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Introduction
Environmental sustainability is a concept that involves the judicious and mindful utilisation of natural resources while ensuring the safeguarding and preservation of the environment. This is also associated with the ultimate aim of maintaining its vitality and preservation in the long run. The responsible management of natural resources is solely responsible for the mitigation of adverse effects of human activities on the environment. Additionally, the promotion of renewable resource utilisation is a crucial factor in ensuring equitable access for future generations to the same resources available today (Milo, 2022). The essay will discuss the basic concept of sustainability along with its various perspectives. A proper definition of sustainable good practices will also be mentioned in the first part of this essay. Critical evaluation of the impact of government pressure and action of market competitors impact on hoteliers to embrace sustainability as their corporate agenda will also be elaborated thoroughly. The impact of CSR and its effect on the circular economy will be highlighted. Various ways through which the UK hospitality business is responsible to adapt the concept of sustainability will be highlighted. Lastly, some examples will be mentioned regarding renewable practices in the hospitality industry.


Discussion
Sustainability is a concept that is responsible for the various use and preservation of natural resources to meet the needs of the present and future generations. The attainment of environmental sustainability can be accomplished through diverse measures, including but not limited to waste reduction, energy conservation, and the curtailment of non-renewable resource uses (Salas‐Zapata, 2019). Various pursuit of sustainable development necessitates multifaceted efforts, including safeguarding ecosystems and preserving biodiversity, decreasing pollution and curbing greenhouse gas emissions. Along with that, endorsing the adoption of sustainable goods and technologies is also associated with this concept. The three pillars of sustainability are social, environmental, and economic sustainability that balance present needs with future generations' ability to meet their own needs. Social sustainability aims to enhance social well-being, equity, and justice in society by fostering inclusive, safe, and high-quality communities. This pillar includes human rights, social equity, education, healthcare, poverty relief, basic services, and cultural preservation. Environmental sustainability involves managing and preserving natural resources and ecosystems. Economic sustainability is creating a healthy economy that supports well-being through growth, employment, fair trade, and poverty reduction. This also encourages responsible consumption, supporting local businesses, and considering sustainability in decision-making. Additionally, all three pillars support each other and demand balanced solutions for social, environmental, and economic dimensions, supporting both present and future well-being (Purvis et al., 2019).
Sustainable good practices entail a series of actions, conduct, and tactics that foster the promotion of sustainability across diverse facets of human existence. This also encompasses the ecological, societal and financial spheres. The fundamental objective of these practices is to mitigate unfavourable effects on the natural surroundings, foster societal welfare, and ensure sustainable financial feasibility over an extended period of time (Milo, 2022). Along with this, energy conservation and enhancement of its efficiency play a pivotal role in achieving sustainability. The aforementioned measures entail a range of protocols geared towards curtailing energy consumption, such as employing energy-efficient electrical appliances and lighting, enhancing thermal insulation of buildings and others. On the other hand, efficient waste management practices effectively reduce the amount of waste generated and encourage the adoption of recycling and re-utilisation measures (Camilleri, 2021). The implementation of various strategies regarding this fact namely source separation, composting, and recycling programs, has shown to be an effective means of reducing the volume in landfills. Promotion of sustainable consumption practices entails the diminution of waste, selection of eco-friendly goods, and prioritisation of products that bear insignificant environmental imprints (Filimonau, 2021). The conservation and safeguarding of natural resources constitute a critical element in the achievement of sustainability. Accomplishing the goal of renewable measurements necessitates widespread educational efforts and the development of increased awareness at all echelons of society. Collaborating with various stakeholders and participating in multi-faceted initiatives can harness the combined efforts and resources to facilitate imperishable transformations (Roxas et al., 2020). Stakeholders, including governments, policymakers, advocacy groups, and citizens, shape sustainability efforts through policy enactment and lobbying for environmental protections and sustainable practices. They drive sustainability by demanding transparency, responsible supply chains, and eco-friendly products, which pressures businesses to adopt sustainable practices. Govt & policymakers promote sustainability through laws & policies. NGOs are mainly advocating for environmental and social issues while stakeholders can support sustainability by volunteering, donating, or pressuring companies and governments to adopt sustainable practices.
