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Introduction
 In this report I aim to reflect openly upon my visit to Library of Birmingham, where we had a presentation on an introduction to starting your business, Business & Learning, Marketing, and branding and what are the 6 stages. Through this I hope to enhance my performance in future team projects and multidisciplinary working environments. Although this is a personal and subjective piece of writing I have drawn on some theory where I have felt appropriate to help me to understand my learning and performance. However, Gibbs’ Reflective Cycle (1998) helped me to reflect on events and it suited my own requirements.  For me’, I found that it is important to have a solid business idea and they only way you will know whether this idea is feasible and that is through market research and having a business plan.


Main body
 I found the information useful as I was in the middle of compiling my own market research for my group presentation as he talked about the definition, advantages, types of market research and he used some examples that would help us understand and make it relevant. He talked about unique selling propositions (USP) “Coca-Cola doesn’t sell beverages; it sells happiness in a bottle. A business must evolve, they use the strategy of including low and no-sugar options across a wide array of categories. I used this when I am applying for a job because I need to give an employer a reason to why I am the ideal candidate. What does make you unique? What skills and experience do you have that will meet their needs? In order to attract investors and get a bank loan you need a good business plan, and it should include an executive summary, products and services, marketing strategy and analysis, financial planning and a budget. I have realised that you need to do a pre-start checklist as this will help you focus on the big idea. Make your plan? 





Conclusion
 At the cognitive level, I understood how to overcome several failures to learn my strong and weak points. However, I also felt that when he was talking about businesses with a unique selling position (USP), he used Birmingham’s Balti belt and said that the area was not safe. I felt that there was no need to put a negative light on the area, considering most of the other students were not from the area. After this period of performing the deputy functions, I could sense feelings getting stronger as I also experienced guilt and uneasiness in my performance even though nobody criticised my actions and decision to put him on the spot. I realized that to be successful in my personal development, I had to assess my strengths, weaknesses, opportunities, and threats going forward (Fleisher & Bensoussan, 2015). I find the presentation very valuable because I have learned some information that I could use to complement my business plan. In addition, I must set clear goals that will help my progress and efficiency more objectively and reduce the role of personal emotions in my self-assessments.
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