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Executive Summary
Social Media is a very important tool in modern days to run a business organisation. Through different platforms in social media, the business organisations strategise their marketing policy to promote their products. Along with it, they use social media to recruit new employees and to make conferences. It has become the part and parcel for the expansion of different business organisations.
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[bookmark: _Toc7693497]Introduction
Modern technology has a very important role in communication and research method. Numerous companies and business organisations rely on social media to expand their market by advertising their products to the consumers that are making them successful in their business (Van Laar et al. 2017). Not only social media but also different websites engage people for taking part in important conferences around the world have a large role in new business. These technologies of different types have the internet as a common medium. The Internet plays a vital role in the current advanced technology by affecting the student population. British Heart Foundation, being one of the leading charity organisations needs to use Social Media resources in order to circulate their charity programmes to the common people to earn a brand value.
[bookmark: _Toc7693498]Evaluating modern technologies
[bookmark: _Toc7693499]Web conference
Web conferencing is a form of communication that is based on the internet which people find useful in their busy working schedule. This can be organised by sharing more than one mobile phones or computer screens. A speciality of this online communication form is that it is more synchronous than other asynchronous communication systems. Synchronous communication means that the interactions are done in real time and the sending and receiving procedure of the messages can be done at once. In Asynchronous communications like emails, there can be a delay between the messages (TM and Stern, 2015). Skype is the most used platform in order to arrange to synchronise communication between the employees and governing bodies. It allows meetings without any need of travelling and it is used to govern interviews with potential staffs residing at a long distance.
[bookmark: _Toc7693500]Comparing Skype and TeamViewer
Skype has been the most popular site for web conferencing that was first released in the month of August of 2003.
	Features of Skype
	Features of TeamViewer

	Pricing Structure
Low-cost pricing structure basing on subscription and a free account with feature restriction for the free users.
	Pricing Structure
The higher pricing structure that is based on subscription. No free account available but the user can give a trial for free.

	Company Suitability
Applicable for conferencing with 250 people at max (Van Laar et al. 2017).
	Company Suitability
Applicable for conferencing with 10 people at max.

	Integration
66 integrations are seen including Microsoft Dynamic CRM and Slack.
	Integration
19 integrations are seen excluding Microsoft Dynamic CRM and Slack.

	Features
Includes features like call recording, file management and transfer
	Features
Include the features of Accessing the control, Management of assignment and sharing of call.


[bookmark: _Toc7693501]Table 1: Comparing Skype and TeamViewer
(Source: Influenced by Van Laar et al. 2017)
The feedbacks from customer say that Skype is better for business purpose (Ashley and Tuten, 2015). One might remember that the ability to set up a conference with a large number of people has made Skype popular among large business organisations.
For Instance, the cloud storage has much welfare for business and charity organisations. People use Skype for transferring the files while in a conference call. The cloud storage is very much important for transferring the files. Many companies used to use costly servers that required a high amount of payment for the upgrades in the previous time. As opined by Quan-Haase et al. (2016), cloud storage is a cheaper alternative with important upgrades. It allows more data to be stored along with without a specific building. This allows flexibility to the staffs to work and access the files whether they are at home or some other locations, like during a client meeting at their workplace.
There is a lack of security in the case of cloud storage, for the data has no control once it is uploaded in the cloud (Helsper et al. 2016). Local storage allows the company more control and that storage can be disconnected if it is needed or restricted. Due to this reason, large organisations like British Heart Foundation are moving to cloud storage to save their data in order to access the important files easily during a conference. There are two platforms that are more popular among organisations: Dropbox and Google Drive. If a comparison is drawn between these two platforms, it can be seen that Dropbox has fewer advantages than the advantages provided by Google Drive, like more free storage, real-time editing, sharing with multiple users and large storage capacity. On the other hand, Google Drive has fewer disadvantages than Dropbox. This has made Google Drive popular among business organisations than Dropbox.
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[bookmark: _Toc7693503]Facebook for Marketing
According to Robinson et al. (2015), the biggest benefit for business over social media is a large number of customers - both existing and new. The business organisations can reach these customers by the click of a button. The traditional methods of interaction with the customers are shifted in the modern era of business as now one organization can reach more customers at the same time that servicing one customer at one time. Companies which are using social media in order to the hike in their business have increased the traffic across the internet. Almost every organization is present in social media to get the best benefits of it. British Heart Foundation uses social media to get more donations and to recruit more employees and volunteers by marketing strategies.
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Information Gathering
The companies can receive reports of the acts and needs of the customers along with the data about the reaches of campaigns held in social network and the feedback on the performance of the companies and service via social media. This supports the business organisations to measure the effects of campaigns and make the needed changes to their marketing policy. Understanding customer motivation is an excellent way to plan for the future (Godey et al. 2016)
However, it is challenging for organisations to collect information from social media and build an accurate structure of public demands by collating the data. The insights of social media are often fractured, incomplete and confusing. The organisations need to subscribe to a platform or tool aggregating the user data in all streams to collect the perfect data of user interactions. Google Analytics, Snaplytics and Buzzsumo are such kinds of tools to gather accurate insights.
Charity organisations like British Heart Foundation gather the interaction of people to their shout out posts and events by using these analytical platforms.
Communication within the Workplace
People constantly remain connected and available via smartphones. It is effortless for a team for remaining in touch as people have popular apps like Facebook and Whatsapp on their smartphones. Facebook allows organisations to run private groups with different teams within the organization. Through this, messages can be shared easily with a real quick speed, and employees can share their resources and innovative ideas with their colleagues. It leads to the remote staff working to a better-informed position and makes the employees feel part of a larger team. The group allows the staffs to comment and query by the interactive nature of the group (Lamberton et al. 2016).
Some organisations like British Heart Foundation communicate using these tools and share their values, goals and aspirations. They share the success of teams and individuals in public to boost the self-esteem the staffs.
[bookmark: _Toc7693505]My online presence
The social media platforms that are majorly used to circulate the company policies, campaigns organised by charity organisations like British Heart Foundation are Facebook for Business, Personal Facebook account and LinkedIn.
[bookmark: _Toc7693506]My Facebook Account
Facebook for Business
British Heart Foundation uses Facebook for Business in order to promote their special events on charity and pay to boost the key marketing posts on a regular basis. According to Calonge et al. (2016), regular monitoring on the page is important as many people send direct messages to the page outside business hours with an expectation of a timely response. The viewers and benefited people are free to leave reviews about their experience by the services provided by British Heart Foundation.
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Source: https://www.facebook.com/bhf/