The exertion of governmental pressure serves as a stimulant for hotel operators to embrace and execute sustainable undertakings (Vluggen et al., 2019). This is associated with the reduction of energy consumption, minimalisation of waste generation, the conservation of water and the building of eco-friendly tools. Introducing sustainable practices within the hotel industry necessitates that proprietors allocate a certain amount of financial resources towards this endeavour as an initial investment (Gelderman et al., 2021). Nevertheless, government incentives, grants, or tax benefits have the potential to mitigate some of the financial burdens. Furthermore, the integration of sustainable practices within hotel operations has been demonstrated to yield long-term financial benefits by virtue of diminished energy and resource consumption. Moreover, hotels that take preemptive measures in response to governmental regulatory measures regarding sustainability stand to achieve a competitive edge. This is also possible that hotels that demonstrate a clear and steadfast dedication to environmentally responsible practices may be more appealing to guests. The hospitality industry may be compelled by governmental pressure to impose more stringent regulations and standards concerning sustainability. Hotels that exhibit an earnest dedication towards sustainability as a result of governmental expectations may bolster their renown and cultivate a positive perception among the public. In recent times, consumers have demonstrated a growing awareness of the ecological implications arising from their purchasing decisions, manifesting a strong inclination towards prioritising businesses that uphold values consonant with their own. Along with this, market competitors also play a significant role in embracing sustainability among hoteliers and implementing it as an agenda. The hotel industry has been incentivised to adopt sustainable practices, owing to the significant impact of market competitors (Mariani, 2022). A competitive environment has been established that encourages sustainability and yields cost efficiencies, shapes industry norms, and ensures that guest expectations are met. The increasing integration of sustainability within the hospitality industry has a consequential impact on hoteliers, as competitors within the market stimulate a prioritisation of sustainability initiatives (Reid, 2022).
The concept of the circular economy is based on designing a framework that aims to decrease waste and increase resource efficiency. The concept revolves around the notion of extending the utilisation of resources for the longest possible duration while procuring their utmost potential value (unctad, 2023). Along with the implementation of the traditional linear economy that mainly follows a “take-make-dispose” pattern create a close loop system where resources are used. The following concept is based on the three key principles. All of these are based on designing out waste and pollution, keeping products in proper use and regeneration of natural systems. The circular economy is an economic system that aims to maintain the value of resources by reducing waste and minimising the use of finite resources. Corporate social responsibility (CSR), is a voluntary commitment by businesses to consider the impact of their actions on stakeholders and society, towards promoting sustainable and responsible business practices (Carroll, 2021). The circular economy fosters responsible utilisation of resources and reduction of waste, thereby reinforcing the environmental aspect of Corporate Social Responsibility. The implementation of circular practices by companies has the potential to significantly mitigate their negative impact on the environment. All of the processes are based on reducing their ecological footprint, minimising pollution, and promoting the conservation of natural resources and biodiversity (Jones and Wynn, 2019). The adoption of circular economy principles calls for a reevaluation of supply chain processes and emphasises responsible sourcing practices as a key component of sustainable business operations. The incorporation of circular business models has the potential to augment the affordability and accessibility of products, resulting in amplified inclusivity and societal well-being (Sorensen and Barrenholdt, 2020). Corporate social responsibility encompasses a proactive approach towards stakeholder engagement and the resolution of their grievances. The circular economy approach can facilitate the development of more robust stakeholder connections through its encouragement of transparency, collaborative efforts, and mutually beneficial value generation by engaging stakeholders. The circular economy stimulates ingenuity in the development of product design, production methods, and commercial strategies. Both the circular economy and corporate social responsibility (CSR) prioritise strategic planning and sustainable decision-making over short-term gains. 
