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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very quickly and feels responsive on all devices. According to a technical scan using the IONOS Website Checker, the site has excellent technical health and high performance. It uses modern coding standards and optimized images, which reduce waiting times for users. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has several sub-pages for different services like carpet cleaning or office cleaning. Customers navigate these using a simple menu at the top of the page. There is also a "footer" menu at the bottom with links to prices and FAQs. The navigation is very clear, so users can find exactly what they need in just one or two clicks.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website is built specifically for online bookings. There is a prominent "Book Now" button on every page. The booking process is interactive: customers can select their house size, choose a date, and see the price immediately.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement would be adding a "Live Chat" feature for instant help. While the booking form is good, some customers have specific questions before they pay. Another idea is to add an interactive map so users can visually check if their specific postcode is covered.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very professional and clean. It uses a lot of white space, which makes it feel "fresh" and organized. On a computer, the layout is wide with large images. On a mobile phone, the design changes to a vertical layout. The buttons become larger and easier to tap with a thumb. Both versions are attractive, but the mobile version is more focused on quick actions and speed.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses a green and white colour palette, which symbolizes cleanliness and eco-friendly services. The imagery shows friendly, professional cleaners and sparkling homes, which builds trust. There are no heavy videos on the main page, which keeps the site fast. Instead, it uses clear icons to explain different services. This combination of bright colours and realistic photos makes the business look reliable and welcoming to new customers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Currently, the website does not have a "Live Chat" pop-up. Instead, it uses a detailed contact form and a phone number. This is less effective for customers who want an instant answer.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes links to social media platforms like Facebook and Instagram in the footer. These are effective because they allow customers to see real-life updates and "before and after" photos of their work. Social media acts as "social proof," showing that the business is active and has a community. However, they could be more prominent. Moving the icons to the top of the page might encourage more users to follow them.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear through a dedicated "Services" menu and individual sub-pages. Each service, such as "End of Tenancy" or "Carpet Cleaning," has its own section explaining exactly what is included. The website uses bullet points and simple icons to break down the tasks.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website features a live Trustpilot widget on the homepage, displaying an impressive 4.5-star rating. This is very effective because it shows real-time, verified feedback from recent customers. By clicking the link, users can read detailed stories from others. Since the reviews are pulled from an external site like Trustpilot, they stay up to date automatically, which proves to new visitors that the company is currently active and reliable.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High quality is shown through a 100% satisfaction guarantee and a £5 million insurance policy, which protects the customer’s property. The website highlights that all cleaners are strictly vetted and interviewed. I would recommend this service because the Trustpilot rating of 4.5/5 proves consistent reliability.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are very clear. The website uses an automated calculator where customers enter details to see a real-time quote. The rates are competitive for London, starting around £17-£20 per hour. These prices reflect the quality because they include insured, professional staff and customer support.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. House

	
	2. Cleaners

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website usually appears in the top ten results or on the first page of Google for these keywords. They use "London" in their name and have many positive reviews on Trustpilot, which helps Google trust the site and rank it higher than smaller local competitors.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still extremely relevant for UK businesses today. Even with the rise of social media, a website acts as a "digital headquarters" where a business has total control over its image and booking systems. For services like cleaning, customers want to see official terms, insurance details, and secure payment methods, which social media cannot always provide. A professional website builds instant credibility and trust. Without one, a business looks less "official," and customers might choose a competitor that offers a more transparent and automated online experience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My main recommendation would be to add a "Meet the Team" section with real photos and short profiles of the cleaners. Currently, the site uses many stock images of generic cleaning scenes. Since cleaning involves letting strangers into your home, adding real faces would humanize the brand and build more personal trust. I suggest this because professional cleaning is a "people business." If customers can see the friendly faces of the staff and read about their experience or background, they will feel much more comfortable and safer when booking. This small change could significantly increase the number of first-time bookings.
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