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Executive Summary
The purpose of this report is to analyse the financial statement for Marriott International Inc. based on the ratios shown at Macrotrends covering the following years: 2020 and 2021. Based on the analyse that has been made, Marriott is recovering from the past year 2020, the hardest one in the last years, as the pandemic hit the hospitality industry the most. 2021 means for Marriot, based on the numbers presented in profit, debts, ratios and the assets available for the company the big recovery and based on the numbers Marriott provides professionalism and successful methods that allows the brand to maintain its position. Advantages and limitations of ratios will allow any company to achieve the objectives and more than that to eliminate the competition based on numbers and correct formulas applied to the financial statement without affecting different departments.
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Introduction
The purpose of this report is to discuss and analyse the financial analysis of Marriott International, Inc.’s revenue between 2020 and 2021, based on the company activity, profit, assets ratios and the managers measures in order to create profitability and revenue, in order to create a successful organisation.
Marriott starts its journey in hospitality industry in 1927, starting as a family business, becoming nowadays the one with the most powerful portfolio, 30 brands, with more than 8000 properties around the world, allowing the customers to connect and experience their own world and legacy (Marriott, 2022).
Marriott International, Inc. operates under numerous brand names, franchises and timeshare properties at different prices and services. In terms of operations, 4 segments will divide the business: Asia Pacific, North American Full-Service, North American Limited-Service and Other International.
Based on Ratios for 2020 and 2021, Marriott’s financial information will be gathered and analysed from their Financial Report, in order to help the organisation to see the overall picture of their resources and in the same time to evaluate the costs and the profitability in order to provide the best approach for success.
Chibili (2019) explains that the ratios will allow the company to see a larger picture of the meaningful and useful information, more than what a financial statement could offer, extended beyond numbers and figures.
Based on Marriott’s financial analysis, decisions, investments opportunity, credit grant or to assess their activity performance, an interpretation and understanding of their financial statements for years 2020 and 2021 will be prepared and calculate according to accounting theories in order to determine their performance and accurate predictions in the future. The success of Marriott Hotels could be measured most of the time throughout measuring and interpretations of business profitability carried from an experienced manager’s critical eye. 
According to Satpathy et al. (2015) ratios plays a crucial role in customer satisfaction and Marriott could use this as a tool in the profitability and more than that an example of innovation.
It is explained in Promethee, related by Management Association in 2020 that this multi-criteria methodology could be efficient through qualitative and quantitative criteria, including traditional ratios analysis; profitability, liquidity and gearing ratios. Based on that, Marriott could make use of the ratios to compare and use its performance for the past 2 years, 2020 and 2021 in relations to sales, assets or investments.





















Financial Analysis – Figure 1 
Formula 	Ratio 	2020	2021
Gross profits/sales x 100	Gross profit 	$1.459 B	$2.801B
Net profits of the year/sales x100	Net profit 	$-0.267B	$1.099B
Net profits of the year + loan interest / total assets less current liability x100	ROCE	$2.045B	$0.562B
Sales/total assets less current liability 	Total assets turnover	  $24.701B	 $25.553B
Sales/ net profit assets 	Working capital turnover	$0.084B	$1.75B
Current assets total/current liabilities total	Current ratio 	$5.75B	$6.41B
Current assets total – stock / current liabilities total	Quick ratio 	2.1	3.8
Debtors x 365 days of the year / sales 	Debtor days 	 59 days	 23 days
Trade creditors x 365 days /purchases	Creditor days 	 22.5 days	 24.27
(Total current liabilities +bank loan) (total current assets + fixed assets) answers divided by one another 	Debt days 	3.56	1.72
Net profit of the year + cash in hand / loan interest 	Interest cover 	0.98	1.60




















Figure 2

















Financial Analysis Trends  

Profitability
Vouk (2022) explains that for hospitality industry profitability plays an important role for the business itself, and for other factors that will decide the future of the organisation; investors, banks, growth, and she also mentions that nowadays the hotels concentrate more on top-line revenue measurements (profit per room), and most of the time these procedures will place the business on the opposite side from profit. Profitability ratios, known as “the most meaningful to owners, shows the hotel company’s ability to generate profit (Harris, 1995).
As seen in the appendix above, Marriott’s income is very low in 2020 based om profitability, the big brand faced the Pandemic, the biggest enemy for the hospitality industry that leads all the businesses to loose profit based on the Covid-19 virus, government regulations and humanity who lost confidence in travel and leisure. Marriott lost millions in 2020, and registered a profit of $164, while in 2021 the profit declared was triple, $468, as the brand made a very quick recover from the almost poverty. 
According to Silva, Oliviera and Silva (2022) the Pandemic for the Hospitality industry was described as an economical tsunami, with increased risks; debts, large assets and a considerable drop in sales and profits, and as related from this, Marriott feels the pandemic throughout the sales and revenue, also seen in the numbers.