There are various strategies implemented by CSR and there are two different policies that should be followed by every organisation such as sustainability and collaboration. Each of these has its own focus and objectives based on various perspectives. Sustainability mainly focuses on decreasing the impact of the environment on business operations whereas collaboration emphasizes on partnership with stakeholders such as governments, NGOs and others (Scavarda et al., 2019). From an objective perspective, these two policies are also different. Sustainability promotes reducing pollution and conserving natural resources but collaboration leverages all the collective efforts to address complex environmental challenges. While these two strategies have different focuses but both can gain valuable insights into environmentally friendly practices.
Numerous hotels and restaurants located in the United Kingdom have instituted environmentally conscious measures aimed at diminishing their carbon footprint (sustainablehospitalityalliance, 2022). The optimisation of energy usage through the implementation of energy-saving lighting, intelligent thermostats, and energy management systems is being practised. Certain establishments have additionally made investments in alternative energy sources such as solar panels. A significant number of hospitality establishments in the UK have placed emphasis on the pursuit of sustainable sourcing for both raw ingredients and products utilised within their operations. There is a growing trend among them to establish partnerships with regional suppliers and farmers who adhere to sustainable farming techniques. The reduction of carbon emissions related to transportation is not only an environmentally responsible measure. But the following functions also foster local economic activity (Moran et al., 2020). Furthermore, global water scarcity poses a significant challenge, prompting UK hospitality enterprises to undertake concerted efforts to conserve water resources. Several establishments promote guest involvement in water conservation initiatives through the provision of educational materials and options, such as towel reuse programs. On the other hand, the UK hospitality industry has been proactively seeking to address the issue of food waste in recent times. Several enterprises have adopted strategies to mitigate food waste, including enhanced inventory management, regulated portion sizes, and employee education (capcon.co.uk, 2023). There is a growing trend among hospitality establishments in the United Kingdom to engage in partnerships with environmental organisations for the purpose of supporting conservation initiatives and participating in community clean-up efforts (Morrison, 2023). Collaborative efforts of this nature facilitate the dissemination of exemplary methodologies, the undertaking of empirical inquiry, as well as the cultivation of mutually-aligned objectives pertaining to sustainability within the sector.
There are various examples of sustainable practices that are mainly observed in the hospitality of the United Kingdom. Many hotels and accommodations in the United Kingdom are incorporating environment-friendly design practices into their infrastructure. All these include using energy-efficient materials, installing renewable energy systems and others (Cantele and Cassia, 2020). Along with this, the installation of green roofs and living walls for forecasting biodiversity is also associated with these practices. Various restaurants in the UK have also incorporated the farm-to-table concept which embraces the sourcing of local ingredients directly from farmers to suppliers. Due to this fact, the carbon footprint during transportation has also been reduced. Additionally, seafood restaurants have also implemented various sustainable practices during seafood sourcing (Martin, 2019). Newly developed hotels are also adopting eco-friendly amenities such as refillable toiletry, dispensers instead of using plastic bottles. They have also taken the initiative towards the water conservation process by harvesting rainwater systems and raising awareness among guests through communication. UK hotels reduce energy with LED, motion sensors, and smart thermostats. They mainly support local businesses and the environment by collaborating with eco groups, sponsoring events, and promoting staff training for sustainability. They also seek certification from Green Tourism and Earth Check to educate employees on energy-saving, waste reduction, and sustainability in hospitality.


Conclusion 
Environmental sustainability is mainly defined as a concept that includes the reasonable and careful usage of characteristic assets whereas guaranteeing the safeguarding and conservation of the environment. This can be moreover related to the extreme point of keeping up its imperativeness and conservation for future purposes. The above essay has described the basic concept of sustainability along with the various perspectives related to it. Along with it, a brief overview of sustainable good practices such as energy conservation, waste management and others have also been mentioned. The impact of government pressures and competitors’ actions that motivated hoteliers to embrace sustainability has also been discussed. This is associated with the minimalisation of waste generation, the conservation of water and the building of eco-friendly tools. On the other hand, a short definition of circular economy and its relationship with corporate social responsibility has also been discussed. Implementation of various ways such as food waste management, eco-friendly amenities, reducing plastic use and others adopted by the UK hospitality industry has been highlighted. Lastly, examples of sustainable practices in the United Kingdom have been added in the last part of this essay.
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