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[bookmark: _Toc161952117][bookmark: _Toc162712882]Chapter 1: Introduction 
[bookmark: _Toc161952118][bookmark: _Toc162712883]1.1 Introduction 
In the market, the modern marketing focuses on customer satisfaction, after-sales service, planning, and profit-making. Innovative techniques for instance social media marketing and artificial intelligence are used to develop lorry drivers in the UK (Aripin, Matriadi and Ermeila 2024). It can be seen that social media platforms reach a global audience while artificial intelligence automates data-driven processes. The internet of things provides valuable insights into consumer behaviour through organic interactions between gadgets and users.
[bookmark: _Toc161952119][bookmark: _Toc162712884]1.2 Background of the study
Modern marketing focuses on customer needs and wants which are aiming to meet satisfaction and create profitable business efforts. It encompasses digital and automated methods such as search engine marketing and affiliate marketing (Rustamovna, 2024). Modern marketing techniques such as search engine marketing and digital marketing, support control driver turnover and limit shortages. Lorry driver training plays a significant role in the development of modern marketing techniques in the UK.
[bookmark: _Toc161952120][bookmark: _Toc162712885]1.3 Problem Statement 
Lorry drivers in the UK face challenges in relation to adopt the modern marketing techniques. Including understanding about target audiences, overcoming communication issues, accessing data across platforms, hiring new employees, and addressing competition present in the market (Srivastava and Bag, 2024). Apart from that content marketing is one of the crucial factors of marketing strategies, but rivals are aware of its importance too. High demand for search engine optimization skills and difficulty in producing new content contribute to its decline in popularity.
[bookmark: _Toc161952121][bookmark: _Toc162712886]1.4 Aims, Objectives, Research Questions 
[bookmark: _Toc161952122][bookmark: _Toc162712887]Research aim
“To evaluate the impact of modern marketing techniques in the development of lorry drivers within UK”.
[bookmark: _Toc161952123][bookmark: _Toc162712888]Research Objectives
· To understand the concept and types of modern marketing techniques in UK.
· To determine impact of modern marketing technique in developing lorry drivers within UK.
· To examine the challenges faced by lorry drivers while adopting modern marketing technique in their development in UK
Research Questions
· What is the concept and types of modern marketing techniques in UK?
· What is the impact of modern marketing techniques in developing lorry drivers within UK?
· What are the challenges faced by lorry drivers while adopting modern marketing techniques in their development in UK?
[bookmark: _Toc161952124][bookmark: _Toc162712889]1.5 Rationale of the Research
The focus of this study is to comprehend how contemporary marketing strategies affect the advancement of lorry drivers in the United Kingdom. It seeks to create career pathways and practical tactics in addition to developing soft skills like decision-making, communication, problem-solving, and time management (Supriadi, 2024). Such as direct communication with target audiences, comprehension of customer wants, and effective operation evaluation are all components of modern marketing strategies. Effective marketing techniques draw attention to a company's strengths and improve customer service. Similar to how excellent customer service is provided to customers, trucking businesses should also provide excellent employment opportunities for its staff.
[bookmark: _Toc161952125][bookmark: _Toc162712890]1.6 Methodology
In the study, the positivism philosophy was chosen for quantitative data collection and analysis. The research approach is based on broad assumptions and tests hypotheses, with the deductive approach was being used for quantitative data collection. The research method was chosen based on the research question, involving quantitative method (Triolita and Tawil, 2024). Data collection is done through primary and secondary methods, with the primary method involving questionnaires and the secondary method involving published sources. Data analysis involves applying logical and numerical procedures to define, summarize, and evaluate information. The sampling method involves selectinga predetermined number of observations from a large population, with probability sampling being chosen for the study. The sampling size was 30 respondents for the study.

