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I studied the module Learning in the Digital Era last year as part of the Employability skills course. Although I already had some basic knowledge from my previous experience, this year has helped me strengthen my skills, gain new insights, and become far more confident in applying these skills to my studies.
The skill I have further developed is how to correctly reference my work in the Harvard style. Last year, I only had a basic understanding of this area, and I was often unsure how to reference it in my essays. Continuous practice this year has made a big difference, and now I feel much more confident. For example, last year I only used in-text citation where the author and year are placed at the end of the sentence. In my essay this year, I tried to use narrative referencing as well, where the author’s name is integrated into the sentence.  
One area where I gained significant improvement was in academic writing. When I wrote my first academic essay, I struggled a lot with structure, language, style, and the overall requirements expected at the university level. I found it difficult to present my points clearly and build an academic argument, which was my biggest challenge. This year, however, the module has helped me to understand what an academic essay actually involves. I have learned that an essay is not just about presenting information but about developing an argument, considering different points of view, and demonstrating critical thinking. Understanding this has helped me feel more prepared for future assignments, as I now know how to analyse a topic from different angles and support my ideas with credible evidence.
A new skill I developed was learning how to use the CRAAP test to evaluate sources. The information has helped me to become more critical when selecting sources for assignments and exam preparation. Information nowadays can be overwhelming, and it is essential to know how to evaluate sources. The CRAAP test has helped me understand why not all available information is suitable for academic work and how to identify credible, academically appropriate sources.
I also learned about the increasing role of Artificial Intelligence (AI) in education. AI can support my learning by helping with research, explanations, and writing guidance, but the module made me aware that it must be used responsibly. I now understand that AI should not replace my own thinking; instead, I should use it carefully, verify the information it provides, and ensure that all work I submit is genuinely my own.
Something I am particularly proud of is the way I have started using reflection more, even unconsciously, in my studies and in everything I do. I have realised that reflection is a really beneficial tool for identifying issues, understanding them, and finding ways to resolve them. It also supports my continuous improvement by helping me learn from my experiences and make better decisions in the future.
My personal goal for the future is to be able to build a strong argument when preparing my assignments, as I believe this would help me not only continue my studies but also develop my critical thinking, express myself more clearly, and justify my statements. I intend to achieve that by conducting deeper research for my assignments, identifying different points of view, and practicing critical thinking by carefully analysing evidence before forming my conclusions.
Overall, the module has helped me grow academically and personally. Revisiting it this year reinforced my skills, increased my confidence, and provided practical tools that I will use for future studies and professional development.
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Appendix A:
I have become more confident in Harvard referencing. While last year I only used parenthetical type of referencing where the author and year are placed at the end of the sentence, in my essay this year I also used narrative type of referencing with the author’s name integrated into the sentence:
[image: ]
Appendix B:
As part of the assessment, I completed a CRAAP test. This new knowledge has given me more confidence in evaluating sources and information, which I need to present my point of view in the essay. Initially, I put both sources together and simply compared them, but after receiving feedback from my lecturer, I understood the correct way of conducting a CRAAP test:
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Appendix C:
Understanding how to use AI has helped me a lot in preparing my assessment. I used AI to support my research, check my grammar, and improve the readability of my work, and I acknowledged this on the assignment cover page:
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Al Acknowledgement

lacknowledge the use of Grammarly (https://www.grammarly.com/) for the period
17.11-24.11.2025 to check my work using the prompt:

1. Please check the following text for readability, grammar and syntax.

I confirm that I have not presented any Al generated text as my own work. | confirm that
I have copies of my drafts, notes, and other resources | used before, and after the use
of Al tools which | may be asked to provide in evidence.

Iacknowledge the use of ChatGPT (https:/chatgpt.com/) for the period 17.11-
24.11.2025 to write my notes into submission format using the prompts:

1. Please give me a real-life example of a successful celebrity endorsement.
2. Please give me a real-life example of bad celebrity endorsements.

I confirm that I have not presented any Al generated text as my own work. | confirm that
I have copies of my drafts, notes, and other resources | used before, and after the use
of Al tools which | may be asked to provide in evidence.
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services has proven to be an effective marketing strategy. Consumers are more

likely to trust and value a company when it is supported by a well-known and

respected celebrity (Tarigan et al., 2023). Another advantage of celebrity

endorsement is the enhanced trust and credibility that famous people bring to

consumers' perception of the brand or product. According to Hussain et al. (2020),

celebrity trust is an outcome of both the cognitive and affective dimensions. The
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Task 1 - Research and Synthesis

For this research, two sources have been evaluated using the CRAAP test. Both
sources examine celebrity endorsement as a marketing strategy and its impact on
consumers’ behaviour. The first source is a blog published on a marketing agency’s
website (Don’t Panic London, 2024), whereas the second source is an article
published in an academic journal (Zipporah and Mberia, 2014).

Don't panic London (2024) CRAAP test:

Currency:

The blog post, published in April 2025, reflects the latest marketing trends, including
the use of social media and modern influencer culture. It is current enough to show
how celebrity endorsement strategies are applied in today’s marketing.

Relevance:

Regarding relevance, this source is directly related to my research for the next part
of the assignment. It explores celebrity endorsements as a powerful marketing tool
and their impact on consumer behaviour. The blog focuses on practical marketing
strategies for professionals and is more general rather than academic. The approach
is natural and includes videos of real-life examples of celebrity endorsements,

making it easier to read and understand.
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Task 1: Research and Synthesis

Information today can be overwhelming. With so many sources available, it is often
hard to know which ones are reliable. To assess the credibility of sources, the CRAAP
(Currency, Relevance, Authority, Accuracy, and Purpose) test was created by Sarah
Blakeslee and her team at California State University, Chico (Esparrago-Kalidas,
2021). For this research, two sources have been evaluated and compared using the
CRAAP test. Both sources examine celebrity endorsement as a marketing strategy
and its impact on consumers’ behaviour. The first source is a blog published on a
marketing agency's website (Don’t Panic London, 2024), whereas the second source
is an article published in an academic journal (Zipporah and Mberia, 2014).

Firstly, there is a clear difference in how recent and up to date both sources are. The
blog post published in April 2025 reflects the latest trends in marketing, including the
use of social media and modern influencer culture. Thus, it is more current, showing
how celebrity endorsement strategies are applied in today’s marketing. In contrast, the
academic journal article was published in 2014, making it a bit outdated. The academic
article presents the theoretical foundations of celebrity endorsement but does not fully
reflect recent changes in marketing, consumer behaviour, and the impact of new digital
platforms.




