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Introduction
This report presents a more ample image of the event by going beyond the Pestle and Swot analysis and present the Event Life Cycle Model in a more explicit and highlighted version of the previous presentation for this scheduled event.
This conference, which aims to be the first annual sustainability conference in Taunton from a much wider project, is being organised and hosted by Sustainable Taunton, a group of community advocates on advancing sustainability initiatives at the local level, who dedicated their time and resources to make this event possible and acquired full sponsorship from local businesses. It is scheduled to take place on March 13, 2024, at The Great Western Hotel in the town centre.
In small towns like Taunton, Somerset, the hospitality industry considers sustainability to be more than just a trend. Through the incorporation of sustainable practices, the industry supports the town's long-term development as a sought-after destination, the preservation of natural and cultural assets, and the well-being of the local community.
With its special combination of in-person contacts and online connectivity, this Sustainability Conference stands out as a change agent in a time when environmental awareness is crucial. The goal of this cooperative forum is to break down barriers and spark a shared vision for a more environmentally friendly future for the hospitality sector. 
Event planning and management lifecycle
 
The SWOT and PESTLE analyses, as previously shown in the presentation, provided crucial details regarding the event and placed it in perspective. 
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(Cristina Patanghel,2024)
Following the brief example of the Event Life Cycle Model applied in the presentation, this application will highlight important tasks and factors at every step of the event, giving a wider and well-organized synopsis of the proposed sustainability conference. It guarantees a methodical approach to event planning, execution, and post-event evaluation.
An organised framework known as the Event Life Cycle Model describes the several phases an event goes through, starting from conception and ending with completion (Holmes et.al ,2017). This methodology guarantees a methodical approach to planning, implementation, and assessment by assisting planners and organisers in comprehending and managing the many stages of an event (Getz,2018).




Pre-event planning, event execution, and post-event evaluation are the usual phases of the event life cycle. Conceptualization, marketing, logistics, stakeholder management, and outcome assessment are just a few of the tasks and factors that are involved in each stage (Salama,2021). 
1.Pre-event planning
An event's methodical and considerate preparation proceeds during the planning stage, which is a crucial part of the event management process. This involves a variety of actions and choices that lay the foundation for a successful implementation (Getz,2019).
a) Conceptualization and Planning
The first step involves setting goals and objectives that will identify the target audience, distribute the finances, select a venue, and create the event schedule (Chaturvedi,2009).   
The major goals of this event are to promote sustainability practices among local hospitality business owners, including hotels, restaurants, and boutiques, assist them in getting ready with practical methods and foster networking and collaboration among nearby companies.
It is essential that the Taunton community work together and identify a shared route towards environmental and financial sustainability considering the current living and climatic crises, which are having a significant impact on every country worldwide.
This conference targets a particular audience from the hospitality industry such as assistants and general assistants’ managers, hotel & restaurant staff, hospitality students, sustainability supporters.
Time, money, and human resources must all be used strategically to allocate resources effectively. This stage ensures that everyone is in accord and is aware of their respective responsibilities (Lorange et.al 1983).
Considering that this event it is fully sponsored by local businesses, the venue was offered by YMCA Dulverton Group at one of their hotels, The Great Western Hotel.
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(The Great Western Hotel,2023)
The conference aims to promote conversation, ignite creativity and practical solutions that will move the hospitality sector into a more sustainable and environmentally conscious future, with the help of local speakers, industry sustainability models and experts from the field (Legrand et.al 2022).

b) Marketing and Promotion
A marketing approach that emphasises the sustainability theme will be prioritised considering the conference's subject (Mair, Whitford ,2013).
Making use of the hotel's social media accounts, digital platforms, and partnerships with nearby companies to effectively promote and highlight this event's dedication to sustainable practices, avoiding in this manner the unnecessary use of paper for flyers (Rogers, Davidson ,2015).



                                                  Official poster of the event
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(Cristina Ptanghel,2024)
c) Logistics and Preparation
Eco-friendly measures, such as minimal packaging, bulk beverages, and waste reduction strategies like donating extra food to food banks or local charities, portion control, and reusable serve ware, will be implemented to support the theme (Seferian,2021). 
Regarding technology requirements, there will be the use of virtual meeting platforms as Teams that will enable special guests to attend the conference (Lipnack, Stamps,2008). 