[bookmark: _Toc161952126][bookmark: _Toc162712891]1.7 Scope of the Study 
The scope of the study is wide in nature as it highlighted the overall scenario of the influence of contemporary marketing strategies on the advancement of lorry drivers in the United Kingdom. Further, the study will comprehend the idea and varieties of contemporary UK marketing strategies. Also, the study will examine the difficulties that lorry drivers in the UK encounter when using contemporary marketing strategies. 
[bookmark: _Toc161952127][bookmark: _Toc162712892]1.8 Structure of the Dissertation 
This comprises the major portion of the dissertation and entails several tasks such the introduction, methods, results and interpretation, conclusion, and recommendations. The major tasks that will assist the researcher in methodically finishing the dissertation are as follows:
Introduction- This is the initial and crucial responsibility that will allow the introduction chapter to be finished efficaciously.
Literature review: This is a further part of the dissertation that will assist in gathering more information about the topic of study. The secondary data for this section will be gathered by the researcher from a range of secondary sources. 
Research methodology:  This dissertation topic makes it possible to gather information from both primary and secondary sources. The present investigation relies on primary sources of data, and the questionnaire will be utilized to gather primary data because it facilitates the rapid collection of both primary and quantitative data. 
Data Analysis: This assignment will assist to make sure the data collected is accurate. This is essential and the researcher is to employ frequency distribution tables to successfully and systematically complete the entire dissertation while also achieving the study's purpose. 
Conclusion and recommendations: This summarizes the dissertation and provides a concise and easily understood summary of all the facts and information related to each activity. Furthermore, there are certain suggestions or guidance that aid in solving issues pertaining to the topic. 
[bookmark: _Toc161952128][bookmark: _Toc162712893]1.9 Summary of Chapter 1
It has been summarised that by using digital and automated techniques like affiliate marketing and search engine optimization, modern marketing is centred on the requirements and desires of the consumer. It lessens shortages and manages driver turnover. However, implementing contemporary marketing strategies presents difficulties for UK truck drivers. These difficulties include figuring out who their target customers are, getting past communication barriers, gaining access to data, recruiting new staff, and competing in the market.

[bookmark: _Toc162712894]Chapter 2 : Literature review

	The literature review is an academic writing which helps in understanding the research topic with the help of the opinions of various authors and writers to validate that point. The suggestions and thoughts of different scholars are mentioned in the literature review to describe the current topic accurately ad authentically. The literature review can be a part of dissertation , thesis and other research papers. 

[bookmark: _Toc162712895]To understand the concept and types of modern marketing techniques in UK.
	As per the author Thomas and et.al (2023) , there are many modern marketing techniques and strategies which are now been used by the organizations in order to do successful promotion to create a place in the market for their products and services to gain success in the market. Modern marketing refers to the various strategies which are being used by the organization involving the new scientific technologies and advancements. There are many kinds of modern marketing techniques available in the market such as emails marketing , influencer marketing , social media marketing , content marketing and many other. The modern marketing styles whelps the businesses to gather a large market by attracting a large number of customers. There are many ways of modern techniques which are now being used by the business on order to promote their services and to gain advantage from these marketing styles in order to help their business to grow in better terms and to enhance the profitability within their functions of business.  
	As per the author  Srivastava and Bag (2024) , the content marketing and influencer marketing are the trending marketing styles of the modern world which is helping the business to promote their activities in an efficient way. Influencer marketing according to the author is the promotion of any product or services done through the influencers of the social media. This kind of marketing is generally very effective n the current times as these influencers are being followed by  large number of people. On the other hand the content marketing method is also trending very much in the present times  people are so much involved in watching the content on social media which is giving facility to the business to promote their products through these types of entertaining contents. 
	Siddique and et.al (2023) , states that there are some other techniques too such as brand marketing , affiliate marketing , advertising , social media marketing , digital marketing , B2B marketing , website content and many other different marketing styles. Therefore it can be analysed that there are many kinds of modern marketing types which are becoming the current norm of the market and helping out the business in promoting their products and services in the market in such a manner that a the market size of the businesses are increasing day by day.
[bookmark: _Toc162712896]To determine impact of modern marketing technique in developing lorry drivers within UK.
	According to the author Nguyen and et.al, (2024) , the impact of the modern marketing techniques is very significant and intense on the developing the lorry drivers. The development of the lorry drivers is becoming very important and significant in UK and the application of modern techniques is proved to be very helpful for the lorry drivers as they can easily use thee modern techniques in order to promote their services and can attract a large number of customers to enhance their operations of business. By using such a modern techniques likes doing promotion the through digital media , to take help from influencers and to foster content marketing , the lorry drivers can do a wide level of promotion and marketing for their services and has reached to large number of the target customers which has increased the overall efficiency of their business functions and has also helped them to boost their profitability. 
	In the opinion of Nguyen and Al-Mekhlafi and et.al , (2023) , the lorry drivers were facing a lot of difficulty in gathering the potential customers and clients for whom they can render their services to , but with new modern techniques now the lorry drivers within UK can do a vast promotion on social media about their services and different offers through which they can attract a large number of audience and can reach to those places where no businesses can reach. Therefore the new and modern marketing techniques such as digital marketing and social media marketing has helped a lot in the enhancing the business area of the lorry drivers as before as now they can also do their promotion and can also attract customers directly without any intermediation and can gain a a lot of profitability and success in their operations. 

