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Introduction
Marketing can be defined as - “Marketing is managing profitable customer relationship. The aim of marketing is to create value for customer and to capture value in return.” (Armstrong, et al, 2018). Marketers has to understand customer needs, and wants and the marketplace within they want to operate.
“Companies must design effective marketing information systems (MIS) what is consist of people and procedures for assessing informational needs developing the needed information, and helping decision makers to use the information to generate and validate actionable customer and market insight.” (Kotler and Armstrong, 2010). With this system the marketing information can be analysed. It generates a good overall view about the organization. Companies can collect and analyse information about customers, other companies and environment.
Within hospitality and tourism service providers can collect, access and analyse information form their customers and competitors. They can segment and target customers by analysing their needs to satisfied them.
For example Tesco has Tesco Clubcard and Tesco Personal Finance to collect data from their customers, and with this information they can build a good customer relationship to satisfy them. After Tesco Clubcard and Tesco Personal Finance was implemented, Tesco became the UK’s largest grocer and the world’s most successful Internet supermarket with one of the best customer relationship management. (Humbly, Hunt and Phillips, 2004)
Jumeirah Hotels and Resorts (https://www.jumeirah.com/en/) is a branded luxury hotel company deliver personalised guest experiences offering service beyond expectations. The company continuously monitoring their guests needs to keep them and attract more, and build more properties to grow their business.
My aim of this assignment to analyse the importance of marketing information system, its effectiveness within the hospitality and tourism industry as a tool for marketing, information gathering and communication.







DISCUSSION
The marketing process starts with research of customers to fulfill their needs. Then the firm develops a marketing program, and the strategies for each four P’s are combined into this program. The marketing management cycle made up of planning, execution and evaluation. The firm scans the environment to identify any potential opportunities or threats. (Reid and Bojanic, 2009)
Marketing information system provides the right information at the right time to the right person to help to use the collected information to build customer value and strong customer relationship. It is a planned system and provides relevant internal and external information for making the right marketing decisions. With this system the marketing information can be analysed. It generates a good overall view about the organization. Companies can collect and analyse information about customers, other companies and environment.
There are four components of the marketing information system:
· Internal reports or data are gathered through customer databases, financial records, operation records. It provides easy access to information. But data ages quickly, therefore is important to keep it up to date.
· Marketing intelligence is the systematic monitoring and analysing information about consumers and competitors. There are a lot of sources of competitive information: internet, trade shows, published information, company and competitor’s employees, members and customers.
· Marketing research allows companies to customize their marketing mix to meet customer needs and wants. It consists of collecting primary and secondary data using various tools and methods. “Is the collection, analysis and communication of information undertaken to assist decision-making in marketing.” (Wilson, 2018) With marketing research the first step is defining the issue and research objectives. The second step is developing the research plan to the type of data needed. There is primary data, what nobody done before and it can be collected via surveys, interviewing, online groups, tracking customers. There is secondary data, what is already exist and its sources are: government information, online databases, publications. The third step is the research process to implement the research plan. The fourth step is the research process to report the findings.
· Marketing data support system is the tools to make it possible to gather, organize and analyse the collected information.
The advantages of the marketing information system are:
· Companies can get the exact information
· Organized data collection
· It provides control
· Important for planning and analysis
· Organizing the process.
The disadvantages of the marketing information system are:
· Implementation expenses
· It is time consuming
· Security issues.
Marketing information system’s effectiveness in hospitality and tourism:
Marketing information system is the most effective tool, because it assists in decision making and solving marketing problems. (Hudson, 2008) notes, it helps through developing marketing plan, understand customer behaviour, doing marketing research, and analyse available market segments and the selection of target markets. For the analysis internal data can be gathered through registrations, credit card transactions, customer surveys, staff impression, customer feedbacks. External data can be gathered through published information, competitors, and others from the industry.
According to (Parasuraman, Grewal and Krishnan, 2006) a good marketing research will help to identify the marketing mix is effective enough to meet customer needs and satisfaction from the available opportunities. With the information companies can control the planning, developing and decision-making process.
This information can be used to attract customers, evaluating services, advertisement, promotions.
In my example Jumeirah Hotels and Resorts marketing data formally gathered through reservations, bookings, credit card transactions, guest interactions, feedbacks, financial and operational records, and marketing research. With Jumeirah Sirius recognition and rewards programme (https://www.jumeirah.com/en/jumeirah-sirius/) guests can unlock rewards and exclusive benefits to enhance their experience. The data gathering and research conducted regularly and continuously.
The marketing information can be analysed with the help of Customer Relationship Management. It can be defined as – “is the overall process of building and maintaining profitable customer relationship by delivering superior customer value and satisfaction.” (Armstrong et al, 2104) 
The company has a good customer service to communicate and a good organizational structure to look after each customer. It has targets and rewards to motivate all staff to look after the customers. The analysed information the organization can understand customers and their overall value to the company. The marketing database enables customer segmentation and help to contact with the guests through tailored direct e-mail.
In terms of communication customer relationship management help to develop deeper customer relationship. In their hotels staff collecting information from each guest – their behaviour, their needs – to build guest profiles to get more tailored experience. In this way customer data turns into customer knowledge. 


