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1. Introduction 
The working title for this proposal, which has been determined by the researcher is “Social media impacts on the development of contemporary business”.
In the past decade, social media has seen unprecedented growth. Back in 2005 it was reported that around five percent of adults used social media, compared to 2015 where seventy percent of adults were reported to use some form of social media. (Allen, 2019) Social media has cemented its place in modern day society with access to social media platforms available instantly through modern technologies. The freedoms and level of interaction that is seen within social media has also had an impact on the way modern businesses operate. Social media has become an important aspect for contemporary business and plays an important role in business development. 
   1.1 Research Aim
The aim of the research is to identify what impacts social media has had on the development of modern business, additionally what role social media plays with regards to business to business relationships. To achieve these aims the researcher intends to use a mixed method approach to data collection using both quantitative and qualitative data. 
1.2 Research Objectives
The following objectives have been created to aid the completion and research aim. The first key objective will be to identify and examine concepts and theories in relation to the development of business through social media. Secondly, to investigate the impacts social media has on business organisations. The final objective is to assess the impacts that social media has on business to business relationships. 
1.3 Research Boundaries 
As the research proposal primarily focuses on the impacts on businesses, it had been decided by the researcher that the primary research will be confined to business owners, Management personnel and marketing staffs. The two main influences that aided this decision are as follows: As the research is focused within business it would be favourable to gather information from personnel with prior knowledge of the subject. Secondly, it is fair to assume that anybody within these roles will less likely be subject to ethical issues such as age. Although it is less likely, before carrying out any primary research a full ethics check will be completed and discussed with all participants. 
For secondary research, the researcher aims to limit the research to academic and research communities only, with the aim of gathering true facts relating to the topic and avoiding any bias information. 
2. Literature review 
The purpose of this section is to review some of the relevant literature found in relation to the chosen topic. The researcher will highlight some of the previous studies and research found which can provide a deeper context to the proposal. Previous research from (Kaplan, 2012) addressed the issue from a consumer point of view, looking into how social media has become such an important aspect of the consumers lives and additionally what drives consumer to regularly engage with social media online. Using this research. More research conducted by (Greehan, 2010) addresses the topic from a business perspective and identifies the advantages of social media as a form of advertising while looking at the influences it has on consumers. The two pieces of research aid the researcher because it shows the perspective of the topic from both the consumer and business point of view. 
3. Methodological approach
The research approach that will be used for this project is a mixed methods approach. “when researching the human behaviours and attitudes, a combination of both qualitative and quantitative data is needed. (Walliman, 2011) The aim of using this approach is to benefit from the strengths possessed by each approach and minimise the weaknesses.  