[bookmark: _Toc162712897]To examine the challenges faced by lorry drivers while adopting modern marketing technique in their development in UK
	In the perspective of Awodele and et.al (2024) , there are many challenges which are faced by the lorry drivers while adopting the new modern marketing strategies for their development. The major challenge which are faced by the lorry driver is the expenses as these modern marketing techniques involves  a lot of expenses which was very difficult for the lorry drivers to manage. Another challenge which was faced by the lorry drivers was aroused due to the lack of understanding of the modern methods of marketing. There was the big problems in front of the lorry drivers to implement the new modern marketing techniques in their operations. 
	However as per Zhao and et.al  (2024) , the competition is also very intense in the current market in every sector . Hence , the lorry drivers have to face a large number of competition while promoting and marketing their services on the social media platforms. The lorry drivers had to face a clot of criticism and negative marketing due to their fake profiles present on internet. The issue of negative reviews and feedbacks are also an important challenge which need to be consider by the lorry drivers in order to initiate their development in UK. To market on social and digital platforms, the lorry drivers must also keep updated themselves with the current trends in order to follow the algorithm so that they can market their products to a  wide audience and can cover the market area on a large basis.
	As per the opinion of Manar and et.al (2024) , the data privacy and the frauds are another challenges which was faced by the lorry drivers in order to use modern marketing practices,. As the promotion of the services of the lorry drivers are initiated on social media which influence the threat of misusing the personal information of the audiences and the customers. Hence for the development of the lorry drivers with the help of internet and modern marketing the concern for data and information privacy of the consumers is also the major obstacle which came in the path of the development of lorry drivers. Therefore , all these challenges which were faced by the lorry drivers while implementing the modern marketing strategies. Hence it is required for the lorry drivers to implement and execute effective strategic plans and policies in order to mitigate these challenges and to focus upon an efficient and effective marketing techniques which can contribute a lot to the development of the lorry drivers and their services provided to the audience within UK. 