Liquidity
Liquidity ratios is an important factor in financial statement, as based on these, a company could determine their short-term obligations, and using this metric could determine if a company has current or liquid assets that can cover its current obligations (Hayes, 2022).
Based on ratios, Marriot presents its ratios divided in current ratios, with an increase of 0.52, quick ratios with a 0.97 and debtors’ days with a decrease of 36 days based on the appendix shown above.
According to Marriott's annual report for 2021, the company's net debt was $8.7 billion, which represents total debt of $10.1 billion less cash and equivalents of $1.4 billion. In 2020, the net debt of the company was $9.5 billion, being $10.4 billion less cash and equivalents of $0.9 billion (Marriott, 2021).
Along with equity, debt is an important part of an organization's capital structure and plays an important role in its growth. In order to raise capital, executives may be interested in using debt rather than equity because of its lower financing cost. A company's cash-flow can be affected by interest-payment obligations. If companies use the debt capital for business operations, then equity owners are allowed to keep the excess profit generated. 











Gearing
“The term of gearing in a financial context refers to the amounts of debt finance a company uses relative to its equity finance”. (Head and Watson. 2010. p. 278.)
In order to calculate and measure Marriott’s gearing, financial ratio will be used for an accurate measure, debt or equity ratio and capital gearing ratio.
Marriott’s long-term debts at the end of 2020 measured a value of $24,27 billion, shareholder equity $0,43 B and a debt-to-equity ratio of $54,44B, while in 2021 Marriott shows its debts as: long term debts of $24,14B shareholder’s equity $1,41 B and a debt to equity ratio of $17,07B.
Trentman (2022) explains that Marriott expected to reduce its debts by 2025 and make a full Covid-19 recovery by then, reducing its debt that raised in 2020 at a value of $9.5B, while in 2021 dropped at $7B.
Marriott’s goal is to fully recover from the Pandemic, and it could be seen in the figures and the numbers that are dropping or raising by case and category, because the big brand is taking advantages of the low interest rates and that bring a speed for the recovery.














Knowledge from Ratio Analysis
An analysis of the financial statements establishes a relationship between balance sheet items and income statement items in order to identify a company's strengths and weaknesses (Sekhar, 2019). As a result of financial analysis, information is reclassified and summarized by establishing ratios and trends.
According to Sekhar (2019) financial ratios can be used to evaluate the financial position or financial performance of a business by comparing two numbers in a simple numerical or arithmetic way.
Due to the general nature of the hospitality industry, it is essential to define a set of financial ratios that can be used to evaluate companies regardless of their business operations. For accurate analysis of the hospitality industry and individual companies, a very specific set of financial ratios is required due to the high levels of fixed and tangible assets (Martin, 2019). A company within the hospitality industry can be analysed using the following financial ratios, liquidity ratios, financial leverage ratios and profitability ratios.
In order to compare companies and industries, financial ratios provide a standardized method. Analysts judge companies based on their performance rather than size, sales volume, or market share when ratios are used; ratios put all companies on a level playing field (Vouk, 2022). It is impossible to gain a complete understanding of an industry by comparing raw financial data. In addition to the numbers, ratios provide additional insight into how well a company can make a profit, fund its operations, grow through sales instead of debt, and much more.




Benefits and Limitations of Ratio Analysis
Pillai and Bagavathi (1996) mentions that, because ratio it is a measure of efficiency, it facilitates decision-making, and it gives insight into how efficiently assets are managed and utilised.
Palanvielu (2018) explains some advantages for using ratio analysis and in the same time the importance of those applied according to the right formulas: important help for decision-making, as the financial statement will not provide accurate information for decision making application of ratios against that, will help the organisation to choose the best approach in order to achieve their objectives; financial forecasting and planning, when thinking about planning, or thinking forward, ratio helps to provide detailed information and numbers for the financial forecasting; applying the information, with the usage of ratio, a company can relate the weaknesses and the strengths in an easy and understandable way; interfirm comparison, the correct interpretation of ratios could make the difference when comparing two or more companies, as this is the essential tool to combat the competition; helps the business to achieve its objectives in real time, without any risks to create concerns or issues between departments. 
According to Shim and Siegel (2007) despite ratio’s usage and importance, there could be some limitations as well that comes with it: it is difficult for large companies, that are involved in multiple lines of business to identify the industry group to which the firm belong, as the usage of ratio in this case could be meaningless; different methods and accounting practices could lead in different ratios and that could affect the turnover ratios; management could predict wrong numbers and the ratios will loose the accuracy, based on nowadays trends, technology could win this, and ratios could be the last option for companies, saving time and resources in a company.








Conclusion


To conclude, Marriott is on the right patch, as based on the financial statement related in the appendix, for 2020 and 2021, a considerable growth could be seen towards profitability, and the big brand push its recovery after 2020 leaved significant financial marks, because of the Pandemic that hits the hospitality industry the most.  As seen in the appendix, 2021 is a very good year for Marriot as it could be seen the recovery from the pandemic. The numbers are raising on the profits and decreasing on debts. On a negative side, Marriott needs to analyse its dets, and make sure that the numbers will go down so the big brand can achieve its goals and objectives. Financial statements are very important, as a whole picture for a company it shows the success through numbers and formulas allowing any business to use their resources with accuracy.
Financial statements and ratios play an important role within the profitability, competition, debts, and assets but in the same time could help a company to achieve its goals and objectives from a correct application of the formulas and numbers. Ratios could bring accurate information and descriptive numbers which a company needs the most, but in the same way could limit some other important factors, sometimes vitals for a company to succeed.
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