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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 
 

	Answer: : The website loading speed is quite slow compared to other website ,this can be due to factors such as server response time ,image optimization and/or the browser cache.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the site does contain many sub-pages which are neatly organized on the main page with headings and sub-headings making it easy for a prospective user to explore the website and also find what it is their looking for quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can make bookings on the website and it is very straightforward to do so. You go to cookery classes and select what type of cuisine you would like to cook and from there it will then take you to a page to make your booking. Also when you go to the booking page it gives you further information about what you have selected to cook and the different health benefits that come with it, Which could help a potential user make a more informed decision.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improvements I think could be made would be finding a more efficient way of displaying information which would condense the number of sub-pages. Allowing for users to access more important information such as information around classes and the schedule of classes without having to read through many different sub-pages to feel informed. It would also reduce loading speed of the website allowing for better overall usability of the web page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: On a computer the web-page looks completely fine but when you try and access the site from a smartphone it doesn’t look as well presented. The first thing I noticed is that the layout is not consistent with the layout on a computer or a laptop. The phone layout of the website does not provide potential users the optimal experience with the site as the layout is not consistent with the computer version it also does not provide as much information as the computer version of the site which aims to provide as much information as possible to help potential users feel informed to make a decision .


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has no videos but its use of imagery compliments each section of the website because they use images that relate to a specific section, topic or paragraph of the website which helps to provide visual context to what the user is currently reading which informs them of what to expect from the class and what type of food they will possibly be cooking.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool on the website. In my opinion this would make the website even more convenient for users especially new ones because instead of having to search around and inform yourself a online chat tool would save time for users and make the site even more usable as you have something there to guide you to what your looking.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are quite effective as they take you straight to the company page on that specific app or site. All the user needs to do is select whatever social media page or webpage and it will take them them to it straight away.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are made clear through the homepage, This is the first thing you see when you click on the website it has the section to book a cookery class section and a teambuilding and leadership events  the cookery class section has over 21 options to choose from along with a range of variety going from beginner classes to more advanced sessions also if you scroll down there is more links for blogs and recipes.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the sites homepage but aren’t as easy to find as the cooking classes, reviews are found in the “about us” section of the site. There is a good amount of reviews to read. The reviews are not dated so it cannot be confirmed whether they are up to date or not though it does state which class they are reviewing e.g. “Malaysian cooking” it also states the names of the reviewers.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would recommend using this website but only through computer or laptop and not through mobile phone because the layout is not consistent with the layout that is displayed on a computer or laptop. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made very clear to customers, as whatever service option you select on the website a price comes up along with a option to select how many sessions you want to book a day session costs £199. I believe the price reflects the quality shown because The cooking academy (2025) states that cuisine is diverse and flavorful with a focus on fresh and top quality ingredients.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking

	
	2. Recipe 

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No the company does not show up in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:   I believe websites still have relevance in modern UK business because they still allow you to access new customers. Not only do they give opportunity to access new customers but a website allows to better inform prospective customers because it enables you to go into further detail about your service/product in a way that things such as ads and leaflets cannot necessarily provide. I also believe that any form of online advertisement can only serve to benefit a business because potential customers are always online whether its on their mobile phone or any other device, so not having a website would not be efficient marketing therefore not building a website focused your business in the best chance to succeed.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The improvements I would suggest to this company would be to try and condense the amount of sub-headings and sub- pages by grouping the same or similar ones together such as the cooking classes, instead of customers having to read through each individual class to find the one they liked if similar pieces of information were together this would  prospective users save more time it makes navigating the website less complicated for users increasing its usability. Another thing condensing the site would serve to help is the overall speed and functionality of the website, this would not only make the websites features load and work faster it would serve to help build trust and enhance the websites reputation.




Conclusion: In conclusion I think this site is a very usable site due to the detailed information provided on each class and the ingredients. In my opinion the price is quite expensive as a one day session is £199 but this is understandable as all ingredients are provided as well as being fresh and top quality also. The website is very informative but I still believe that this information can be condensed and delivered in a more efficient manner for prospective users, also the laptop and computer layout for the site does not look the same when accessed from a mobile phone so there is some inconsistency in the layout. Ultimately in terms of the service the website hopes to deliver the information about these services is clear while being simple to book. They also offer services for people with health problems such as diabetes and cholesterol prevention cooking classes this has allowed to them to build a unique selling point and attract customers around that, while also helping improve customer health.                                  



              References



 The Cooking Academy. (2025). Cooking Academy. [online] Available at: https://www.thecookingacademy.co.uk/.
 
‌