[bookmark: _Toc162712898]Summary of literature review
	From the above literature it can be understood that modern marketing techniques are very helpful for every business and had also contributed a lot in the development of the lorry drivers within UK. the modern marketing techniques refers to the techniques of internet marketing which involves various kinds of digital platforms and social media platforms to do marketing and promotion of the products and services (Rahman and et.al  2024). There are many kinds of modern marketing techniques such as influencer marketing , content marketing , email marketing , digital marketing and many more. These marketing techniques of the modern world had helped a lot to the customers as it can be analysed that the lorry drivers are now can attract a large number of customers in the market and can reach to the large market which proved to be very beneficial and profitable in terms of successfully developing the work operations of lorry drivers. Additionally, some of the major challenges and limitations are also highlighted in the literature review which helps in analysing the difficulties faced by the lorry drivers in implementing the modern marketing techniques in order to seek development within UK. Some of these challenges are security of customer personal data and information, intense competition, expenses incurred in using modern techniques and following algorithm of social media. Therefore, the above literature review has showcased the overview of the impact of modern marketing techniques in the development of lorry drivers. 
[bookmark: _Toc162712899]CHAPTER 3 RESEARCH METHODOLOGY 
[bookmark: _Toc162712900]Introduction
Research methodology can be known as the way of explaining how a researcher has planned to carry out their research. It is further defined as a systematic and logical plan which can be used by the researcher to resolve an identified research problem. A methodology helps in providing a detailed approach to the research in order to ensure reliability and validity of the research and determining that the results are addressing the research aims and questions (Verma, Verma and Abhishek, 2024). It consists of what of data the researcher is going to collect and the sources of the collected data and how the data is being collected and analysed. In order to carry out the current research, the researcher has used Saunders onion framework to attain valid results and conclusion. 
Research philosophy- The very first layer in the framework is research philosophy. It is defined as the foundation of any study which helps in describing the set of beliefs which the researcher is using for its research. There are three types of research philosophy which can be used by the researchers such as positivism, Interpretivism and pragmatism. In order to perform the current research, the researcher has used positivism philosophy (Kumari and et.al., 2023). The reason behind choosing this philosophy is it has helped the researcher to collect quantitative data which further help in showing those trends and patterns which are relevant to the chosen topic. 
Research paradigm- It can be defined as the philosophical framework use by the researcher to establish their beliefs and understanding of the theories and practices which needs to be used to conduct the research project in an effective manner. The paradigm involves ontology, epistemology and research methodology. In the present research, the researcher has considered research methodology paradigm. The rationale behind choosing this paradigm is it include procedure of data collection and analysis to generate valid findings from the research. 
Research approach- A research approach can be defined as the boarder plan which consist of all the steps needed for testing the hypothesis of the information collected. There are two types of research approach which can be used by the researcher such as inductive approach and deductive approach (Nayak and Singh, 2021). The investigator has selected deductive approach to conduct the current research work. This research approach has helped the researcher to conduct their research in a quantitative manner. The researcher is able to collect numerical data to address their research problem. It also aids in recognising relationship between two variables in accurate manner.
Research method- The next layer in the framework is research choice or method. The choice of research method is mainly dependent on the research question which is crucial for the investigator. The researcher is provided with three different types of choices which are effective manner. There are three research choice that are quantitative. Within the current study, the researcher has utilised quantitative research method. This reason behind using this research method is helps the researcher to gather and investigate numerical information which has been collected to conduct the current research and also enable them to make predictions. 
Research strategy- Another important layer in the research framework is research strategy. The research strategy helps the researcher to know about the direction through which they can collect data for their investigation. To carry out the research, a researcher can use different strategies such as systematic literature review, case studies, surveys and many more. The investigator has selected survey strategy in the present research which helps in collecting data from large population. Through this strategy, the researcher is able to gather large data within less time and at less cost. 
Data collection- It is defined as the process of collecting right type of data for their research investigation. Mainly there are two types of data collection methods which can be used by the researcher such as primary data and secondary data. In order to conduct the present research, the researcher has used both the data collection method. These methods are used by the scholar to assemble data related to the impact of modern marketing technique. The primary method consists of questionnaire to collect first-hand information and secondary method consist of published sources such as journals, articles etc. in order to have in-depth information of study (Dubey and Kothari, 2022).
Time horizon- The next layer in the framework is determining the time horizon of the research. It consists of a cross-section design which allow the researcher to collect data at a specified period of time. The researcher has also selected cross-sectional design to acquire recent data for their research. 
Data analysis- The final layer in the framework is data analysis. It consists of analysing the collected data in a logical and numerical procedure. A researcher can use different type of data analysis method such as thematic analysis, frequency distribution, regression, correlation and many more. For the present research study, the researcher has employed frequency distribution method which helps the researcher with tabular and graphical layout and helps them to investigate and visualise their information (Gupta and Gupta, 2022). 
Sampling method- Sampling method can be defined as the process of examining the population by gathering and analysing the data. There are two types of sampling method used by researchers and these are probability sampling method and non-probability sampling method. To complete the current investigation, the researcher has utilised probability sampling method. This method has enabled the researcher to select respondents randomly from many populations. The investigator has selected 30 respondents to perform their research. 
Ethical consideration- When conducting any research, it is crucial for the researcher to prioritise ethical consideration in order to safeguard the confidentiality and wellness of the participants. Some of the key ethical consideration which needs to be followed by the researcher are informed consent, confidentiality, privacy, vulnerable participants, minimising harm, debriefing and cultural sensitivity. There is need for the researcher to maintain dignity of their participants who they have selected for their surveys. 
[bookmark: _Toc162711522][bookmark: _Toc162712901]CHAPTER 4- DATA ANALYSIS AND FINDINGS 

