram as a marketing tool discusses the impact of the rapid pace of technological change on the market. According to a 2010 study by Romanian researcher Bulearca, Twitter may not be a good fit for most SMEs (SMEs). Thoring's (2011), research paper examines Twitter's potential as a promotional tool. The research focuses on how the rising popularity of the microblogging service Twitter might help companies connect with their target audiences via two-way conversations and direct marketing.
[bookmark: _Toc124446590]2.4 Usage of social media
The pros and cons of using social media as a marketing strategy in the modern and increasing digital market are discussed in Nadaraja and Yazdanifard's (2013), research. Paquette H.'s scholarly articles from 2013 demonstrate her familiarity with social media, her understanding of its potential as a promotional tool, and her familiarity with the tactics and methods already in use to use this medium to sell products. Researchers Lim and Yazdanifard performed research in 2014. This research looked at how, in 2010, Instagram joined other fast-growing social media networks like Facebook and Twitter to provide another marketing platform for various MNCs to contact their consumers and provide relevant information visually via photographs and videos.
[bookmark: _Toc120359776][bookmark: _Toc124446591]2.5: Benefit of social media in marketing
There are some major benefits that can be provided by the company to maintain the progression of the online platform. As per the viewpoints of Yahia et al. (2018), the social media platform not only forces enhanced sales in the global market but also provides an opportunity to enhance investment from foreigners (Run, 2023).  The social media platform enlarges the marketing area of the chosen company and provides force to increase its sales through online marketing. This action enhances the capability of selling for any brand and shows the real scope of the progress through digitalization. There are some other factors like customer management, CRM activity and CSR activity that can be maintained in this research by developing the scope of the development to maintain its sustainability. 
[bookmark: _dwa4bu4s3db1][bookmark: _Toc120359777][bookmark: _Toc124446592]2.6: Impact of social media on the development of PlayStation
PlayStation is a luxurious brand and online marketing provides various opportunities like an easy advertisement, identification of new products, and having the accessibility of getting knowledge and enhanced awareness among customers and increasing sales areas (Ncbi, 2023).  This process maintains the progress of developing the action-related activity to maintain the progress of Play station to develop its continuation in the global markets.  It provides an opportunity to show new products to the customer and enhances the possibility to develop new customers from the global market to develop its marketing areas in the global markets. According to Robinson et al. (2019), the social media platform provides support to enhance the interaction with customers to understand their needs and feedback. Understanding needs and feedback are the current stages that can provide support to maintain the developmental progression of the research to maintain the developmental scope of this research. 
[bookmark: _kjjvada5uj0e][bookmark: _Toc120359778][bookmark: _Toc124446593]2.7: Theoretical frameworks/models, and related research issues
This research is based on social media platforms as marketing tools for the luxuries brands and a luxury brand has been chosen for this research, which is PlayStation (PS) Devices. There are two social media models that can be used in this research to develop details about this research to maintain the progress of this brand.  Bourdieu's theory and Chaffey’s theory related to social media have been provided in this research to maintain the progress related to this research.  
Chaffey's theory is an excellent theory that provides the support to build the strength to maintain the social media platform in this search to develop this research. According to Jahn et al. (2022), this very one of the most important theories that can provide support to maintain progress in this research to build the opportunity to develop social media marketing. This theory provides all the circumstances that can ensure growth in the social media market. Social media itself is a competitive platform and without any strategy, it can provide huge disadvantages to survive, the support to build the developmental activity or the growth. Social media is needed to follow a specific model that can support maintaining progress. The theory of Chaffey can provide support to monitor the behavior of the customers and their interaction to maintain the progress in the strategy development to utilize the progress in social media marketing.  This theory is developed on the basis of the social media platform to enhance the quality of social media marketing. 
