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Introduction
Artificial intelligence has the potential to super-charge financial services and transform the way services are delivered to customers. Internally, AI holds enormous promise for the detection of suspected financial activities that may be fraudulent, the prevention of money laundering and the financing of terrorism, risk scoring that enables automated loan approval or insurance pricing decisions, risk management, and/or regulatory capital needs calculation (Preno & Jeffery, 2021). Externally, AI will shape the company’s relationship with its customers, other companies, and the whole society (Hakala, 2019). Digital innovation is transforming financial services. Innovations in financial technology such as mobile money, peer-to-peer (P2P) or marketplace lending, robo advice, insurance technology (insurtech) and crypto-assets have emerged around the world. Numerous enterprises have started to use AI in th e robo-advisory field.  Robo-advisors are digital investments tools that automate the asset allocation and portfolio selection process for investors based on information they gather through customer profiling. The advantages of robo-advisory services are lower costs, constant availability, and a transparent investment process. Also, Robo-advisors can be used in several fields in financial asset management including account creation and goals setup, personal data analysis, recommendation for investing, communication between users for mutual investments, active trading and investing in ETFs (Exchange Traded Fund), stocks and bonds, protection of user’s data, rebalancing of portfolio and retirement planning (Hakala, 2019). In the main scheme, robo-advisors are merging customers’ information such as their financial goals, risk tolerances, timeframes, with the right asset allocation that qualifies customer’s needs. Although its popularity is growing, little is known about how robo-advice impacts clients’ portfolios and whether it offers substantive benefits compared to traditional in person advice. Based on Market Data Forecast (2020), the global Robo-advisors market will grow during 2020-2025 at a compound annual growth rate of 53.4%. That will translate into a revenue of USD 97.03 billion by 2025 (Lisauskiene, 2021). This research project aims at providing an overview of consumer attitudes towards robo-advisory in providing personal finance advice.

 

Problem Statement
The importance of artificial intelligence through robo-advisory cannot be overemphasised for both the company and the customers. One of the major advantages of robo advsisor over human advisor is the lower management fees. However, its growth has been slowed with a low familiarity with AI and robotic technologies of the investing clients who might dislike entrusting their funds to non-human control. Other factors inhibiting the growth includes consumer trust, such as service security, information quality, and general proficiency in Internet usage. Some of the disadvantages of robo- advisory includes the absence of Human interaction, Broader Financial Perspective or Support and emotional management. According to Statista, under Robo-Advisors the number of users is expected to amount to 507.181m users by 2026. Past research focuses on topic surrounding if users are willing to reveal personal sensitive information to robo‐advisor, social influence regarding their use and whether one can trust a computer-based algorithm to construct a portfolio of financial instruments, with a certain investment horizon and risk profile that is suitable and adapted to each investor profile. In summary there is need for consumer trust and this leads us to the following research questions.

1. How can we determine whether robo advisors perform better than traditional human advisors?
2.  Are robo-advisors adequately meeting the needs of clients?
3. Which services are needed but not served?
Objectives of the Study
The broad objective of the study is to examine and evaluate the general impact of robo-advisory as a form of artificial intelligence on. It will also make recommendations on how to improve the factors inbiting the growth of robo-advisory amongst investors.
This study has the following sub objectives:
1. To determine whether robo advisory has performed better that the traditional human advisors
2. To provide a comprehensive outline on the adequate needs of clients using robo- advisory
3. To determine which services are needed but not served 
Preliminary Literature Review
Previous research demonstrates that the main concern is the absence of personalized attention for their client's risk profile, needs, and objective (Phoon & Koh, 2019). By providing passive market access, strategic asset allocations, and cost-effective implementation, Uhl and Rohner (2018) concluded that robo-advice offers superior solutions on all three levels. They did this by comparing the opportunity costs of established traditional investment solutions to recently developed robo-advice solutions. In addition Tertilt and Scholz (2018) focused on assessing the investors’ individual risk preferences which needs to be improved before substituting robo-advisors for human advisors on a large scale otherwise, sustainable growth seems improbable. Their findings revealed that there were hardly any advantages from robo-advisory in the assessment of risk tolerance and risk capacity, or in the quality of the recommended portfolios and if the risk assessment is too conservative, clients will lose returns in the long run; if portfolio recommendations are too risky, clients will feel uncomfortable if risk materializes. What is missing from the past studies is a comprehensive and structured approach in analysing consumer acceptance of robo- advisory against human-advisors. 

Methodology of the Study
This study examines the relationship between Wealth management and growth of robo advisory. To achieve the objectives of the study, five a number of robo-advisory platforms  are examined  the relationship between a number of platforms to see if they are living up to their expectations and providing the best recommendations to investors. Variables to be considered includes fees, user friendliness and transparency based on secondary data provided, also certain criteria’s have been selected that these platforms must fulfil
• The Robo-Advice is independent from financial industries.
• The platform does not require to create an account with personal and sensitive data as (ID
cards, social security number, bank account) to receive the investment advice.
• Minimum investment, lower or equal to the prevailing minimum wage
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Appendix A: Research Activities and Project time schedule
Chapter June 2022 – September 2022:
 (1) Chapter 1- June 2022
 (2) Chapter 2 and 3- July
(1) Chapter 3, 4 & 5- August and September 6

