Section 1 – Usability
Question 1a – How quickly and easily does the website load?

The Suited Cars website is designed with a minimalist layout and a limited number of high-resolution images. This results in relatively fast load times on most broadband desktop connections, typically under three seconds. However, when tested on mobile devices using 4G, certain gallery images take slightly longer to display in full quality, which could affect the experience of customers browsing on the go. Overall, load times are acceptable but could benefit from further image optimisation.
Question 1b – Does the website contain many sub-pages? How does a prospective customer navigate these?

The site is structured with a handful of clearly defined sub-pages, including Home, Gallery, Services, FAQs, and Contact. Navigation is consistent and located in a visible top menu bar on every page. This simple layout makes it easy for a first-time visitor to find relevant information without excessive clicks. However, some users might expect more detailed sub-sections, such as a dedicated page for each service, which could improve SEO performance.
Question 1c – Can a customer make a booking via the webpage?

The website does not include a real-time online booking system. Instead, customers can request a quote through a contact form or directly via WhatsApp and telephone. While this keeps the interaction personal and allows for customised pricing, it may deter customers who prefer instant confirmation. Competitor websites offering integrated booking calendars may attract customers who value.
Question 1d – What improvements could be made to the usability of the website?

Usability could be enhanced by ensuring full mobile responsiveness, particularly for gallery image scaling. Adding a booking calendar or at least an instant quote calculator could streamline the customer journey. Furthermore, including a visible progress confirmation after submitting a quote request would reassure customers that their enquiry has been received and is being processed.

Section 2 – Pleasure – Customer Experience
Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?
The overall aesthetic of the Suited Cars website is professional and clean. The design avoids unnecessary clutter and focuses on the key selling points: vehicle wraps, high-quality materials, and specialist craftsmanship. On mobile devices, the layout remains functional and retains all core features, although certain high-resolution images are scaled down, which can slightly reduce visual impact.
Question 2b – How does the website use imagery, video and colour?

The site makes effective use of high-quality before-and-after images in its gallery to demonstrate the transformation achievable through its services. The colour scheme is minimal, relying heavily on neutral backgrounds to ensure the vehicles are the focal point. While this is effective in maintaining professionalism, the absence of video content means the company misses an opportunity to showcase dynamic processes such as wrapping in progress.
Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

There is no live chat function integrated into the website. Instead, customers are encouraged to use the contact form or call/WhatsApp the company. While WhatsApp offers a relatively quick form of communication, having an embedded live chat tool could help capture casual browsers who may not commit to sending an email or making a call.
Question 2d – How effective are the social media links on the website?

The social media links, leading to Instagram and Facebook, are clearly displayed and functional. The Instagram feed contains a variety of visually appealing examples of completed projects, which reinforces credibility. However, there is no live embedded feed on the site, which could provide real-time proof of activity and encourage immediate engagement.

Section 3 – Perceived Value
Question 3a – How are the services offered by the company made clear to customers?

Services are presented clearly on the homepage, listing full wraps, partial wraps, dechroming, detailing, and specialist finishes. The concise descriptions help customers understand the offerings quickly, although adding detailed service pages could allow for deeper explanation.
Question 3b – How are customer reviews made available? Are these up to date?

Customer reviews are not hosted directly on the website. Instead, positive feedback is visible on external review sites, with ratings averaging 4.9/5. The most recent reviews date to within the last three months, suggesting ongoing customer satisfaction. Including selected reviews directly on the site could build immediate trust with new visitors.
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?

Company’s commitment to quality is highlighted through its use of premium materials such as Avery Dennison and 3M vinyl wraps, both known for durability and finish. The gallery images also show attention to detail in application, which is essential for long-lasting results. These elements suggest a premium, specialist service suitable for customers who value bespoke craftsmanship.
Question 3d – Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

Pricing information is not listed on the website. Given that vehicle wraps are highly customised, this omission likely reflects the fact that prices vary depending on vehicle size, colour, material type, and design complexity. While this approach suits bespoke work, it could be complemented by example price ranges to help customers set expectations before requesting a quote.

Section 4 – Searchability
Question 4a – What three words would you type into Google to find this type of service?
1. Car wrapping 
2. Vehicle wraps 
3. Vinyl cars wrap
Question 4b – When you type these words into Google, does the company’s website appear in the top ten websites?

Yes—search results for the above keywords place Suited Cars within the top ten results this suggests that the business has optimised its content for geographic search terms, which is crucial for attracting regional customers.

Section 5 – Reflection and Conclusion
Question 5a – Do you feel that websites still have relevance in modern UK business? Explain your answer.

In the UK, websites remain a core component of business success, even with the rise of social media platforms. While many customers discover services via Instagram, Facebook, or TikTok, the website serves as the official, centralised hub for information, credibility, and branding. For a service-based company such as Suited Cars, the website provides a professional space where customers can view past work, learn about available services, and initiate contact. In addition, the website plays a vital role in SEO, ensuring the business can be found through Google searches, which still account for a significant portion of service discovery.
Question 5b – If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?
The most impactful improvement would be the integration of a live chat tool. Live chat provides immediate interaction, which is especially valuable for customers comparing multiple providers and seeking quick answers. In the automotive customisation industry, customers often have specific questions about materials, colour availability, and turnaround times. By offering instant responses, Suited Cars could increase enquiry-to-booking conversion rates, reduce bounce rates, and provide a more personalised experience without significantly increasing operational costs.
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