Table 1: questionnaire
	Q1. what do you know about modern marketing techniques?
	Frequency

	a. modern marketing strategies refers to adopting new marketing strategies for betterment of customers. 
	17%

	b. it helps to solve the issues by individual and companies
	10%

	c. to manage business process and business operations effectively.
	17%

	d. all of the above
	56%

	Q2. As per your opinion, is modern marketing techniques are important for development of lorry drivers?
	Frequency

	a. yes absolutely
	47%

	b. no, it is not important
	20%

	c. can't say
	33%

	Q3. According to your knowledge, how the modern marketing techniques helps lorry drivers in their development?
	Frequency

	a. by attracting more customer's
	23%

	b. by solving the issues faced by lorry drivers and customer's
	17%

	c. by providing easy business process and operations
	27%

	d. all of above 
	33%

	Q4. Is development of lorry drivers are crucial for the growth of companies. 
	Frequency

	a. yes absolutely
	50%

	b. no
	23%

	c. not sure
	27%

	Q5. what are the different types of modern marketing strategies?
	Frequency

	a. social media marketing
	13%

	b. influencer marketing
	20%

	c. email marketing
	17%

	d. all of the above
	50%

	Q6. what are the different benefits for lorry drivers in adopting modern marketing techniques?
	Frequency

	a. better customer satisfaction
	20%

	b. easy to attract customer's
	13%

	c. increasing business revenue
	20%

	d. all of the above
	47%

	Q7. Are you familiar with modern marketing techniques?
	Frequency

	a. yes I am familiar 
	53%

	b. no, I am not
	30%

	c. not sure
	17%

	Q8. what are the major issues faced by lorry drivers in adopting modern marketing techniques?
	Frequency

	a. increasing operational cost
	37%

	b. managing time
	13%

	c. both a and b
	50%



[bookmark: _Toc162711523][bookmark: _Toc162712902]Data interpretation
Table 2: question 1
	Q1. what do you know about modern marketing techniques?
	Frequency

	a. modern marketing strategies refers to adopting new marketing strategies for betterment of customers. 
	17%

	b. it helps to solve the issues by individual and companies
	10%

	c. to manage business process and business operations effectively.
	17%

	d. all of the above
	56%




Data interpretation: the aboev graph and the frequency distribution table in based on 1st question which is based on what the respondent’s know about modern marketing techniques. The majority of respondent’s which are 56% stated that the modern marketing is a way when the companies and the businesses use any modern technique to build an better business and to overcome the issues faced by the organsiations. This is one of the best method for developing business more effectively and with more accuracy. Where the 17% stated that when the companies adopt modern marketing techniques then it will be easy for them to give better services to the customers and also solves the issued faced by customers. Other 17% support that modern marketing techniques manage business process effectively. Remaining 10% stated that it helps to solve the issues faced by the company and individual through which they can develop more effective business. As per the majority, it is clear that the modern marketing refers to adopting strategies for the better business and to overcome the challenge faced by company and individual. 

Table 3: question 2
	Q2. As per your opinion, is modern marketing techniques are important for development of lorry drivers?
	Frequency

	a. yes absolutely
	47%

	b. no, it is not important
	20%

	c. can't say
	33%




Data interpretation: the above chart and frequency table is based on opinions of respondents on the importance of modern marketing techniques for the lorry drivers. The majority of respondent’s that are 47% stated that the modern marketing strategies are the most important part for the lorry drivers because with the help of modern marketing strategies, they can easily attract more customers with them and enhance their business. 33% respondents are not sure about their opinion so; they support can’t say option. Remaining 20% respondent’s stated that It is not important for the lorry drivers to use or adopt modern marketing strategies for the businesses. As per the majority which is 47%, it is clear that with the help of modern marketing strategies plays a most crucial role for the growth of lorry drivers. Also, the lorry drivers can reduce their issues that are arise in absence of modern marketing techniques because with the help of modern marketing strategies the effective and best business for lorry drivers get developed.
Table 4:question 3
	Q3. According to your knowledge, how the modern marketing techniques helps lorry drivers in their development?
	Frequency

