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The tourism industry is complicated and connected with other market systems' supply chains. It is reliant on physical infrastructure, human resources, and regulations governing international relations, labor, and the environment. According to a 2018 Nature Climate Change study, tourism handles 8% of the world's greenhouse gas emissions. When all potential sources of emissions are considered, it is a very high proportion (FutureLearn, 2021). 
Suffolk is a county in East Anglia known for its vast amounts of farms and scenery as well as its historic towns.   It's a gorgeous location with lovely beaches, quaint villages, and lively port cities. Foreign tourists are drawn to rural tourism destinations. In Suffolk, tourism is a major factor in economic development, job creation, and welfare. The visitor provides a wide variety of travel experiences to suit all interests. Beaches, family attractions, views, culture, and heritage are some of Suffolk's best qualities. If you operate a tourism-related company in Suffolk, then you can advertise on VisitSuffolk.com. A destination organization “Visit East Anglia Ltd” manages Visitsuffolk.com as part of an agreement. By advertising the county on a global and national level, they hope to attract visitors and the amount they spend in the county.

In this report, we'll cover sustainable tourism in Suffolk. How they maintain sustainability in the tourism sector. The principles of sustainable tourism they consider will be covered in further detail. How principles are crucial to the growth of the travel and healthcare sectors are also discussed in here. We'll make an effort to talk more about the Butler life cycle model. Describe how this model is used for developing sustainable tourism in Suffolk. We'll also talk about Butler's life cycle stage here. We will also explore Doxey's Irritation Index Model and its connection to the growth of tourism.




[bookmark: _Toc121404456]Sustainable Tourism
For both rising and emerging countries, tourism can contribute to sustainable economic growth. Sustainable living and travel are growing in popularity. Sustainability refers to the idea that what we do today is to please our needs. It shouldn't interfere with what future generations can do to please theirs. Sustainable tourism focuses on sustainable methods used in and by the travel and tourism sector. Development of tourism in rural locations is impacted by environmental factors such as erratic weather patterns, saltwater intrusion, storms and the accompanying risk of wildfires, earthquake, hurricanes, and flooding, in addition to numerous other recurring aspects or unanticipated catastrophes. Recognizing both the positive and negative effects of tourism. It seeks to maximize the good effects while minimizing the negative ones(Macnulty, P. 2004).  For example- When about the negative effects, it considers economic leakage, environmental harm, and crowding into consideration.
The tourism industry in Suffolk is undertaking a lot of initiatives as it’s a rural tourism location. To promote sustainable tourism throughout East Anglia. Greater Anglia and Visit East Anglia are cooperating to promote the simplicity and comfort of traveling by train. It encourages tourists to leave their cars at home and targets audiences that are closer to East Anglia. They also emphasize cultural encounters. It's important to note that this audience cares about the environment.  They take another significant environmental step by transferring most of their marketing activities online (Dando, 1999). It helps To reduce paper usage and inspire other tourism-related businesses to follow the example.  They are also looking into comparable projects that Visit England is running to make sure they stay informed of future developments (green, 2013).


[bookmark: _Toc121404457]Three pillars of Sustainability
Social, economic, and environmental sustainability are three interconnected factors that are used to describe sustainability. These three types of sustainability are often referred to as the "three pillars of sustainability." With these three pillars, it is possible to apply a solutions-focused strategy to challenging sustainability problems like water management (Purvis, 2019). The tourism industry in Suffolk always tries to balance these 3 principles in making their tourism sustainable. They believe that sustainable tourism is not possible until these principles are balanced. For a better about these three pillars, we have discussed this in detail below.

[bookmark: _Toc121404458]Environmental sustainability
Most people immediately think about Protecting nature and the climate when considering the first pillar of sustainability. Since infrastructure, pollution, and masses of people devastate natural environments. Tourism may also be damaging to the environment. Future generations will be nourished by the environment and nature as long as we live within the limits of available resources. The goal of environmental sustainability is to protect the environment. This pillar covers the improvement of environmental stresses such as greenhouse gas emissions, air quality, and water quality. 
The Suffolk tourist sector is dedicated to offering top-notch services. it guarantees a secure and healthy working environment for both employees and visitors. They encourage their staff to work toward the environment by promoting environmental awareness. The goal of making the area the greenest is to better the natural and historic environment while also combating climate change. Their goal brings together collaborators and initiatives from throughout Suffolk. It aims to motivate further behaviours in people, communities, corporations, and educational institutions (Bratspies, 2011). 
There are many opportunities for travelers to promote environmental sustainability while on travel in the UK. Here are a few cases (Hoskin, 2018) :

· Avoid areas that are overly tourist.
· Cut single-use plastics and waste.
· Reduce the amount of carbon produced (for example- public transport,).
· When trekking, stay on the pathways and just leave your footsteps.
· Select a hotel that prioritizes environmental sustainability.
· decreases waste conserves water or produces renewable energy
· Avoid interacting with animals.