Sustainability Expert - Juliet Kinsman        Guest – Neil Carter /GM The Green House                      
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(Juliet Kinsman,2023)                                                          (Neil Carter,2023)


Partner – Tim Walker / My Carbon Coach                                   (My Carbon Coach,2024)
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[image: ]Digital registration for the event will also be available on the websites of the hotel and the event itself.  (Wufoo,2015)
















Due to the purpose of this event the catering aspect will entail serving food that is sustainable and comes from nearby farmers and producers.
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(The Great Western Hotel,2023)                               (  Taunton Farmers Market,2024)
Ensuring compatibility with sustainability goals through coordination with speakers, sponsors, and suppliers is a top priority.
2.Event Delivery
The actual implementation of the carefully planned and prepared aspects is represented by the delivery phase in an event plan, which is why it is so crucial (Mc Donald, Wilson,2016). This stage entails carrying out all pre-event planning to make sure the event goes off without a hitch and is a success (Allen,2010).
a) Implementation and Operation
The planned event, panel discussions with guests and experts, keynote presentations, Q&A sessions, and feedback sessions will all take place during this phase.
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                                                                                                          (Cristina Patanghel,2024)

10 days prior the conference the hotel will advertise the event at the main entrance and lobby. (The Great Western Hotel,2023)
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Since Sustainable Taunton is hosting this event, they will oversee managing all on-site operations, including venue management, registration, and technological support. They will also receive ongoing assistance from the management team, f&b staff, and reception staff of The Great Western Hotel to ensure that everything runs smoothly and according to the schedule, ensuring a seamless experience for all participants, both in-person and virtual.
(The Great Western Hotel,2023)
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b. Stakeholder Management
Establishing relationships with sponsors, presenters, attendees, the local government, and other stakeholders is the responsibility of this stage.
The main goal of this event is to promote partnerships amongst local businesses, so it is crucial to give sponsors visibility and recognition for their support throughout the event (Dolphin,2003).
This could be brought up during the welcome and opening remarks of the event.
c. Sustainability Integration
As well mentioned in the logistic and preparation stage, during the event, use eco-friendly materials and techniques will be present as examples of sustainable practices.
Tracking and reducing the conference's environmental effect to demonstrate a dedication to sustainability, by encouraging public transport option where applicable, or the use of electric vehicles if convenient. 
Install a sense of shared responsibility among participants by encouraging sustainable behaviours, and not least it’s important to respond quickly to any issues or concerns raised by interested parties to keep the environment positive (McKenzie-Mohr, D., 2011). 
3. Post-Event Phase
a. Evaluation and Analysis
This phase comprises evaluating the extent to which the event aided Sustainable Taunton's endeavours to forge partnerships and raise public awareness of sustainability in the hospitality industry.
The success of the sustainability conference might be assessed using key performance indicators (KPIs), or more specifically, by using digital surveys and evaluations to gather feedback from sponsors, presenters, and participants (Getz,2018).
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                                                                                                                (QuestionPro,2017)
Since this is the first event of its kind with a distinct goal and purpose, its evaluation and performance will be crucial in determining if the project will continue in the future and whether it may grow to a greater extent the following year.
b. Financial Review
Financial analysis to compare actual spending to budget may be necessary, however because this conference is a different kind of event, it may be distinctive to evaluate sponsors' return on investment (ROI) or to provide them with a financial report, since, as the presentation explained, there will be no financial returns.
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(Cristina Patanghel,2024)                                                (FasterCapital,2019)
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c. Documentation and Reporting
Assembling an extensive record of the event, incorporating testimonies, reports, and images, and preserving these materials for reporting and future use.
Utilising a variety of social media platforms to communicate event insights and results to sponsors, participants, and the public.
d. Follow-Up and Future Planning:
Using follow-up correspondence to express appreciation to sponsors, speakers, and attendees while highlighting the conference's sustainable impact.
Evaluating the conference's achievements and opportunities for development, documenting the lessons discovered for future planning, and maintaining the sustainability theme.
It is important to consider how the sustainability conference will affect upcoming activities and community involvement, encouraging further efforts to address the climate problem and living issues (Feldstein et.al 2008).