	a. by attracting more customer's
	23%

	b. by solving the issues faced by lorry drivers and customer's
	17%

	c. by providing easy business process and operations
	27%

	d. all of above 
	33%





Data interpretation: the above graph shows the how the modern marketing drivers helps lorry drivers in their development. The majority of respondent’s which are 33% support all the options that includes it helps in attarcting customers, solving the issues faced by lorry drivers, and also provide them a easy and effective business process. On the other side, 27% stated that it only give easy business process and operations for the better business for lorry drivers. 23% stated that it helps lorry drivers by attracting more customers with them through which they can eaen more revenue. Remaining 17% stated that it helps lorry drivers by solvingthe issues of customers and the drivers. As per the majority, It is clear that points and the options are helps drivers in their development. Just because of this reason, it is clear that for the better growth of lorry drivers, the modern marketing techniques are the best part through which they can develop themselve for the better business and future. Also with the help of different modern marketing techniques they can develop their business in an effective manner through which they can earn more profit in less time. 

Table 5: question 4
	Q4. Is development of lorry drivers being crucial for the growth of companies. 
	Frequency

	a. yes absolutely
	50%

	b. no
	23%

	c. not sure
	27%





Data interpretation: the above chart and the table is based on question 4 which helps to know about is the development of lorry drivers is important for the growth of organisation. where the majority of respondent’s which are 50% of total respondent’s, stated that yes absolutely development of lorry drivers is important for the growth of company. 23% respondents stated that no, not all the time, it is important to develop lorry drivers for the better growth of company. remaining 27% are not sure about their opinion on this question. As per the majority it is clear that absolutely, it is important to develop lorry drivers through which they can have a more growth and also with the help of better development they can easily solves the issues faced by the lorry drivers. Some respondents stated that it is not important to develop lorry drivers but when the lorry drivers are not developed, the growth of individual and the company directly get affected and cause a high damage in the growth and for the better future. just because of this reason, the development of lorry drivers plays a most crucial role.
Table 6: question 5
	Q5. what are the different types of modern marketing strategies?
	Frequency

	a. social media marketing
	13%

	b. influencer marketing
	20%

	c. email marketing
	17%

	d. all of the above
	50%




Data interpretation: above graph and the frequency table is based on different types of modern marketing techniques. The majority of respondent’s which are 50% stated that there are variety of modern marketing techniques are includes social media marketing, influencer marketing, and the email marketing. 50% respondents support all the types. Where the 20% respondent’s stated that influencer marketing is one of the best modern marketing strategy that help company and individual to manage their business. on the other side, 17% respondent stated that e mail marketing is one of the best modern marketing technique through which the lorry drivers can easily share the live tracking to the customers and also attract more customers with the company. remaining 13% respondents are in the favour of social media marketing, where they stated that social media marketing is modern marketing strategy or technique through which lorry drivers can easily solve the issues faced by them and to manage all the operations for better business.

Table 7: question 6
	Q6. what are the different benefits for lorry drivers in adopting modern marketing techniques?
	Frequency

	a. better customer satisfaction
	20%

	b. easy to attract customer's
	13%

	c. increasing business revenue
	20%

	d. all of the above
	47%




Data interpretation: the above chart and the frequency distribution is based on the different benefits for lorry drivers in adopting modern marketing techniques for their business process. 47% respondent support all of the above are the benefits for  lorry drivers because when the drivers adopt the concept of modern marketing then they can easily build better customer satisfaction, easy to attarct more customers, and also they can increase their revenue. On the other side, 20% respondent’s stated that It helps to build better customer satisfaction through which the problems that are faced by customer’s get reduce easily. Other 20% respondents  says that it increase the revenue of businesses and for the lorry drivers. Remaining 13% respondents says that it attarct more customers for the lorry drivers for the better busienss because when more customers are attract with the company then the revenue for lorry drivers also get enhanced. But as per the majority, all the different benefits that help lorry drivers to build their business and also to overcome the challenges faced by lorry drivers for their better future and business. Just because of this reason, lorry drivers can adopt various modern marketing strategies to increase their business in effective manner.

