1. Is CSR important in this issue? - Why?
CSR is definitely important in the mining industry due to emvironmental impacts. Mining activities often result in substantial environmental degradation, including deforestation, pollution, water use, and disruption of ecosystems. CSR initiatives focusing on sustainability help mitigate these impacts through responsible mining practices, land reclamation, and efforts to reduce pollution and carbon emissions.
 
2. Where does the SOCIAL aspect of CSR exist in this issue?
Environmental damage from mining operations—such as pollution or deforestation—directly affects the livelihood and health of communities. The social aspect of CSR involves mitigating these impacts, ensuring safe waste disposal, and minimizing ecological disruption, as the well-being of surrounding communities often depends on local natural resources.

3. What is more important PROFIT or the PLANET? - Why?
Planet is more important due to human demand a sustainable environment to survive. The health of our planet is essential for the survival of all life, including humanity. Without a stable climate, clean air, water, and biodiversity, the foundational resources that sustain human life and economies would be compromised.

4. Will history help us change our core business values?
Yes. We can learn from past mistakes to avoid repeated failures.

5. Will / Should corporations continue on a path of destruction, moving from one eco-system to the next?
No, corporations should not continue on a path of environmental destruction, moving from one ecosystem to the next. Such a path is unsustainable, unethical.

6. In your opinion, why were the general public against the mining within this case study?
Mining causes environmental damage directly and affects the livelihood of communities. The wellbeing of surrounding communities often depend on local natural resources.
7. Who exerts the most pressure on companies to be more Corporately and Socially Responsible?  
investors and shareholders.

8. Is CSR a Threat or an Opportunity for business?
CSR can be both a threat and an opportunity for business. CSR can improve a company’s public image, building trust and loyalty among customers who prioritize ethical brands. A strong reputation for CSR differentiates a company from competitors, creating a positive brand image that attracts eco-conscious and socially responsible consumers.
Implementing CSR practices can involve upfront investments in new technologies, sustainable materials, or certifications, which can be costly for businesses.

