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[bookmark: _Hlk120052453]Blog 1: cancer research and its links to consumer behaviour
Culture and sub culture
In this blog ill be looking at the effects consumer behaviour can affect the success of companies, in this case ill be diving into how consumer behaviour links to cancer research UK. Cancer has affected everyone in some form or another and everyone has either had a family member suffer from the horrible disease or dealt with it themselves. Cancer trust uses this to help fund the research their doing. this opens up to the culture and sub culture of marketing the culture for this would be the set values of tackling cancer and finding a way of eradicating the horrible disease, this is done numerous ways and scientists are always finding ways to tackle the problem. and the sub culture is based purely on people who have been affected by cancer and decided enough is enough and decided to do something about it. from this general idea helps convince people to also band together and help fight cancer by making small donations that build up over the weeks and month, with these two cultures brought together it gives a sense of family and security to those dealing with cancer in some form or another, it also motivates people suffering with cancer to continue battling and that they're not on their own
  
Accessibility
The accessibility of cancer trust is one of best in the world, everyone knows who they are and when asked about a charity most people will use cancer trust as the main source for a charity. they hold so many events to help raise funding from "race for life" or several thrift stores that offer cheap items of clothing or items in general while donating all profits to the cancer trust company. Race for life allows many people to get involved with fundraising by allowing members of the community to donate while the member raising the money runs a half marathon or a full one, its easy to donate to them and many big companies such as McDonalds offer the ability to round out order costs to donate to the charity. the fact its so easy to donate to the charity often helps motivate people to continue supporting the battle against cancer, this is crucial to raising the money for charity and continuing the battle against cancer

Geographical
the cancer trust often divides its market into several small areas throughout the uk and divides and conquers, they'll often use different venues across the UK to use as a basis for the fun runs and events for example the cancer trust UK is holding a shine night walk in Bristol in 2023 where members of the community can come together to help raise money for the cause. not to mention the 31 superstores across the UK in places such as Swansea all the way to Belfast all setup to help the less fortunate who may need crucial items such as warm clothes for the winter, this also links to the basic part of marketing known as the physical needs that helps a person decide if something is important and will often push a consumer to buy a physical item while raising money for the battle against cancer. 


Blog 2:  how the contemporary market affects cancer research
the contemporary market sales architect is the idea that sales should come from customer satisfaction, and offer a wide variety of sales tactics this is the key marketing strategy of cancer research UK and relies heavily on the satisfaction from the people who donate, and use many ways to help raise funding for further research similar to my previous blog where i went into detail on how cancer trust does several events each year allowing people of all different shapes and physical backgrounds can compete in. this leaves a feeling of satisfaction and impact on the problem that is cancer, another example of the events they use for the contemporary sales idea is "the big hike"
this is set across the UK and allows people to join in and raise donations to further support cancer research, another would be the super stores that sell people items they need such as furniture at cheap prices to also help out people on the lower end of the earnings, The biggest way the provide satisfaction to its donators is the online presence constantly showing new events and ideas they come up with that creates a big bond between the customers and the company for example, the ads showing the new online store that can be found on the link below:
https://shop.cancerresearchuk.org/ 
online presence is huge for companies such as cancer trust as it allows to help the company connect with a wider range of potential customers and gives the opportunity to help draw people into the stores and events nationwide, The shared value between charity and the donators is the shared value of wanting to combat cancer and its affect on people all across the globe. this shared value offers a sense of community and family all banded together to give a fight to cancer, this marketing strategy is impeccable not only does it get people through the doors and donating but also offers motivation for those heavily affected by cancer and gives a sense of comfort knowing that someone is out there working hard to eradicate it. This type of marketing is effective for companies hoping to bring new customers into donating, especially when compared to modern marketing which tries to sell products by talking about quality or price range this shows off a charity that's working hard with local communities and often showing its progress through the years since its birth in 2002 and offering insights into the labs used to progress the research done by the top scientists in the UK, expanding over 120 groups of individuals all working around the clock, this shows a high level of transparency between the charity and the people who work hard to donate money to these companies  
What the company actually does
throughout the year the company helps fund clinical trials of brand new drugs and experiments to figure out how they can combat cancer "Our core infrastructure of eight UK Clinical Trials Units (CTUs) deliver innovative and practice-changing clinical research that impacts the care and outcomes for cancer patients in the UK and across the world." 
the trials and work these scientists do all year round is founding a strong structure for people to feel safe and comfortable donating to over and over and because of this the company receives several large donations from the general public.
with several ways to donate ranging from in store trade ins to online donations allows a constant flow of items to sell at the super stores and the donations made in person by ambassadors raising funding on the street, if anyone is interested in donating to cancer trust UK the link is below where you can do it all online
https://www.cancerresearchuk.org/get-involved/donate/donate-goods 
references: https://blog.jdrgroup.co.uk/digital-prosperity-blog/traditional-vs-contemporary-marketing-strategies
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