The second theory can provide a huge benefit to main train the progress in this research by developing the progress in social media to maintain the progress in the social media platform. According to Nur, (2021), the Bourdieu theory is that theory and it can provide details about some related factors in the progress of social media. This theory provides suggestions to develop the marketing skills of the marketing agents to develop the scope of the selling of luxuries. In simple terms, this process may develop the marketing strategy to develop the scope of the products by developing its scope of purchase.  the development of the skill of the company can enhance the quality of the marketing skills to enhance the developmental factors in this progress. 
[bookmark: _tycdf05x25u0][bookmark: _Toc120359779][bookmark: _Toc124446594]2.8: Previous studies and lessons learnt
The previous research provides the idea about continuing the research in the right direction and provides data that is related to the subject. The previous papers are used as the reading material about business development to clarify the details about the company to maintain the progress in further development. As per the viewpoints of Sulaimon, M.A., and Vorobyova, (2022), the development of mobile marketing or the social media market has impacted the purchasing behaviour of customers.  The carnage in the behaviours forces us to use the social media plait to maintain purchasing behaviour of the customers to maintain the increase of sales in this research to develop the current stages of the development. The change in behaviors is supported. The scope of social media has increased day by day and these changing behaviors provide a huge impact on marketing and the existing strategies of marketing.  According to Wendt, (2022), this research provides a critical understanding of human nature and behaviours throughout the online platform. This research provides critical development to generate the prime idea about human emotions and their impact on sales and marketing.   
[bookmark: _wc1pueard53f][bookmark: _Toc120359780][bookmark: _Toc124446595]2.9: Gaps identified to situate own research
This research provides the critical evaluation of online marketing to build the development of this search to continue this research related to online marketing. This research provided details about the two theories that can provide support to maintain the progress of this project to maintain the development. These two theories provide support to maintain the progress in online marketing to develop the process in the future. There are some other factors that can enhance quality management in this research,and the main limitations that can be found from this research that's been provided in this chapter. This research is specifically based on the organization managed by PlayStation. The reason this research specifically develops is that this research provides all the details that the previous research lacks. 
[bookmark: _Toc124446596]2.10: Summary of Chapter
[bookmark: _heading=h.zap43btpzkq6]This chapter provides details about the development factors that can be ensured by completing this research by maintaining the research into action. Usage of social media, Review of Social Media Platforms, and Review of PS Devices’ Designs are mentioned in this research to build the development by maintaining the developmental activity in this research. There are some details about the company's development to maintain the progress related to the Play Station.   This part of the dissertation provides a brief understanding of the two other expected reasons for growth in the online business.  There are some theories that can provide support to develop online marketing in this research to build the developmental activity in this research to maintain the progress in future development.  In simple terms, the importance of online marketing and the process of developing online marketing related to the previous research is mentioned in this chapter. 

