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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly, and the navigation menu pops up right away, indicating solid performance. The hero section on the homepage, featuring booking options and menu links, appears without any annoying pop-ups. According to Pingdom’s Website Speed Test, it has a performance grade of D67, a total page size of 3.5 MB, and a load time of 3.02 seconds with 77 requests.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, The site has a variety of sub-pages like “Our Menu,” “Stay With Us,” “Events,” “Gallery,” and more, all easily accessible through a straightforward top navigation bar. The dropdown menus neatly categorize content into sections like “The Good Stuff” and “Stay With Us,” making it simple for visitors to explore what’s on offer.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, Customers can easily "Book a Table" or "Book a Stay" right from the homepage using prominent buttons. There’s an interactive booking interface that lets users select dates, party sizes, and even apply promo codes like “SPECIALDBB” for special offers

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Introducing a visible live chat or chatbot would significantly boost customer support, as there isn’t one currently. Also, adding breadcrumb navigation on deeper sub-pages could help users find their way back more easily, especially when navigating through multi-level dropdowns or event pages.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	The site boasts a clean, modern look with well-balanced spacing, a soothing color palette, and stylish typography—making it visually appealing and welcoming. While I haven’t specifically tested it on mobile, the layout seems responsive with a simplified menu, aligning with contemporary design standards.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:Answer: The imagery beautifully highlights the  interior, lush garden, and inviting hotel rooms, all of which enhance the brand’s vibe. The colors are soft yet warm, featuring subtle tones that are complemented by photographs, creating a welcoming and cozy atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There’s no live chat or chatbot on the site, which means customers have to rely on phone or email for their questions. This can be a bit slower and less convenien

	Question 2d – How effective are the social media links on the website?


	Answer: 
The site has links to Facebook and Instagram, probably found in the footer, which helps connect users to social platforms. This extends engagement beyond the website, but it’s not clear how often these links are updated or how visible they are.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The services are clearly laid out through the navigation: dining (“Our Menu”), accommodation (“Stay With Us”), events (“The Studio”), and private dining. Descriptive text highlights features like the garden terrace, all-day food service, bar offerings, and boutique rooms, making the range of services transparent.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The website doesn’t showcase customer reviews directly. However, external sites like DesignMyNight feature seven reviews, and other third-party platforms offer insights into customer experiences.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The site emphasizes quality by highlighting fresh, seasonal ingredients and thoughtfully designed offerings.—backed by content on sustainability, local sourcing, and stylish renovations

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices aren’t listed on the site. Likely, this encourages direct enquiries to tailor dining or stay experiences, supports dynamic pricing 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	  Edgbaston gastropub

	
	  Birmingham boutique hotel pub

	
	  High Field Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes—According to various external sources like Britain’s Finest, DesignMyNight, and HospitalityRewards, the website seems to rank well for relevant keywords, indicating it has solid visibility.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes. Websites are still vital for branding, building customer trust, and providing access to services—especially in the hospitality sector. They deliver key information like menus, amenities, and booking options, shape first impressions, and encourage inquiries

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding a live chat or AI chatbot feature. This would provide immediate assistance for bookings or inquiries, enhance user satisfaction, and lessen the need for phone calls—particularly beneficial for mobile users or those who prefer digital communication.
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