1. Introduction

Digital technology has become essential for small hospitality businesses that want to attract customers, improve communication, and deliver efficient service. Brightwave Café operates in a competitive environment where customers expect convenience, quick responses, and personalised experiences. Digital tools such as email newsletters, social media posts, automated responses, and digital menus can help the café strengthen customer engagement and streamline operations. This report outlines how these tools can be used effectively and includes a reflection on the responsible use of AI in producing this assignment


2. Digital Opportunities for Customer Engagement

2.1 Email Newsletters
Email newsletters are a direct and cost‑effective way for Brightwave Café to communicate with customers. They can be used to promote seasonal drinks, share special offers, and reward loyal customers. Chaffey and Ellis‑Chadwick (2019) highlight that email marketing remains one of the most effective digital channels due to its personalisation features and measurable analytics. Platforms such as Mailchimp or HubSpot allow the café to track open rates and customer preferences, helping tailor future content. This strengthens customer relationships and encourages repeat visits.
2.2 Digital Menus

Digital menus, often accessed through QR codes, offer flexibility and convenience. They allow Brightwave Café to update prices, ingredients, and seasonal items instantly without reprinting physical menus. Batat (2021) notes that digital menus enhance the customer experience by providing photos, allergen information, and nutritional details. They also support sustainability by reducing paper waste. For customers, digital menus reduce waiting times and make ordering more efficient.



3. Demonstrating Effective Prompting and Human Editing
This assignment was created using a combination of AI‑generated content and human editing.
Short statement: I used AI to generate an initial outline and then edited the content for accuracy and tone.
Effective prompting involved giving the AI clear instructions about structure, content, and academic expectations. The AI produced a structured draft, which was then refined through human judgement. I edited the tone to make it more natural, added academic references, checked facts, and ensured the writing aligned with the assignment brief. This demonstrates how AI can support academic work while still requiring human oversight, critical thinking, and personal input.

4.1 Checking AI‑Generated Content for Accuracy and Bias
AI‑generated content can sometimes include outdated information, overly general statements, or subtle bias. To ensure accuracy, I cross‑checked key claims—such as the effectiveness of email marketing and the rise of digital menus—against reputable sources. I also verified that the references used were legitimate and relevant. While the AI provided a strong starting point, human review was essential to correct minor inaccuracies and ensure the content reflected current industry practices.
4.2 Responsible Use of AI in a Small Business Context
For small businesses like Brightwave Café, responsible AI use means applying digital tools ethically and transparently. This includes protecting customer data, avoiding misleading automated messages, and ensuring that AI‑driven communication remains respectful and accurate. Businesses should use AI to enhance—not replace—human interaction. For example, automated responses can handle simple queries, but complex customer issues should still be managed by staff.

4.3 Importance of Human Judgement in Editing AI Outputs
Human judgement is crucial when using AI‑generated content. AI can produce well‑structured text, but it cannot fully understand context, tone, or ethical considerations. Human editing ensures that the final output is accurate, relevant, and aligned with professional standards. This assignment demonstrates how AI can support productivity while still relying on human decision‑making to ensure quality and integrity.


5. Conclusion
Digital tools offer Brightwave Café valuable opportunities to improve customer engagement, streamline operations, and strengthen its brand presence. Email newsletters support personalised communication, social media increases visibility, automated responses enhance customer service, and digital menus improve convenience and sustainability. The process of combining AI‑generated content with human editing highlights the importance of digital literacy, ethical awareness, and critical thinking in modern academic and business contexts.
In addition, these digital tools can help Brightwave Café make better business decisions through data and customer feedback. Email analytics, social media insights, and online ordering patterns can reveal which products are most popular, when customers are most active, and what type of promotions generate the strongest response. This allows the café to allocate resources more effectively and adapt its marketing strategy over time. By combining technology with strong customer service, the business can build loyalty, improve efficiency, and remain competitive in a fast-changing hospitality market.
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