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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loads at an average pace: the homepage at first presents large hero images and complicated text that makes the webpage load a bit slower. Navigation is stable and smooth once fully loaded though the heavy visuals result for mobile users in slow connections to incur restaurants delay (Hollywood Bowl, 2025). The site seems to be responsive and the main “Book now” button is placed immediately, but could use some optimisation to speed it up, the picture-intensive design may be improved.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Hollywood Bowl website has multiple sub-pages, including such sections as games, offers, parties, group bookings, frequently asked questions, and locations. There is a high degree of navigation with distinct categories and big tiles appearing on the home page. These lead the user to appropriate sub-pages (Hartono and Holsapple, 2019). The menu has been sorted properly but based on the variety of the choices that it has, first time visitors may be overwhelmed by the number of the choices. The navigation could be further simplified by combining the related topics and this could enhance overall user experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers are able to do bookings with ease by use of the Hollywood Bowl site. There is a call-to-action on the homepage and all around the site called Book now. When one clicks on it, it would direct to a basic booking system, where one has the option of location, time, and games. The system promotes advance bookings on-line. It has an easily reachable and visible booking system that makes the customer experience easily as visitors can book their place in bowling or other activities on the webpage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To increase usability, a number of enhancements may be made. Minimizing the size of the images or having lazy loading would help accelerate the site especially among mobile users that have lower connections. It should be simplified by having similar categories like the same group, and parties merged together, resulting in simplified navigation. Moreover, the home page can be equipped with a direct booking box so that the booking becomes even less complicated (Wang and Zhang, 2023). Lastly, it would be better to make the mobile menu workable and make filtering preferences more accessible to the user.
 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is bright, contemporary, and features huge hero shots, and clear typography and call-to-action Book now, establishing a vibrant leisure-brand appearance. The wide format provides ample screen space and maximum screen shots on a desktop. On mobile the layout reduces in size in a very refined manner, nonetheless the big pictures and the menu can be somewhat cluttered and scroll-intensive. Certain features (e.g., very huge carousels of big images) occupy a greater portion of vertical space in mobile, which might be perceived as slightly inefficient.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The visuals of the site, which display the high-impact images of bowling people, groups of people having fun, and the interior of the venue put the energetic mood. There is no intensive use of video (at one look at the homepage, anyway), but the visuals are vibrant and animated (Saleh, 2024). The colour scheme is based on the dark backgrounds and bright accents colours (especially magenta/pink) which match the brand name. This contrast assists the CTA buttons and important messages to come out. The fun, social leisure is enhanced with the help of imagery.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: A live-chat widget does not have a prominent place on the home page when compared with other features of the site, so users might fail to notice it. When there is a chat tool, it is hardly conspicuous, which may lead users to believe that they should make a phone / email call, rather. In the absence of an apparent chat feature, the process of inquiry will be less immediate, and the user will have to use a FAQs page or a form to receive the help. This decreases effectiveness and responsiveness of customer support, which may affect the user satisfaction.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the Hollywood bowl site are conspicuously placed, as the Instagram linkage is well displayed and it includes dynamic content, including pictures and promotional activity (Baimurzayev and Kazbekova, 2022). They are located at strategic points in the footer and where significant points of the page are located to attract attention. Instagram feed with the brand posts is built in the site, which includes free and easy access to the content without having to switch sites, so these links are more efficient in community building.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: In the homepage and the navigation bar, there is a clear description of the services in the but not the general navigation of the services, onto bowling lanes, arcades, mini-golf, food and drinks, VIP lanes, and parties/groups. There is its page devoted to every service, which describes what is included (e.g., VIP lanes: snacks, dedicated seating). It consists of a direct and graphically supported structure where service offerings are easy to follow due to the use of signage such as Top offers, VIP lanes etc.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews will be available on third-party sites, and they will contain recent posts (e.g., in October/November 2025). They have ratings and comments of staff friendliness, clean, value, and experience. Although the web site does not actually incorporate large review segments, the review areas displayed on the external web sites represent new commentary and mixed reviews, therefore yes - reviews may be found and n recent albeit somewhat extrinsic to the web site.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company promotes its service as a high-quality one as the main part of the homepage addresses state-of-the-art bowling alleys, tasty food and beverages, and amazing arcades (Zaki et al., 2020). On the strategy page, they list excellence in service, cleanliness, value to money and friendliness of team members as among the key objectives. I would use or refer to it as it provides a complete package entertainment center: bowling, food, games of a single location, and parties, an option that is convenient and friendly to the family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes the site uses sample prices to show the offers: e.g., Kids eat, drink and bowl, only £8.50 per person warehouse and 2 games and a drink, only £12.50 per person warehouse. Such prices indicate worth in comparison with the service. Since the service provision is multi-faceted (bowling, food, arcade) the price is likely to indicate the broad based experience. Nevertheless, the complete standard rates (all levels, high seasons, special lanes) are not transparent, which may be explained by a variation of the prices depending on the centre, time, and promotion.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling entertainment UK

	
	2. Family fun center

	
	3. Arcade and bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The site of the Hollywood Bowl actually comes up in top 10 search results when it is searched in Google by the three search terms (Worker, 2021). This denotes that the company is well visible on the internet when it comes to keywords in its field. Their inclusion in the top ten justifies their efficiency in terms of their SEO and digital approach. The desired ranking position (e.g., 3 rd or 5 th) might be identified, in case there was a need to do so, of those very search terms.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important in contemporary UK business. Although social media and mobile applications are important, the central point of contact on line presence will be a web site because it will provide most of the information required such as products, services, contact information and booking. It gives it credibility and professionalism, that is, a reliable point of reference to the potential customers. The sites also enable the companies to build their brand identity, as well as regulate content, but social media platforms are vulnerable to algorithms. In addition, a highly optimised web site is able to enhance visibility in search engines, reaching more people. It is also helping businesses provide direct services (e.g. e-commerce or bookings) and so it cannot be ignored when it comes to acquiring and maintaining customers in a digital-first world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  Among the recommendations, it is possible to mention the improvement of the mobile user experience, namely, the navigation and booking. Its present design is aesthetically pleasing but overwhelming when used on smaller display thanks to big pictures and a lot of information (Najib and Trafika, 2023). The mobile menu should be simplified, and more user-friendly navigation should be introduced so that the users could easily check what they want. Also the use of direct and visible booking option through mobile devices taking less clicks to make a reservation would enhance conversion rates. With the growing number of customers visiting websites through mobile, it is important to consider smartphone optimization, which would boost customer satisfaction and reservation, resulting in greater involvement and purchases.
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