[bookmark: _Toc124446597]Methodology
[bookmark: _Toc124446598]3.1. Introduction
The phrase "research methodology" is used to describe an all-encompassing model of administrative structures, data processing, and the dynamic nature of scholarly inquiry. The research approach is fundamental to conducting any investigation or intellectual debate. The study methodology lays out the essential actions and instructions on how to perform them. The research methodology also gives special attention to the efficacy of the most likely means of defining the present task (Melnikovas, 2018). Therefore, the first step in starting a conversation is to include a research methodological framework into the overall framework of the process of creating a research proposal. With this research, we want to learn more about how to target luxury brands using social media. The study technique also provides a parameter that may be used to show the effectiveness of social media as a Marketing tool. The current technique includes a structured strategy for conducting the research tasks. After that, the research methodology itself is outlined. In exploratory research, a scientist's only responsibility is to collect data and analyse it objectively.
This component of the project will provide a synopsis of the methods used to explicate and answer the research questions. Specifically, this methodology will cover the methodological approach, primary and secondary data collecting (via in-person and online interviews and literature reviews and case studies, respectively), data analysis, and the recognition and explanation of the technique's flaws and limits. An approximate schedule for the research is included here as well.
[bookmark: _Toc124446599]3.2 research onion
[image: ]
[bookmark: _Toc120363111][bookmark: _Toc124446600]Figure 3.2.1:  research onion
(Source: sounders et al. 2022)
[bookmark: _Toc120359784][bookmark: _Toc124446601]3.3 Research philosophy
[bookmark: _gbfyys98ojom]This guidance can provide huge support to develop the understanding of the source, nature, process, and ethics that are followed to complete this project more accurately. Some detailed resources are provided in the project to maintain the objectives of this research (Price et al. 2019).  The research philosophy provides all the important factors that can measure the developmental activity to maintain the progress related to the company to measure the developmental factors in this research to maintain the progress of the company.  In this search, some detailed understanding has been provided in this research to maintain the growth in the research to develop the current understanding of this project. There are four types of research philosophy, which are "positivist research philosophy", "realistic research philosophy", "interpretivism research philosophy","realistic research philosophy", and ​​​​​​​ "pragmatism research philosophy" (Rohet al. 2019). This research positivist research philosophy is the appropriate philosophy for the research continuation.  The main reason for choosing this philosophy is because this approach provides support to continue the research with primary qualitative data.  This philosophy or technology has been befitted to maintain quantitative research, develop the details about this research and provide help to continue in its developments. 
[bookmark: _Toc124446602]3.4 Research Approach
An academic dissertation requires the writer to specify the approach they will use in doing their study. Many people's mental images of scientific research include a well-planned out series of steps. The investigator reviews work previously done, examines previous perspectives on the topic at hand, and then probes into concepts that stem from those previous considerations. The current investigation recommends using this strategy in future studies. The research design for this study will be a mixed methods approach, blending quantitative and qualitative techniques by using both data types in a single study (Info & profile, 2022). There are two types of main research approaches that have been found in this research to develop the data collection and the use of the information to maintain the brief details in completing any project. The inductive and deductive approach has been used in this research to maintain the quality of any data collection methods (Khalatbari-Soltani et al. 2020). In this research, there are mixed methods that have been decided to continue in this project to complete this project to maintain the development of the research.   These methods provide the support to utilize the quantitative approach in this research to maintain both quality and quantitative data in this research to maintain the progress and the quality of this research. The approach exists but the research provides support to maintain the quality and the brief to continue this research to maintain the progress in continuation of this research.
[bookmark: _Toc124446603]3.5Methods of Data Collection
The word "data collection" may evoke thoughts of PCs, massive quantities of data, and the internet, but these things are not necessarily included. Data collection might be a phone survey, a written comment card, or even simply a person wandering about with a clipboard and asking people questions. But first, we need to check whether the many data collection methods can be sorted into anything like an organisation (Cumbo and Selwyn, 2022). There are two types of data collection methods have been available to continue the research.  Both methods are different from each other. The primary and secondary data collection methods are maintained, and used to complete this research for theproject development. There are some details that have been provided in the data collection methods that can provide huge support to maintain this research to develop the details about this project management to maintain the project development in this research and maintain the details in research (Moon et al. 2019). The two data collection methods are used in this research. In the project both data collection methods Both methods are combinedly and used in this chapter to collect both primary and secondary data to complete this research with progress (Info & profile, 2022). There are some other details that are not able to show in this research and those details are a sampling of the mixed methods. The use of both methods can enhance quality management and maintain the progress in this project complementation. 
It's possible to get information in two different ways. It's worth noting as an aside that terms like "approach," "method," and "type" might be interchanged depending on the situation and the speaker. For instance, "methods" may be used to describe the procedures involved in gathering data from one source. However, the fundamental principles and breakdowns are valid whether one is talking about a scientific research endeavour or a commercial study, independent of the labels employed (Mohajan, 2018). For data collection, both primary and secondary research methods, including quantitative and qualitative data, will be used. Both quantitative and qualitative information will be gathered via the use of a questionnaire that has 10 different options for respondents to choose from.Close ended questions with survey technique and 25 respondents have been used in this research.

