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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The suited cars website loads quickly on both mobile and laptop. The website allows users to access information about there interests. The home page has a clear layout which makes it easier for customers to have understanding. There is visible navigation on the main menu. the website loads fast which is convenient as the customers would not have to wait long sometimes when the website is very slow customers loose interests 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website suited cars contain several subpages that cover services the price ranges the contact details and booking enquires. The navigation is straight forward as its on the main menu, there’s a clear understanding of the page and the information is easy to locate. Users can quickly move between sections without unnecessary clicks while consistent page layouts this makes the information easy to locate and make users find relevant information efficiently 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can indeed submit bookings and request quotations Via the web page using the online enquiry form. There contacts information like email ,telephone number and they have Facebook where we can contact them on messenger  is also provided for direct communication. Although the process is convenient adding real time bookings communication and online payment facilities could further improve customer convenience and reduce waiting times for booking confirmation


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Website use could be improved by including an availability calendar, clearer pricings could be added for the users to have deeper understanding. I gathered that there’s no search bar for users to search their preference also I would improve on adding a  AI BOT that would help when needing help or advice.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website presents modern and professional appearance through the high-quality images. The website does look quite simple and straightforward showing what they offer 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses professional photographs of vehicles to demonstrate the quality and the customer confidence. the colours are consistent with the branding creating it to a trustworthy and straight forward appearance. They have clear images of their cars which look outstandingly posh However, they have not included videos from  the inside of the car  which could draw away a lot of users. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website encourages communication through contact forms  like emails telephones rather than a live c hat ai bot  while these methods remain effective introducing an ai  or a bot live chat could improve customer support  by providing immediate responses  for common enquired this could increase customer satisfaction and save a lot of time for the company as a whole 


	Question 2d – How effective are the social media links on the website?


	Answer: 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly presented using descriptive headings supporting images, customers can quickly identify the types of transport and services available and understand the market. The company reduces confusion and helps visitors and compare available options before making the enquiry making the customer journey effective 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  customer reviews are displayed to provide evidence of previous customer satisfaction 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents itself as a high quality provider through professional  branding , clear service descriptions and positive customer feedback . high quality vehchile imagines reinforce the I pression of reliabity and professional  I would reccoment thius company because the website apperss trustworthy 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: some pricing information is available however personalised quotations are encouraged for many services. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Executive chauffeur Birmingham

	
	2.airport transfer Birmingham

	
	3. chauffeur hire Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website appears for relevant local searches although its exact ranking depends on the search terms used and the users location relevant keywords and consistent business in formation improve search visibility . maintaining updated content, customer reviews. Further 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes. Business website remain highly relevant because they provide customers with reliable information envalye enquired and support purchasing decision’s a professional website improves credibility 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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