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Caring for the Carers:  A campaign for Healthcare Professionals Mental Health Wellbeing




Health and social carers in the UK play fundamental roles in ensuring quality healthcare services for its people. These professionals are known to provide the needed health and social practices and interventions to support the quality of people’s lives. However, the nature of their duties and responsibilities can also take a toll on their mental health. In this case, who will look after our carers? Who will check on them? Like their patients or clients, health and social carers are also vulnerable to any types of stress. This campaign intends to call on the concerned organizations that are mainly affiliated by the health and social carers themselves or their employers to be fully involved towards their mental health and wellbeing.
This can serve as one of the ways for employers to acknowledge the challenges impacting the mental health and wellbeing of health and social care professionals and calls for necessary actions to address them. In addition, the proposed campaign intends to provide multiple and integrated approaches, whether traditional or digital, to further accomplish the goals of the campaign.
The Issues or Gaps in Health and Social Care

The rationale for this campaign is the issues impacting the health and social care workers in the UK. After the COVID-19 pandemic, there has been a growing global concern over the healthcare professionals’ psychological wellbeing (Bamforth et al., 2023). As they prioritized the needs of their patients over their own and fulfilled their professional obligation at work, the health professionals reported increased levels of anxiety, stress and lack of sleep (Baldwin& George, 2021). The social care professionals have also encountered emotional and practical challenges from the increased number of patients dying and insufficient resources to provide care (Mehta et al., 2021). Other studies found chronic long-term health conditions and challenges in addressing maternal health and child development, due to larger social issues like delayed services, language and cultural barriers (Ekezie et al., 2023).







Target Audience and Impact

The campaign aims to inform the health and social care institutions or organizations in the community, regional and even the national settings. Whether public or private in nature, the employers of health and social care workers have responsibilities and duties to look after the mental and emotional wellbeing of their employees. They also have the power and capacity to develop and implement diverse campaigns and advocacies that will benefit the health and social care workers’ wellbeing.
Implementation

The campaign will be implemented on-site and online with the use of the social networking sites and digital media. The whole campaign is spearheaded by the advertising and marketing team of the NHS UK, in cooperation with the partnering hospitals and social care organizations in the region. The campaign has several activities that takes place in the hospital and social care settings, whether they are privately- or publicly-owned. Most of these activities are information drives, seminars and workshops and counselling sessions (especially in publicly-managed health and social care organizations).
Timeline

The table below shows the timeline of the “Caring for the Carers” campaign in a three- month period. However, this is not the finality as it can actually extend to additional period, depending on the needs or effectiveness.

	Phase
	Activity
	Duration

	Phase 1: Planning
	· Development of goals and objectives, after identifying the main problem to be solved
· Includes gathering of the core people responsible to run the entire campaign
· Identify sponsors if needed
· Developing or defining the messages and key programs or activities of the
	2 weeks



	
	campaign, including the schedule and locations where these activities will
take place
	

	Phase 2: Preparation
	· Contact the needed manpower, sponsors and suppliers, or any community heads before the final project implementation
· Create the messages for the social media campaign and then
· Develop the social media pages or profiles and digital media like animations
· Lay-out and print any leaflets, brochures and magazines or the print materials included in the campaign
· Prepare any audio-visual materials like PowerPoint, digital kits and other seminar or workshop
materials
	1 month

	Phase 3: Implementation
	· Advertise or promote the campaign in different social media accounts
· Work with the campaign collaborators for seminars and workshops in the designated organizations
· Do community work
	2 months

	Phase 4: Assessment
	- Conduct meetings for feedback of every timeline met, until the end of the campaign
	3 days for the final
assessment of the whole run of the campaign




Development and Regulations

One prominent regulatory framework supporting the entire campaign is the Health and Safety Executive (HSE). It contains several regulations and legal frameworks that collectively seeks to prevent injury, illnesses and work-related deaths in the workplace.

As the national regulator in Britain, HSE is committed to protect workers or employees and ensure that they live and work in a safe and healthy environment. These are represented by the Safety at Work Act 1974.
Technology Integration

The “Caring for the Carers” campaign makes use of the digital technology and social media platforms, while certain apps are also considered. The digital technology works are seen in the diverse audio-visual presentations that are showcased in the campaign’s official social media pages. These works are also encountered during the seminars and workshops and community forums, where audio-visual presentations are applied. The application considered is exclusive to health and social carers, where it provides information and has hotline numbers for the client to immediately call for help when needed.
Dissemination: How the Innovation Will Be Promoted?

Primarily, the digital tools and social media networks are instrumental in disseminating or publicising the “Caring for the Carers” campaign. Again, the digital audio-visual materials and print works to be used are developed through the aid of digital media. The media campaign messages will reach the health and social carers and their employers with convenience and ease. The goal of using these digital tools does not appeal towards innovation, but also message impact.
Conclusion

The “Caring for the Carers” campaign intends to advocate for literacy and understanding about the mental and emotional distresses health and social carers experience as they fulfill their duties. By doing so, necessary actions and measures will be undertaken through the initiatives of the respective health and social care professionals. It is hoped that stakeholders surrounding the health and social carers will work together to promote laws and strategies that employers must take for the wellbeing of these heroes.
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