Event Concept
An event's overall idea, topic, or vision that determines its identity and goal is referred to as its concept. It captures the essential components that specify the nature, tone, and goals of the event. Creating a memorable and powerful experience for guests requires a compelling and well-developed event concept (Damster,2005). 
The design, content, activities, and overall messaging of the event are all influenced by the event concept (Bladen et.al 20220.
The debut of Sustainability Conference is a significant and forward-thinking event. The main objective is to encourage local hospitality industry owners, such as those operating hotels, restaurants, and boutiques, to adopt sustainable practices. 
The purpose of the event is to support them in implementing workable strategies for sustained operations while encouraging networking and cooperation among surrounding businesses. 
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The conference acknowledges the significance of the Taunton community collaborating to determine a common path towards financial and environmental sustainability, given the contemporary living and climate challenges affecting nations across the globe.
To understand better the concept of this event the 7P’s of Marketing Mix will be applied. 
a) [image: A screenshot of a diagram
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(4WeekMBA,2020)
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Aim and Objectives 
The Taunton Sustainability Conference aims to establish a transformative platform that inspires, educates, and empowers stakeholders in the regional hospitality sector.
Establishing goals and objectives is a crucial first step in planning an event that succeeds. They provide the framework for strategic planning, judgement, and assessment, guaranteeing that the event achieves its goals and gives attendees a memorable experience (Doran,1981).
SMART goals are intended to improve the efficacy of goal setting by offering accountability, clarity, and a methodical way to reach intended results.
A well-defined and structured framework known as SMART goals ensures that objectives are Time-bound, Specific, Measurable, Achievable, and Relevant. SMART objectives are designed to increase the effectiveness of goal setting by providing accountability, direction, and a methodical approach to achieving desired outcomes (Wagner et.al 2017).
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Event Operations
The practical and logistical elements of organising, arranging, and carrying out an event are referred to as event operations (Bowdin et.al 2012). It includes a broad variety of duties and actions that guarantee the efficient and effective execution of every facet of the event. Event operations include everything from setting up the location to interacting with attendees, as well as making technological and security arrangements (Martin,2016).
Venue Configuration and Selection:
 Being a part of a non-profit organisation, the conference's sustainability objectives and subject are supported by the location choice (YMCA). Due to its ground floor location, which is 6 metres from the door and close to the fire exits, the facility provides simple access for individuals with disabilities.
(The Great Western Hotel,2023)
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There is plenty of room in the parking lot for people who want to utilise their own vehicles, although public transport is recommended due to the train station proximity (10 m). Transport and location directions are provided on the hotel website.  (The Great Western Hotel,2023)
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Technical Setup: 
TGW offers audio-visual equipment, lighting, and internet connectivity.
Registration and Check-In:
There will be a limited number of seats available for registration, which can be done online via the hotel or event page. The reception team will handle event check-in and provide instructions to the meeting room.
Catering and Refreshments:
Locally sourced products such as bakery, dairy, wines, fruits and vegetables, provided by sponsors.
Signage and Branding:
Use of reusable materials instead of paper at conferences, with a focus on spoken instructions and digital displays to save waste.
Waste Management:
Waste management strategy, which includes utilising the on-site recycling and composting facilities, minimising single-use plastics, and encouraging guests to use the hotel's reusable serving tools.
Participant Engagement:
To engage attendees, it is crucial to plan and organise interactive sessions and networking opportunities and use interactive features for participants who are in person and technology for invites attending virtually (Rubinger et.al 2020).
Security and Safety:
Event assets and participant safety is guaranteed by TGW Hotel security staff. Working with the hotel, emergency response plans were developed, and attendees and employees were informed of safety precautions.
Volunteer Coordination:
Employees of the TGW Hotel and volunteers from Sustainable Taunton will help with everything from session management to participant guidance and information desk assistance.
Communication and Information:
Participants will receive timely information through established communication channels (websites and social media). This covers schedule modifications, event updates, and emergency alerts.  
Evaluation and Feedback:
Participants' input will be gathered both during and after the event via surveys and feedback mechanisms.   
Post-Event Activities:
To make sure that attendees have chances to keep interacting with the conference material and community, post-event activities like networking opportunities, surveys, or follow-up emails will be planned (Davidson, Hyde ,2014).
Financial Management:
Managing the event budget, tracking expenses and revenues. Ensuring financial transparency and accuracy in financial reporting.
Speaker and Presenter Coordination:
Organising logistics, technology needs, and presentation materials in conjunction with presenters and speakers. Reassure assistance required for a flawless presentation.
Event Budget