[bookmark: _Toc119063358][bookmark: _Toc124446604]3.6 Research Design
The main importance of the research design is giving a plan with permits suitable and accurate causes. It affects the cooperation between the dependent and independent variables. The well-planned research is designed to assist in making sure the methods for the research aim at the collection of data in an accurate manner. There are four kinds of quantitative research such as “Descriptive, Correlational, Causal-Comparative/Quasi-Experimental, and Experimental Research”. However, the researcher has followed the descriptive research design for the research (Abreu et al. 2018). Therefore, for choosing descriptive research, the researcher focused on collecting systematically and accurately by describing the phenomenon, situation, and also population. The research design can be used with the research methods of a wide range for the investigation of more variables. 
[bookmark: _Toc120359786][bookmark: _Toc124446605]3.7 A research Paradigm
Is a method, pattern or model that is used in this research to conduct the continuation of the research. In simple terms, this method is used in the search to develop the details about the organization by marinating the progress in the company's development by marinating the approaches that can provide support to continue this option. There are three types of research paradigms that can be used in the development of the project (Fatihayah and Simanjuntak, 2022).  Those three research paradigms are ontology, epistemology, and research. In this project, the research paradigm has been used in this research to maintain the project development to maintain the progress of this research. This research paradigm has been used in the research to develop a clear understanding of the company to maintain the progress to develop a complete understanding of this research maintain the progress to develop the details about this progress to maintain the continuation of the development. 
[image: ]
[bookmark: _Toc120363112][bookmark: _Toc124446606]Figure 3.6.1: research paradigm
(Source: Fatihayah, and Simanjuntak, 2022, p. 83)
[bookmark: _db3d0ht87pu9][bookmark: _Toc119063359][bookmark: _Toc124446607]3.8 Ethical consideration
It is important for the research which can’t be undermined with ethical direction for the research whichis the main principle. It has protected by guiding and morality researcher at the time of conducting the research for keeping the researcher accountable for making sure of funds utilization and also ignoring the research misconduct (Maione and Barbosa, 2019). The researcher has not followed any miss behaviour of its participants. However, they have collected all related data accurately and suitable. 
[bookmark: _Toc120359787][bookmark: _Toc124446608]3.9 Summary
This chapter provides detailed information about using the different approaches in this research to maintain the progress in the development. This research is based on the redevelopment of online marketing in the luxuries bands like the PlayStation and completing this search both primary and secondary methods have been used to develop. The positivism method has been used in this research as a research approach (Mmaglobal, 2023). This process has the variability to use the primary and the second method in completing this research to complete this research to maintain this progress in development. The research paradigm is used in this process to complete this paper in time and accuracy.  Booth's primary and secondary data collection methods have been used in this search to maintain this research and to develop an understanding of this research. Mixed methods have been used in this research as a research approach. 
[bookmark: _m46ztkrwumes][bookmark: _Toc119063360][bookmark: _Toc124446609]3.10 Research limitations
This research is based on the redevelopment of online marketing in the luxuries bands like the PlayStation and completing this search both primary and secondary methods have been used to develop. The limitation of the research is that research has faced issues at the time of collecting the data from secondary and primary. However, the researcher gets confused in selecting the collected data for the research. 
[bookmark: _9yjk95dy2a9z][bookmark: _Toc119063361][bookmark: _Toc124446610]Chapter 4: Data analysis
[bookmark: _Toc124446611]4.1 Introduction
This is one of the key chapters of the assignment as this chapter helps to understand various other parts of the dissertation. It gives an insight into the dissertation by studying the data that has been taken in the dissertation has been studied. Various discussions of the data and findings have been taken. Different tables, figures, and diagrams that have been taken in the dissertation are being analyzed, studied, interpreted, and their validity is being discussed.  The reliability of data has also been done, and various software’s that has been used in the dissertation has also been discussed. 
