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Introduction:
In the context of modern business marketing refers to a set of tasks or activities undertaken by a business organization in order to ensuring the highest amount of buying or selling distinguished or homogenous types of products or services. Generally these tasks are combined of advertising, promotions, selling & delivering the products towards the consumers or other business. Considering this significant manner, it is true that the tasks of marketing or the fields of it are not small rather it’s diversified than this (Kimball and et. al., 2011). Here, marketing information can creates crucial roles as well. Marketing information system is generally works under management information system which is normally used in organizational decision making process (Jobber, 2007). It helps the managers to save and allocates the diversified information in distinguished places and helps to gathered, stored, analyzed & compares with the relevant one. On the other side, each & every business organization wants to reach in the top. As the business organizations are offering some products or services for the customers, nothing but proper marketing strategy can influence them to consume it. Marketing strategy along with its information system plays the most crucial role in the overall success of the organization as well.
Importance of marketing information system:
Now days business is started to depend on automation system so does the marketing operations too (Kimball and et. al., 2011). All the information related to the field tasks are collect direct from the field and stored in the organization’s computerized system. For this reason the organization can also use it in the future. Beside this, marketing information system has its own importance as well & these are as follows;
Consumer demands anticipation:
In the case of modern market the expanding of its mass production & distribution is totally depends on it anticipation on customer attitude (Plattner and Zeier, 2012). The general characteristics of customer are it fluctuates lots in a number. If we consider customer centric market approach it will be discovered that the success is relies on the up-to-date knowledge regarding the markets environment. As the tastes & fashion of the consumers are changing constantly, so it can be said that without having the precise information & data the marketer won’t be able to reach their ultimate goals.
Marketing complexity:
Business & marketing are associated with each other in a system whether the decision s regarding the marketing issues are really tough to manage. There are distinguished types of marketing complexities like choosing accurate market policy, setting up the strategies, monitoring the trends, competitors move and several things which plays a very tough role here. MKIS is always helping the organization under this circumstances.

Save data for future:
The collected data according to the demand of marketing always help them to demonstrates the exact scenario of the business environment (Brown and Brown,2017). It also shows them the position of the respective organization. As data & information always helps and organization to take significant steps, it also help them for the future purpose as well. Considering the comparison in distinguished cases in the future its really worthy to keep the data.
Market planning:
For each and every business organization it is very important to set their business strategy and market planning as well. As the marketing team is bound to collect data and the information system gathered and analyzed the thing properly, so it will always help the organization to set the exact planning according to the results.
Consumerism:
In several cases it has been found that the organization have going through a huge communication gap between the customer, supplier even with the marketer as well (Plattner and Zeier, 2012). As the marketing tasks has distinguished types of process and it’s length so we often found that the expectation and requirements of the customer doesn’t meet always with the product. Here, MKIS can  help to reduce the gap.
Reduce cost:
Investing on a proper marketing information system, it always brings a huge outcomes for the organization or the company. As the production requires high amount of investment and lots of money so taking decision on the mass or bulk production is really risk oriented. If the organization can be able to fix the exact plan & cost then the cost will be reduces and the wastage will be minimized in a good number.
Forecasting the future:
The main positive side of data and information is it can be used for the future. As the marketer always collects the data from the field directly in raw form so the use of it in a proper way will demonstrate a fruitful result. Beside this, it will always help the organization to take decision in a right manners by forecasting the future in a long term manner (Brown and Brown,2017).


Effectiveness of Marketing information system in tourism & hospitality industry and as tool for marketing, information gathering & communication’s contributions within the industry:
Tourism & hospitality industry refers to the services combining with lodging, drinks & food service, event planning, theme parks, cruise line or many more thing (Hänninen  et al 2017). Generally the people want to provide services to the traveler or tourists by ensuring these type of service is known as tourism & hospitality industry.
In this respective industry, as a tool of marketing the mechanism regarding marketing information system can create a good scope (Hänninen  et al 2017). As information systems are totally automation and computerized and the respective organization can gather related information regarding their requirements so it opens huge possibilities for them to develop the industry in a well manner. On the other side, it also creates a new path for communicating between the entire organization or industry as well.
If we take a look on the overall marketing information system we will find several uses of it and its effectiveness as well. It’s effectiveness can be described as follows;
Data collecting & evaluating: For hospitality and tourism industry, they must have clear idea about their clients or customers. So, due to several market research the organization under this industry have to collect several data such as customers choice, their food preference, payment method etc. In this case MKIS can be helpful for them & play effective role too (pomering 2017).
Provide E-commerce services: MKIS can also adapts E-commerce services for their customer. By adapting this, it will be easy for the customer to find their products and the organizations can also be benefited for them.
Build networks: Now days all the information system are totally based on technology. If an organization can adopt the system in a well manner, then it will be easy for them to build connection between them. Sharing ideas, bring innovative service, ensuring customer satisfaction will make a strong position of the industry (Gummesson,2015).
Expand geographical reach: Marketing information system within the whole tourism & hospitality industry can boost the organizations name very easily. By ensuring the proper use of it will help them to reach their ultimate organizational goal.
Create new opportunities: An industry doesn’t build in a single day. There are many types of tasks are required for running an organization or industry. As marketing information system is a global system and it has distinguished types of positive side, so it can be easily stated that it will surely bring distinguished types of opportunity in future (Gummesson,2015).

Marketing & sales management system:  In the case of managing the new customer base along with promoting marketing or sales related campaign, marketing information system can be good enough to handle the overall facts. On the other side, it is true that an organization should follow the common marketing tools by which they can be able to use both for themselves and also for entering in the global marketing environment (Hasan, Morris and Probets, 2013).
Forecasting future: In modern business environment all the organization & industry believes that the organization who have more market related data information is always get an extra advantages (Gummesson,2015). In tourism & hospitality industry, it is very crucial for them to using the marketing information system as the data they have found are closely connected with the future. So, analyzing the data in a proper way will demonstrate a fruitful future forecasting which will help the organization to take further steps.
In tourism & hospitality industry there are many scopes to use the marketing information system. The using of the MKIS will help an organization to understand the market environments & the buying attitudes of the customer which will help them in decision making process. Beside this, the effectiveness of marketing information system in the case of information gathering and building communication between organization to organization is very significant too (Kimball and et. al., 2011)

Conclusion:
Modern business always demands a huge diversification of knowledge in every aspects & elements of it. Marketing is always counted as one of the most significant and crucial elements of business strategy (Gummesson,2015). Marketing does distinguished types of special thing like getting the idea from the customers and manufactures different types of product and services according to it. It also ensures the promotions related work and deliver it to the customer too. In order to doing the things Marketing information system helps them to collect, analyze , evaluate & demonstrate the results. In this case, if we considering its effectiveness in the hospitality & tourism industry then we will found several positivity of it. In tourism & hospitality industry it helps to bring & documented the information, advertise the chosable options and help the tourists to select the packages. Beside this, its also help all parties to choose the favorable and unfavorable options, e-commerce, payment system & so well.
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