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	Cleaners of London 

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads pretty quickly which makes it easy to use Pages open almost straight away and the images show up without much waiting around Nothing jumps or moves while it’s loading so it feels smooth and reliable

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Cleaners of London website has quite a few pages, but it’s really simple to use. The menu at the top lets you pick what you need, like end of tenancy, deep cleaning, carpet cleaning, or regular house cleaning. There are also pages for prices, contact details, and the areas they cover.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, you can book a cleaning directly through the Cleaners of London website. There’s a clear “Book Now” or “Get a Quote” button on the pages, so it’s easy to spot. When you click it, you just fill in a short form with your details, the type of cleaning you need, and your address. It’s really simple and doesn’t take long

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The Cleaners of London website is easy to use, but a few things could make it even better. For example, having a clear “All Services” section would help new visitors find everything quickly. A postcode checker or map would make it easier to see if they cover your area without clicking through lots of pages. Some small things like bigger buttons, pictures for each service, or a short guide on how to book could make it even simpler — and a live chat would be handy if you have questions.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks neat and professional. The layout is simple and not too crowded
The site mentions they are trusted by “14,000+ happy customers.” 
Cleaners of London
They highlight a Trustpilot rating, which helps people feel more confident. 
Cleaners of London
Their contact page shows a real London address and phone number.
On computer (desktop): The page shows big banners, wide content areas, and more white space. Everything is laid out horizontally, so you can see more at once.
On mobile (phone): The design adapts to the smaller screen. Sections are stacked one below the other, so you scroll more. This is good because it is easier for mobile users to read.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
No the  website does not to use video on the main pages.
But the  website uses clean, bright images of homes, rooms, and cleaning tools.
The pictures help the user understand what the company does.
The images look professional and give a feeling of trust and quality.
Most images show clean and tidy spaces, which helps promote the idea of a good cleaning service.
The pictures are placed in sections to make the page look more interesting and easier to read.
The website uses a clean, light colour scheme.
The background is mostly white, which makes the site look fresh and modern.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:I did not see a live chat widget (chat box) on the Cleaners of London website.
On their Contact Us page, they offer a contact form, a phone number (0203 026 0203), and an email address (office@cleanersoflondon.co.uk)
Cleaners of London
hey say on the contact page: “We aim to respond within 30 minutes.” 
Cleaners of London
There’s no mention of chatbots or “live chat” support in their main site text


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are hard to find
The Cleaners of London website does not use social media links very well.
The website does not show clear social media icons like Facebook, Instagram, or Twitter on the homepage.

There are no “Follow us” links, so users cannot easily find the company’s social media pages.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Clear menu at the top of the website
The website has a menu bar that shows the main services, such as:
Regular cleaning Deep cleaning
End of tenancy cleaning Office cleaning
This helps customers find the service they need quickly.
There are clear buttons like “Book Now” or Check Prices
These buttons guide customers to more detailed information
The website uses easy-to-read text to explain what each service is, how long it takes, and what the cleaners do.
This helps customers understand what they are paying for
The website uses clean and tidy images of homes and cleaning work.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Yes there are very recent reviews on Trustpilot (for example, in October and November 2025
On the Cleaners of London website, they show a Trustpilot rating (“Rated Excellent 4.5 out of 5”)on their homepage
Their Trustpilot page has 286 reviews
On their homepage, they mention trusted by 14,000+ happy customers.
Cleaners of London
They don’t seem to have a big Customer Reviews section on their own site they rely more on Trustpilot for showing customer feedback

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The company presents its service as high quality in several ways:
The website looks clean, modern, and organised.
This gives the customer confidence that the company is serious and trustworthy.
The company says their cleaners are vetted, trained, and insured.
This makes customers feel safe letting someone into their home.
The company says they have over 20 years of experience.
his helps customers believe the company knows how to do the job well.
Yes i  might recommend it to others because it is easy to use, trustworthy, and offers many helpful services.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, they are quite clear. The company provides a detailed “Prices” page on their website
Regular domestic cleaning: from £20 per hour. 
One-off cleaning: from £22 per hour. 
Deep cleaning: from £25 per hour
They emphasize that their cleaners are vetted, insured, and experienced. 
For deep cleaning or end-of-tenancy cleaning, the higher prices make sense because these are more intensive jobs requiring more time and skill
They promise “no hidden extras” on their prices page.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Professional 

	
	2.Cleaning

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites


	Answer: I did web searches for “professional cleaning London” but couldn’t locate independent SEO analysis that shows cleanersoflondon.co.uk ranking in the top 10 for exactly that phrase.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very important for modern UK businesses. A website acts as a digital shop front, where customers can learn about services, prices, and company reputation. It helps build trust, especially when it shows reviews, guarantees, and professional presentation. Many people search online first before contacting a company, so having a clear, easy-to-use website increases visibility and attracts new customers. A website also allows businesses to offer online booking, information, and contact options 24/7, which improves convenience. Even with social media, a professional website gives credibility that social media alone cannot. Overall, websites remain a key tool for marketing, customer communication, and showing quality in the UK business market.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

Currently, most of the customer reviews for Cleaners of London are on Trustpilot, which is a separate website. This means that new customers have to leave the company’s website to see what other people think about the service. If the company added a dedicated “Customer Reviews” page on their own website, it would make it much easier for people to find feedback in one place. Showing reviews on the website would also build trust, because customers can read many opinions quickly without going to another site. The company could also update the page regularly to show the most recent reviews, which would give a clear picture that the company is active and cares about customer satisfaction.
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