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Economic Impact of 
Local and Major Sporting Events

Introduction 
Sports events play an important role in cities and towns. The economic impact of the event can create positive change in the host community, giving that area a chance of revival, re-imaging and opportunity to further develop the facilities in the future. Outlining the influence of sports events on the economy, Barajas et al (2016) says “sports events are typically regarded as major generators of economic activity and jobs’. Sports events can be a catalyst for economic development and urban regeneration (Wilson, 2006). 
[bookmark: _Hlk505345543][bookmark: _Hlk505345550]A range of literature researches into the economic impacts of sports events. This essay will compare the findings of two articles and discuss the ways in which evidence suggests that event organisers can maximise their potential economic impact. The articles compared in this essay are ‘The economic impact of major sports events’ by Chris Gratton et al, (2006) and ‘The economic impact of local sports events: significant, limited or otherwise?’ by Robert Wilson (2006). 
Local events are small scale events in communities, attracting a limited amount of people and no media interest (Shone and Parry, 2010). In contrast, O’Toole (2001) describes major events as events that can attract a large number of people, have media coverage from outside the region and can result in branding of the region. Although local and major events differ in size and scale, the evidence suggests that they are similar in what they should consider for greater economic impact. If an organiser of an event aims to have great economic impact, they should consider the evidence suggesting that economic impact relies significantly on secondary expenditure. The key points that are important for the organiser to understand are identifying the main types of expenditure, who are the most important contributors of the expenditure, and what are the additional factors to consider for the event.


