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Introduction
Independent businesses as well as the owners of such businesses are popular worldwide. Numerous startups and courses increasingly cropping up in places all around, while initiatives are being introduced to draw in creative people. Additionally, many international entities are participating, featuring countries spanning from China to Chile, innovative approaches are being tested to encourage the launch of fresh businesses. By fact, the interest in businessmen isn't a recent phenomenon; work from the eighteenth century investigates what motivates them and if characteristics have any impact upon the success of respective businesses. There are currently several notions and approaches for analyzing key attributes inside the academia, which again covers a wide range of disciplines.
Using observational studies on a sizable and relevant population of people, measuring behavioral qualities prior to entrance choices, and meticulously gauging specific elements like disposition effect or of self are all examples of a model of business qualities. For scientifically valid analogies of business owners to certain other staff as well as supervisory factions, for improved understanding of distinctions between different kinds of business owners (such as freelancer vs. development business owners), and for deep assessment of successive enterprise achievement, such circumstances must be met.
[bookmark: _Toc124164280]Theoretical source to critically evaluate the traits, characteristics, attributes and motivations of entrepreneurs.
In order to address key doubts meaning of a venture capitalist study on the character qualities of entrepreneurs exploded throughout the mid-20th century. It brought together perspectives spanning finance, psychiatry, sociology, and corporate finance. Which characteristics best describe those individuals? The initial years saw significant paradigm problems as scholars battled to provide a sound scientific base and useful measuring techniques. Many academics arrived at the conclusion that there wasn't any link between temperament and entrepreneurialism in the 1980s due to of the literary discrepancy (Kraus et al. 2018). Contemporary entrepreneurship canon has experienced a renaissance and consolidation into a progressively coherent collection of conceptual paradigms, including actionable information around agenda and enterprise, although, since dawn twenty-first century and considering noticeable growth in academic and popular curiosity with the rise in popularity (Doern, Williams and Vorley, 2019).

[image: Entrepreneurship: Qualities and Types of Successful Entrepreneur- (For  CBSE, ICSE, IAS, NET, NRA 2024) FlexiPrep]
Most of the contemporary study attempts to provide answers to two big issues including any features indicate a person's probability of being a businessman as such attributes indicate a person's chances of obtaining "positive" consequences? Assessing overall distribution of persona traits among entrepreneurs compared to certain demographics and examining the relationships between such traits and innovation success metrics like firm development and longevity are several ways to find out the responses to such inquiries. Although there are still many competing theories on charisma, in recent years the Big-5 's interesting framework has been increasingly popular among experts. The Big-5 for making sound business decisions has been expanded to include identity, inventiveness, place of supervision, and investment danger (Vallaster et al. 2019).



[bookmark: _Toc124164281]Entrepreneurs are more likely than other people to have certain character qualities.
In order to find features that characterize businessmen like a class, several academics evaluate persona of business owners to those of employees or the larger community. While numerous books have been written about the unique histories and characteristics of such influential figures, comparing Steve Jobs or Elon Musk to the normal individual could seem stupid or irrelevant. But in this case, the research has a slightly stronger twist. With each entrepreneur, there are millions additional entrepreneurs looking to start up developmental enterprises, and numerous others who are looking to establish oneself as sole owners of their own enterprises. Those people's combined economic influence upon the country is immense (Tien et al. 2019).

[bookmark: _Toc124164282]Big -5 paradigm
This Big-5 model utilizes measurements of flexibility, industriousness, Machiavellianism, extroversion, and emotional stability to define persona at several levels. This has long acted as primary paradigm for describing character traits. This has long acted as the primary paradigm underlying character qualities (Boukamcha, 2019).
· Diligence: explains culturally defined willpower which supports activities as well as goal-oriented behavior. Cognition provides culturally dictated willpower which supports activities and goal-oriented conduct. 
· Agreeableness: denotes an enthusiastic attitude to the civic and physical environment and encompasses features like friendliness, engagement, boldness, plus self-enhancement.
· Flexibility: to encounter represents the width, intensity, uniqueness, as well as diversity of a person's psychological and empirical existence.
· Temperament: differs mental maturity and neutrality with attachment anxiety, including extreme anxiety, worried, sorrowful, as well as jittery. This contains things like experiencing altruistic, doughy, trusting, and gentle. 
· Agreeability: differs a positive behavioral and pluralistic alignment towards everyone with animosity (Diandra and Azmy, 2020).


