In my community profile, I will build upon the foundations established in my Level 4 profile, where I identified key hotspots where young people regularly gather within our area. These included bus stops, Morfa (edge-of-town retail park), area surrounding our local youth club, the City Centre and the Bus Station. For my Level 5 profile, I aim to explore the deeper social dynamics surrounding youth presence in the community. While these spaces remain relevant, this year my focus will also extend to the immediate environment surrounding our youth club, where tensions with neighbouring residents have become increasingly apparent. My goal is to examine these intergenerational challenges and propose strategies that foster harmony between young people and older residents, creating a more cohesive and inclusive community. I will consider the role of social media in youth engagement. Platforms such as Facebook, Instagram, Snapchat and TikTok have become essential tool for communication and outreach, enabling us to share positive messages, promoting activities, and connect with both young people and the wider community. This digital presence not only strengthens participation but also helps to showcase the value of youth work beyond the physical spaces where young people gather. 
	Usually, it has a shelter and a seating space. On a main roads so young people can see other people. 

	This is a popular hotspot for youths because it is cenral, accessible meeting point with transportation attached, shops, and a safe well-lit environment, with free wifi where they can socialise without spending money

	Free, open space for hanging out, playing sports, and privacy. Less adult supervision than indoor venues.

	There is shelter, wifi, lights, seats, plus open car parks for bikes rides, informal meetups, especially after hours.

	Offers a safe, welcoming space where they feel a sense of belonging and ownership, Even on non-club days, young people gather to socialise, connect and enjoy the familiar surroundings.


Positive
.A lot of young people from different area’s gather around the bus station
.Light
.Maned - Security
.Wifi 
.Shops – Co-operative and Greggs
.Warm
.Free buses
Anti Social Behaviour
.Riding bikes between buses
.Verbally aggressive
.Lock themselves in toilet and vandalise -tiles pulled off walls,
.Block toilets
.Free buses causing issues in summer with number of people using the bus.
.Substance misuse
.Vandalise shop windows
.Refusal to leave

What we have done
Multi agency events- held in the bus station during school holidays. Bronwyn our pop-up youth club vehicle.  
Youth work - Detached work in the evenings. Mondays and Fridays identified as the busiest evenings for young people’s  attendance. 
Barod  delivering pop-up sessions to support the substance misuse. 
More CCTV in the bus station.
QR codes to report any crime or worries.
Safeguarding training for security and wardens to better understand how to interact with young people and report any safeguarding issues.
More PSCO presence in bus station.
Bus driver support.
Session hand over for updates.
Intergenerational events at St Davids collaboration station.
More promotion of our youth clubs on the screens- days and times of all 5 youth club
Bus stop
Accessibility and Convenience
Teenagers who reply on public transport will naturally gather there before or after activities. The bus spot as seats and a shelter. 
Social interaction 
A standard meeting point for young people before going inside the youth club. It feels less supervised than youth club itself giving them a sense of independence.
Visibility and safety
Bus stops are well lit and in visible areas, which can feel safer then secluded spots
Culture and behavioural factors
Hanging out at a bus stop has become a common social behaviour among teenagers. It seems a way to extend social time after club activities without committing to another venue. 

Morfa
Young people were consulted with. The results are-
McDonalds, KFC and Starbucks offer a casual environment where teenagers can sit together. Hanging out at McDonalds or KFC is part of youth culture.
A safer option to be than the City Centre. No substance users or homelessness are present here. When the shops close and the car park empties the retail park turns into a large open flat space for bikes, scooters and skateboards.
Morfa remains well lit for security reasons, so young people rather the retail park then the pitch-dark park with no lightening, shelter or wifi. 
The restaurants supply free wifi and outside seating. Young people can interact and communicate online. Check-in in with parents/ gradians  

