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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Suited Cars website loads quickly and provides a smooth browsing experience. Despite using large, high-quality vehicle images, the pages load efficiently on both desktop and mobile devices. Fast loading speeds are important because they improve customer satisfaction and reduce the likelihood of visitors leaving the website (Krug, 2014). Overall, the website allows users to access services, previous projects and contact information without delays.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains several well-organised pages, including Services, Gallery, FAQs, About and Contact. Customers navigate using the clear menu displayed across the top of each page, making information easy to locate. The logical structure supports a positive user experience. However, adding separate pages for commercial and private customers would improve navigation and help visitors quickly find services relevant to their needs.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers cannot make an appointment directly through the website. Instead, they must submit an enquiry or contact the business for a personalised quotation. This approach allows Suited Cars to discuss individual customer requirements before providing prices. However, introducing an online booking or quotation system would improve convenience, reduce waiting times and strengthen business-to-customer communication by making enquiries faster and more efficient.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website would benefit from a clearer online quotation system, a fixed "Get a Quote" button and estimated pricing guidance. Adding online booking, live chat and more detailed service descriptions would improve usability and customer engagement. According to Krug (2014), websites should minimise the effort required for users to complete tasks. These improvements would create a smoother customer journey and increase potential enquiries.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a professional appearance that reflects the company's automotive services. High-quality images, clean layouts and modern typography create a premium impression. The website is responsive and adjusts well to mobile devices, although smaller screens require additional scrolling. Overall, the visual design provides a positive customer experience and supports the company's professional image across different devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Suited Cars uses professional photographs to showcase completed vehicle wraps and demonstrate workmanship. The dark colour scheme reinforces a premium automotive brand and creates visual consistency throughout the website. Images effectively build customer confidence by showing examples of previous work. However, adding short videos showing the wrapping process and customer testimonials would further increase engagement and demonstrate the company's expertise.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not currently include an online live chat feature. A live chat tool would improve business-to-customer communication by allowing customers to ask questions about prices, availability and services instantly. Faster responses can improve customer satisfaction and encourage enquiries. This feature would be particularly valuable for customers seeking immediate information before requesting a quotation.


	Question 2d – How effective are the social media links on the website?


	Answer: The website links to social media platforms where customers can view recent vehicle wrapping projects and interact with the company. This helps build trust because customers can see real examples of completed work and customer engagement. Social media also strengthens business-to-customer communication by allowing regular updates, responding to enquiries and promoting new services.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by Suited Cars are clearly presented through written descriptions, service categories and high-quality photographs. The gallery provides practical examples of completed projects, allowing customers to understand the company's capabilities before making an enquiry. This combination of text and visuals helps customers recognise the quality and range of services available.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer testimonials are displayed on the website to demonstrate previous customer satisfaction and build trust. Positive reviews help reassure potential customers that the company provides a professional service. Although the reviews are useful, adding more recent customer feedback, dates and links to external review platforms such as Google Reviews would improve credibility and demonstrate continued customer satisfaction.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents itself as a high-quality service provider through professional branding, detailed project photographs and positive customer testimonials. The examples demonstrate technical skill and attention to detail. Based on my evaluation, I would recommend Suited Cars because the website creates confidence in the quality of its workmanship and clearly communicates its experience within vehicle wrapping and customisation.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not displayed because vehicle wrapping costs depend on vehicle size, materials and customer requirements. Providing personalised quotations allows the business to offer accurate pricing. However, displaying estimated price ranges would improve transparency and help customers understand likely costs before making an enquiry, encouraging greater confidence in the purchasing process.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Vehicle wrapping Birmingham 

	
	2. Car wrapping Birmingham

	
	3. Car wrap specialist 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Searching the company name returns the Suited Cars website within the top search results. However, broader searches such as "car wrapping Birmingham" produce several competing businesses, meaning Suited Cars is not always among the highest-ranked websites. Publishing regular blog content, improving local SEO and encouraging Google reviews could increase the website's visibility in search engine results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: This evaluation demonstrates that websites remain essential for modern UK businesses because they provide customers with information, build trust and support purchasing decisions. According to Chaffey and Ellis-Chadwick (2022), websites play a key role in digital marketing by strengthening customer relationships and supporting business growth. Evaluating the Suited Cars website has improved my understanding of usability, search engine optimisation and business-to-customer communication. These digital skills are valuable for my future career because employers increasingly expect staff to understand customer experience and online marketing. While social media is an effective promotional tool, a professional website remains the central source of business information and supports long-term customer confidence.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could recommend one improvement, it would be introducing an online quotation and booking system. Customers could upload vehicle details, photographs and service requirements before receiving an estimated quotation. This would improve business-to-customer communication by reducing response times and making the enquiry process more convenient. Kingsnorth (2022) explains that effective digital experiences improve customer engagement and satisfaction. From my evaluation, this improvement would make the website more competitive, encourage more enquiries and enhance the overall customer experience while maintaining the company's professional image.
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