Building your personal brand for sustainable employment

In the 21st century getting a well-paid job has become a race active on multiple fronts for work seekers. When employers are looking for the right candidate, the first point of contact is the online environment. This includes social accounts, CVs, job platforms, or any online activity that individuals may have. Imagine that there are 20 candidates applying for a position, and only one of those names appears on google search. From start, that candidate will get an advantage if they have a professional appearance online, that’s why is very important to manipulate wisely while using this powerful tool. 
What actually mean when referring to personal branding? One of the biggest entrepreneurs in the world, Jeff Bezos, defines the personal brand as ‘’…what others say about you when you are not there’’ (Castrillon, 2019). Historically, "branding" was reserved for businesses, but now personal branding has become essential in the social media age and the gig economy. An individual's brand is what makes him or her unique. It is their way of presenting themselves to others. Employees’ personal brand consists of a complete presentation of who they are, what they stand for, and what they provide.  Strengths and experience are combined to create it (Wilding, 2019). A strong personal brand establishes trust with potential employers and clients and differentiates them from the competition. While working on your personal brand can seem intimidating, it's important to do so at some point, as it will help you professionally in the future as individuals can build their own business or side hustle with a strong personal brand, which makes finding great work opportunities easier.
The employer benefits as well from personal branding. Building strong personal brands is good for business, so companies should encourage their employees to do so. Attending conferences or events gives employees a chance to develop themselves and gives the company exposure at the same time. By establishing themselves as trusted thought leaders, employees can attract new business and retain existing clients. Additionally, the gig economy will not disappear anytime soon, making personal branding long-term valuable.
When building a personal brand is important to consider and develop a network. Networking can be intimidating for many business professionals due to the sheer amount of strangers they have to talk to, and the pressure that comes with speaking to someone they have never met before. Nevertheless, there is no better opportunity than interacting with authentic people in person, as it has already been established. We can also expand our reach by networking to meet people outside the room who can refer us to members of their wider network, as well as interact with them on a personal level (Marketing Skills Academy, n.d.). A personal network can be expanded both face-to-face and in the online field. You automatically put yourself in the same category as like-minded businesses when your personal brand is part of your overall business marketing strategy. Building relationships through networking is important not only for learning from individuals but also for aligning and linking your business with its success. It is good practice for individuals to attend meetings and events where other successful businesses and individuals attend to be associated with their success. 
The size of a personal brand is linked to their ambitions as the drive for success comes from ambition. It motivates individual improvement, business growth, or other meaningful endeavours. Few traits are misunderstood more than ambition when it comes to leadership. It is imperative to have ambition if you are going to meet your goals and remain motivated to work toward them. Some, however, cringe at the phrase, picturing the "get there at all costs" leaders who climbed over others and left a trail of bodies behind them (Carruci, 2022). Ambition is a critical characteristic of a personal brand but is more appreciated when balanced. Having too much ambition can harm a person's reputation, undermine their relationships, and cause catastrophic failure. The person in question can also seem lazy and unmotivated if he or she has too little ambition. Additionally, it can make them bored, mediocre, and feel like they’re doing nothing.
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