Produce a questionnaire using appropriate software.  The questions posed will be for the purpose of market research for your business plan in module Managing Enterprise in the 21st century.  You should aim to include 12-15 questions.  The questionnaire will be distributed to other students on your course to fill in.  Having gathered the data, you will produce graphs and extrapolate key statistics.  
 
Knowledge and Understanding of Subject. Extent of knowledge and understanding of concepts and underlying principles associated with the discipline (25). 
It is difficult to determine the question types you have used, as only the graphs are present in your submission. However, for future reference, you need to vary so that you have more opportunities to receive applicable answers from the respondents.    10/25

Analysis. Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation of ideas and evidence. (20) 
You have included any your graphics or statistics.  However some description would have been useful with the statistics   10/20

Practical Application and Deployment. Deployment of methods, materials, tools and techniques; application of concepts; formulation of innovative and creative solutions to solve problems. (25)
You ask questions based on some key areas, but ensure that you are specific in the wording of your questions, as some are quite vague.  Consider what you are trying to determine.  Be logical in your approach.    10/25

Skills for Professional Practice. Attributes in professional practice: individual and collaborative working; deployment of appropriate media; (30)
Some graphics and imagery would have benefitted your questionnaire layout.  Spelling is appropriate, but take care to use appropriate upper case letters and appropriate plural singular language. 12/30
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