As previously shown, the income/expenditure tables and cost breakdown provide an estimate of predicted expenses. With the contingency budget considered, Sustainable Taunton is confident in its ability to cover any potential financial gaps.
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(Cristina Patanghel,2024)


As a fully financed proposal event, a net surplus is not expected, rather, a deficit should be avoided at all costs. For this reason, the sponsors will complete the sponsorship form 30 days before the event, providing ample time to handle any unforeseen modifications.
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(Abc Submit,2023)



Industry Trends/Impacts
The hospitality industry faces a few obstacles and factors when planning a fully sponsored sustainability-focused event becoming more complicated due to several variables (Orthodoxou et.al 2022).
Trends
a) Virtual and Hybrid Events
As a result of technological improvements and the demand for flexibility, virtual and hybrid events have become increasingly popular. Broader participation, greater accessibility, and flexibility are made possible by virtual and hybrid formats (Hamm et.al 2018).
b) Sustainability Practices
In the events sector, sustainability has become increasingly important. To address global environmental issues, event planners are adopting eco-friendly procedures, cutting waste, and selecting sustainable locations (Almadani,2012).
c) Tech Integration
Event planners are always utilising technology to their advantage, using it for data analytics, audience participation, and virtual engagement. Participant experiences are frequently improved using attendee apps, virtual reality (VR), and live broadcasting (Kharouf et.al 2020).
Impacts
a) Health and Safety Protocols
The COVID-19 pandemic has had a major impact on event health and safety policies. To address health concerns, the sector has implemented contactless technology, improved cleanliness practices, and flexible cancellation procedures (Bonfanti et.al 2021).
b) Data Security and Privacy
Data security and privacy are receiving more attention because of our growing reliance on technology. Event planners are taking precautions to guarantee privacy laws are followed and participant data is protected (Rodriguez et.al 2003).
c) Flexible Booking and Contracts
Increasingly flexible booking policies and contract terms are becoming increasingly common in the industry. To account for changes and uncertainties, event organisers and venues are implementing flexible policies (Ramos,20160.

Cultural and Situational Considerations
Any conference or event, including the Sustainability Conference, must take broader cultural and contextual factors into account to be successful and inclusive.
a) Cultural Sensitivity
Participants from a variety of cultural backgrounds may attend the Sustainability Conference. To foster an environment that is inclusive and courteous, it is imperative to recognise and acknowledge cultural differences in communication methods, manners, and beliefs.
b) Cultural Relevance of Content
Evaluating the conference's content's cultural relevance. Recognising that sustainability concerns and goals might differ between cultures by assure speakers and sessions tackle problems and solutions that appeal to a worldwide audience.
c) Inclusive Design
Ensuring inclusion is considered while designing event materials, signage, and communications. This entails considering the needs of participants with different cultural backgrounds and skill levels, accessible formats, and the use of a variety of visuals (Negrusa et.al 20160.
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PARTNER SPEAKER GUEST
Tim Walker /My Carbon Coach Juliet Kinsman / Sustainability expert Neil Carter / GM The Green House

1st ANNUAL SUSTAINABILITY
CONFERENCE 2024

JOIN THE CONVERSATION !

¢ Sustainability , more then just a dream ¢

Wednesday 13™ MARCH 9:30 am -1:30 pm

The Great Western Hotel , Taunton (Istock,2021)
(ISCN,2022)
FREE PARKING ON SITE
HOSTED BY
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Conference Registration

Please book for your conference by filling the form below, specify the expected
number joining the conference.

Full Name *

First Name Last Name

E-mail *
ex: myname@example.com

example@example.com

Phone Number *

(000) 000-0000

Number of people attending *

- 0 +

Address *

Source: Jotform
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Picture (TGW Hotel , 2019)

Conference Agenda

Session 1
09:30 am — Welcoming participants

10:00 am - Sustainable Taunton will provide a brief
introduction of today’s conference and schedule

10:20 am — Speaker Juliet Kinsman , sustainability expert and
book writer , live session via Teams

10:45 am - Tea & Coffee Break

Session 2

11:15 am — Special Guest - Neil Carter , General Manager of
‘The Green House , Dorchester , live session via Teams

11:45 am  Partner , Tim Walker / My Carbon Coach , Speech
~ Sustainabity viewed by the local community

12:15 am —Lunch Break

Session 3

12:45 am — Open Conversation / Q&A
13:00 pm ~Closing remarks / Feedback
13:30 pm — Close (UKHospitalty,2023)
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EVENT EvaLuATION
THANKS FOR ATTENDING OUR EVENT! How DID WE DO?