[bookmark: _vvon7brn3b2e][bookmark: _Toc119063362][bookmark: _Toc124446612]4.2 Data collection tools
Data permits the organization in measuring the provided effective strategies. It can be done by following the strategies which are put into the place to overcome the issues and collect the data. The data collection has permitted the process of solving the solution in performing. The researcher followed the data collection method by conducting a survey of 10 questions of multiplied choice (Lee et al. 2020). It can be used for collecting both data “quantitative and qualitative data”. It is worth noting aside from the terms such as type, method, and approach. They might be interchanged depending on the speaker and situation (Beltd, 2023). Therefore, for example, the methods utilized for describing the speaker and suitable. For example, the methods have been utilized for describing the participated procedures in collecting the data from one source. The principles of fundamentals have a breakdown which is valid for talking about the endeavour of scientific research for collecting the data (Guntoro et al. 2019). It has related to both secondary and primary methods by adding qualitative and quantitative data. It will be utilized both information of quantitative and qualitative. These have been collected for the collection of information by the way of a questionnaire for 10 divergent operations related to the respondents for choosing the data.
[bookmark: _aa694tv944zu][bookmark: _Toc119063363][bookmark: _Toc124446613]4.3 Data Analysis
The research has focused on analysing the chosen data with software like excel. It has utilized data analysis which has not been gathered with analysing at the mentioned point as per the viewpoint of Abreu et al. (2018). Therefore, after examining related with the data collected and information with the drawn conclusion for selecting the data and determining its outcome. The data analysis is important for the research for presenting reliable and accurate data for ignoring errors of statistical. It has missed the data changing, missing data, and also the developing the showing of the graphical development (Mishra et al. 2020). The collection of data is the process related to measuring and collecting the variables and information related to interest in an established systematic fashion. It enables one for answering the research questions, evaluating results, and also test hypotheses (Yadav, 2020). The collection of data can assist in measuring the affairs of the state by not limiting specific events or causes. It happened at the time of tracking, analysing, and collecting in a credible way all over time. It becomes possible for measuring success and progress. 
It is the process related to analysing and gathering accurate and suitable information by the researcher (Maione and Barbosa, 2019). The data must be collected in a way of methodical, predetermined way so that they can respond to the specific research question for assessing the outcome and test hypotheses (Balli, 2021). The tools of data collecting mainly refer to the devices/ tools for collecting the data like systematic questionnaires for the interview of computer assisted. The tools have been used in collecting the data by adding the interview and survey on the basis of primary and secondary data collection.
[bookmark: _Toc120356104][bookmark: _Toc124446614]4.4 Quantitative data analysis
Six questions have been asked and 25 respondents' answers have been taken into consideration
Question 1: What is your age?
[image: ]
[bookmark: _Toc120363113][bookmark: _Toc124446615]Figure 1: Graphical representation of question 1
(Source: Self-developed)
Most of the respondents lie in the age group of 18 to 30 and 30 to 50 and at this age, most of the individuals spend their time on social media sites. 
Question 2: What is your gender?
[image: ]
[bookmark: _Toc120363114][bookmark: _Toc124446616]Figure 2: Graphical representation of question 2
(Source: Self-developed)
There is a mix of males and females, so advertisements on social media don't affect the thinning of the individual depending on their age. 
Question 3: Does social media impact the product they choose?
[image: ]
[bookmark: _Toc120363115][bookmark: _Toc124446617]Figure 3: Graphical representation of question 3
(Source: Self-developed)