[bookmark: _Toc121404459]Social Sustainability
Humans are in the limelight when it concerns the social pillar of sustainability. The requirements of a collective and the needs of an individual should exist in harmony. Among other significant societal components, social sustainability involves environmental justice, people's health, economic security, and education. 
The tourism industry in Suffolk is planning for a sustainable future. it prioritizes the provision of high-quality education, suitable training and developing skills, and work opportunities. To end the chain of inequality and poverty across generations, they considered education is recognized as the most effective strategy(Howwesustainsuffolk, n.d). 
The three pillars theory states that initiatives to enhance social sustainability should also seek to develop financial and social benefits (Allen, 2021). To maintain social sustainability in tourism, they focus on protecting and promoting the interests of the local people. The local public's standard of living must be given equal emphasis to the growth of tourism. Travelers can focus on a variety of things while on their journey to Suffolk by considering the social pillar of sustainability. Such as,

· Help the community.
· Choose a hotel where most of the employees are locals or where the leadership is local.
· Support sustainable businesses and brands by purchasing trade items.
· Respect the local traditions and customs and make adjustments as necessary.
· Travel less gathered locations rather than overly popular ones. So locals can take pleasure in living where tourists spend their time.



[bookmark: _Toc121404460]Economical sustainability
Sustainability and the economy? How do they complement each other? Using resources wisely and effectively is the foundational principle of sustainability in the economy. A company won't be able to continue its operations over the long term without doing this. The development of jobs, financial success, and accurate accounting of natural ecosystems for the best cost-benefit evaluations of economic sustainability. According to research, the rising incidence of employment improves both the economic and the social well-being of the people. It happened because of the resource security that employment offers. In this approach, market factors that force businesses to need workers and people to need jobs can also support social sustainability (Allen, 2021). It provided jobs and give security to workers. 
East Suffolk's economy and stability depend on tourism and the tourist industry. It is a crucial component of their economic plan. The visitor economy in East Suffolk supported over 11,000 FTE jobs in 2019 and had a value of under £700 million. It is making up 15% of the local labor force. In 2019, the district saw an anticipated £525 million in visitor spending. East Suffolk has the highest tourist economic value in all of Suffolk. It is a key reason for attracting both new and repeats visitors to the entire county (Smith, 2022). Follow these guidelines as a result of visiting Suffolk:

· Contribute to their community and its businesses.
· Rather than staying at large multinational hotel chains, choose smaller cottages or tiny local hotels.
· Select dining establishments that serve seasonal and local food.
· Hire a local tour company or guide if you intend to take a trip.
[bookmark: _Toc121404461]Butler Life Cycle
Many tourism studies and analyses use the Tourism Area Life Cycle as their primary theoretical framework. Sustainable management and sustainability in tourism were first brought up in 1980 by Prof Richard W. Butler (Butler, 2006). That’s why it's known as the Butler life cycle. He realized that tourist attractions are vulnerable and must be controlled to ensure that their capacity is not exceeded. The Butler Model, which has six stages, discusses the development and life cycle of a resort that serves tourists. It is also a crucial element of many curricula in travel and tourism management. 
Butler's Tourism Area Life Cycle Model supports the management of travel and tourism in destinations. In appearance, the model appears to be complex. But in reality, it's not at all problematic. The Tourism Area Life Cycle Model by Butler is a straightforward linear model. 
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The Butler Life Cycle Model is used in the Suffolk tourism industry to preserve sustainability in the industry. They organize their tourist sector following each stage of the Butler Life cycle.
[bookmark: _Toc121404462]Six Stages 
Butler identified six distinct stages in the growth of tourism. There are five distinct stages, and the final one gives a range of results. Butler intended to prove that, the development of the tourism industry is not a set procedure. It goes through change. Change can occur for a variety of causes, including increased tourism, shifting tastes, and outside impacts like terrorism or natural disasters. The following stages make up Butler's concept for a tourist destination's life cycle in East Suffolk.

[bookmark: _Toc121404463]Exploration Stages
The model's first stage is exploration. A relatively small number of people are currently visiting the area now. Typically, visitors plan their travel, and the sequence of visits is unpredictable. The Suffolk culture and natural beauty may attract outside tourists. Everything in it is based on popular tourist destinations. These could be biological or social. Suffolk citizens don't get value from tourism in terms of economics or society. They are not now employed in tourist-related businesses that generate income. So, they don't receive little economic benefit from their interactions with tourists.


[bookmark: _Toc121404464]Involvement Stages
The stage of involvement is when more visitors are coming to different places in East Suffolk. As a result, locals now see the financial advantages of offering visitors certain services. It is including food, housing, tour guides, and transportation. As the stage develops, marketing initiatives are put in place to promote the attraction. It also recognized tourist season is realized. Guest houses and other auxiliary tourism services are starting to appear. A tourist season may emerge to assist the gathering of many visitors. There may be a rise in demand from foreign investors in development. Governments are under increasing pressure to enhance tourist development.

[bookmark: _Toc121404465]Development Stages
The development stage is when the location in Suffolk gains widespread recognition as a tourist destination. Due to extensive advertisement and marketing, it happened. Investors are attracted to it. It also attracts travel agencies to see the profit potential. At this level, there are more visitors than residents during busy times. Tourism-related local involvement and control are declining. Attractions that are both natural and cultural will be created and promoted. Locals witness physical changes in places that they might not like. 

