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[bookmark: _Toc156746358]Introduction
In a time of environmental awareness and commercial responsibility, the hospitality industry leads in sustainability. This essay examines Marriott International in the complicated hospitality sustainability context. Global hotel company Marriott's sustainability efforts show the merits and cons of green certifications and sustainable operations. Hospitality uses a lot of energy, garbage, and resources. Hotels are using green credentials to show sustainability as climate change and environmental deterioration worsen. Greenwashing occurs when hotels appear more environmentally friendly on paper than they are due to questions about these certificates' efficacy and legitimacy. Marriott International needs a global sustainability review due to comparable issues.
This article critiques Marriott International's sustainability practices, including green certification reliability, greenwashing accusations, and self-evaluation. We study Marriott's sustainability plan to grasp the complexity of hospitality and environmental responsibility. Marriott's green certifications, self-evaluation, 'Green' technologies, and sustainable tourism are reviewed. Sustainability in hospitality extends beyond corporate responsibility. Hotels must balance environmental care with greenwashing as consumers choose firms with similar ideals. Marriott's hospitality supremacy might revolutionize its sustainability initiatives.



[bookmark: _Toc156746359]Literature Review
Sustainability in travel and hospitality includes environmental, social, and economic factors. Sustainability is meeting present needs without compromising future needs (Jones et al., 2016). This requires the hotel industry to appropriately manage resources, limit its environmental impact, and assist local communities. Further reading reveals that many ideas, frameworks, and critical appraisals of practices contribute to the sustainability discourse and illuminate the issues of balancing profit and ethics in business.
Sustainability theories help explain hotel environmental responsibility's complicated dynamics. The term "greenwashing," coined in the early 1990s, refers to falsifying a company's environmental commitment (Seele & Gatti, 2015). Certain companies may prioritise appearances of sustainability over substantive initiatives, resulting in a gap between rhetoric and reality. Greenwashing questions hotels' sustainability claims and green certifications, making stakeholders wonder what their genuine environmental impact is. Based on greenwashing, whitewashing is relevant. To improve image, whitewashing hides damaging environmental or social behaviours (Braga Junior et al., 2019). Greenwashing exaggerates, while whitewashing hides misdeeds. Hotels may wish to improve garbage, energy, and community relations. Assessing a hotel's environmental performance requires whitewashing knowledge. These principles are complicated by "green husking," a lesser-known but crucial sustainability concept. "Green hushing" is when companies downplay environmental initiatives to avoid stakeholder backlash (Font et al 2019.). Hospitality hotels may underreport sustainability efforts to avoid negative attention. Openness and the necessity to reconcile real efforts with public impression are raised.
CSR provides a complete hospitality sustainability framework. Corporate social responsibility (CSR) integrates social and environmental issues into business and stakeholder relations (Dmytriyev et al., 2021). According to Giampiccoli & Mtapuri, 2022, hotel CSR includes community involvement, ethical business practices, and responsible tourism. Global company Marriott International links sustainability to social well-being. CSR's involvement in hospitality is crucial to assessing a hotel's social impact. Critical investigation of hotel sustainability practices reveals more. Many criticise the hotel industry's green campaign to discontinue regular towel washing. The literature suggests that some hotels employ this strategy to show support rather than sustainability (Peng & Chen, 2019). This questions environmental initiatives and shows the necessity for judgement in differentiating serious from frivolous activity. Many literature difficulties complicate travel and hospitality sustainability. Whitewashing, Greenwashing, and Green Hushing theories evaluate sustainability promises and find flaws. In contrast, CSR guidelines stress hotels' social responsibility beyond profits. Critically studying recycling towels illustrates how difficult it is to assess sustainability's business benefit.
This literature analysis helps evaluate Marriott International's sustainability efforts, one of the world's leading hotel chains. Marriott's global reach and operations make it an attractive case study for green certifications, self-evaluation, and sustainable tourism in the hospitality industry. A thorough examination of Marriott's sustainability programmes and their compatibility with the theories and frameworks covered in this review is prompted by the literature, which also sets the stage for a nuanced exploration of the hotel chain's environmental responsibilities.
[bookmark: _Toc156746360]Marriot Overview
Operating hotels and restaurants, Marriott International Inc. (Marriott) is a provider of hospitality services. Under several luxury, premium, and exclusive brand names, it manages, franchises, and grants licences for timeshare, hotel, and residential properties. Marriott International was established about a century ago and is currently the biggest and most widespread hotel corporation in the world. Working with Marriott gives you the support of the top travel agency in the world at every turn (Marriot International, 2024).