Table 8: question 7
	Q7. Are you familiar with modern marketing techniques?
	Frequency

	a. yes I am familiar 
	53%

	b. no, I am not
	30%

	c. not sure
	17%





Data interpretation: the above frequency distribution and the pie chart is based on are the respondents are familiar with modern marketing techniques. The majority of respondent which are 53% stated that yes they are familiar with modern marketing techniques because for the better growth and for the better revenue. 30% respondents are not familiar with modern marketing techniques. And the remaining 17% respondents are not sure about their opinion. As per the majority it has been clear that it is important for the lorry drivers to be familiar with modern marketing techniques through which they can easily solve the issues that are faced by tge lorry drivers in attracting customers with the business and to manage the process of businesses. When the lorry drivers are not familiar with these techniques then there are variety of issues that are arise for the lorry drivers in managing their work and to grow their business more effectively. Just because of this reason, the modern marketing techniques are the best way for the growth of lorry drivers. 
Table 9: question 8
	Q8. what are the major issues faced by lorry drivers in adopting modern marketing techniques?
	Frequency

	a. increasing operational cost
	37%

	b. managing time
	13%

	c. both a and b
	50%




Data interpretation: the above table and the chart is based on the challenges that are faced by lorry drivers while adopting the concept of modern marketing techniques for business of lorry drivers. The majority which are 50% are in the favour of both options which are it increase operation cost and also it becomes hard for them to manage their time. in the second majority, 37% respondents stated that it increases the operational cost for he lorry drivers because, when they adopt the concept of modern marketing techniques, they may require more cost to manage the business and to attract more customers with the company. remaining 13% stated that the lorry drivers faces issue in managing the time for the better business because the modern marketing techniques takes more time to implement it. this is one a major issue that is faced by lorry drivers in adopting modern marketing techniques. In the end, as per the majority, both are the major challenge and the issue that was faced by the lorry in adopting the concept of modern marketing techniques.
[bookmark: _Toc162711524][bookmark: _Toc162712903]DISCUSSION 
After analysing the literature reviews and the questionnaire it has been founded that due to emergence of modern marketing techniques there has been a significant development in the business of lorry drivers within UK. The questionnaire states that 17 % of the respondents feel that they can manage the business processes and the business operations effectively with the help of modern marketing techniques while 10 % of the respondents feel that the modern marketing techniques helps the individuals to be able to solve their issues effectively (Rahman, 2022). The literature review also mentions that as per the opinion of Thomas and et.al (2023), there are a number of modern marketing techniques which are used to promote the products and services effectively while generating better and enhanced results. The modern marketing techniques also ensure that the business is able to gain a competitive advantage while witnessing business growth in the overall functions of the organisation.  The questionnaire also states that the techniques of modern marketing are essential for the overall development for the lorry drivers as stated by 47 % of the respondents. However, 20 % of the respondents feel that it is not that much important as they still believe that traditional marketing methods are best as they help to capture the attention of the target audience better. As Awodele and et.al (2024), states that there are few challenges which are faced in adopting these techniques and adapting to them such as negative marketing which will directly reflect upon the image of the lorry drivers by offering them increased negative publicity.  Due to this negative remarks, reviews and feedbacks will also lead to making it difficult for the lorry drivers to perform well as they will be open to criticism in turn (Ahmed, 2023). Other than that the issue of data privacy is also a major concern due to increased data fraud and other activities which occur while adapting to these techniques. 
These techniques and strategies of modern marketing are also known to help the lorry drivers in their development as according to 23 % of the customers these lead to attracting more customer base for them which will eventually help to build the customer base. 17 % of the respondents feel that by adopting to the techniques of modern marketing the lorry drivers will be able to solve the issues that are faced by their clients while ensuring that their queries gets resolved (Yildirim & et.al, 2021).  As mentioned in the literature review these techniques will help the drivers in attracting more customers as there is increased use of social media activities these days which work for the overall development of the practices adopted by the drivers. 

