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Surveys (Denscombe, 2010) 
· Used to map out the physical & social world
· Purpose -  to explore a concept/question comprehensively and in detail

· A research strategy rather than a method
· Includes a variety of methods – most popular = questionnaires, interviews, documents and observation


3 main characteristics
· Wide and inclusive coverage – a very broad view of the topic
· Provides a snapshot of how things are at a particular time – provides information about the current state of affairs
· Empirical research – what is happening within the world at the moment

Useful for:
· Factual information relating to people – what they do, what they think, who they are.
· Getting info about a large amount of people
· Gathering data on relatively straightforward, uncomplicated facts, thoughts, feelings or behaviours
· Look for patterns
· Examples – opinion polls, individual preferences, evaluation of educational resources

Less useful for:
· Research on complex matters
· Researching something in depth
· Practical problems
· Personal experiences
· Developing theories

Types
1. Postal surveys – large -scale self-completion – covers a wide geographical area.  High cost and time issues regarding turnaround. Analysing – time-consuming. Low response rate.
2. Internet surveys – e-mail attachment/web-based e.g. Survey Monkey, Google forms. Fast & cheap. Data gathered easily downloadable. Quality of data not necessarily better
3. Telephone surveys – labour-intensive, expensive (20-30 mins). Useful for interviewing nationally/internationally.  Mobile phones – difficult to allocate a geographical location
4. Group surveys e.g. questionnaires. Can be labour-intensive & expensive.
5. Face-to-face – time consuming.   Reliant on researcher’s interpersonal skills.
6. Observational surveys – detailed, factual records of specific behaviours, events & settings.  Involve the use of a systematic ‘observation schedule’.  Look at i)what people actually do; ii) events; iii) settings.
7. Surveys of documents – policies, archives, reports.  Authorized access can be problematic if not in the public domain. Minimal cost.

· Population and sampling
· Can produce accurate findings without the need to collect data from each member of a survey population
· Population = all members of group being studied
· Sample = small group chosen for study

4 main advantages
1. focus on empirical data- based on the real world
2. quantitative & qualitative – different methods
3. wide & inclusive coverage – representative data to make generalizations
4. cost & time – efficient & relatively inexpensive (if chosen carefully)

3 main disadvantages
1. focus on data rather than theory
2. lack of detail & depth of data (more focus on breadth)
3. [bookmark: _GoBack]easily ignored – low response rates