Expenditure
Both articles suggest that to create economical impact, organisers should ensure that there are opportunities of expenditure. Speaking of major events, Gratton (2006) suggests that if all or most spectators attending an event were residents of that locality, then the expenditure would be ‘deadweight’ due to no new money coming into that economy. For new money coming into the economy, there needs to be non-locals generating additional expenditure whilst in the locality of the event. Wilson (2006) reinforces the suggestion that expenditure from locals is deadweight, saying the most significant forms of expenditure are commercial accommodation, food and drink and shopping and souvenirs. Locals do not tend to spend a significant amount of money on those items, as they can bring a packed lunch for the duration of the event and go home after. Wilson (2006) states that opportunities to purchase from shops and to buy food and drink are needed to generate expenditure. If these opportunities are not available locally, then the host facility needs to supply them in order generate expenditure.
Gratton (2006) says that commercial accommodation is an important factor to generate expenditure. Wilson (2006) says that when staying in commercial accommodation, visitors are more likely to spend in other categories such as food and drink and shopping and souvenirs. Gratton (2006) suggests events with increased days of activity lead to higher economic impact and says that if events go on for longer than one day, with the availability of commercial accommodation, visitors will extend their dwell times thus generating further expenditure due to needing accommodation and food and drink. Bowdin (2001) further demonstrates evidence in these statements in saying that an impact review commissioned by the Motor Sport Association on the Network Rally found that local accommodation providers, restaurants and retail outlets benefited from expenditure by spectators who were mostly non-locals. 
Important contributors
To create significant economic impact, an event needs to attract a significant number of visitors. Wilson (2006) found that the most important contributors of expenditure are spectators. Gratton’s (2006) findings confirm that the absolute economic impact of an event depends on the number of spectators attending, the greater amount of spectators leads to a more significant impact. Wilson (2006) stated that economic impact is directly linked to the amount of spectators to the locality of the event. This finding is observed when comparing the expenditure generated by spectators to the competitors and volunteers and officials who came in second and third important contributors respectively. 
[bookmark: _Hlk505346048]When comparing additional expenditure generated by spectators, competitors and volunteers and officials, accounting for the expenditure each group generated overall in the local events studied by Wilson (2006), the spectators generated £11,652 more than the competitors. The spectators generated a staggering £44,869 more than volunteers and officials. This could be put down to the fact that the events studied were swimming events which involved heats and there were one-hour breaks before the competitor was due to participate in the next heat. Volunteers and officials stated that they lived locally, working for the satisfaction of helping their sport clubs, and received a free meal for lunch. This limited their need for expenditure. 
Gratton (2006) states that competitor driven events do not tend to generate as much economic impact as spectator driven events. This is due to the finding that when studying the relationship between the spectator admissions and the economic impact of the major sports events in the article, there is a very high correlation between the spectator admissions and the economic impact resulting from the event. There is evidence in the article to say that ‘the number of spectators is the principal determinant of absolute economic impact’ (Gratton, 2006).
Junior events have the lowest economic impact due to small number of spectators being attracted to the event. Most of the spectators at junior events tend to be friends or family of a competitor taking part in the event. The spectators, who are friends and family of competitors, tend to be paying for the competitor’s food, drink and accommodation as the junior competitor is economically inactive (Wilson, 2006).
Additional benefits and considerations
There are other factors to consider when organising either local or major sports events. A leading determinant of the economic impact of an event is the facilities and infrastructure the event will take place in. The ten major events in Gratton’s (2006) article had minor levels of organisational expenditure because all the events took place in facilities and infrastructure already existing in the locality. 
The local swimming events studied in Wilson’s (2006) article also took place in existing facilities which kept costs low, but two of the four swimming events had significantly lower expenditure generated compared to the other two swimming events which both had 50-meter pools and large spectator galleries. This could suggest that for greater economic impact, the sporting events need to fit the requirements of the competitors and spectators. Gratton (2006) states that the European model of attracting events to cities that do not require infrastructure investment generates significant economic impact. 
The area hosting the event is just as important as the facility in which the event takes place. It is important to consider the infrastructure surrounding the event. Wilson (2006) states that to generate further expenditure there needs to be accommodation available near the event venue, as well as shops and restaurants. Events that take place in recognised venues close to city centres have larger expenditure (Wilson, 2006). This makes the event more attractive to competitors and in turn influences more spectators, volunteers and officials (Wilson, 2006). 
The economic impact of an event cannot only be calculated as the expenditure generated during and immediately after the event (Gratton, 2006). Events can have long term impacts on an area, such as place marketing due to media value attributable to the event, which can bring further non-locals to the area after previously experiencing an event in the area. The event can also leave legacies such as volunteers enhanced skills and improved facilities that can be used for future events (Gratton, 2006) which can lead to future expenditure. 
UK Sports (2018) say the success of an event is now measured in social and environmental impacts as well as economic impacts. Social impacts involve the effects an event has on people and communities, and includes ‘the development of skills and volunteering, inspiring participation and delivering satisfaction’ (UK Sports, 2018). Other additional benefits of hosting the event can be the development of sports when young people are involved and encouraged to take up sports, and pride of place and a sense of status for locals (Gratton, 2006).

Conclusion
Event Impacts (2018) states that measuring economic impacts allows organisers to evaluate their return on investment as well as allowing organisers to develop practices to maximise their benefits. This essay provides event organisers insight into the key factors to consider when planning sports events and maximising the potential economic impact; the types of expenditure, the most important contributors, the facilities and infrastructure, the longer-term impact considerations and the additional benefits of hosting events. 
It is concluded that although local and major events do differ in size and scale, there are key similarities in determining the successful economic impact of the event. The research studied shows that for economic impact, one must generate expenditure. The key group for generating expenditure are spectators. 
Event organisers can improve potential expenditure by ensuring commercial accommodation is available in the locality of the event, along with opportunities to purchase food and drink and shopping and souvenirs.
Gratton and Taylor (2000) reinforces that sports events are important for economic activity as they account for above ten per cent of total UK employment and are linked to over a quarter of all consumer spending. 
[bookmark: _GoBack]Staging events have further benefits alongside economic impacts. Event Impacts (2018) states that an enjoyable event experience can have outcomes such as civic pride and enhancing the reputation of an area for tourists. The satisfaction and success of events are not solely linked with generating expenditure, but the effect of communities, the development of sport and the opportunities created for individuals to gain skills and experience to further their career (Event Impacts, 2018). These are all important outcomes of staging an event and should be equally maintained and sought-after outcomes when planning to host an event.
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