[bookmark: _Toc124164283]Managerial and entrepreneurial distinctions
Supervisors are generally considered a reference while evaluating businessmen and administrators since it is likely how these organizations might well be needed to oversee personnel or handle a range of tasks. Companies tend to become more focused, least happy, least nervous, and willing to try different things. Entrepreneurs are typically far less extroverted, logical, or agreeable than managers. This is widely hypothesised that an "attraction-selection-attrition model" is indeed the root of these discrepancies in features between the entrepreneurial and the ordinary worker. According to this hypothesis, individuals get lured into occupations where demands or opportunities reflect skills, motives, even personality traits; businesses or financiers just choose persons with skills and intentions match another's criteria (Kreiser et al. 2021).
It is routinely observed that businessmen are better receptive to knowledge than supervisors. According to experts, a businessman is most probably drawn to dynamic settings as well as the freshness of unique difficulties while launching a firm. Entrepreneurship' receptivity can support such roles since solving issues in an innovative manner, marketing strategy innovators, and item creators flourish in challenging and unique circumstances (Frederick, 2018). Instead of looking for novel ideas, supervisors are frequently chosen by respective bosses for the capability to carry on and yield exclusive and less alternative outcome for said list of instructions. Therefore, theorists suggest why an entrepreneur's atmosphere and employment demands favour those personalities who are better receptive to new experiences (Stoica, Roman and Rusu, 2020).
[bookmark: _Toc124164284]Different types of entrepreneurial communities' peculiarities
Current research aims to evaluate similar characteristics among various entrepreneur kinds or stages of purpose, but these differences are just as fascinating as well as significant for strategy as such contextual comparison between businessmen and the general populace. practising entrepreneurs that currently have a business, prospective entrepreneurs planning to start a business the coming times, and businessmen who do not plans to open a business. The much more receptive to learning were active entrepreneurs, followed by prospective entrepreneurs (Javed, Yasir and Majid, 2019).



[bookmark: _Toc124164285]Confidence in oneself with creativity
Some academics believe successful entrepreneurs live on distinct feeling of individual confidence to carry out their ambitions as well as a critical vision for creativity to create different goods and consumers with in unpredictable and cutthroat atmosphere of a fresh start-up (Lubberink, 2019). An individual's confidence is defined as their "confidence in their abilities to execute work and complete responsibilities, and therefore is closely tied to aspirations, objectives, and purpose." Elevated concentrations of consciousness are correlated to success in the workplace, the expansion of smaller companies, educational success, even vocational decision making.
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The entrepreneurial intention may be viewed as a universal or property of character trait, along with a behavioural idea like how customers accept manufactured innovations. Creative aiming procedures, creative coordination mechanisms, while creative frontier endorses are three sorts of breakthroughs that are mediated by the prodigy market direction. Additionally, they discover more attentive individuals have a higher tendency to experiment at business and adopt an innovative approach perspective, that should be anticipated. Entrepreneurs have greater levels of self-confidence compared to executives as well as other people (Bennett et al. 2019). This could happen in proportion because innovative ideas come relatively easily to those with assertive dispositions.
Entrepreneurial orientation, on the other hand, may modulate person's incentive for success in a manner that simple desire cannot (Fairlie and Fossen, 2018).
[bookmark: _Toc124164286]Control point
This concept of locus of control is significant with in business studies. An individual having internal power believes that actions determine individual life, whereas a one with just an exterior

LOC thinks coincidence, destiny, or uncontrollable natural elements are the real determinants of one ‘s existence. People having control form within are more likely to engage in venture creation because it is their belief they rule over results by their capability, initiative, or talents instead of relying on other factors to achieve this goal. Result showed, this type of an appetite tackling issues, necessity completion, or point of jurisdiction, are beneficial in determining investment success because they explicitly describe entrepreneurial actions which could be placed in moment, location, as well as position (Ahsan, 2020).
[bookmark: _Toc124164287]Desire for success
An urge for victory relates to a person's drive for notable accomplishments, talent, mastery, or the fulfilment of difficult tasks. Because starting a firm from beginning reveals person's unique qualities in dimensions that can sometimes be difficult to replicate while operating inside a structure where accountability is distributed, experts believe that entrepreneurship may have a strong demand for accomplishment. Together internal power and control, the study provides significant evidence for this crucial function according to a passion for accomplishment in several ways. Additionally, several academics discover a connection joining the demand for success and company growth.
[bookmark: _Toc124164288]Comparisons and contrasts between ‘for profit’ and ‘not for profit’ small organisations
Non-profit organisations are ones that were established without the intention of making money from its operations. Instead, its main goal is to assist initiatives typically aimed at advancing community not requiring taxation. Contrarily, profit - making organisations are legal companies whose main goal is to gain financially, whether outright or by assisting in a certain operation.
Non-profits allegedly do not even generate a surplus, according to many people. It is untrue. Additionally, any companies that generate a gain are profitable (Jiménez-Barrionuevo, Molina and García-Morales, 2019).
Community goes first before charitable organisations; ulterior reasons follow. Profit - making businesses, that's the exact reverse. The organisations vary in breadth in addition to how they handle earnings.