Personal Facebook Account
It is important to carefully consider the contents that can be viewed on the personal Facebook accounts of the staffs, volunteers and the management body of British Heart Foundation as the posts made from those personal accounts put a deep impact on the viewers. The majority of employers of British Heart Foundation use social networking sites to research job candidates during the process of hiring. They keep an eye constantly on the activities employees and volunteers. They can be terminated from their job basing on the contents posted or shared by them that violate the policies of the organisation.
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Source: https://www.facebook.com/jardalihatice
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The business organisations use Twitter in order to circulate the unique start-ups and to keep an eye on the rival market brands about their activities to establish the market value of their brand. The analytics team of British Heart Foundation works on continuously to get more retweets from their posts shared on Twitter to reach to more people on the Twitter Network.
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Source:https://twitter.com/search?vertical=default&q=Cristina%20Mihaela%20Ciubotaru&src=typd
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The use of LinkedIn benefits professionals and students in many ways. The individuals can make a strong and important business connection that might help them to build up a network by professional groups. British Heart Foundation uses liked for recruitment with the available list of job. The recruiters can view the profile of the applicant, and the achievements, skills and abilities reflected in the profile of the applicant decide the assuredness about getting the job. Sometimes recruiters use their personal account to circulate the job openings, and sometimes they are circulated by the official account of the organisations.
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Source: https://www.linkedin.com/in/cristina-mihaela-ciubotaru-018744185/
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The employees of modern business organisations like British Heart Foundation are expected to have some certain skills to be a Professional user of Social Media.
Listening
The best professionals of social media listen more actively and more aggressively in order to get the exact needs of the customers and beneficiaries. The skill of listening is one of the most needed skills in the traditional way of servicing customers. This skill has been improvised as society has advanced to an era of the internet (Wollscheid et al. 2017)
Visual Thinking
Being a great writer was previously the main feature of many social media professionals, as it is not easy to write a short passage in a coherent manner. Nowadays, it is needed to visualize the brand in the era of social networking that embraces visuals and multimedia. The community managers coming from the Public Relation department find it challenging as they have to be a pseudo-graphic designer with their words on all of a sudden situation (Tuten et al. 2017).
Public Speaking
A business or charity organisation needs to merchandise their success externally as well as internally. The executives in the organisation like British Heart Foundation need to understand the reason for social working to make and save money along with the understanding of the process of doing it. In order to do it, the employees need to be expert at speaking in public with the ability to convince people (Sajid, 2016).
Pattern Recognition
It is very important for the social media analysts of business organisations to recognise the pattern for flowing the data among the common mass. This analysis helps them to find out real-time opportunities. The skill to identify the pattern and to capitalize upon them separate the great social practitioners from the good ones (Van Der Zeeuw et al. 2019).
Statistical Analysis
The understanding of what policies might work under which circumstances along with the reason are among the much-needed skill set of social media professionals (Gallardo-Echenique et al. 2015) Those professionals who constantly think about data metrics, tying company outcomes to social outcomes become the most successful personals into larger business functions like British Heart Foundation.
[bookmark: _aknu6pwghqp0][bookmark: _Toc7693510]Conclusion
Undoubtedly technologies have a large impact on the product marketing of the organisations, communicating with staffs and customers, and sharing and storing pieces of information. The reliability of the internet is the most important to expand marketing using social media. The organisations arrange training programmes to train and update their employees about the impacts of social media and the usage of it (Flewitt et al. 2015). Perfectly balanced use of social media can make the employees happy with their employers with flexible work hour with needed leisure time.
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