Name *

Frtam. Lastrame

How did you participate? *

Please rate the following: *
1

Event Usefulness
Time Management
Refreshments

Will you join us next year? *
Yes
Maybe
No

What can we do better?
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Return on Investments (ROI) & Breakeven point
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2TotalInvestment: £500

Outputs (Returns)

1.Event impact: evaluating the conference’s objectives (Educate and Inspire, Equip with Practical Strategies, Encourage
Colaboration and Networking), as wellas the event' effects on positve PR, brand exposure, and other areas ,
2.Audience Engagement: Measuring the audience engagement through altendance pariicipation and feedback

3 Networking Opportunities : Assess the networking possibiltes thal are provided 10 attendees and sponsors.
4.Brand Exposure - Evalualing the publicty sponsors obtained from the distribution of any other channels or promotional
materals.

5.Partnershiip Opportunities: Determining if the event led 1o any possible partnerships or collaborations.

6. Educational Value ‘Assessing the participants’ educational gains that could ad i thei professional development.

ROI CALCULATION (Dinard, 2018) (Beattio, 2022)
ROI= (Brand Exposure+ Networking Value + Educational Value) - £800
X100

ROI = Returns - Investment
Pl £800

Investment
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Understanding the Non-Financial Benefits
Enhanced brand image and o
reputation
e Increased brand loyalty and
customer affinity

Employee engagement and
morale boost

Access to new markets and
audiences

Long-term brand equity
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Mission
Encourage and motivate local hospitality industry stakeholders to adopt and use sustainable practices.
The missionis to create a resilient and responsible community by educating, collaborating, and inspiring
practical actions that support financial and environmental sustainability through the annual
Sustainability Conference. (Yozgat, Karatas ,(2011)

Values
Sustainable Taunton posses’ strongvalues regarding sustainability and collaboration, education and
inclusivity, innovation and responsibility and finally community engagement.

Vision
To be the driving force behind constructive change in the hospitality industry, fostering a future in which
communities prosper, businesses run sustainably, and the Taunton areais seen as a leader in both
financial and environmentalresilience. Sustainable Taunton envisions a network of companies
cooperating to achieve a common goal by adopting sustainable practices.
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The 7 Ps Of Marketing In A Nutshell

The notion of a marketing mix was first mentioned by E. Jerome McCarthy in his 1960 book Basic Marketing, A
Managerial Approach. McCarthy's marketing mix was limited to product, price, place, and promotion - otherwise
known as the 4 Ps of marketing. The 7 Ps of marketing is a model incorporating seven elements into the ideal
marketing mix. Indeed, researchers Mary Jo Bitner and Bernard H. Booms added a further three elements to the
original model: people, processes, and physical evidence.

Product Price

Promotion Place
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Place Price Physical-Setting
Processes

The actual location of the Attendees should expect a non-
Eco-friendly conference, The Great existent ticket "price™ as the
procedures, as Western Hotel, which is conference is totally sponsored,
online registration, situated in a Somerset tiny therefore can easily join by
recycling stations, town renowned for its registration without facing ¢
and sustainable united community and financial obstacles because close to the main entrance
catering, are used spectacular countryside accessibility is the focus. and fire exits .
throughout the appearance.

Formal interior design,
event.

fully equipped with
technological equipment.

The venue has a capacity
of 70 people,
fully accessible for
disabled attendees ,being
on the ground floor, is

People

Partnership/Sponsorship

Integrated Marketing
The host of the event will be Full sponsorshipis provided by the Communication
volunteers and hotel staff who will local businesses who support eco-
happily welcome a wide range of friendly practices and values
participants, including managers, | gajigned with the event's mission.
employees, students, and
supporters of sustainability.

Utilising email, social media, and
other platforms, involve sponsors and
participants in the sustainability story.