80% of the respondent believes that advertising on social media affects their choice of product so it is a good way to advertise on social media to generate more revenue. So, luxury brands have a good opportunity without spending a lot of money by advertising their products in different ways.  
Question 4: What are the company’s higher authority’s perspectives on social media models in marketing? 
[image: ]
[bookmark: _Toc120363116][bookmark: _Toc124446618]Figure 4: Graphical representation of question 4
(Source: Self-developed)
40% of the respondent feels that the advertisement of the product on social media boost the sales performance of the company, and 32% believes that with this the company builds a relationship with the brand, this, in turn, helps them to build brand value and make sales in the future. 
Question 5: Does a luxury brand need to market its product on social media?
[image: ]
[bookmark: _Toc120363117][bookmark: _Toc124446619]Figure 5: Graphical representation of question 5
(Source: Self-developed)
60% of respondents feel that there is no need for the luxury brand to make social media advertisements as they are already famous, and the people who can afford those brands already know about them and the company is just incurring extra expenditure. But 40% think that it is necessary because this brand is not known by every individual globally so it will help the company to expand its reach.
Question 6: Which social media platform will impact more customers?
[image: ]
[bookmark: _Toc120363118][bookmark: _Toc124446620]Figure 6: Graphical representation of question 6
(Source: Self-developed)
60% of the respondents believed that Facebook would be the best place for a company to advertise its product because Facebook has the most users compared to all the other social media platforms and also it is used worldwide. 
[bookmark: _r71axxotg6ir][bookmark: _Toc119063364][bookmark: _Toc124446621]4.5 Data validity and reliability
The validity and reliability is showing the process in the method for measuring the consistency. The research has collected articles on the basis of 5 years. However, this data collection is totally based on accurate research (Michel et al. 2020). Thus, the validity and reliability are totally based on measuring the method that can be produced comes under the same conditions. The validity refers to measuring the accuracy and also supposed the measured.
[bookmark: _f4gg5t86c9rm][bookmark: _Toc119063365][bookmark: _Toc124446622]4.6 Data sampling technique and sample size
It is the process of gathering for knowing the sampling and elements numbers for the sample size. Its comparison lies between the above two samples chosen based on randomization. The author has chosen randomization for collecting the data. It makes sure about the outcome from the sampling which should be shown obtained whether the whole population has been measured. The simplest random sample permits the population units to have selected equal chance (Gibergans Bàguena et al. 2020). The research follows random sampling for gathering the best idea for using simple random sampling. It sets for analysing the data for permitting in producing the better outcome at the time of showing the all over populations. It needs for each of the members of the larger population has recognised and chosen individuals that can often be time-consuming and challenging (Balli 2021). 
The sample size is mainly referring to the observation and participants which is around 10 participants. It has been calculated by directly encouraging the research determination for small samples determine with external and internal validity (Yadav, 2020). There are too many large samples for tending to transform small comparisons into the importance of the statistically complex even when they have been shown clinically insignificant.
[bookmark: _vvb05zp7fedx][bookmark: _Toc119063366][bookmark: _Toc124446623]Chapter 5: Conclusion and recommendation
[bookmark: _Toc120356105][bookmark: _Toc124446624]5.1 Introduction
This chapter concludes the overall part of the dissertation by providing various information that can be concluded from the dissertation. It gives one viewpoint of what they have derived by completing the overall assignment. This part provides various conclusions on different chapters and recommendations that can be given based on the dissertation. This chapter also includes the limitation of the research, the contribution of the research, and the objectives linked.
[bookmark: _4nhpiqfzzsq7][bookmark: _Toc119063367][bookmark: _Toc124446625]5.2 Conclusion