Like a lot of other big names in the industry, Marriott International has realised how important it is to adopt sustainable practices. The corporation aggressively pursues green certifications and accreditations to show its environmental responsibilities. Marriott International has obtained ISO 14001 for environmental management, LEED for environmentally friendly architecture, and Green Key for sustainable hospitality practices (Choy et al., 2021). These certificates demonstrate Marriott's commitment to sustainability. Despite its efforts to promote sustainability, Marriott has been accused of greenwashing. Greenwashing usually involves discrepancies between a company's environmental aims and its practices. Marriott's environmental responsibility has been questioned due to its scale and complexity. Our analysis focuses on Marriott's sustainability programmes' validity and transparency.
The hotel industry has focused on not washing towels daily as a sustainability initiative. Marriott incorporates this business practice throughout their environmental efforts. The repeated mention of these behaviours' environmental impact suggests greenwashing. This method may save electricity and water, but research reveals some hotels use it for goodwill rather than sustainability (Mercade Mele et al., 2019). How sincere Marriott's ecological efforts are depends on its towel-washing standards. Marriott International is an excellent candidate for investigation due to its green certification initiatives and hotel industry reputation. But claims of greenwashing and ongoing discussions about environmental impact highlight Marriott's sustainability challenges. More research into Marriott's 'Green' technology and self-evaluation will reveal the hotel chain's sustainable position, including positive initiatives and places for improvement.
[bookmark: _Toc156746361]Self-Evaluation Practices
A key component of Marriott International's sustainability strategy is the integration of self-evaluation. By using this approach, the business is able to assess its environmental impact, identify areas that require improvement, and openly share its accomplishments. Marriott's comprehensive approach to sustainability is demonstrated by the 'Serve 360: Doing Good in Every Direction' project, which encompasses environmental stewardship, human rights, and community engagement (Marriott, 2022). Marriott uses self-evaluation as a technique to make sure that its operations are in line with the goals stated in this project, which promotes an ongoing cycle of improvement. Marriott has a variety of reasons for adopting self-evaluation. The business understands the strategic benefits of sustainability in addition to its innate desire for environmental responsibility. Consumer tastes are changing, and companies that exhibit environmental and social responsibility are now preferred. By conducting self-evaluation, Marriott presents itself as an accountable and transparent organisation, appealing to a market that is coming to value sustainability more and more. Internal resource optimisation, operational simplification, and general efficiency improvement are all aided by self-evaluation.
Although self-evaluation is a useful tool, criticism can still be directed towards it. Critics contend that businesses could self-report biasedly, emphasising successes while downplaying setbacks. This calls into question the accuracy and transparency of Marriott's sustainability reports. As more trustworthy indicators of a company's environmental performance, some stakeholders support third-party certifications and external, independent audits (Nishitani et al., 2020). A thorough review of Marriott's self-evaluation techniques is needed to assess their sustainability claims. Marriott's 'Serve 360' approach emphasises sustainability through self-evaluation to track progress and ensure accountability. Strategic business imperatives and ethics drive self-evaluation. Due to self-evaluation biases, Marriott's sustainability claims must be thoroughly examined. The hotel conglomerate's sustainability environment will become clearer when we analyse Marriott's "Green" technologies and how self-evaluation, sustainability goals, and commercial imperatives interact.
[bookmark: _Toc156746362]Utilization of 'Green' Technology
Marriott International uses "Green" technologies to lower its carbon footprint and promote sustainability because it cares about the environment. Marriott uses green technologies to save energy, water, and waste. Marriott International (2022) reduces its environmental impact via renewable energy, energy-efficient lighting, and smart building technology. Marriott wants sustainability, cost savings, and improved operations with these technologies. Marriott's use of "Green" technologies has improved sustainability. Energy-efficient HVAC and lighting reduce energy usage and greenhouse gas emissions (Abdou et al., 2020). With solar and wind turbines, Marriott is even more environmentally friendly. Waste reduction solutions like smart waste management systems lessen Marriott's environmental effect. These technologies' sustainability impacts are linked to Marriott's goal of promoting eco-tourism.
Marriott's sustainability goals can only be achieved by reviewing "green" technology's pros and cons. Marriott's use of renewable energy and energy-efficient equipment helps reduce its environmental impact. Marriott is leading the way in sustainable practices by using "Green" technology to prevent climate change. Still, green technology adoption requires early financial investments. Even while they save long-term costs, these renovations may cause financial issues for some Marriott hotels. Technology advances rapidly, therefore research and development must be ongoing to stay on top of sustainable development. Marriott's "Green" technology evaluation must include both short- and long-term benefits to ensure a sustainable and profitable trajectory.
