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Section 1.0: Introduction
The purpose of this report shall be looking into detail of the creation of a website that the author has created. This will be addressed throughout the report, through three subsections, which firstly include addressing the requirements of the report, which highlights the purpose of the website, its subject matter and its target audience and its relevance not only to the target audience but also to the rest of society. Secondly, this report will discuss the implementation of the website, which will include the validation of the website and the errors that were found alongside screenshots of the website. Finally, in the evaluation section, there shall be information on the usability, accessibility and its search engine optimisation (SEO). 
Section 2.0: Requirements 
The website that was created is a fictional photography-based website which has been named “Rezza’s Photography”.  All the photographs and images that were included within this website, were taken by the author. For example, all the images were taken on family holidays, events, or special occasions and thus mean that the photographs that have been included within this webpage are not subjected by copyright. 
It aims to showcase this fictional firm’s photography and allow for individuals to not only purchase photos that have already been taken but also to allow individuals or other organisations to hire a photographer to taken images at either corporate events or special occasions. This is accomplished through the means of online advertisement as it shows images which have already been taken and ones that are available for purchase. It also advertises the photographer and the fact that they are able to supply events to ones that have already been outlined. By doing this they are more likely to be seen by people who are interested in either the pictures, which can be bought alongside those which are being promoted by the website. This website also explains and promotes hires photographers for an event or a special occasion. 
	This clearly helps to suggest the subject matter of this website is photography, and for those that are interested in purchasing photos. Through including this as the subject matter it allows for a number of ages to be included in its target audience. Furthermore, due to the fact that photography can be enjoyed by all ages meaning there is a larger target audience. However, there would be an age restriction placed on some advertisements within the website. For example, for an individual to hire a photographer they would need to be above the age of 18, as there would be the age restrictions on some of the events that a photographer would be capturing images. 
	This website relevance is to not only allow individuals to purchase photographs but also to hire photographers. This website would become relevant to those that are wishing to purchase photographs, as it clearly shows the images. Through implementing social media links within the author's website, it allows for the buyer to not only look at more updated images but also competitions and offers that have been created, which would encourage more to look at the website. Through such social media links, it will additionally provide the opportunity for prospective buyers to look at reviews of the company before they either buy an image or hirer a photographer. 
Section 3.0 Implementation
Firstly, when validating the completed website that was created by the author, using the w3 validator, it was found that the code “<name name="keywords" content=" Rezza, Photography, Photo, Picture"></name>” was the reason behind the all the main errors. In order to eliminate these errors, the author removed the line of code. However, when the HTML was re-validated, there were no further errors that were found from this page of coding. 
Additionally, when validating the website main CSS address and using the w3 css validator, it was found that there were no errors. Therefore, there were no coding errors that required any changes or removal in order for the errors to be corrected. 
Section 4.0:Evaluation
Section 4A
Firstly, website usability can be defined as ‘how effective, efficiently and satisfactorily or users can see the website’ [2]. This is important in web development, as it reflects the customer expectations of the website in order to suggest how the website not only meets ‘their needs and expectations’ but also how easy it is to use. [2] Through a website development being able to maintain their usability it encourages the consumer to regularly visit their website ‘and impact the company ability to be able to maintain their audience, achieve its mission, boost returns on any investments, and serve customers’. [2]
A recent study from the Indonesian Journal of Electrical Engineering tested the website usability in terms of consumers, in 60 seconds rather than the consumer having an unlimited amount of time [3]. The journal tested these using two different methods; system usability scale (SUS) and NetQU@160 [3]. This study was conducted by there being two different research groups, ‘with one group having 60 seconds to study the website compared to 3 days for the other group’ [3]. The final groups suggest that through using the SUS scale, there were significant differences, with the group which had 3 days to study the website finding marginally more issues than the one that only had 60 seconds to study it [3]. However, when the NetQU@160 usability scale was used, there were no significant issues found, with both groups reflecting similar groups [3]. 
