
EZ Merch™

A Blackjack Logistics Enterprise



What is EZ Merch™?

● Merchandising for the 21st century
● Creation 
● Storage
● Shipping
● Logistics 
● Low cost, high profit



The Music saga

● Record music
● Exposure
● Tour
● Buy merchandise 
● Record again
● Tour 
● Sell merchandise 
● Maybe get paid



How does it work?

● Display items
● QR code
● Online store
● Payment processes
● Dispatch system
● Labels printed
● Item(s) shipped
● Item(s) arrive 



Why is merch so critical?

● CwF + RtB
● DtF
● Streaming + physical sales
● Ancillary is key
● Sometimes the only income



The problem

● Mass stimuli
● Online v offline
● Tangibility
● Loss and theft
● Taxation
● Risk v Reward 



The Solution

● Innovation
● Secure and safe
● Delivery
● Convenience 
● Casuals and the superfans
● Limited edition(s)

“Music has always been about selling to the same people twice, or three 

times if you can.” 

Charlie Arme



The Future

● 1 click checkout
● Quick sale, more spend
● Amazon Prime
● Starship Technologies



● Ease
● Safety
● Innovation
● New and new and new



Recap (https://www.youtube.com/watch?v=GTxw49t2Gv8)

https://www.youtube.com/watch?v=GTxw49t2Gv8
http://www.youtube.com/watch?v=GTxw49t2Gv8


Questions?

callum@theblackjackgroup.co.uk
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