Based on observation,  consultation, and feedback from young people, a main hotspots includes youth club. Located at Brynhyfryd square as shown on the map. 
Morfa retail park positioned near Swansea.com Stadium is within walking distance of 10 minutes from the youth hub. This area is popular due to its retail outlets (JD sports) and food establishments (KFC, McDonalds). 
City Centre is accessible by bus, with travel times ranging from approximately 20-35 minutes depending on the route and number of stops. 
Public spaces like youth club, retail parks, and urban centres act as normal venues where young people “actively do nothing”, yet these “loose spaces” are foundational for building identity, independence, and community connection.
Public transport plays a significant role in connecting these locations. Buses are a popular mode of travel for young people, and recent initiatives, such as free bus travel during the summer holidays and reduced fares of £1 over Christmas period, have further encouraged mobility and social interaction across these hotspots. 
As part of this year’s community profile, we’ve taken a proactive step to better understand how our youth club is perceived by the immediate neighbours who live around it. While the club aims to provide a safe, supportive, and engaging space for young people aged 11–17, we are aware that some residents have expressed concerns or discomfort about our presence.
To explore this further, we created a community survey designed to gather honest feedback from immediate neighbours. The survey asks whether they believe the youth club has a positive impact on the community, and if not, invites them to share their reasons and suggest improvement, as we are committed to working constructively toward solutions.
To promote the survey, we designed a poster featuring our youth committee members, which includes a QR code linking directly to the survey. This visual approach not only encourages participation but also puts faces to the club, showing that we are real young people who care about our community and want to be part of the conversation. This poster was delivered to the immediate neighbours in the first instance.
Social media has become a powerful tool for engaging young people and the wider community, allowing our youth service to reach audiences far beyond youth club. Each platform serves a unique purpose. Facebook is primarily used to connect with parents and the loacal community, sharing updates and promtong events. Instagram reaches parents, former members, and partner youth agencies, helping us showcase achievements and build professional networks. Snapchat is designed exclusively for young people who attend my youth club, offering a fun informal way to share real-time updates and maintain their interests in activities. TikTok provides a creative space for everyone, young people, parents and wider public, to see what we do in the youth club through engaging videos. This multi platform approach not only strengthens communication but also promotes positive narratives about youth work, increasing visibility and participation of all 11–17-year-olds in Swansea.





To conclude, this community profile has provided a deeper understanding of the spaces where young people gather and the social dynamics that shape their experiences.
By revisiting the key hotspots (City Centre, bus station, edge-of-town retail park, bus stop, and the youth club), I have explored both the opportunities and challenges these areas present. The measures introduced at the bus station demonstrate how 
targeted interventions can reduce tensions and create safer environments. Consultation with young people highlighted the appeal of the retail park, reinforcing the importance of listening to youth voices in shaping provision. Mapping these locations revealed their proximity, emphasising the need for proactive approaches to engagement.
Through our youth committee and neighbour survey, we identified areas for improvement and developed creative solutions such as community car washes and cream tea events to strengthen intergenerational relationships. Additionally, our positive use of social media platforms has helped showcase the youth club’s impact and celebrate achievements, fostering a sense of pride and belonging.
This work is underpinned by Children’s Rights, ensuring that young people have a voice in decisions that affect them, as outlined in the UN Convention on the Rights of the Child. It also reflects the Five Pillars of Youth Work (education, empowerment, equality, participation, and inclusion) by creating opportunities for young people to learn, lead, and connect. Furthermore, the approach aligns with the National Occupational Standards (NOS) for youth work, demonstrating professional practice through consultation, safeguarding, and community engagement.
Importantly, this community profile represents a form of research in action. It is an evolving piece of practice that continues to develop in response to the changing needs, behaviours, and insights of the young people and residents involved. By actively applying reflective learning and adapting approaches throughout the process, this profile not only documents the community but also shapes the way I work within it. This ongoing cycle of observation, engagement, reflection, and adaptation strengthens my practice as a Youth Hub Development Officer and ensures that interventions remain relevant, responsive, and meaningful.
Moving forward, the insights gained will inform strategies that continue to bridge gaps between young people and residents, ensuring our community remains inclusive, supportive, and vibrant.