Secondly, website accessibility can be defined as how accessible and easy the website can be viewed for those with disabilities or how it can be viewed in different formats. [4] For example, how easy it can be viewed on a mobile device, how It can be viewed by an older user or those who have sight issues, such as being colour blind. [4] It can be suggested that these are important for website development, as it can be suggested how not only it can improve the usability of the website but through controlling accessibility it can be suggested how it can ‘improve better search results, reduced maintenance costs, and increased audience reach’ [4].
A contemporary example of website accessibility in a study is through a study which was conducted in the tourism industry, in order to highlight how accessible the industry websites are. [5] This study was conducted using the AA and AAA conformance levels, which highlight the various levels of accessibility. [5] The studies main findings suggested that there could be a greater effort by companies and travel firms to make their websites more accessible for those with disabilities and those who are of an older age. [5] It was later suggested that these could be achieved through there is a greater focus placed on the ‘compatibility of assistive technologies, navigability, compatibility, adaptability and text alternatives’. [5]
Finally, search engine optimisation (SEO) is defined as by Natalie Lines in the Guardian, as the way of ‘improving the position of a website organically’ through search engines such as Google [6]. It is suggested that this is important to website developers as it can create more traffic to websites, and thus potentially more business [6]. It is suggested that this can be improved more through web developers ‘having a niche product’ or ‘having a sizeable budget’. [6] However it suggested that this can be improved through the creation of keyword in the website which would allow for ‘spiders’ which identifies the websites in search engines, quicker, and thus be more likely to be listed on the first pages of results. [6] This, in turn, would allow for a website to gain better traffic. [6]
[bookmark: _GoBack]A conference proceeding in 2016 suggested that SEO in the e-tourism could be improved through e tourism websites creating more keywords in their websites, which would allow for there to more traffic to be created to these sites. [7] This study measured the SEO results through 70 websites, in order to highlight the key features of websites which were measured to be higher up the SEO than other websites. [7] The findings further suggest that a website SEO could further be improved through the creation of more user-friendly websites which have more visual images, therefore allow for the website to be clear. [7]
Section 4B
When evaluating the design of “Rezza’s Photography” website the usability of the website was easy enough to surf through when starting off at the home page as there are 2 separate ways to look through the website, the main menu at the top and the main section had a link to each one of the pages and each link was a picture which suited the title it was given. Each link as has an underline each time you hover over them. Although the links to each page were clear, the text could have been made larger so that those who have poor vision would be able to see the links clearer making it more user-friendly. Each page had a clear background picture behind the header making the page more attractive to the visitor, the picture could have been made a smaller as the picture takes up a lot of the screen causing the main section to look small in comparison. When regarding the function of the website there were links to social media which all worked and were all connecting to the correct site, the main menu and the main page links worked fine with no errors or issues and the websites logo was connected to the home page and worked with no problems. The content could have been improved on as there were plenty of photos throughout the website but not enough information about each page. The page “About Us” was the main page with all the written information which could have been placed used on the “Home Page” and other details could have been added to each page such as “how to enquire about photos or events” like the “About Us” page. Altogether there is a lot to improve on, but the main future improvements would be adding more detail to the web pages and making sure the text is clearer for those with poor vision.
There is only a couple of Search Engine Optimisation techniques (SEO) that were used: 
· Social Media Links
· A keywords code was created but had to be removed due to it causing errors on validation.
There are 4 main principles when looking into web accessibility which is Perceivable, Operable, Understandable and Robust (POUR). [8] It was found that, whilst using contrast checker, that the most of text was easily understood and it was either black on a white background or white on a black background making this easily understandable for everyone. Although when text with a pictured background was checked it was less understandable due to the different colours in the background making it harder for it to pass the WCAG 2.1 web accessibility, whilst text would work well with one photo, another photo would be different. The website has a simple design so that anyone who is new or has very little understanding of the Web should be able to work their way round this website easier than most other websites.  The website could not be perceived as anything different as there is a clear logo on the main menu with the name and the page has its name on the tab, so people know what they are on once they have clicked on the website.
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