This research has covered the role of social media in order to target luxury brands in the context of Playstation devices. It is concluded from this research that social media plays an important role as a marketing tool as it attracts a wide range of customers within a short period of time. It helps to increase the ability of an organisation in order to generate profit. The review of the literature includes different factors in the context of social media platforms and their role as a marketing tool. In addition, this research has discussed the importance of social media for increasing profitability. The methodology of this research has shown that the “mixed method” is used for identifying whether social media is an effective marketing tool or not. The overall analysis helps to identify the importance of social media for targeting luxury brands. 
[bookmark: _7awnfw8szglm][bookmark: _Toc119063368][bookmark: _Toc124446626]5.3 Linking with objectives
Objective 1: To examine social media marketing as a technique for focusing on high-end consumers and luxury brands.
Objective 1 shows the examination of social media marketing for keeping the focus on customers. This objective is met by this study by making a discussion of findings and a literature review chapter. 
Objective 2:To assess the existing social media marketing techniques.
This objective has represented the assessment of existing social media as a marketing technique. The discussion on marketing techniques in the review of literature represents that this study has met this objective in this chapter. 
Objective 3: To evaluate the influence of social media marketing on luxury branding.
Objective 3 represents the evaluation of the influence of social media on luxury branding. In this regard, it is recognised that this study has met this objective in the introduction, review of literature, and findings chapter. 
Objective 4: To provide a suitable plan of action for social media marketing.
This objective shows the provision of a suitable plan in the context of action regarding social media marketing. Discussion on this objective in the review of literature and introduction helps to identify that this research has met this objective in a significant way. 
[bookmark: _76tu5ulwjvol][bookmark: _Toc119063369][bookmark: _Toc124446627]5.4 Recommendation
The overall discussion has represented that social media platform plays a great role in attracting customers of a wide range. An increased number of customers helps to increase the number of sales. Therefore, it is recommended in this study the use of social media marketing as a tool of effective marketing for engaging an increased number of customers. In this way, an organisation has become able to sell an increased number of PlayStation devices which can lead to increased profitability. 
[bookmark: _Toc120356106][bookmark: _Toc124446628]5.5 Original Contribution of the Research
The research that has been done will provide a huge contribution to the marketing and management department as this will help them to develop how the customers are being targeted through the social networking site and how they are being achieved. It will also be a contribution to the scholars. 
[bookmark: _ycjhg4hj67ox][bookmark: _Toc120356107][bookmark: _Toc124446629]5.6 Limitations of the research
As there is both a secondary and primary method of data collection there are a few limitations, such as there would be concerns about the authenticity of data because there is a huge amount of data that is available on the internet, so it is hard to authenticate every data. Then the journal that is being used can have different objectives when it is done so using data can change the perspective of this project. Then in primary data collection questionnaires were used, so there is a high possibility that the individuals who answered have randomly answered without understanding the importance of the curvy. 
[bookmark: _9ythafyz9fhx][bookmark: _Toc120356108][bookmark: _Toc124446630]5.7 Summary of the chapter
This chapter has overall provided an in-depth insight that one has drawn while completing this project and the various viewpoints that have arisen in terms of recommendations that have been given. This is one of the most important chapters as this chapter helps one to understand the overall scenario of the project and the purpose solved for which the dissertation was done. 
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[bookmark: _Toc124446633]Questionnaire
Q 1. What is your age?
1. 18-30
2. 31-50
3. 51-70
4. Above 70
Q 2. What is your gender?
1. Male
2. Female
3. Others
4. Don’t want to mention
Q 3. Does social media impact the product they choose?
1. Yes
2. No
Q 4. What are the company’s higher authority’s perspectives on social media models in marketing? 
1. Increasing the sales performances
2. Attracting more customers towards their products
3. It can develop relationships between the customers and company
4. It can affect the environment in terms of pollutions