[bookmark: _Toc162712904]CONCLUSION AND RECOMMENDATIONS 
[bookmark: _Toc162712905]Introduction
The conclusion mainly aims to help the readers to understand why the conducted research matters to them once they have finished reading the paper. It is not a complete summary but synthesis of the key points. This conclusion section will include conclusion on the research objective, propositions and research findings. Further it will include research problem conclusion and summary of the research outcomes and findings. The limitation of the research and recommendations will be included in this section. 
[bookmark: _Toc162712906]Conclusion on objectives and propositions
[bookmark: _Toc161952129]From the above given report, it can be concluded that marketing tactics and strategies plays an essential role in the growth and success of an organization. Without having effective marketing strategies, companies will not be able to attain competitive edge in the industry. Today businesses are using several marketing techniques to enhance their growth and profitability. The research mainly starts with the development of research aims, objectives and questions. These objectives were based on determining the concept of modern marketing techniques and their impact on developing lorry drivers within the country. From the frequency distribution method, it has been determined that lorry drivers are facing difficulty in adopting modern marketing techniques.
[bookmark: _Toc162712907]Conclusion on the research problem 
As per the provided research problem, it can be summarised that the lorry drivers in UK are facing number of challenges in terms of adopting to modern marketing techniques. They are finding it difficult to understand their target audience, identifying different communication channels, hiring new employees and using data across different platforms. It can be further summarised that, these lorry drivers are facing difficulty in implementing content marketing which is considered as an essential aspect in modern marketing techniques. 
[bookmark: _Toc162712908]Original contribution of the research 
The research is going to be beneficial for the lorry drivers to determine the modern marketing techniques used by them to enhance their business growth and performance. By using this research, the drivers will be able to analyse the challenges they faced while implementing their modern management technique. The management can use the research outcomes for make effective marketing strategies for their business. 
[bookmark: _Toc162712909]Limitation of the research
The limitation of using primary research method is primary data is specific and it cannot be compared with other data as it is collected for the one first. In this type of research method, the research remains limited to specific objectives and at time primary data can be an obstacle for the researcher. This will reduce the capabilities of the research and can also impact the quality of the research. The research has been limited to modern marketing techniques and do not covering other aspects of the marketing. other limitation is data collection can result in lack of efficiency for the research projects. 

[bookmark: _Toc162712910]Recommendations
In order to enhance their online presence, few of the recommendation has been provided to lorry drivers for using modern marketing techniques. These recommendations are highlighted below. 
· The lorry drivers can adopt for meme marketing which can be considered as an ideal strategy for them to enhance their social media presence. This practice will help them in attracting attention of large audiences and getting their message across them in the most compelling manner. Memes are becoming very important among social media users and by posting appealing memes on their tracks they will be able to grab the attention of large audience (Puthussery, 2020). 
· It is recommended to the lorry drivers to make use of different social media platforms to enhance their online visibility. These channels are Instagram, Facebook, twitter, Tik Tok and LinkedIn. They can leverage Instagram where they can post engaging content and videos of their trucks, their back stories and appealing messages to grab attention of large audiences. They can advertisements on their Facebook pages to make more and more aware of their services. 
· It is suggested to the lorry drivers to provide more customer services. Providing top notch customer services through their social media account will not go in vain as these are considered as important communication channels. Many people use comments and replies which are featuring on their social media account to know more about their truck services. It is crucial for the lorry drivers to keep close eyes on their social media feedback as these are displayed publically (Bharti and Kumar, 2020). 
[bookmark: _Toc162712911]Summary of chapter 5 
The conclusion has summarised about the need of modern marketing techniques which needs to be adopted by the lorry drivers for the purpose of their development in the country. This section has provided summary on research objectives, questions and research problem. The section has also discussed about the findings from chapter 4 and original contribution of the research. The chapter has provided some of the recommendations which can be adopted by lorry drivers to improve their performance. 
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Frequency	
a. yes absolutely	b. no	c. not sure	15	7	8	


Frequency	
a. social media marketing	b. influencer marketing	c. email marketing	d. all of the above	4	6	5	15	


Frequency	
a. better customer satisfaction	b. easy to attract customer's	c. increasing business revenue	d. all of the above	6	4	6	14	


Frequency	
a. yes I am familiar	b. no, I am not	c. not sure	16	9	5	


Frequency	
a. increasing operational cost	b. managing time	c. both a and b	11	4	15	


Frequency	
a. modern marketing strategies refers to adopting new marketing strategies for betterment of customers.	b. it helps to solve the issues by individual and companies	c. to manage business process and business operations effectively.	d. all of the above	5	3	5	17	


Frequency	
a. yes absolutely	b. no, it is not important	c. can't say	14	6	10	


Frequency	
a. by attracting more customer's	b. by solving the issues faced by lorry drivers and customer's	c. by providing easy business process and operations	d. all of above	7	5	8	10	

