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Topic :
Assessment of the Barriers Faced by Women-Owned SMEs in Establishing Businesses in the UK Hairdressing Sector
Research Problem 1 – Access to Finance
Women entrepreneurs in the UK can experience difficulties in accessing finance when starting a business. Research by Roper and Scott (2009), using UK Global Entrepreneurship Monitor data, found that women were more likely than men to perceive finance as a barrier to business start-up.
Research Problem 2 – Entrepreneurial Skills and Business Knowledge
According to Lockyer and George (2012), women entrepreneurs in the West Midlands can face barriers related to training, skills and access to business support, which may affect their ability to establish and develop their businesses.
Research Problem 3 – Networks, Mentoring and Business Support
According to the Women and Equalities Committee (2025), women entrepreneurs in the UK continue to face barriers related to access to business networks, mentoring and support. Limited access to these resources can reduce opportunities for women to obtain advice, contacts and business opportunities when establishing and developing their businesses.




1.1 Background of the Study

In the UK, research on women’s entrepreneurship remains important. According to the OECD report (2025), the three barriers identified were access to finance, entrepreneurship skills, and business networks.

The issue of self-employment in small businesses is quite a prominent one and is recognized every year. The hairdressing sector offers a perfect example, where self-employment and small-business issues are seen quite regularly. The Office for National Statistics, or ONS, reports that there were nearly 87,000 hairdressers and barbers who were self-employed between April 2025 and March 2026.

The hairdressing sector is particularly important for women. The latest UK data reveals that hairdressing and other related services have a high percentage of self-employed women, which makes the sector highly relevant to the study of women entrepreneurs and small firms. This is because businesses owned by women can face particular barriers when they are trying to establish and grow their companies.


Moreover, recent studies have also identified many different types of barriers that prevent most women-owned SMEs from succeeding. In an article by Nazam et al. (2025), it was found that market barriers, financial barriers, social networking and entrepreneurial skills are some of the many challenges faced by women entrepreneurs in SMEs. This study was conducted in Pakistan, but it provides a useful idea of the different barriers.

According to a recent report from the Women and Equalities Committee in the UK (2025), women entrepreneurs are still in a disadvantaged position compared to male entrepreneurs in relation to financial management, investment networks and business support. This study therefore focuses on the barriers that women face in the UK hairdressing sector’s SMEs when establishing their businesses, including access to finance, skills, business knowledge and networks, mentoring, and business support.








            1.2 Significance of the Study

The importance of this study stems from its examination of the barriers faced by women-owned SMEs when establishing businesses in the UK hairdressing sector. A clear understanding of these barriers can provide insight into the difficulties women may face when starting their own hairdressing businesses.

This study may provide women who wish to start a hairdressing business with a better understanding of some of the challenges they may need to consider. It may also be useful for existing women-owned SMEs and organisations that provide training, business support and mentoring.

The study may contribute to the existing academic literature on women’s entrepreneurship by focusing specifically on women-owned SMEs in the UK hairdressing sector. It may also help identify areas where additional support or further research is needed.




1.3 Research Aim
The aim of this study is to assess the barriers faced by women-owned SMEs when establishing businesses in the UK hairdressing sector.




1.4 Research Objectives
1.	To assess the financial barriers faced by women-owned SMEs when establishing businesses in the UK hairdressing sector.
2.	To examine the skills and business knowledge barriers faced by women-owned SMEs when establishing businesses in the UK hairdressing sector.
3.	To evaluate the barriers related to networks, mentoring and business support faced by women-owned SMEs when establishing businesses in the UK hairdressing sector.

1.5 Research Questions
1.	What financial barriers do women-owned SMEs face when establishing businesses in the UK hairdressing sector?
2.	What skills and business knowledge barriers do women-owned SMEs face when establishing businesses in the UK hairdressing sector?
3.	What barriers related to networks, mentoring and business support do women-owned SMEs face when establishing businesses in the UK hairdressing sector?




CHAPTER 2 – LITERATURE REVIEW

2.1 Introduction

The current chapter presents a review of the available literature on women-managed small and medium-sized enterprises (SMEs) and the obstacles they may face when establishing a business. Three main areas of interest for this study can be identified: financial barriers; skills, business knowledge and networks; and mentorship and business support. To set the backdrop, the specific context of the UK hairdressing sector is presented. Finally, based on the literature review, this study identifies the research gap.

2.2 Women Entrepreneurship and Women-Owned SMEs in the UK

The study of women’s entrepreneurship is important as women contribute significantly to the creation and development of small businesses. However, women and men may face different barriers when starting and developing a business. These barriers can include difficulties in accessing finance, limited business skills and knowledge, and restricted access to networks and business support. According to Roper and Scott (2009), women entrepreneurs in the UK were more likely than men to perceive access to finance as a barrier to starting a business. Lockyer and George (2012) also found that women entrepreneurs in the West Midlands faced barriers related to training, skills, business support and networks.
These issues are also relevant to the beauty and personal service sector, where small businesses and self-employment are important features. Cohen and Wolkowitz (2018) examined the feminisation of body work, providing a relevant perspective on gendered personal service work. This is relevant to the present study because hairdressing represents a specific area within the wider beauty and personal service sector.
Although existing literature highlights the barriers faced by women entrepreneurs in general, less attention has been given to the barriers faced by women-owned SMEs when establishing businesses specifically in the UK hairdressing sector. Therefore, this study focuses on this specific context by examining financial barriers, skills and business knowledge, and networks, mentoring and business support.


















3. Methodology

The research will be conducted using secondary research and a Systematic Literature Review (SLR). Using specific inclusion and exclusion criteria, relevant academic articles, research papers, industry sources and government reports will be identified and selected. The PRISMA framework will provide a systematic process for identifying, screening and selecting the literature included in the study. The selected literature will be analysed using thematic analysis to identify the barriers faced by women-owned SMEs. The analysis will focus on financial barriers, skills and business knowledge, networks, mentoring and business support, while allowing other relevant themes to emerge from the literature.
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