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EXPLORING THE IMPACT OF ETHICAL SUPPLY-CHAIN PRACTICES AND
SUSTAINABILITY INITIATIVES ON CONSUMER PERCEPTION, DEMAND, AND
BUSINESS SUSTAINABILITY: THE CASE OF PRIMARK UK

HOW DO ETHICAL SUPPLY-CHAIN PRACTICES AND SUSTAINABILITY INITIATIVES
CONSUMER PERCEPTIONS, DEMAND, AND BUSINESS SUSTAINABILITY IN PRIMARK UK

ANALYSIS METHOD: THEMATIC ANALYSIS WAS USED TO IDENTIFY KEY TRENDS IN
CONSUMER BEHAVIOUR, BRAND PERCEPTION, AND SUSTAINABILITY PRACTICES

Summary of Research Aim:

To analyse Primark’s sustainability
practices and their impact on brand image,
consume demand, and long-term business
sustainability.

Article from Google Scholar, JSTOR, Scopus, and company reports such as
Primark’s Sustainability Reports.

Analysing method: Thematic analysis was used to identify key trends in consumer

behaviour, brand, perception, and sustainability practices.

Long-Term Business Sustainability
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Discussion and Conclusion: . .
Strategic Recommendations

¢ Increase transparency in supply chain
practices through third-party audits.

remains the most critical factor in Primark’s « Expand sustainable product line while

consumer base. maintaining competitivity pricing.

¢ Educate consumers through marketing
campaigns that focus on the authenticity of
their sustainable efforts,

« Sustainability vs Affordability: The study confirms

that while sustainability is important, price sensitivity

* Greenwashing Concerns: To enhance consumer trust,
Primark must ensure greater transparency in its

sustainability claims and practices.