Q 5. Does a luxury brand need to market its product on social media?
1. Yes
2. No
Q 6. Which social media platform will impact more customers?
1. Facebook
2. Instagram
3. Twitter
4. Other
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
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PARTICIPATION CONSENT FORM

	Teitl Y Prosiect: / Project Title: 
Social Media Platforms as a Marketing Tool to Target Luxury Brands: A Case Study on PlayStation (PS) Devices
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	1
	I confirm that I have read and understand the information sheet dated __06/11/2022_______ for the above study. I have had the opportunity to consider the information, ask questions and have had these answered satisfactorily.
	Y

	2
	I understand that my participation is voluntary and that I am free to withdraw at any time, without giving any reason.

	Y

	3
	I understand that any information given by me may be used in future reports, articles or presentations by the research team.

	Y

	4
	I understand that my name will not appear in any reports, articles or presentations.

	Y

	5
	I agree to take part in the above study.

	Y

	Name of Participant

	S. B.
	Signature
S B

	Researcher

	Dumitru Razvan Tudora
	Signature
D R T





	You may decline to participate in this study. You may end your participation in this study at any time. If you decide to remain anonymous, maintaining your anonymity will be a priority and every practical precaution will be taken to disguise your identity. If you prefer anonymity, there will not be any identifying information on audiotapes or transcripts of this or any interview. No one will hear any audiotapes or see any transcripts without your prior consent. All materials generated from this or any interview will remain confidential.
When completed please return in the envelope provided. One copy will be given to you and the original to be kept on the file of the research team at:

NAME & ADDRESS OF RESEARCHER
Dumitru Razvan Tudora

University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@uwtsd.ac.uk
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APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Dumitru Razvan Tudora

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	3
	Institute/Academic Discipline/Centre:
	University of Wales Trinity Saint David


	4
	Campus:
	
London

	5
	E-mail address:
	
1913294@student.uwtsd.ac.uk

	6
	Contact Telephone Number:
	
07588160860

	
	For students:

	7
	Student Number:
	1913294

	8
	Programme of Study:
	Bachelor of Arts, Business Management

	9
	Director of Studies/Supervisor:
	Anupam Mazumdar / Afzal Munna



SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Dumitru Razvan Tudora
	Date: 06/11/2022




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Anupam Mazumdar/Afzal Munna
	Date: 

06/11/2022

	3
	Signature:
	
D R T
	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☐
	I have read the guidance notes supplied before completing the form.

	☐
	I have completed ALL RELEVANT sections of the form in full.

	☐
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☐
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☐
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
	S.B.

	
FFURFLEN GANIATÂD CYFRANOGIAD
	
SAMPLE PARTICIPANT INFORMATION SHEET


	Teitl Y Prosiect: / Project Title: 
Social Media Platforms as a Marketing Tool to Target Luxury Brands: A Case Study on PlayStation (PS) Devices




Dear Sir/Madam, 

My name is Dumitru Razvan Tudora and I am a student in the School of Business, Finance and Management (London Campus), Faculty of Business and Management in University of Wales Trinity Saint David, United Kingdom. At present, I am conducting a research on Play Station (PS) Devices. The purpose of this research is to use popular social media channels for advertising products to large businesses, premium brands, and affluent consumers.

I would like to invite you to participate in my research project by answering the attached short questions developed by the researchers. Those questions will assess your opinions, experiences, knowledge, suggestions and views. Through your participation in the interviews, I hope to ascertain my research purpose to get the best opinion from you. I believe your opinion will be extremely helpful to me to carry out this research. 

All questions will be kept strictly confidential to the researchers involved and at NO time will individual questions will be released to the general public. This gives you a chance to express your views on your programme a confidential and anonymous forum and still be able to make a difference. Your participation in this study is completely voluntary so you can withdraw from the questionnaire at any stage. 

Please note, questionnaire should take no more than 30 minutes to complete but however, there is no time constraint. There are also no right or wrong answers. Attached to this letter along with the questionnaire there is a consent form where you will better understand researchers intension As this is a new project, your feedback is also important to me and I would be much obliged if you could also complete the feedback sheet along with the questionnaire. I understand that your time is at a premium, but your opinions are very valuable to me. 
After careful and precise analysis of the data obtained from this questionnaires/interviews, I will be happy to provide you with a copy of the findings at your request. The results of this questionnaire will hopefully enhance my understanding of current level of knowledge and future findings. The results of the research will be feedback to Director of Studies, Supervisor, University and British Library. 

I thank you in advance for your time and participation. If any questions do arise, feel free to contact me at your convenience. 

NAME & ADDRESS OF RESEARCHER
Dumitru Razvan Tudora

University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@tsd.ac.uk 
           londonstudentservice@tsd.ac.uk 
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