(Quick,2020)
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     Processes Eco - friendly procedures, as online registration, recycling stations, and sustainable catering, are used throughout the event .  Place The actual location of the conference, The Great Western Hotel, which is situated in a Somerset tiny town renowned for its united community and spectacular countryside appearance .  Price Attendees should expect a non - existent ticket "price" as the conference is totally sponsored, therefore can easily join by registration without facing financial obstacles because accessibility is the focus.  Physical - Setting The venue has a capacity of 70 people, fully accessible for disabled attendees ,being on the ground floor, is close to the main entrance and fire exits . Formal interior design, fully equipped with technological equipment .  People The host of the event will be volunteers and hotel staff who will happily welcome a wide range of participants, including managers, employees, students, and supporters of sustainability.  Partnership/Sponsorship Full sponsorship is provided by the local businesses who support eco - friendly practices and values aligned with the event's mission.  Integrated Marketing Communication Utilising email, social media, and other platforms, involve sponsors and participants in the sustainability story. (Quick,2020)
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SMART Objectives

Compiling | Throughout | High local Gather and
Encourage | Motivate and present | sessions, | demand for this | d
Sustainable | conference a mi share conference's | it es no
Actions attendees to [ of 5 possible objective of later than six
take tangible | sustainable | tactics and months
steps towards | strategies | success following the
sustainal that tales from conference.
participants | guests.
could use within
their businesses. (Wadhwa,2023)
businesses.
Increase Increase Future Comply with | Compare the

knowledge | specialised | the objective of | resuits of the
the conference, | knowledge

Attendee

Knowledge | knowledge and | assessment
comprehension | scores

following the

event by

20

meeting.

(Morgan,2008)

Foster Promote Form at least | Create Advances the | Within three
Collaborative | networking and | five fresh | interactive | objective of | months of the
ins | cooperation | alliances or | discussions | cultivating conference,

Partnerships | 20 cen teamwork | and future | cooperation in | keep track of
nearby among networking | the hotel and disclose
hospitality participants. | events. industry. new
companies and collaborations.
local

businesses. (Luonila,2016)
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C) Finances and Budgeting

Breakdown of costs
1.Venue and Facilities: Sponsored by YMCA Dulverton
Group
2.Speaker / Guest Expenses : Voluntary partiipation
3.Promotion and Marketing : Sponsored by TGW Hotel
4.Technology and Equipment : Sponsored by TGW Hotel
5: Catering : Sponsored by Somerset Farmers Market &
Somerset Food and Drink Producers
6.5taf: voluntary participation from Sustainable Taunton
staff and TGW Hotel staff
7.Miscellaneous Expenses: Sponsored by Eco Centre -
W, Forum21 , My Carbon Coach

Total -This event is 100% sponsored
(Mr SpreadSheet,2021)

Income: Sponsorship Contributions - £800
Total : £1,150

YMCA DULVERTON GROUP £200
THE GREAT WESTERN HOTE! £100
SOMERSET FARMERS MARKET: £100
'SOMERSET FOOD & DRINK PRODUCERS: £150
MY CARBON COACH: £50
ECO CENTRE SOUTH - WEST: £100
FORUM2 £100

SUSTAINABLE TAUNTON CONTINGENCY BUDGET :£350

Staff: Miscellaneous

Expenses :

Catering:

£80
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Basic Sponsorship Form Sample

Business Name*

Contact Name*

First Last

Email*

john.doe@example.com

Phone*

Bl v (201) 5550123

Amount promised (USD) *

100000
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—éw OF: ANALYSIS oepamormany

Strengths
Relevance-expanding understanding of sustainabilty's significance in the hospitalty sector
Expertise- access to thought leaders and industry specialists who can offer insightful advice.

Collaboration Opportunities - potential to promote cooperation between local companies, sustainat
managers of hoels.

Weaknesses
Limited Budget ~The scope of promotional actvities and resources may be limited due to the conference’s limited budget.

Variable Attendes Commitment - Tho dearee of partiipation and implementalion ofsusainabiy may dife across general
managers due to ther different degrees of commitment (Event Strategy , 2018),

ity advocates, and general

Opportunities
Industry Trends Following the current of the hospitay industry’s growing sustainable trends.
Networking Impact — Attendee partnerships and further cooperation may be sparked by the conference.
Public Relations-Benefiting hotels. public relations chances to highlight their dedication to sustainabilty.
Threats.

Competing Priorities - Its possible that conflicting priorities wil prevent general managers from completely commiting to
sustaiabilty projects (Kenton,2023).

Economic Challenges ~The abilty of hotels to invest i sustainability may be impacted by uncertain or changing economies.




