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Executive Summary
The introduction of technology to business and its operation has been one of the most important trends among industries in the twenty-first century. This includes using the internet, digital communication, e-commerce, and even social media. This report has been used to elucidate the role of social media platforms such as LinkedIn and Facebook for the recruitment of staff with an understanding of their importance and usage.
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Staff recruitment is influential in appointing the most important stakeholders, the employees, of any organisation. There are several ways through which organisations appoint their desired and eligible candidates for organisational roles with the use of different sources. Social media, as a huge and diverse platform, provides an adequate source of people through which recruitment could be done. This report will focus on the role of social media platforms such as Facebook and LinkedIn in the recruitment of staff of an organisation. 
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Social media can be considered an advanced technology that helps provide information and facilities for the sharing of thoughts and ideas through virtual communities and networks (Pekkala and van Zoonen, 2022). Social media tools help in conducting various social engagements and activities. Following are two major social media tools that organisations around the world use:
	Social Media Tool
	Description

	Facebook
	A website that allows users to sign up for free and connect with work colleagues and friends on an online basis (Başaran and Ejimogu, 2021).

	LinkedIn
	Considered the largest professional network on the internet that helps people find the right internship or job to learn skills and strengthen professional relationships. 


Table 1: Social Media Tools
Considering a social media tool needs a thorough analysis of the following aspects:
· Efficiency: Representing the efficiency and the time-saving ability of the tool.
· ROI: ROI indicates if the chosen social media platform can produce content of high performance at scale (Cartwright et al. 2021).
· Performance Insight: Social media platforms can provide insights into the effort of the users' performance.
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Figure 1: Number of LinkedIn Users
(Source: Statista, 2024)
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Social media tools are useful in several ways. Some of the major important uses of social media tools in case of recruitment of staff within any organisation are enlisted as follows:
· Automation: Automatic analysis of the potential candidate appearing for a job role and showing it to the employer after passing the eligibility criteria (Statista, 2024). 
· Reporting: Reporting to the employer about the analytics of the applications for a certain job to make the recruitment more efficient. 
· Planning and Creation: Social media tools are also important for creating a schedule for interviews and planning the intervals of application. 
· Analytics: According to Sivarajah et al. (2020), social media tools are also effective in terms of informing employers about the different skills of candidates and identifying their analytics for better recruitment. 
· Management: Social media helps in the management of the employee profile and hence provides insight into the information regarding the employees for better screening and identification of potential candidates for a particular job role. 
· Trend Analysis: Identification and analysis of relevant trends within demographics and implying it on the required job role for better selection and recruitment.
[bookmark: _Toc183458540][bookmark: _Toc183468633]Analysing the role of social media tools in the recruitment of staff 
Recruitment of staff is a process that involves a series of steps including that of attracting, identifying, interviewing, selection, hiring and onboarding of the employees. The stage of attraction is when the company puts effort into providing their advertisement in showing vacancies for a relevant job role (Ruparel et al. 2020). Social media is influential to a great extent in the first step itself, as it helps in reaching a good number of people. Following this, a recruitment plan is developed by understanding the requirements of the candidates and a job description is also presented. The search is initiated based on the talents and skills required for the particular role, where social media helps the process of screeding. Finally, the candidates are interviewed and offered a job, and their onboarding and training are conducted. 
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Figure 2: Recruitment Process
(Source: Halliday et al. 2021)
The recruitment process includes a range of responsibilities for the workers, which is dependent on the size of the organisation (Ruparel et al., 2023). The following are the roles of social media tools in the recruitment of staff:
· Reaching passive candidates: Social media helps companies reach out to passive job candidates by increasing their visibility. 
· Creates interacting channels: It is also an effective medium for potential job seekers to interact with organisations' recruitment cells for job opportunities (Halliday et al. 2021). 
· Boosting Employer Brand: The company culture is developed with the help of social media influencing where a large number of people can get access to the information of the company hence growing the company culture. 
· Reducing Hiring Cost: Gilch and Sieweke (2021) state that one of the major impacts of social media in terms of recruitment of candidates is reducing the extra expense for hiring. Other methods of candidate searching are found to be an expensive and long process. 
· Finding Niche Candidates: The category of individuals with specific skills and aptitudes is to be found with the help of social media platforms as they are allowed to share the information with the employer to get selected in the organisation (Kalra et al. 2023).
· Provides a match between candidate skills and the job requirements: Social media tools can be a potential method to match the job requirements of a firm with the skills of the candidate, where providing the information is a vital step in platforms such as LinkedIn and Facebook. 
· Candidate Screening: The process of screening is made easy as the employers can get access to the information provided by the candidates by accessing their online presence. 
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There are certain ways through which the right use of social media tools can be utilised to make sure that the recruitment process of staff is more effective, efficient, and valuable for any organisation.
· Researching the platform can prove to be effective for understanding its dynamics and its impact on the people. 
· Creating Facebook and LinkedIn groups to make people join for regular posts of any information regarding job vacancies (Allal-Chérif et al. 2021). 
· Audience interaction can be increased with the use of the right content for the purpose that leads to pooling in more candidates for the recruitment process.
· Using analytics to look into the insights and find out the most relevant profile for a specific job role in an organisation. 
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From the overall research, it can be concluded that the utilisation of social media platforms such as Facebook and Linkedin can be advantageous for employers in terms of reaching potential candidates from a huge pool of talent. The recruitment process and the role of social media tools in the recruitment of staff for organisations using several platforms have also been evaluated in this study. This report has also illustrated diverse benefits such as brand image, candidate screening, expansion of marketing networks, and others that can be obtained by employers in terms of using social media platforms.
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