Registration charges, entry fees, donations, etc. are examples of income streams of non-profits. Sales of services and merchandise are indeed the primary income streams for gain businesses. The initial funding for non-profit organisations is provided by financial assistance by authority, gifts by HNIs. Unlike for-profit businesses, in which the firm possessor or associates often contribute the initial funding (Lubberink, 2019).
Sources of finance, pay stubs, including accounting reports are utilized when discussing accounting records of non-profit firms. In addition, non-profit organisations use financial statements, earnings & severance packages, and revenues & transactions accounts are used by non-profit groups.
For-profit corporations must be taxed, according to the law. Companies that are non-profits are not required to reimburse whatever taxation. The states impose taxation upon profit-making enterprises because they gain money for personal purposes. Non-profit organisations, however, have the advantage of not paying taxes since they spend their income to improve lives (Ahsan, 2020).
The various sets of companies' cultures are very dissimilar from one another. As firms focused on generating a gain, corporate mindset focuses on timelines, completing tasks as soon as feasible satisfying customers, and maintaining various KPIs. However, non-profit organisations have a very distinct organisational ethos. The actions are guided by the amount that every individual could give in addition to what they undertake on a regular basis at business.
The optimal customers are generally sought by profit-making enterprises. The goal of marketing towards the appropriate demographic won't be met or else. Non-profit groups, however, enjoy access to a wide public. Most of the time, membership, contributions, and joining are all voluntary actions.
[bookmark: _Toc124164289]Traits of Entrepreneurs – Bill Gates, Jeff Bezos and Elon Musk
Although each great businessman possesses a distinctive combination of values, these 3 technological pioneers also share several characteristics which have helped these entrepreneurs create among the most prestigious and cutting-edge companies on the planet (Jiménez-Barrionuevo, Molina and García-Morales, 2019).

[bookmark: _Toc124164290]Exceptional clustering
After leaving Harvard after two years, Bill Gates spent most of the time in his computer lab with his companion and very soon he realised that programming is going to be an essential feature of every individual in near future and that every household is going to have their own personal computer.
Elon Musk, who was for decades, interested in Electric Cars and was already a successful participant in many other businesses like PayPal and SpaceX received an offer or as one might say invitation from the co-founder of Tesla asking him for advice of investments to be made and thereby becoming a successful CEO of the most famous brand Tesla.
Jeff Bezos, the founder of Amazon had a strong knowledge base about e-commerce. Although he initially began with selling books, he had already forecasted that his enterprise is going to become a store whereby everything would be sold online. Amazon is now earning billions and billions.
[bookmark: _Toc124164291]Confidence in oneself as well as in starting groups
All three entrepreneurs—Gates, Bezos, and Musk—had a strong sense of confidence in their respective talents as well as that of their original teammates. Innovative ideas are perhaps something, but quitting Harvard, heavily investing in a fledgling electrical vehicles start-up, or taking on unmanageable loans are quite something.
[bookmark: _Toc124164292]Strong capacity for risking
It is quite risky to establish a new business. 96% ventures collapse during the first decades of operation, according to a survey. Which indicates why, percentage wise, once Gates, Musk, and Bezos abandon to abandon relatively high standard of living to launch a hazardous multinational corporation, they faced up against stiff competition (Fairlie and Fossen, 2018).
[image: Smart Risk-Taking Tips for Entrepreneurs]

[bookmark: _Toc124164293]Choosing between a vertical or horizontal merger
Companies like Microsoft, Amazon, Tesla, and SpaceX all follow vertical integration of goods. The matrix structure along several other operating systems via acquisitions was indeed a crucial part of Microsoft's evolution.
Vertical integration is practiced by Amazon, Tesla, and SpaceX. In addition to focusing on distribution methods, Amazon has been creating all its line of goods under the name Amazon Essentials. This indicates how Amazon would soon create, sell, and deliver its items, controlling the entire manufacturing process from beginning to end. Along with making electric vehicles, Tesla actively teaches its community about them through Tesla shops spread throughout the nation (Boukamcha, 2019).
[bookmark: _Toc124164294]Conclusion
Essentially, developing one's business abilities is necessary for becoming a business owner. In addition, an one must possess the positive character traits needed to succeed as entrepreneur. Characteristics of businessman include tenacity, risk-taking, optimism, a desire for knowledge, a greater standard of adaptability, a solid grasp of financial planning, expertise in communication, and the capability to market and advertise. Several entrepreneurial qualities might help someone succeed like an owner. Additionally, these types of entrepreneurial attributes are still the fundamental principles where every person must understand, adopt, then put into practise to succeed as a businessman. These entrepreneurial skills could be categorised as the single most important factor separating entrepreneurs from average ones. it is because every prospering entrepreneur tries to apply and learn the skills and talents of globally accomplished businessmen like the ones used as an exam in this study.   Therefore, it naturally follows that every person or businessman must study and put the chosen entrepreneurship attributes into practise to flourish within the commercial sphere.
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