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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website shows high loading speed on both laptop and mobile devices — within 1–2 seconds. This indicates proper technical optimization, including efficient data compression, optimized images, and well-configured caching, which positively affects the user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website don't have subpages,they have just mainpages such as "Home" and "The Spa," which may cause difficulty for potential users in navigation. The navigation menu partially overlaps with a map window, complicating access to other sections. The information is presented concisely, but the structure of the website requires optimization for easier movement. It is recommended to improve element placement for full access to all sections. Proper navigation design will help customers quickly find needed information, enhancing user experience and effectiveness.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
No, there is no booking facility online in the website, no convenient route for customers to book a service directly. It makes them have to call or message, which is not so convenient, notably for customers who desire an easy, efficient digital booking experience. To add an online booking facility would increase the convenience to users, speed up decision-making, and boost customer satisfaction.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
There are key digital skills you can apply to improve the usability of Eden Spa’s website. Adding an online booking system like Wix Bookings or Fresha improves functionality. Fixing the overlap of the salon location with other titles and improving navigation by adding subpages and improving mobile responsiveness with CSS or tools like BrowserStack improves user experience. Optimizing image sizes and adding clear call-to-action buttons (like “Book Now”) also improve performance. These updates make the site more user-friendly, faster, and more effective at attracting and retaining customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a pleasant, though slightly outdated design. The soft, muted colours and white background create a calming atmosphere that aligns well with the spa theme. On desktop, the visual structure appears more balanced and appealing. However, on mobile devices, some elements overlap or display incorrectly, and text occasionally becomes unreadable due to layout issues. This affects both the aesthetic appeal and usability on smaller screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses calming green and white tones with large images, creating a soothing atmosphere. However, visual engagement is limited due to few, often low-quality or repeated photos, and no videos or interactive elements. The colour palette lacks contrast, making key elements like buttons less visible. Adding high-quality professional photos of services and a short video tour would greatly enhance the site's appeal and user experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat on the site, which is a significant drawback in 2025, when instant communication is the norm. Without this feature, customers must rely on email for inquiries, which slows down communication. Adding a live chat would allow users to quickly ask about availability, prices, promotions, or specific services without needing to make a call, greatly improving user convenience and responsiveness.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The site is also linked to X and Facebook, but only small, inconspicuous at the bottom of the page links that don't open a new window—driving the user off-site. While there is some evidence of treatment pictures on the X page, there is otherwise relatively little social media use, and there is no obvious connection between the site and these sites.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services on the website are listed with brief descriptions, lacking details such as duration, benefits, or individual approach. There are no before/after photos or information about staff specializations, making it difficult for new users to make an informed choice. Additionally, the services are not organized on separate pages, and it’s unclear what each service includes. A more structured layout with detailed descriptions and visual content would improve clarity and help customers better understand their options.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website lacks customer reviews, which reduces trust in the business. Potential customers often rely on feedback from others, preferably with dates and photos, to make informed decisions. Adding a dedicated review section on the website would enhance credibility, build trust, and improve the overall user experience, giving potential clients confidence in the services offered.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website lacks clear evidence of high quality: certificates, professional biographies of employees, guarantees. The reason for the appeal may be the location or the calm atmosphere, but long-term trust requires additional evidence of quality.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are clearly listed on the website — each service (such as facial treatment, manicure, or massage) has a specific cost. However, the price section is partly hidden by a location tab. Another downside is the lack of detailed service descriptions and photo examples of the work. By offering transparent pricing, the company likely aims to give selected clients a clear idea of what to expect financially before booking, building trust and helping them make an informed decision.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Birmingham spa

	
	2. Beauty salon Harborne

	
	3. Eden spa treatments

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, the website does not appear on the first page of Google results, which suggests that the company needs better search engine optimization (SEO). Without proper SEO, the website is harder for potential customers to find. Improving things like keyword optimization, content quality, and backlinks would help boost visibility and attract more organic traffic.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain a central part of UK business today. No matter how important social media and digital platforms are for engagement, a website is the fundamental tool for a business's online presence. It is a central information hub where you can showcase your products or services, build credibility, and provide essential information such as contact information, pricing, and customer testimonials. Websites also allow for greater control over branding, user experience, and search engine optimization (SEO), which helps in new customer acquisition. Companies mostly use their websites for e-commerce, reservations, and customer service, which is a competitive environment necessity. A professional-looking website provides credibility and is typically the first reference point for potential customers before engaging with a brand through social media or other channels.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My main recommendation for improving Eden Spa's website is to update both its design and functionality. The site would benefit from a modern, mobile-friendly interface with clear and intuitive navigation. Prices should be clearly displayed, along with detailed descriptions of services, including duration and benefits, to promote transparency and help customers make informed decisions. Additionally, incorporating an online booking system is essential. The lack of this feature slows down decision-making and may deter potential clients, particularly younger ones who value autonomy and speed. Adding a customer review section would further build trust, as real feedback encourages new clients. Overall, enhancing the website’s user experience, visual appeal, and accessibility would create a more professional, user-friendly platform, fostering customer engagement and boosting confidence in the services offered.
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