[bookmark: _Toc156746363]Alternative Approaches to Self-Evaluation
Marriott International should investigate third-party certifications and accreditations to strengthen sustainability claims. Certified by respected organisations like the ISO or the Global Sustainable Tourism Council, a business's sustainability performance may be objectively and consistently assessed. These certificates provide stakeholders with objective validation of hotels' environmental commitment by comparing them to specified requirements. Marriott may boost transparency and stakeholder and consumer confidence by actively getting and exhibiting these certifications. Independent environmental audits or sustainability experts can boost Marriott's sustainability. Independent auditors evaluate sustainability, environmental performance, and business responsibility. They evaluate impartially. This method reduces self-evaluation bias. Marriott's sustainability claims are verified by independent audits, which inform development.

Marriott may follow industry sustainability guidelines. Trade associations and environmental groups set these sustainability standards to compare performance. HCMI standards should be used to measure and report carbon emissions at Marriott properties. These industry standards demonstrate a dedication to consistency, comparability, and sustainability. Alternate options have merits and cons. Auditors and certifiers may charge more. Selecting credible and relevant qualifications among the many available may be difficult. Marriott's diversified hotels may fail to meet industry requirements. Marriott must evaluate each strategy's business fit. Marriott can improve its sustainability claims by gradually adopting third-party certifications, audits, or industry standards. Openness and communication are needed to build trust during this procedure (Liu et al., 2023). Marriott may also collaborate with other hospitality companies to address shared concerns and standardise environmental requirements.
[bookmark: _Toc156746364]Critical Evaluation of Sustainable Tourism
Sustainable tourism is central to Marriott International's 'Serve 360: Doing Good in Every Direction' concept. The hotel chain's sustainable tourism goals include ethical business, community involvement, and environmental stewardship (Marriott International, 2023). Marriott incorporates sustainability into its tourism operations through conservation projects, eco-friendly building designs, and community-based tourism partnerships.
Marriott's sustainable tourism initiatives have helped communities and the environment. Energy-efficient technologies, waste-reduction techniques, and community-focused programmes promote responsible tourism. Positive consequences include carbon emission reduction, natural resource protection, and inclusive tourism that aids local populations. Marriott's actions make it a travel industry steward. Marriott's sustainable tourism efforts are commendable, but they may be improved. Marriott's large and diverse portfolio makes it difficult to standardise sustainability criteria. Balancing environmental aspirations with operational realities of different geographical property types is a frequent issue. Increased reporting transparency is needed, and sector greenwashing may require continuing scrutiny.
Although not specific to Marriott, "greenwashing" illustrates the hotel sector's struggle to convince stakeholders of sustainability projects' genuineness. Marriott should adopt tougher and more open reporting to reduce greenwashing concerns. As mentioned, third-party certifications can reassure stakeholders and customers about Marriott's sustainable claims by providing unbiased proof. Marriott has the chance to firmly establish itself as a pioneer in the sustainable travel sector. Marriott can increase its impact in the hospitality sector by working with peers in the industry, taking part in sector-wide initiatives, and helping to develop standardised sustainability criteria. Marriott can help the development of sustainable tourism standards and establish industry best practices by actively participating in conversations and setting examples for others to follow.
[bookmark: _Toc156746365]Conclusion
As the hospitality sector navigates the challenging landscape of sustainability, Marriott International stands out as a major force dedicated to the values of responsible travel. Through a critical analysis of Marriott's CSR policy, self-evaluation procedures, use of "Green" technology, alternative methods for self-assessment, and sustainable tourism initiatives, a more nuanced understanding of the opportunities and challenges associated with promoting sustainability in the hospitality industry is provided. The 'Serve 360: Doing Good in Every Direction' project, which embodies Marriott's CSR strategy, represents a holistic commitment to social responsibility, environmental stewardship, and ethical business conduct. This policy's conformity to the more general tenets of the circular economy demonstrates Marriott's commitment to reducing its environmental effect and enhancing the areas in which it operates. However, accusations of "greenwashing" show that reporting must always be honest and rigorous to build stakeholder trust.
Tracking and enhancing Marriott's environmental initiatives requires self-evaluation. Despite strategic and ethical grounds for self-evaluation, biases must be considered while examining other options. Marriott can strengthen its sustainability claims via third-party certifications, independent audits, and industry norms. These approaches also make reporting more transparent and accountable. Marriott's use of green technologies is a commendable effort to be sustainable. Marriott leads in eco-friendly technology due to sustainability benefits like trash minimization, energy efficiency, and renewable energy. Marriott's long-term sustainability plan must consider the challenges of initial capital investments and technology advancements. By exploring independent audits and third-party certifications as alternatives to self-evaluation, Marriott can increase openness and reduce prejudice. Marriott can show its commitment to sustainability and establish industry standards by wisely adopting these options. Marriott's sustainable tourism activities include community linkages, conservation programmes, and eco-friendly architecture. Marriott's community development and carbon emission reductions reflect its commitment to good. Ongoing issues, nevertheless, such as the possibility of greenwashing and the requirement for uniform procedures across many sites, necessitate persistent focus and caution.
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