The impact of social media to promote businesses by Kayne Clarke-Lovett


Sources:
> https://www.nature.com/articles/s41598-025-94994-z
> https://www.forbes.com/sites/chelseatobin/2026/02/10/heres-why-even-boring-small-businesses-need-social-media-marketing/

How did you find this source? 
I found this source using google scholar … and searching for “an easy to understand study on the use of social media to promote business”
I looked at a few sources before choosing this one because it stood out to me. As someone who uses social media a lot, I found it easier to relate to, especially with the popularity of short video content.
What is the main idea of the source? 
This recent 2025 study explores how short-form social media videos affect consumers’ intentions to buy products. The researchers found that videos which are useful, easy to engage with, and entertaining help build trust, and that trust then increases the likelihood of a purchase. Overall, it is a credible and up-to-date academic source on social media marketing and consumer behaviour.
As someone who uses social media a lot, I can relate to this. I often see video content that makes me want to follow a person or company because it’s caught my attention. For me, that’s been influencers who buy and fix up cars. I haven’t actually bought anything, but the content is inspiring and has definitely made me think about doing something similar.

I’ve also seen plenty of content that I just scroll past because it doesn’t grab my attention, is too long or I don’t trust it.
When was it published – is It recent? 
The article was published on 13 May 2025 making it a very recent source. This is particularly important given how quickly social media and digital marketing trends change
Who is the Author? What’s their qualifications or expertise? 
The study was written by multiple researchers including Chengdan Luo and Guosheng Lei. They are researchers in areas such as social media & marketing. Their findings are based on survey responses from 372 consumers in China, analysed using statistical modelling techniques. 
Is the source Reliable? 
• It was published in Scientific Reports within the Nature Portfolio. 
• The article is indexed in major academic databases, including Scopus and Web of Science. 
• They have used evidence and previous academic research. 

There are definitely pros and cons to using social media to promote your business, and it won’t be the right fit for every business. That said, more and more businesses are using platforms like TikTok, Facebook, Instagram and YouTube. So, what’s the appeal?

Pros

It’s free to get started. While creating content does take time, and you might choose to pay someone to help with it, most social media platforms don’t charge you to post.

You can reach a much wider audience, including people who may never have come across your business otherwise.

It also doesn’t have to be overly polished or professional. Short, regular videos often perform really well and can be a great way to keep your business visible.

A recent Forbes article highlighted that, according to Marketing Scoop, 49% of people visit a brand’s social media pages before buying from its website. People want to feel confident they’re buying from the right company. Regularly sharing customer success stories, testimonials, behind-the-scenes content or introducing your team can help build trust, and that trust can lead to more sales.

Cons

There’s always a risk of negative feedback or miscommunication. Unhappy customers can quickly share their experiences on public social media channels.

It can also be time-consuming. Creating content is only part of the job. You’ll need to respond to comments and questions, and if you’re active across several platforms, it’s worth spending time looking at the analytics to see what’s working.