[bookmark: _Toc121404466]Consolidation Stages
In the consolidation stages, more people come to visit Suffolk rather than stay permanently. Although the number of tourists is increasing more slowly than the local population. At present point, tourism is the main driver of the regional economy. The attraction will be pushed to grow even more by the tourism industry. Tourism is a key component of Suffolk's economy. Marketing and advertising will be widespread throughout this phase. Significant franchisees and travel organizations will be present. A clearly defined recreational business district will exist in resort locations. 

[bookmark: _Toc121404467]Stagnation Stages
At stagnation stages, several facets of an attraction have been utilized by the Suffolk tourism industry. The quantity of visitors has exceeded. Environmental, social, and economic issues are brought on by tourism. The local ecosystem is polluted, making many species extinct. The resort separates itself from its physical surroundings. At this point, man-made tourist attractions have replaced the original main attractions. Despite having a well-established reputation, the Area is no longer in style. The attractions rely on repeat business and massive marketing initiatives. It was necessary to keep the business operating. 

[bookmark: _Toc121404468]Decline or rejuvenation
The last stage of the model provides a potential outcome for the destinations between rejuvenation and decline. It will depend on the intentions and activities of the parties involved in the tourism development initiative. In this decline stage, Weekend and day vacations are common in Suffolk because the facility has lost its charm. Locals may become more involved in tourism as tourist facilities decrease at this stage. As a result of less expensive facilities in a declining market. Vacationers are being replaced by weekend or day visitors. But, the region might someday completely stop serving as a tourist destination. Incapable of competing with more recent tourist attractions. Hotels may transform into apartments or retirement houses for locals.
Rejuvenation of the area would be another option. But, the attraction needs a full transformation for rejuvenation to occur (Butler, 1980). There are two basic ways that this transformation might take place. At first, requires a full renovation of the tourist attractions in Suffolk. Second, there may be tourism resources that haven't been used before. During this phase of the cycle, help from local and federal governments may be required. 

[bookmark: _Toc121404469]Doxey's Irritation Index Model
In 1975, Doxey's Irritation Index Model was developed. It was created and developed based on how perceptions toward tourists changed among locals and how tourism changed throughout a destination's life cycle. It considers the diverse social, economic, and environmental effects on the destination. It has many phases that are essential for tourist development. This model assumes that the following conditions may have detrimental sociocultural effects.  Suffolk tourist industry applies Doxey's Irritation Index Model to maintain sustainability in the tourism sector (Pavlic, 2015).
According to the model, the tourism industry in Suffolk goes through a variety of responses. It affects a change in the tourism sector. It validates locals' behavior at various stages of a tourist destination's development. It also evaluates the interactions and connections between hosts and guests. The model does suggest that the tourism industry in Suffolk will feel an identity more often. The more probable it is to be able to respond positively about the amount and sort of tourism it wants to host.
The model has four stages. That are Euphoria, Apathy, Annoyance, and Antagonism. We explain how Suffolk citizens are becoming less amenable to tourism-related growth based on Doxey's Irritation Index Model.
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Euphoria: Suffolk citizens and visitors are pleased as a few travelers start to value the location as a still-evolving "new" experience. Visitors bring in fresh income for the neighborhood, and the advantages far exceed the disadvantages.

Apathy: There is a need for more stakeholder collaboration, vision, and preparation as inhabitants. it helps visitors start to take each other for expected.

Annoyance: Although visitors have a favorable economic impact, locals are growing more and more annoyed by their appearance.

Antagonistic: it protests tourism and engages in conflict with visitors as traffic, noise, pollution, and resource competition like water and housing rise with increased visits.

[bookmark: _Toc121404470]Conclusion
As the days go by, the tourism industry is expanding. The tourism industry is gradually becoming the key to the economy of various countries. East Suffolk is restricting the growth of its tourism sector. Although it is even more crucial for the competition of established destinations like Suffolk, sustainability should play a significant role in establishing long-term tourist destination effectiveness in emerging destinations. Management attitudes and societal perceptions of sustainability are among the biggest barriers to the development of sustainable tourism in underdeveloped regions(Puanovic, 2020).It also covered in here, how the Suffolk tourist industry has used these models in the tourism sector to gain success. To conclude, in areas like Suffolk, in addition to physical factors, the growth of tourism in rural areas is influenced by demographic status of the existing ecosystem, including community aspirations, security and health situations, external risks, which include unexpected disasters, currency devaluation, and family and personal of tourism profiteering, as well as positive or negative marketing-led destination portrayals. 
[bookmark: _Toc121404471]Recommendations
As to recommend, preparing for Suffolk's brighter development requires prioritizing the availability of high-quality education, suitable training and skills training, and work opportunities. Being more sustainable requires recycling, and this holds true for Suffolk, the United States, and the world. Many things can be used sparingly (like using less single-use plastic), repeatedly (like using washable diapers), and recycled (like recycling glassware, papers, and plastics, and composting wasted food).
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