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GENERAL COMMENTS

Capped at 40% as late submission.

Thank you for your submission.

This was a really good read - I enjoyed it, but you 
needed to apply more underpinning i.e. industry- 
related sources in particular (evidence what you 
have said, even if it's web sites/personal 
experience etc).

If this had been on time and had included more 
evidence/citations, it would have scored highly. 
Good effort.

PAGE 1

PAGE 2

Comment 1

Try and evidence this information about the restaurant, e.g. their web site?

Prove it.

Prove it - back it up with evidence

Interesting

Interesting

Comment 2

Your line spacing in this section is at odds with the rest of your essay. Be consitent.

Evidence

Evidence - support your work with examples and evidence. 

Additional Comment

Explain how you know this.

Comment 3
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This quote is a bit old, the point is good.

Evidence

Evidence - support your work with examples and evidence. 

Comment 4

Evidence! Use their web site or menus or whatever you can find to support your factual 
statements.

PAGE 3

Good

good

Comment 5

Find a citation that supports this statement. 

Comment 6

Who!

How do you know this?

How do you know this? Citation needed

Comment 7

This is all good stuff but again, try to underpin your findings with supportive citations.

How do you know this?

How do you know this? Citation needed

Good

good

PAGE 4

Comment 8

Is there no source you could have used to explain about pricing strategies?

Comment 9

Reference their web site/menu?

Comment 10

This is crying out for a citation.
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Comment 11

Great! That's the type of supporting/underpinning citation you need elsewhere. It shows you 
understand what your restaurant is doing in terms of marketing concepts/theories etc.

Comment 12

Could you find a citation about the move to food courts and consumer behaviour?

PAGE 5

Good

good

Good

good

Comment 13

Any figures for footfall to date at the Albert Hall?

Good

good

Comment 14

Why not cite their online presence?

Comment 15

Try finding a  more recent reference.

Comment 16

Another statement crying out for a citation.

How do you know this?

How do you know this? Citation needed

PAGE 6

How do you know this?

How do you know this? Citation needed

Comment 17

Some great ideas.

Good



QM

QM

QM

good

Use UK spelling

Use UK spelling

PAGE 7

Good

good

Comment 18

Who says? Citations!

Comment 19

Explain how you know who they are marketing to.

Good

good
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5

ENGAGEMENT WITH LITERATURE /10

Guidance specific to this assessment: List of recommended titles and
further reading listed in the handbook. All are online, so ensure use
and reference to the works using the Harvard Reference system.

GRADING FORM: M&S 1 WINTER 24

AMDADUR MASUM 56

See in text comments re lack of citations, 
especially regarding the chosen restaurant. You 
generally use the correct citation and referencing 
formats



KNOWLEDGE AND UNDERSTANDING/30

Guidance specific to this assessment: Using specific Hospitality outlets
as working examples will help demonstrate the practical application
and effect of both global and locally targeted marketing and sales
campaigns.

15

COGNITIVE AND INTELLECTUAL /30

Guidance specific to this assessment: Use your restaurant as a practical
model – it’s a source of huge amounts of information. Ask questions
and think how the answers effect your views and the views of others.

PRACTICAL SKILLS /15

Guidance specific to this assessment: Effective communication. Keep it
simple and back it up with the data

10

TRANSFERABLE & PROFESSIONAL/15

Guidance specific to this assessment: It will be great if you have real life
examples to support your analysis. The essay format and style of writing
is a key to show your professionalism.

18

8

This essay shows a strong understanding of 
marketing and sales.

You are able to analyse your chosen restaurant's 
marketing but you needed to explain how you got 
your facts about it.

This is effectively written but you needed that all 
important evidenced data.

This is well written and flows. It follows the correct 
essay writing conventions with only minor errors 



(line spacing).


