Samsung Sustainable Brand Extension

HOW CAN SAMSUNG LEAD THE FUTURE OF SUSTAINABLE TECHNOLOGY?

Company Introduction

Samsung Electronics, established in 1969, is a global leader in
technology and consumer electronics. Operating in 74
countries with 270,000+ employees, Samsung delivers
iInnovation across smartphones, TVs, home appliances, and
semiconductors. As one of the world's most valuable brands,
Samsung now pivots toward sustainable growth to meet
evolving global expectations.

Sustainable Requirement &
Brand Extension Purpose

Samsung's eco-friendly brand extension addresses the urgent
need to reduce e-waste, lower carbon emissions, and embrace
circular economy principles. The "Samsung EcoLoop" initiative}
introduces refurbished device lines, recyclable packaging, and |
renewable energy-powered manufacturing — directly
responding to regulatory pressure and consumer demand for

Market Appeal & Emerging Trends

Circular Economy: 78% of consumers prefer brands
with take-back programs.

Right-to-Repair: EU legislation mandates
repairability by 2025.

Eco-Conscious Consumers: 73% of Gen Z prioritize
sustainable brands.

Carbon Neutrality: Investors demand net-zero
roadmaps by 2040.

Reqgulatory Pressure: Global e-waste legislation
accelerating adoption of green electronics
standards worldwide.

Sustainability Goals Alignment

Key alignment metrics with global sustainability frameworks:

UN SDG 12 (Responsible Consumption): 50%
reduction in product packaging waste by 2030.
UN SDG 13 (Climate Action): Achieve carbon
neutrality across all operations by 2050.

Paris Agreement: Reduce Scope 1& 2 emissions by
42% by 2030 baseline.

Samsung RE100: 100% renewable energy in all
global facilities by 2050.

Circular Economy: Recover 7.5 million tons of e-
waste through Galaxy Upcycling program.
Green Products: 1007% of new products to meet
eco-design standards by 2027.
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Observations

Samsung's sustainable extension
captures a S150B+ green tech
market. Early adopters show 34%
higher brand loyalty. Eco-product
lines command 187% premium pricing
while reducing long-term
manufacturing costs by 22%
through material efficiency.

Samsung's sustainable brand extension positions the
company as a global leader in responsible innovation.
By aligning with UN SDGs, Paris Agreement targets,
and circular economy principles, Samsung can
achieve measurable environmental impact while
strengthening brand equity, investor confidence, and
long-term market competitiveness in the green
technology sector.

Samsung Electronics Sustainability Report 2023. Samsung,
www.samsung.com/sustainability. UN SDGs Framework,
United Nations, 2015. Ellen MacArthur Foundation, Circular
Economy Report, 2022.
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